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A Beautiful Trophy Made for a Race That Was Never Held. 


(See Text on Page 55.) 






































ALVIN SILVER 


925/1000 FINE 


**Marie Antoinette”’ ** Chippendale ”’ “Josephine” 














lea Spoon Sugar Spoon Tea Spoon 


THE SUCCESSFUL TRIPLETS! 


The “ Marie Antoinette,” “Chippendale” and “ Josephine” 


introduced to the Jewelry Trade during the past six months 


We do not believe this accomplishment has ever been successfully attempted by any silversmith before—to introduce three new com- 
plete patterns of Sterling Silver Fiatware within six months. This could only be done by a live, up-to-date firm with a factory equipped 
with every modern appliance, a large force of skilled workmen, and enough enterprise to invest sufficient capital to carry out such an under- 
taking oupied with the desire to give the jewelers every assistance to increase their business 


With these three patterns in stock it would indeed be hard to find a customer that could not be pleased 

The ‘Marie Antoinette’ is in a delicate French gray finish. The “Josephine” is furnished in either all French gray or bright polished 
with French gray ornamentation at top. The Chippendale”’ is bright finish with French gray ornamentations, this is an open work pattern 
1ud annot be produced in plate ; 5 

» 3 


ney are al! tnree heavy weight patterns, and made in the t 


fu ne of ounce goods fancy pieces and cutlery 


Complete price lists sent on request 


ALVIN MEG. CO. Wholesale Showrooms . 


: ° 52 Maiden Lane - New York, N. Y. 
Silversmiths 10 So. Wabash Ave. - Chicago, Ill. 
SAG HARBOR, N. Y. — — 717 Market St. - San Francisco, Cal. 
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@ After all, the best Gold Filled Watch 


Cases are made by 
Cphe= 
luhiys 


@ You can’t see beneath the surface of a 
Gold Filled Case, you can judge of the 
attractiveness of patterns and shapes, and 
of the quality of finish, but for the quality 
and quantity of gold on which the durability 
of the case depends, you must rely on the 
maker. 


@ A certificate accompanies each Fahys 


Case, showing the percentage of gold in the 
backs. 


@ And the name Fahys is stamped in all 


Fahys gold filled cases, ensuring the certainty 
of values and protecting a reputation of over 
50 years of successful watch case making. 








JOSEPH FAHYS & CO. 


Established 1857 


BOSTON NEW YORK CHICAGO 
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We cut the diamonds we offer (Cutting Works 1327-1329 At- 
lantic Ave., BrooKlyn), so when buying of us you pay but one 
modest profit over the actual first cost of the rough, plus the 
wages of the polishers you see at work in the illustration above. 


We have no traveling salesmen. Uncle Sam is our only 
drummer, and he charges us nothing but postage. 


J. R. WOOD @ SONS 


Diamond Cutters 
Importers of Emeralds, Rubies and Sapphires 


. 170 Broadway, Corner of 2 Maiden Lane NEW YORK | } 
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It's smooth sailing, over sunny seas, with a 
fair wind, for those who handle our wedding 
rings. No angry storms from dissatisfied cus- 
tomers, because the rings are’ made in the best 
possible manner, from gold that is the quality 
it is stamped. 


J. R. WOOD @ SONS 


Wedding Ring Makers 





170 Broadway, Corner of 2 Maiden Lane NEW YORK 
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E CAN MAKE THE 

most elaborate piece 

of Diamond Jewelry 
and we can repair a plated 
tea-pot! 

We do one as good as the 
other and do both as good 
as they can be done. 

We can also do every- 
thing in between. 














We can make fine gold or platinum watch cases to order. Change English cases 
to fit American movements, repair and renew cases. 

We can make gold or platinum chains to order. Fill links, renew and repair 
chains. 

Make all kinds of jewelry to order. Remodel, match and repair any piece of 
jewelry. 

Repair, color and reline gold, platinum, silver or plated mesh bags. 

Set precious and semi-precious stones. Cut stones from the rough.  Incrust 
monograms and initials and engrave crests and monograms on stones. 

Repair and renew sterling and plated hollow and flat ware. Gold and silver 
plate anything in the line. 

Engrave letters, monograms and crests. Also enamel same on watch cases, 
vanity cases, cigarette cases, buttons, lockets, etc. 

Cut the finest steel dies and strike up special medals, badges, jewels and class pins 
in gold, silver and bronze. 


Hundreds of Large Retailers, who have been unable to give their shops personal 
attention or obtain the kind of labor that could turn out satisfactory work, have 
either given up their shops entirely or reduced their forces and are sending their 
special order work and difficult repairing to us. 

The actual financial loss and injury to their businesses more than offset the pres- 
tige of being able to say they had their own shops. 


Ours is the only concern in the country that makes a separate and distinct busi- 
ness of doing special order work and repairing of all kinds for the trade. 

We devote our entire time, energy and an experience of almost 30 years to this 
important branch of the Jewelry Business. We employ, educate and specialize the 
best artisans that can be obtained only in the two largest cities. We systematize 
and inspect the work. We use every modern method to produce the best work 
promptly and at reasonable prices. 


We are always at your service. 


WENDELL & COMPANY 


45, 47 & 49 John Street 337, 339 & 341 W. Madison Street 
NEW YORK CHICAGO ~ 
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The Remounting of Family Jewels. 


You may think that your patrons cannot judge artistic designing and high-class 
workmanship in platinum mountings. Perhaps some of them may not be able to do so 
at the time they buy, but they SOON LEARN BY COMPARISON. 


If your best customers go elsewhere, it is because your mountings are NOT up 
to the HIGH STANDARD DEMANDED AND OBTAINED by wearers of 
fine jewels. 

Jewelers who send their remounting orders to us 
get the business. 


Our styles and workmanship are the same as shown on Fifth Avenue. Our prices 
are moderate. Our promptness in turning out special orders and business-like way of 
handling them have won us our enviable reputation. 


Our expert designers are at your service. Get designs from your regular diamond 
jewelry house if you wish, but get designs of the latest styles and estimates from us, 
anyway, and clinch the orders. 


Wendell & Company 


47 John Street, NEW YORK 337 W. Madison Street, CHICAGO 
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The Washington Pattern—the newest 
production in R. WALLACE Sterling, is 
now offered ina complete service—hollow- 
ware and flatware. 

The simplicity of design and unusual 
strength of this pattern are bound to make a 
strong impression on the silver-buying public, 
and it will be brought to their attention this 
Fall in a very thorough advertising campaign. 
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Owing to the present popularity of 
olonial designs, the “Washington” is par- 
icularly seasonable. Aside from that, it is 
2 pattern that will endure—forever retaining 
ts original charm and evidences of careful, 
xpert workmanship. 

Write for information and prices, also 
outline of dealers’ helps. 





































. WALLACE & SONS MFG. CO. 


BOX 25, WALLINGFORD, CONNECTICUT 


0 South Wabash Avenue...... CHICAGO. 
1 West 82d Street.......... NEW YORk. 
5 Post Street... SAN FRANCISCO, CAL. 
8 Basinghall Street...... LONDON, F. © 
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The consideration of 
quality is paramount in 


Dueber 
Cases 


and its memory lasts 
long after the price has 
been forgotten. 








< 14 K > 
DUEBER 























August 9, 1911. 


KK KKK LOLOL 








August 9, 1911. 





THE JEWELERS’ CIRCULAR-WEEKLY 




















bt. 28 
L@Ket House 
of 
AMERICA 
=>] RITICAL TASTE would decree 
« that there should -be Lockets 


























suitable for ‘every occasion and, 
indeed, for every age. . Certainly it 
would be difhcalt to name a social 
affair, a style of dress or a period of 
life-for which the right Merrill Lockets 


have not been appropriately provided. 


@ For the opera and similar dress occa- 
sions there are many dazzling produc- 
tions. For the usual routine of life or 
for those of modest tastes are provided 
Lockets of more subdued but no less 
charming effect. There are Lockets for 
the younger and older generations. And 
Lockets in harmony with the religious 


and other festivals of the year. 
S. K. Merrill 
Company 


Earliest bate ' in the 
Makers of United 
Lockets . States 


MARK 
- NEW YORK OFFICE 
15-17-19 MAIDEN LANE 


MAIN OFFICE AND FACTORY * 
PROVIDENCE, R.1. , 


_ EVERYTHING 


IN L@KETS 
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REGISTERED 1S 


Our Fall Blue Book, Catalogue P., 


now ready, showing 310 pages of quick selling articles in 





REGISTERED 


Sterling Silver Toilet and Manicure Goods 
and Rolled Gold Plated Jewelry 
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We Make 





Sterling 








Silver 


Toilet Sets 


Manicure Sets 


Sewing Sets 


Traveling Sets 


Military Sets 
Shaving Sets 
Folder Sets 

Toilet Goods 


Manicure Goods 
Cigarette Cases 


Match Boxes 


Eye Glass Cases 
Novelties, etc. 





We Make 
Rolled 
Gold 
Plated 








Lapel Bucton 125 st ae 











Crosses & Pendants 
Lockets & Charms 
Hat and Scarf Pins 
Collar Buttons and 
Link Buttons 

Tie Clasps 

Chains 

Lapel Buttons 





Lapel Chains and 
Necklaces 


























. 1769 Rolled gold plated, Old English, Baroque Pearl 

. 1765 Sterling, Platinum finish, Baroque Pearl 

Lapel Button 425 Rolled gold plated, Old English, Fresh Water Pearl 

Lapel Button 426 Sterling, Platinum finish, Fresh Water Pearl 

Soft Collar Button 1257 Rolled gold plated, Old English, Fresh Water Pearl 

Soft Collar Button 1258 Sterling, Platinum finish, Fresh Water Pearl 

Vest Button . . 1255/6 Rol ed gold plated, Old English, Fresh Water Pearl, set of six 


Lapel Chain . 
Lapel Chain . 


Vest Button . . 1256/6 Sterling, Platinum finish, Fresh Water Pearl, set of six 

Stud . 242/3 Rolled gold plated, Old English, Fresh Water Pearl, set of three 
Stud . 243/3 Sterling, Platinum finish, Fresh Water Pearl, set-of three 

Link Button . . 1251 Rolled gold plated, Old English, Fresh Water Pearl 

Link Button . . 1252 Sterling, Platinum finish, Fresh Water Pearl 





Theodore W. Bester & Bro. Co. 


New York 
13 Maiden Lane 


100 Richmond St. 3: 


Manufacturing Jewelers and Silversmiths 


Providence, R. I. 


Chicago 
Heyworth Building 
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The 
Wadsworth 
“Permanent” 


** Worthy of Its Name’’ 


A case that equals solid gold in appearance 
and closely approximates it in durability, a 
case that yields abundant satisfaction to the 
consumer and a full measure of profit to the 
dealer, a case that makes strong claims and 
backs them up with the manufacturer’s 
guarantee, such a case is the Wadsworth 
“Permanent.” Dealers are proud of it. 








The 
Wadsworth 
Watch Case ©. 


NEW YORK CHICAGO SAN FRANCISCO 
17 Maiden Lane Columbus Building 717 Market Street 


FACTORY: DAYTON, KY. 
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STAR WATCH CASE CoO. 
LUDINGTON. MICH. 


THE HOME OF STAR WATCH CASES 


Cut down your Expenses and pull in Bigger Profits with STAR WATCH 
CASES, the Solid Gold Ball-bearing Bow line, which gives absolute 
Security to the Wearer of Watches. (Wachter Patent No. 916809). 


For the sake of more Business and more Satisfied Customers, take the time 
and send us your order. Take it on our SAY-SO that you will not 
find it necessary to “shop around” for your watches once you have 


given STAR WATCH CASES a trial. 


You will find facts about STAR WATCH CASE Quality and Service that 


are worthy of your very careful consideration. 


Star Watch Case Company 


LUDINGTON, MICH. 


BRANCH OFFICES 
37 Maiden Lane 
New York City 


701 Heyworth Building 
Chicago, Ill. - 
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— Paper-weight 
Jewelry 


is never satisfactory to a good 


31 EN 65 . ° 
retailer, nor to his customers. 


91 49 


Its only attraction is its low 
price. 


This fact is soon forgotten by the 
wearer, after the article has be: 
gun to bend and break. 


He will always forget how little 
the article cost him — but never 
how much trouble it caused. 


Our heavy: weight, substantial, 
10K. line is the remedy for re: 
tailers who want to sell good 
jewelry to their trade. 











We make the following lines 


New Accounts Solicited 





Brooches 
Scarf Pins 


Cuff Buttons 


Handy Pins 
Bar Pins 
Lockets 











Hat Pins . a 

Tie Clasps Hi N oe O 

Fobs 

Crosses : Gas | Oa O) 1 Sn P- s De ee 
Sash Buckles N FE WAR K NJ J 





Pendants 






















































THE JEWELERS’ CIRCULAR-WEEKLY August 9, 1911 


Capacity 2,000 Bags Daily 


We are the only Manufacturers 
of Mesh Bags made by Machine 

















Machine-made mesh is distinguished by its smoothness, soft silky flexibility and 
tough wearing qualities. Over 800 different styles, from the smallest to the larg- 
est, at prices which bring a generous profit to the dealer. Your jobber will 


supply you with W. & D. Co. goods. 


WHITING & DAVIS CO. 


CUNCRGO OUFICE: 105 Suane Sucer Plainville (Norfolk Co.), “MASS. 
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BIRTHPLACE OF THE CHAINS 





‘““NEW PROCESS” 








OBSERVING tHe COMPLETION or SIXTY YEARS 


The first of the present month marked the full rounding out 
on the part of this house of the period of sixty years from the 
date of its first establishment in 1851. 


The occasion is one upon which congratulations are both 
received and extended. They are received with gratitude to 
the many business friends whose co-operation through the 
years has made this record possible; they are extended with 
admiration for other houses whose success also during this time 
it has been a pleasure to observe. 


Living in the present and facing the future, it is meet to 
recognize the accumulated benefits of so many past years. 





14-17-19 Maiden Lane 





THE H. F. BARROWS COMPANY 


NEW YORH OFFICE: TRADE G3239B MARK FACTORY AND HEAD OFFICE: 
—- North Attleboro, Mass. 
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The D. F. BRIGGS COMPANY 


ATTLEBORO 


New York Office : 
180 BROADWAY 


‘3 ‘: MASSACHUSETTS 


Chicago Office: P London Office 
29 E. MADISON STREET 62 HATTON GARDEN 
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Fourteen Karat Gold Filled 
Jointed 


—|BRACELETS 


——— 


T hat Wear and Give Satisfaction in Every Way 





































We illustrate a few patterns from our exten- 
sive line, which no jeweler, interested in the best 
at moderate price, should overlook. We speak 
directly to you, Mr. Retailer, when we say your 
showcase should contain a selection of these 
new goods. 


THE LEADING WHOLESALERS THROUGHOUT 
THE COUNTRY HAVE THEM ON _ EXHIBITION 





A / et in 





Our new line contains many new styles and pat- 
terns in plain, half chased, chased entirely around, 
and engine turned effects, many of which have 
never been attempted by manufacturers of gold 
filled goods before, and the elegance of our 
present plain, polished, English, Roman and 
| rose finishes, appeals to the fastidious and dis- 


criminating. * x * x x 
167AN. 


JA KGOLOFILiED 


To Demonstrate 





the quality of the stock used in the construction of our 
goods, we subjected one of our plain bracelets to an acid 
bath, and show below the actual quantity of gold remaining 
after ALL of the base metal had been eaten away. 





CONVINCING PROOF AS TO QUALITY AND QUANTITY 





LOUIS STERN & COMPANY 














158 Pine Street 
Manufacturers of - Manufacturers of 
Bracelets, Chains, Pr ovidence Bracelets, 
Charms R. I. Mesh Bags, 
and Fobs ; Placques 
sera eT ch in 14K. and 10K. rene einnte ital 
i$5aco Gold 
3 NEW YORK OFFI . 
eeecememeaimnio in aaa wn and High Grade Chains 
; Gold Filled 15 Maiden Lane in Sterling Silver 
Silversmiths’ Bldg. 




















Send for our 100-page Sterling Mesh Bag Catalogue 
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A Sterling Silver 
Bridge Whist Score Pencil 


Simple and Thoroughly Practical 








A novelty in Sterling Silver 
that has found immediate 
favor with “Bridge” players 
throughout the country. 


A gift most acceptable to 
the Bridge Whist player. 


An ideal Whist prize. 


Furnished with figures enam- 
eled or in dark gray finish. 





See that this attractive 
novelty has a place in your 
stock. 








No. 4024 


Patented March 14 I911 


R. Blackinton & Company 


Goldsmiths, Silversmiths and fewelers 
Factory and Main Office iii ox a 


New York Salesrogms 
North Attleboro, Mass. 


15-17-19 Maiden Lane 
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— OTHER WOODSIDE NEWS PAGE IN THE KEYSTONE 


Buy The Medallion Direct by Mail 


Save One Third Your Toilet Ware Appropriation 


You don’t often have the chance to buy a set of 
this excellence for so little money. At the profit- 
able listings indicated below the Medallion is a 
concrete example of the values offered by our 
direct by mail selling plan. Never before could a 
set of its weight, size and workmanship be 
sold under one third higher prices. 


The Medallion is this season's addition to our 
successful sets. Large advance orders prove its 
popularity, and we're confident you'll find it a 
business bringing pattern with your best trade. 


As you know, the public taste is turning from 
heavily decorated sets to plainer models. The 
Medallion fills this demand in a set that can be 
sold at a popular price. 


The concave ‘shield forming the central dec- 
oration is a new idea in toilet ware designing 
that has jumped into instant favor. It empha- 
sizes the classic lines while the rich hand engrav- 
ing greatly enhances the beauty. 


Of course the Medallion is 925/1000 fine, and every detail of 


finish will pass the examination of your most critical customers. 


You certainly want at least a sample three piece set of the 
Medallion in your stock. As the demand will be heavy, we 
suggest that you send‘in your order to-day. 


We will reserve your goods and make shipment at any future 
date you desire. And in accordance with our guarantee of satis- 
faction, you can return the goods at our expense—if after arrival 
they fail to please you for any reason. 

3595 
One-half actual size. 
HAIR BRUSH, COMB AND MIRROR . 


Engraved as illustrated, $27 Without Engraving, $20 
Subject to Jewelers’ Circular Key 


CHOOSE i sine" seeds tor ees MONEY 


Or write to-day for our catalogue showing a broad line of suc- 
cessful sets and other goods for the holiday trade at prices that show 
vou average greater profit of 15 to 20%. 





Woodside Sterling Company 
170 Broadway New York 
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air of elegance. 


A pattern that differs from all 
others in design, in shape, in 
charm. Each piece has its 
own personal look of loveli- 
ness, yet all are alike in fitness 
to their use and in harmony 
with one another. 


The rare artistic treatment 
of the laurel, the graceful 
three-thread outline, the Colo- 
nial scroll top with the dainty 
bead festoon present a pattern 
of unusual beauty and dignity. 





Rogers, Lunt & Bowlen 


Silversmiths 
MAIN OFFICE AND FACTORY 


Federal and Norwood Sts., GREENFIELD, MASS. 


i. 2 


Che John Hancock Pattern 


The John Hancock pattern i 
made in sterling silver, rich 
and bright, beautifully orna- 
mented and finished, with 
carefulness of detail and an 
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Co. 





NEW YORK: 15-17-19 Maiden Lane 





SAN FRANCISCO: 717 Market St. 
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HER MAvesTy 


STERLING SILVER ~~. 


\UTIF ULLY FINISHED IN A COMBINATION OF}. 
BRIGHT AND FRENCH GRAY 


MADE BY 


Simpson, Hatt, MILLER & Co. | 


























Nae CONN., U.S. A. 
| | EW YORK 
\ a _ 9-19 Maiden Lane. x 
! HCAGO <1 
7 ; 35 No. Wabash Avent: 
4 | N FRANCISCO 
4 ~ 150 Post Street 
ORONTO | 
t Street | 
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BUTTER SUGAR - OYSTER COFFEE ~ SALT 
KNIFE SHELL FORK - SPOON SPOON 





BERRY SPOON 
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No. 3613 Tea Set 


Engine Turned and 
Engraved. 5 Pieces 


$37= List 


@ This Tea Set is the most Remarkable production of the Season in plated hollowware ; 
A LEADER OF LEADERS. 


ae 
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@ It is the only modern engine turned Tea Set on the market, and the Engine Turning is of 
a pattern that is absolutely new and distinctive, forming the same figure that is seen in 
Moire or Water Silk. From every angle of view the engine turning gives a different and 
more enticing illusion. 


q The plain burnished corners and borders, and the decorative scrolls and shields afford a 
charming contrast, and a total effect heretofore unequalled except in the finest hand chased 
sterling silver products. 


The Homan Manufacturing Company 
Office, Factory and Salesroom: CINCINNATI, O. 


New York Salesroom Boston Salesroom é Chicago Salesroom 
15-17 Maiden Lane 373 Washington Street Silvérsmiths’ Building 
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Fall and Holiday Lines 


Now Open for Inspection at our 
Large and Commodious Salesrooms 


Visiting Jewelers are in- 
vited to call and see 


The Largest and Most Umbrella 
Unique Line in the World. « c:0%5 vx. 


brella Combined. 

2 ° When used as um- 

Jewelers who have carried our lines trella, “cane col- 
lapses and can -_ 

i carried in the 

know the merit of our goods as to ciel 7, he 
~ . est thing on the 
quality and workmanship, as we em- market, and a 


great seller. 










Match Safe Cane 


ploy the most skilled workmen in 

our branch of industry. We also 
show the best of the product of foreign 
manufacturers. Jewelers who have not 
handled our goods we invite 
to call and satisfy themselves. 
Be sure to see our lines this 
Fall before buying elsewhere. 


We do our own Gold 
and Silversmithing as 
well as Stick Making 
on the premises. 


WE SPECIALIZE IN 14k. GOODS 
The House of New Ideas 


EXCLUSIVE LINE FOR JEWELERS 






Lighter Cane 


Cigarette Cane 











Cigar and Cigarette 
Holder Cane 


Arthur W. Ware & Co. 


41 East Twentieth St. NEW YORK 


Entire Building for Manufacturing 
Salesroom on Ground Floor 


Makers and Importers of 


Walking Sticks, Umbrella Handles 


Riding Crops and Whips, Corkscrews and 


Cane Bottle Openers Electric 
2 Light 
Cane 








Between Broadway 
and Fourth Avenue 





Pipe 








Cut Out This Page for Future Reference 
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GRANDMA IS UP TO DATE 








q “If we had only had something like this casserole and a 
hundred other things that S. Sternau & Company make for 
kitchen and dining-room when | was a girl, how much lighter 
our housework would have been.” 


@ Housekeepers of all ages not merely admire but buy Sternau 
Casseroles, Bean-Pots, Baking-Dishes, Crumb Trays and Scrapers. 
(See the new model of Ciumb Tray in 


THE BLUE BOOK), 


Chafing Dishes, Traveling Companions, Kettles and many other 
things in metal which adorn the house and make the house- 
wife's labor light. 


Send For The Blue Book, Mr. Jeweler. 


q You need it in your business. Nothing else in print is quite 
so brimful of profit making information and suggestions for you 


S. STERNAU & COMPANY 
preronrenc CTemaao we 


N. W. Corner, Duane Street co ISING 
fancy Teakettles, Chafing-dishes 


and their Accessories, Coffee- 
machines, Trays etc, 


Office and Factory 








195 Ply routh Street 
BROOKLYN, N. Y. 















































































“Parisian Ivory” 


French Celluloid 





Its growing popularity 
has made it a most 
desirable addition toa 


Jeweler’s Stock 











Sy 


interest. 


We have an unlimited variety of 


Toilet Articles 
Photo Frames 


Clocks 
Desk 


Requirements 


and 
Novelties 


A visit of inspection will be of 
There are big profits 
and quick sales in this new line. 


Deitsch Bros. 


14 East 17th St., New York 
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Users of Sealing Wax all Appreciate | 
| The Fine Quality of | 


~— Semnioonid 


_ Tenot. MARK 








a Aen poms emma te Cit PEDIC 
- ; 7 


WE Make Wax for 
every purpose and 
have studied to pro- 
‘duce a wax fitted for 
a particular need. 


Many years’ experi- 
ence im the manufac- 
ture and saleofSeal- 
ing Wax has enabled 
us to offer a product 
suited to the most 
discriminating user. . 


We pay Particular _ 
Attention to the 
COLOR, FLOWand 
_ADHESIVENESS ij 
of our Sealing Wax. ‘al 


tek your Dante’ or ee 
let us know your 
requirementsandthe 
nature of your busi- =~ 

ness and we will ~~ 
Forward a Sample’ . 
Stick on receipt of - vad 
Four cents. 





Apply to our 
Nearest Office 














THE TAG MAKERS 


NEW YORK | ‘PHILADELPHIA » 








BOSTON | . 
26 Franklin Street —- 15 John Street and 15 West 27th Street ; 1007 Chestnut Street 
CHICAGO ST. LOUIS 
62 East Randolph. Street 413 North Fourth Street 


OFFICES IN OTHER LEADING CITIES 


2 ng ve on ee oo 
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Exclusive “French” Silverware 


The result of most skillful and artistic silversmiths is em- 
bodied in the new 


“Louis” Decorations 


portraying the characteristic piercing and shield, together 
with the well-known Empire Festoon, making it the most 


ORICINAL AND ARTISTIC 


line on the market to-day. 
ner pieces, including 


Complete assortment of din- 


Service Plates, Baskets, Bowls, Dishes, 
Center Pieces, Candlesticks, Vases, Etc. 
This design should appeal to anyone who is desirous 


of securing silver which is choice, with a design patent 
which has been declared valid by court decision. 








GRAFF, WASHBOURNE & DUNN 


138-146 West (4th Street, New York 





DESIGN PATENTED MAY 18-25, 1909. 





Vase, No. 3142—9 in. Tray, No, 3143—15% in. 








= 








HARRISON 


Umbrellas 
ad Walking Sticks 


If your Umbrella and Walking Stick Department has not been a success, may it not 
be that you have been carrying a too commonplace line for a jeweler? People expect a bet- 
ter made and more artistic Umbrella or Walking Stick from you than they can purchase 
elsewhere—something that other stores do not carry. 

To meet the views of this very discriminating class of customers, we have for many 
years been designing and manufacturing under our own roof the largest and most ex- 
clusive line of Umbrellas and Walking Sticks in the country. 

This season’s designs are largely the production of our present designer, Mr. William 
Spears, who for 16 years filled the same position for the Gorham Co. 

Our holiday lines now ready. 


W. W. HARRISON CO. 


Makers of 


Umbrellas and Walking Sticks 


OF THE BETTER SORT 


5th Ave., Cor. 34th St. NEW YORK 


Established 


1876 





Trade-Mark 
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The latest “UTOPIAN” Silver Deposit Novelty 


Beautifully engraved crystal with rich 
“UTOPIAN” Silver Deposit Decorations 


One glance at this latest “UTOPIAN” novelty will convince 
any live dealer that here is a line which demands his most 
serious consideration. 


1 Acomplete display of these superb new wares will 
be made in our Booth (No. 75) at the NATIONAL 
HOUSEHOLD SHOW, Madison Square, New 
York City, August 19th to 26th. (Admission 
Tickets supplied free to anyone interested.) It 
is decidedly worth your while to see this Exhibit. 





In the meantime send for our new 
—— Catalogue, handsomely illustrated 
SANDWICH PLATE, $7.50 Each from photographs. 





Prices quoted here subject to Jewelers’ Circular Key 
TERMS: 6% 10 days, 5% 30 days—F. O. B. New York. 








JUG, $8.00 Each 


UTOPIAN SILVER DEPOSIT & NOVELTY CO., Manufacturers 


54 West Twenty-second Street, New York 





aeeeiiainalal 








ANNOUNCEMENT 


To Visiting Buyers of Sterling Silverware 








@ Our Mr. Alexander will again conduct a superb display of Sterling 
Silver Hollow and Flatware at the Hotel Marlborough, New York 
City, from August 15th to September 15th, inclusive. 


@ DON’T MISS THIS EXHIBIT, it will contain many new and 


desirable designs. 


FRANK W.SMITH CO. 


Manufacturers of Sterling Silverware 


GARDNER, MASS. ean oii 
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ONE OF OUR MANY 


SEASONABLE 
NOVELTIES 














Lemon Set, No. 124—7192 
Green Velvet Lined Case 
Can be Retailed at $4.75 Complete. 


Oo NE of the many novelties that 
fa) «we are showing and selling 





this season. Our new catalogue 
is filled with illustrations of Ster- 
ling Silver sellers that appeal to 
jewelers who desire dependable 
goods at medium price. 


Send For One 








E. BLAKE CO. 


Manufacturers of 





Toiletware, Manicure Pieces and Sets, 


O Sandwich Plates, Cups, Jam Jars, Strainers, 

Hollowware, Castors, Lemon Dishes, Salts 
and Peppers, Condiment Sets, Candle- 
sticks, Novelties, etc., in Sterling Silver, 
are illustrated, explained and priced in our 
Catalogue, which we will send to you 
upon request, 


Attleboro, Mass. 


NEW YORK OFFICE 
37 Maiden Lane 


Silverware bearing 
this trade-mark de- 
notes sterling silver 
925-1000 fine. 











SAN FRANCISCO OFFICE 
717 Market Street 


CHICAGO OFFICE 
910 Heyworth Bldg. 
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STOCK 
ance 0 Coy 
ws FACTORY AND MAIN OFFICE “App 


Q 100 STEWART STREET, PROVIDENCE, R.I. 


CHAINS and BRACELETS 


A few of the many designs we make. Over 
1,000 in all. 

The EXCLUSIVE FEATURE of the PAT- 
ENT SAFETY GUARD makes an excep- 
tional talking point. Prevents bracelets from 
opening too wide, thus preventing breakage 
of joint, yet opens wide enough to fit any 


wrist. 
Our machine-made chain is absolutely ac- 
curate. Every link soldered separate. Ma- 


chine-made chain possesses greater strength 
and can be made in the very finest of link. 

All of our goods are made from a SPE- 
CIAL PROCESS—HARD FINISH—WEAR 
RESISTANCE HIGH-GRADE GOLD. 
FILLED STOCK. 

Our itinerary includes Fobs, Bracelets, 
Neck, Lorgnette and Vest Chains in HIGH- 
GRADE GOLD-FILLED. 

In SOLID GOLD we make Neck, Lor- 
gnette and Vest Chains, Scarf Pins, Pendants, 
and La Vallieres. 

Ask your jobber to take you on a TRIP 
through our line. 


FARINA SAAD NAA 1A A081 
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SOLD THROUGH 
JOBBERS ONLY 








5082/0144 





Look for 
PR-ST-CO 


Stamped on Swivel of 
Coat Chains, etc. 


Look for 
PR-ST-CO 


Stamped on Spring Rings 
and Swivel of ail Chains 


SAMPLE OFFICES {6 J2"Weback'Avence, CHICAGO 
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Sold only through Jobbers 





THE LINE OF QUALITY 
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Lockets Ask your Jobber for the Colonial Dame Bracelet Bracelets 





PEND'G | 


oe 














Fobs New, Neat and a Work of Art—Made in four widths, 34, 14, 5¢, % Charms 
Scart Pins BLISS BROTHERS COMPANY Buttons 
Heyworth Building Silversmiths Building 150 Post Street 

Chicago, Ill. Attleboro, ] New York City [ Mass. San Francisco, Cal. 














BATES & BACON, Attleboro, Mass. 


NEW YORK, 9 Maiden Lane 
CHICAGO, 103 State Street 


MAKERS OF 


High Grade Gold Filled Chains, 
Lockets and Bracelets 


We ‘illustrate a few new Patterns of our 
High Grade Gold Filled Bracelets, made 
in seven sizes oval Tubing from 1/4, 
5/16, */16, 1/2, ®/16, 3/4 and 1 inch, same 
quality {stock as when first put into 
our line, and (every Bracelet guaranteed. 


We make any wrist size desired. 
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GOLD» GOLD FILLED: 
FOR SELECTION SEND.TO _ 


THE BASSETT JEWELRY CO.* 
PROVIDENCE, R. 1. 





4946. 


























END FOR THIS 
SPECIMEN BQ@DK 


(MAILED FREE) 


if you use cuts to illustrate 
your goods for advertising or 
catalogue purposes 
We are specialists in thiselass 
of work. This book shows sam- 
ple pages from various Cata- 
logues,which are beautiful ~ 
| Wr Bolas 
e\ rating in colors and 
) black and white. 


arent ENGRAVING COMPANY. 


PHOTO ENGRAVERS 
’ MALL Pua NEW YORK CITY 
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“NEXT TO STERLING” 






Our men 
are now out. 






They will be 
glad to show 




















this design, h a 
together with a : 
eighteen ~, aid 
other patterns ed 
of | 
Brush, Comb ree 





and Mirror i 


The majority | y le 


can easily be 
retailed for 
$5.00 and net 
a good profit. 












In addition 
we make to 
go with these 
sets 


Military, Cloth 
and Hat 
Brushes, 
Whisk Brooms 


acd a com- 
plete line of 
Manicure 


Articles 










ILLUSTRATIONS 
FULL SIZE 

























TRAVELERS’ COMBINATION CIGARETTE 
CASES AND MATCH BOXES. 


BRISTOL JEWELRY CO., = Attleboro, Massachusetts 


Silversmiths and Makers of Sterling Plated Ware, Leather Fobs, Mesh Bags, Novelties, Etc. 





TT «| BRISTOL SILVER 
ee Ce a Re is a fine white metal resem- 
Led Ne an bling sterling silver and not . \! 
ee sa \ 
DON’T NEGLECT TO SEE OUR LINE OF ; \\S 
| e) 
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EWELERS to-day are meeting on a common footing — feeling 
that their interests are similar and co-operation the most 
effective method of successful merchandising. The Convention 
in Richmond and the various State Conventions serve to dem- 
onstrate this. 

We have always endeavored in every way to co-operate with 
our customers to make their business profitable; selecting our 
goods with great care and closely observing every detail of 
manufacture and delivery. We supply your wants, and, if pos- 
sible, anticipate them. It is our effort to have goods which are 
distinctive and ~ anc soning They must always be worthy of our 
Trade Mark, ‘‘*The Rose.’’ 

Briefly, we consider your interest OURS,and govern 
ourselves accordingly. As a consequence, goods purchased of 
us will be a source of satisfaction and pleasure to your cus- 
tomer, and of profit to yourself. 


“SELLERS HENRY FREUND & BRO. eum. Eagie ana 


71 NASSAU STREET, NEW YORK Moose Goods 
SELLERS’’ Our Trade Mark, “The Rose,” stands for Quality and Excellence. a Specialty 
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The Bowden Rings 


ARE COMPLETE IN VARIETY, CORRECT IN 
QUALITY AND PERFECT IN FINISH. WE 
MAKE EVERY VARIETY OF FINGER RINGS 


J.B. BOWDEN & CO., 


15, 17, 19 Maiden Lane, 24 Pioor, NEW YORK. 














THE MOST COMPLETE, REASONABLE, AND SALABLE LINE 


SHEFFIELD PLATE 


Also Jewelers Specialties In Pewter, Bronze and Silver. 


WE HAVE SPECIALIZED IN THE MANUFACTURE OF 
“AMERICAN MADE” SHEFFIELD GOODS FOR OVER A 
QUARTER OF A CENTURY. 2 rT 2 2 


WE WILL SEND YOU UPON REQUEST 


ILLUSTRATED MATTER THAT WILL CONVINCE YOU 
THE BEST IN SHEFFIELD PLATE CAN BE SECURED 
HERE, at PRICES THAT ARE LOW and LESS the DUTY. 


LAWRENCE B. SMITH CO. 326 A St., Cor. Summer St., BOSTON, MASS. 
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LOOK FOR THE 


Profitable 


THE DEMAND TO-DAY IS 


O 


EASTWOOD-PARK Make of (2 


Sterling Silver 


Novelties 
Mesh Bags 
Toilet Wares 
Pierced Wares 











98ISX “ON 





We manufacture for 


the Wholesale Trade 


Send to-day for our 
Illustrated Catalog 















TRADE MARK 


Sellers 


GREATER THAN EVER FOR 











X1396 
VU TUTOCOD TS SERSE CRESS SESSSSSSSR5eR%+-° 


No. 








No, 227 


NEWARK, N. J.% 


N. Y. Salesrooms, 15-17-19 Maiden Lane 
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Velvet Deck 
Bands 


with fancy ornaments are much 
in demand right now. We make 
them to retail at $1.00 to $25.00 
each. 







Write for Catalogue or Samples 






@ It is both economy and satis- 
faction when buying Jewelery to 
purchase a line that has proven to 
be THE BEST for over twenty- 
five years. 












4. KE COL, 


4005. — 


FISHEL NESSLER COMPANY 


Manufacturing Jewelers 


79-81-83-85 Crosby Street, New York 


Established over a quarter of a century, 
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Purchase reliable merchandise 
at legitimate prices and you 
will make your business a big 
success. Every article manufac- 
tured by us is guaranteed. 








Ask For Bigney’s 
“Mirror Finish” Chains 











Send For Qne of Our Velvet Gold Embossed Banners 


S. O. BIGNEY & CO. 


Attleboro, Massachusetts 


New York Office: 3 Maiden Lane 


















.» LAA 


Bs Ke, PERFECT. SHAPE 
Pe “MAIDEN BALTIMORE” 
UMBRELLAS 


FOR THE HOLIDAYS 
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a1 TIN selling this line, you not only are safe in recommend- 
en] ing the quality, but the shape of our umbrella is a far 
advanced idea over all other makes. The Perfect Detach- 
AY able Feature is the simplest to operate; attaches or detaches in 
i) . an instant. One of our salesmen is in your territory. Write 
now, and we will have him show the line, without any obliga- 
tions for you to buy. 


SIEGEL, ROTHSCHILD & Co. 


Factory and Office: 
BALTIMORE, MARYLAND 


PHILADELPHIA : 1011 Chestnut St. 






NEW YORK: 39% Broadway SAN FRANCISCO: 717 Market St. 
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SEED PEARL AND BLACK BEAD NECKLACES 





G. A. BRIGGS, Pres. 


WILLIAM L. SEXTON & COMPANY 


R. S. BLAKE, Treas. G. S. TROW Seoy. i 


INCORPORATED 


FORTY-NINE JOHN STREET, NEW YORK 








SOLIDARITY—“ The Case That Courts Comparison” 


Mr. Retailer: 


‘“You CAN’T tell by the looks of a frog, how far he can jump.”’ 
Well, we're not selling frogs, so that doesn’t matter— 


BUT 


you CAN tell by the LOOKS of a Solidarity Gold Case just how 














far advanced it is over ordinary gold cases, and that’s 
WHY we are everlastingly shouting: 


SOLIDARITY: “The Case that Courts Comparison.” 
We want you to compare them, and we will ship 
a selection package Through Your Jobber upon request. 


SOLIDARITY WATCH CASE CO. 


(Established Over a Quarter of a Century) 





54 Maiden Lane ee ee ee NEW YORK 
D. E. D. McMURRAY LOUIS J. MONTAGNON JOHN W. SHERWOOD 
President Sec’y-Treas. Vice-President 
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/BUYER—COME TO NEWARK: 





vistipem and 14-K. Diamond and Enamel Jewelry 
Krementz Bodkin Stud and Vest Buttons 


Toilet Articles, Novelties and Mesh Bags 


EASTWOOD-PARK CO. 


Silversmiths 


@> 
N.Y. Office, 15 Maiden Lane 


Austin and Murray Streets 








Harris & Weisgerber 
14-K. Jewelry and Rings for Jobbing Trade only 
112-116 Arlington Street 


Kohn & Company 
Makers of the Celebrated 
10-K. Line with the 14-K. Appearance 


Camp and Orchard Streets 


Frank Krementz Co. 
Makers of 14-Karat Jewelry 
532 Mulberry Street 





Garland, Fisher Company 


10-K. Mesh Bags and General Line 
N.Y. Office, 9 Maiden Lane 
530 Mulberry Street 





Andrew O. Kiefer 


10-K. Profit-to-the-Dealer Rings 
61 Arlington Street 





Meyer & Gross 
akers of High-Grade Rings 


Guaranteed in Every Respect 


Krementz & Co. 





Business Builders 
] () K Layman-Van Ness Co. 
91 Oliver Street 





401-407 Mulberry Street 
Moore & Son 


Gold Rings and Jewelry 


22 Green Street 


MH 
Osmun-Parker Mig. Co. 


Makers of Fine Pearl and Diamond Jewelry 
338 Mulberry Street 











Thurstans & Waters 
Makers of Gold Bar Pins with 
Self-Locking Catch 


50 Columbia Street 








Bippart, Griscom & Osborn 
14-Karat Jewelry 
2-8 Garden Street 











‘ Goldsmith-Koch Co. 
Mesh Bags, ‘Something Different,”’ Every Link Sol- 


ered at no advance in price over the former 


Unsoldered 103-109 Oliver Street 








Taylor & Co., Inc. 
0-K. Jeweler — In make and finish unsur- XxX K 
passed by goods of any higher quality 


47 Chestnut Street ““~““ 





Salesroom, 320 Fifth Ave., N.Y. 
106 Ogden Street 





, The Keller Jewelry Mfg. Co. 


10-Karat Jewelry 
New York Office 
64 Nassau Street 


Facto 


251.N.J. RR . Ave. 





Charles C. Wientge Co. 


Artistic 14-K. Gold Jewelry, Novelties and Silverware 
32 Marshall Street 


Battin & Company 49 
Small Wares—Gold and Silver «- 
2 


400k 











Burstow, Kollmar & Co. 
Bracelets and Bead Necks 
18 Columbia Street 
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TWENTY-FIVE MINUTES | 
FROM MAIDEN LANE =: 


WILL BRING YOU RIGHT TO % 
THE 


Fountain-Head of the 
Finest Products Made 
in 10 and 14k. Gold, 
Platinum, Diamond 
Goods, Silver Novelties 
and Silverware. % 
STOP OFF AT NEWARK ON % 
YOUR NEXT TRIP, OR RUN % 
OVER FROM NEW YORK. GET % 


> 
ACQUAINTED WITH USINOUR % 
BUSINESS HOME. 3 

> 


JUST THINK! — ;: 
Newark Makes More 3% 
High Grade Lines for % 
Jewelers Than All of 3% 
the Other Cities in the 3 





PPPS LIS 

















3 United States. If it’s % 
‘ > 
* a ‘ 
3 “Newark Made” it is % 
»2 24 
: the Best. % 
3 % 
ees Drnnnnninnnnetitinit natty 
Link & Angell, Inc. oop 
14-K. Jewelry or 


13 Franklin Street 


Abig & Wagner 
Specialty: 10 and 14-K. Bracelets and LaVallieres 
50 Columbia Street 





Weizenegger Bros. 
(Ww) <B) Sterling Silver Mesh Bags 





Hagerstrom & Chapman Co. 


358 Halsey Street 
* The House of Originality "’ 
— the Most Inexpensive Platinum 


d Gold Jewelry in America (st 


85 Columbia Street 





Riker Brothers “se 
Manufacturing Jewelers—14-Karat Only 
42-4-6 Court Street warx 





Bride & Tinckler 


Choicest Whole Pearl Line 
336 Mulberry Street 





Courtois, Bush & Garrigus 


Sporting Jewelry, Vanity Cases, Etc. 





L. Fritzsche & Co. 


| 4 473 Washington Street 
Fine Gold Jewelry 
Patented Nail Bracelet 


AK (ees TOK 





Van Moppes & Son 
Diamond Cutters and Polishers and Importers 
of Rough Diamonds for Mechanical Purposes 





671 Broad Street (Wiss Bldg.) 
Candlesticks 





La Pierre Mfg. Co. 
Silversmiths 
30 Columbia Street 
Eckfeldt & Ackley 
14-K. only—Lockets, Links and Novelties 
98-104 Murray Street 





WOROLEY, ALLSOPP & BLISS CO. 
14-K. only Bracelets, Link Buttons, Tie 

Clasps, Scarf Pins, Bar Pins, Handy Pins, 

Gold and Enamel! Lockets, Necklaces, Coat Chains 


33 East Kinney Street_ 





STROBELL & CRANE 
Bracelets, Lockets, La Vallieres 
lain, Engraved, Jewel 
Ladies’ and xr s Rings, Scarf Pins, Tie Clasps 
Trade-Mark: $14 C « Kinney & Orchard Sts. 





<> Allsopp & Alisopp 


Platinum Diamond Jewelry 
18 Columbia Street 





The Up-to-Date 10-Kt. Line 


CW>IOK 473-4765 Washington Street 





William Link Company 
Mak f Profit-maki 

Distinctively Bicsigned $480 lowshe af 
401-407 Mulberry Street 


Henry Ziruth 
Usha ht Macs Grade 10 and 
4-K. Gold and Platinum Chains 


30 Court Street 


Inexpensive 
\E fromm) 
=, 
S 





Lee-Dodd Company, Inc. 
14-Karat Jewelry—Christian Science Jewelry 
13 Franklin Street 
Frederick B. Weiss, Inc. 
John Chatellier 
Spectatioe~Genm, Cigarette, Vanity and Card Cases 
in Gold and Silver 


N.Y. Office, 341 Fifth Ave. 306 Market St. 








Day, Clark & Co. 








Bead a4ag 
Necklaces Washington Street 


Crown Quality | Mountings 


READY Made in Gold and Platinum EASY 
To To 
eat Arch Crown Mfg. Co. oma 


Camp and Orchard Streets 
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Show Your Customer 


KNrementz BodKin-Clutch 
Studs and Vest Buttons 


No labored arguments are needed, for a simple 
inspection will convince any man that they are 
in every way superior to studs that have Spiral 
springs, hollow tubes, hinged joints or loose 
parts, or that require solder in their construction. 
Made on the same -principle as the famous 
Krementz Collar Buttons, they are Unbreakable, 
and we can well afford to protect them with the 


Every dealer is authorized 
to furnish at our expense 
a new stud or vest button 


in exchange for every. 


Bodkin-Clutch that is 
broken or damaged from 
any cause. 





Go in 
like a 
Needle 


NEW YORH: 286-288 Fifth Ave. 


Krementz Guarantee 

















HREMENTZ & CO. 


NEWARK, N. J. 


SAN FRANCISCO: 722 Shreve Bldg. 


We illustrate two designs 
in this ad. 


Write for our booklet, 
“Solid Facts,” giving full 
details and for illustrations 
of the entire line. 


Hold like 
an Anchor 


PARHS BROS. @ ROGERS, Providence, R. I. 


Selling Agents to Jobbing Trade for U. S. and Canada 
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ae ae an | The tie that binds 
a ES Lt a customers to your store 


is the uniqueness, beauty and utility of the designs 
you offer. Do you know of anything that equals 
in this respect our bow knot brooches? 


The ribbon background can be changed so as to 
match any dress or complexion. Enough argument 
to make these goods the favorites of the fair sex. 


Will you have a selection package? 


A. J. Hedges & Co. 


14 Makers of 14-Kt. Jewelry 


+® | 12-16 John Street, New York 





























SAFE FOR ALL TIME 


When your diamonds are mounted in our Guaranteed Wear-Proof Platinum Tipped Mountings you can rest 
assured that you will never lose them through having the points over the stones wear off. 
Mountings with Platinum Tips cost but 75 cents more than all gold ones. 


ARCH CROWN MFG. CO. 


NEW YORK OFFICE NEWARK, N. J. CHICAGO OFFICE 
Maiden Lane Safety Deposit Vaults 103 State St. 


















QUALITY without style will not sell; 
STYLE without quality will not give satisfaction ; 

The Bryant Rings have both style and quality, and will help your reputation as a Jeweler. 
We guarantee every ring we make. 


G@® M.B.BRYANT&CO,” wi" 


j_ _—s FRADG- MARE 
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G. R. HOWE ESTABLISHED 1841 BY A. CARTER F. R. HORTON 
W. T. CARTER F. W. STANBROUGH 
W. T. GOUGH H. L. FARROW 


CARTER, HOWE & CO. 


MANUFACTURERS OF ARTISTIC—SALABLE—RELIABLE 


GOLD JEWELRY 


INCLUDING THE MOST COMPLETE ASSORTMENT OF 


at 


TRADE- MASE 





TRADE-MARE 


Danity Cases, Mesh Bags and Purses in Gold and Silver, plain, engraved, 
engine-turned and etched designs. 

All styles of Fancy Design Chains for Men and Women in 14 Kt. Gold 
and Platinum, including Lapel Chains, also Sautoir Chains in Fancy 
Enamels with Lockets to match. 

Large variety of Lorgnettes in 14 Kt. Gold and Sterling Silver. 





9-11-13 Maiden Lane, NEW YORK Factory: NEWARK, NEW JERSEY 























OSMERS, DOUGHERTY CO. 


MANUFACTURING JEWELERS 
291-293 Seventh Avenue, bet. 26th and 27th Sts. (‘Phone 913 Madison) 








SEED PEARL 


Necklaces, Collars, Bracelets, Ropes, Bayaderes, Sautoirs, Brooches, Pendants, etc., 
also loose in all sizes and qualities. 
CRDER AND REPAIR WORK of ali kinds executed by skilled workmen 
































Mother-of-Pearl Jewelry for Men 


STUDS, LINKS, VEST BUTTONS, etc. 








In vogue every month throughout the year. 
Nothing is more beautiful, nothing is more sal- 
able, and harmonized with delicate enamel color- 
ings, it supersedes the usual in metal that you 
have used for years. Our newest creations have 
been devised solely for the Jewelry trade. 


Sold Through the Jobbing Trade 


JOSEF FRIEDMAN CO. 


Established 1888 
Manufacturers and Importers 
Main Office: 114-116 Fifth Ave., N. Y. City 
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TRADE TRADE 











MarRK 
ALL 
NEW 
GOODS PRICES 
The above are only part of a line of 14-karat Link Buttons which 
we sell for $22.50 per doz. In these (which are illustrated exact size) 
we would call your attention to the quality of the die-work, the Heavy 
Double Split-Post, and the Large Bean. 
ae Nena This is not a “leader,” but merely an 
eae example of the excellence of the. styles 
Individual and the popular prices throughout the 
Chain Key-Ring 


entire line of 


FREDERICK @ CO. 


MANUFACTURERS OF A GENERAL LINE OF 
14-KARAT JEWELRY . Xe 
Office: Clinton and Beaver Streets, NEWARK, N. J. 


Made in 14-Karat, 
10-Karat & Silver. 








UNITED STATES 

GREAT BRITAIN 
FRANCE 

‘GERMANY 
BELGIUM 
CANADA 


HALF SIZE 


MARK 

















A HANDSOME AND PRACTICAL LINE OF HUMIDORS 


Capacity 
25 and 50 Cigars 


Brass or 
But. Silver Finish 
Made to Hold a 
Regular Cigar Box 
or Cedar Lined — —$$_$____——__ 


= ee! eA. 
v oie 


Prices: $48.00 to $60.00 Per Doz. 


OFFICE 
ae O0., ster... 


Other Grades 
Manufactured in 
German Silver 





SALESROOMS 
561-563 Broadway, New York 
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Coat Chains 14-K. Sautoir Chains 


Plain and Fancy Links 

















10-K. Gold — _ 14K. Gold Plain and 
Gold and Platinum Fancy Links 
Jeweled and Fancy Link Waldemar Vest Chains 
Lorgnette Chains 14K. Gold , 


Gold and Platinum 














{4-K. Gold “a mR 
and Sterling Silver R. S. 




























Cuff Buttons Hat Pins Safety Pins Cigar Cutters 

Bib Holders Tie Clasps Match Boxes = 
j ENOS RICHARDSON & CO. 
«sax 223 Matden Lane 22 2 NEW YORK 





Shanley Gold Mesh Bags 


appeal to people of taste, because they combine 
beauty and originality of design with a grade of 
workmanship that leaves nothing to be desired. 
Better Mesh Bags cannot be made, yet the prices 
are invariably reasonable. 





All Sizes— All Styles of Mesh 


B. M. Shanley, Jr., Co. 


Salesroom Office and Factory 
527 Sth Ave., New York 11-13 Governor St., Newark, N. J. 
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NIN DIDS IIGGOR 


TRADE oon MARK 


MAKERS OF 


Fine Pearl and Diamond Goods 


IIS Mulberry Street 
NEWARK, N. Je 


OSMUN-PARKER MFG. CoO. 











WIEGAND ano COMPANY 


(Formerly ARTHUR MARSON, Inc.) 
MAKERS OF 


Gold and Platinum 
Swivels, Spring Rings 














Snaps, Bars, Etc. 





Diamond and Pearl Set Snaps a Specialty 


112-116 Arlington St., NEWARK, N. J. 



















































JULIVS WODISKA 


Maker of High Grade 
Diamond Mountings 








DESIGNS AND ESTIMATES FOR SPECIAL 
ORDERS 


Diamonds Recut, Repaired and Improved 
40 John Street NEW YORK 




















EARRINGS and 





PENDANTS 











Let us send you our Illustrated 


9 WEST 31st STREET, 


Sheets and Price List 


Plain Gold 14-Kt. Line of 

| er Coral Baroque Pearl or Coral Hoop and Pendant 
Hoop EARRINGS 
Earrings 





Manufacturers of Unusual 14-Kt. Jewelry 


NEW YORK 











SPECIALIST 








in 
Black Onyx Mourning Jewelry 


Also an Attractive Line of 


Necklaces in Coral, Amethyst 
Fancy and Black Onyx and Pearl 


SAMUEL LAWSON 


19 John St., New York 


Established 1863 

















Geo. O. Street & Sons 


ESTABLISHED 1837 


SIGNET RINGS 





nase (G) sa 


35 Maiden Lane 
NEW YORK 




















JOSEPH COWAN 


373 Washington St. 
BOSTON, MASS. 


Announces to His Friends and 
to the Trade in General 








That his present lines of popular priced 
solid gold and gold filled jewelry, con- 
sisting of the most varied assortment of 
staples and novelties, with and without 
diamonds, also Rosaries, Emblems and 
Special Pieces, is too extensive to be 
catalogued. If opportunity presents it- 
self, however, do not fail to look over 
his representatives’ samples. They are 
now on the road showing goods for 
Holiday trade. This is positively the best 
selected line in New England. Write 
us and we will have our salesman call. 











EVERY BUYER OF 


Silver Deposit Goods 


should inspect my New and At- 
tractive Line in Original Designs 
at our Showroom, Silversmiths 
Bldg., before buying elsewhere. 
Call and be convinced. 





_W. J. KITTEL 


(Room 1701) 


15 Maiden Lane NEW YORK 
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HALL 
CLOCKS 


ELLIOTT’S 
CELEBRATED 
TUBULAR 
CHIMES 


—_—_—— 


Harris & 
Harrington, 


12 BARCLAY ST., 
NEW YORK 








Sole Agents to the Trade 
for 


J. J. ELLIOTT & CO. 
LONDON 














THE WASHBURN 


SECURITY MAGIC NUT 
Automatic Holder for ear studs, scarf-pins, 
for all sizes of scarf- etc. 


pin wire. Guaranteed. 


P & 


EAR WIRES 


for unpierced ears. 


SAFETY CATCH . 
For Brooches, etc. 
Can be applied to any 
work where pin tongues 
are used. 


Open. Closed. Open. Closed, 
Descriptive Circular on Application. 
Pearl Drilling and Adjusting a Specialty. 
Special Order Work and Repairing. 


Cc. IRVING WASHBURN, 45-49 John Sireet, N.Y. 


A Timely Tip 


The Retail Jeweler who is ex- 
pecting to take up a note, pay off a 
mortgage, or buy an automobile 
out of his December profits this 
year, should overlook nothing, that 
will bring business and_ swell 
profits. 

With a copy of our big, illus- 
trated Catalog in your store, with 
prices arranged so that it may be 
shown to customers, you may de- 
pend upon effecting many sales 
that you would otherwise miss— 
sales that cost nothing for clerk- 
hire. It may be had for the asking. 


ALBERT BROTHERS 


Wholesale Jewelers Cincinnati, 0. 
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Showrooms: 








Sugar and Cream 


Many new styles comprise 
our line for 1911 


Maximum Quality 
Minimum Prices 


Bt 


No, 763. 





Set, $10.00 ($11.50 Cased). 
Subject to Jewelers’ Circular Discount. 


La Pierre Mfg. Co. 


1 West 84th St., New York. 


No. 762. 
Illustration % size. 


Silversmiths 


Newark, N. J. 




















K&H DETACHABLE HANDLE 





JEWELERS’ QUALITY 
KREIS & HUBBARD, Manufacturers 


Quality 


306 S. Franklin St., Chicago 


Send for Catalog 
or Salesman 


New York Salesroom, 15 Maiden Lane 


CANES 














WE MAKE 


Tee Alliance Ring 


The graceful style of the Alli- 
ance Ring is rapidly supplanting 
the use of the old style wedding 
ring. The joints are invisible, 
and whenever engraving is de- 
sired it is done in the inside 
surface. Can be easily sepurated 
by inserting a pin in inside pin- 
hole. 


14 karat, 3 dwts., each, $1.25 per dwt.; in dozen lots, $1.15 per dwt., net; 
18 karat, 3 dwts., $1.40 per dwt.; in dozen lots, $1.30 per dwt., net. 


MADE ONLY BY 


LEONARD KROWER, “2 Water AND OPTIGIAN 


536-538 Canal Street 


New Orleans, La. 
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WARWICK STERLING CO. 


PROVIDENCE, R. I. 


MAKERS OF 


Fine Sterling Silver and Leather Goods 


Sterling Jewel Cases 
Desk Accessories 
Sterling Photograph Frames 
Sterling Mounted Mirrors, Etc., Etc. 


Our line is not one of the usual sort, for the 
reason that ever since our first productions 
were shown to the trade, over four years ago, 
we have concentrated our energy and forces to 
designing and producing a novelty line, thal, 
shown with our staples, has built our present 
business up to a point of satisfaction to our cus- 

tomers and ourselves. We especially invite a 
SILVERSMITHS BUILDING, critical comparison of our designs, finish and 
Our N. nig ty y--*-y™ 17th workmanship with others. 


floor of this Building. 
Sam Francisco Orrice—Jewelers’ Bldg. 





















The Automatic Eyeglass Hoider 


MADE IN A VARIETY OF DESIGNS IN 


White, Black Enamel, Gold, Silver, Rolled Plate and Gun Metal 


Retails for 50 Cents 


and Upwards 
With a Liberal Discount to the Trade 
THOROUGHLY GUARANTEED 














These Goods are advertised in the Magazines 
as being sold by Jewelers and Opticians 





No, 407 


KETCHAM & McDOUGALL, Manufacturers 
15-17-19 Maiden Lane, NEW YORK, (Silversmiths Bldg.) 


Catalogue Sent Upon Application 
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These 
Beautiful 
Gold Filled 


Rosaries 
only 75¢ each 


WARRANTED TO WEAR FOR 5, YEARS 


Put up in handsome silk-lined display 
cases, fine gold filled, warranted to 
wear five years; assorted colors, ame- 
thyst, garnet, topaz, etc., $10.00 per 
dozen less 10 per cent. cash on arrival, 
net 30 days. Unless well rated sena 
cash with order. This will be the 
greatest seller ever offered for Xmas. 
Place orders at once. This rosary sells 
on sight at 100 per cent. profit. Order 
to-day from 


DAN. I. MURRAY 


Manufacturer to the Retail Trade 
Factory, 183 Eddy Street, Providence, R. I. 
Send orders to New York Office, No. 3Maiden Lane 














NATHAN GREENBERG 
Mfr. of Fine Platinum Jewelry 


16 West 45th St., NEW YORK 





THE ‘“SAFLOK’ PATENT CLASP 
Trade 
Oli =&D SAFLOK 


Open Mark Closed 
For Necklaces Neck Chains and La Vallieres. The 
la best and safest ever invented. For sale 
all olesale Jewelers, Jobbers and Ma’ 
Houses, also with Neck Chains by Chain Manufae 
facturers. Sample by mail l5c., in 10K. gold 50c., 
14K. 75c. Made and guaranteed by The N. L. 
twa lok 75-77 Nassau New Y: 


Learn Watchmaking 


Refined, profitable labor. Competent men always 
in demand. We teach it thoroughly in as many 
months as it formerly took years. Does away 
with tedious apprenticeship. Money earned while 
studying. Positions secured. Easy terms. Send 
for catalogue. Address 


St. Louls Watchmaking School, St. Louis, Me 














GEMS AND PRECIOUS STONES 


Flexible Cover, Postpaid, 5éc 





Published by 
The Jewelers’ Ciroular Pub. Co., 11 John St., N. Y. 

















OUR 


MADE IN PLATINUM 
The Pin Tong Joint and Catch are Detachable 


WE 
APPROVAL AND SUPPORT OF THE FINE TRADE 


COMBINATION BROOCH AND MEDALLION 


ILLUSTRATE ONE PATTERN THAT IS MEETING WITH THE 








Our Specialty Is High Grade Jewelry At Medium Price 


BROOCH EFFECT 





Special Order Work. 
Estimates Furnished. 











Send for Prices ; 


MEDALLION EFFECT 


COOPER & FORMAN 


Mfrs. of Diamond Mountings and Jewelry 
Office and Factory: 3 MAIDEN LANE, N. Y. 
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1850 


1911 











GOLD CHAINS 


OF EVERY DESCRIPTION 








Waldemar Chains 
14k. GOLD 

GOLD AND PLATINUM 

Baroque and Coral Lorgnette Chains 


50 INCHES LON 
BEST SELLERS 
Having no traveling salesmen enables us to sell the retailer goods of substantial weight at low prices Gold 
giving an additional profit to the retailer. 
‘ 
Chain 


ALOIS KOHN & CO. 
{6-18 Maiden Lane : : : +: +: + # New York | Howse 


Outing Chains 


10-k. GOLD and 14k. GOLD 


























To the Jobbers 


10K and 14K 
Gold Jewelry 





87 Maiden Lane 
New York © 














will be to any jewe 
Rooms. 


SMOKERS ARTICLES CLOCKS GUN METAL GOODS (Every Description) FRENCH IVORY TOILET ARTICLES 





VANITY CASES 
LORGNETTES (Largest Line in the World) STERLING SILVER and GUN METAL MESH BAGS and PURSES 


SOLE AGENTS — La Vogue Opera Glasses, La Vogue Binoculars, La Vogue Lorgnettes 





LEATHER GOODS 





LAMPS 

DINNER GONGS .~ BRASS GOODS 
OPERA GLASSES ART and FANCY 
DESK SETS GOODS 


BAYER & PRETZFELDER CO. 


We are showing the most extensive and catchy line of Imported Novelties for the jewelry trade. It 
fer's best interest visiting New York, to note address and certainly call at our Show 

















Beg to direct the attention of visiting buyers to the latest addition to the line. Hand wrought, 14 kt. gold 
jewelry in novel designs, moderately priced. 


In sterling silver jewelry we present odd and unique patterns, set with semi-precious stones, Necklaces, La 
Vallieres, Brooches, Bar Pins, Scarf Pins, Shirt Waist and Dinner Rings, etc. Of the fashionable long chains for 
lorgnette, watch or fan, a splendid line can be seen in sterling or plated, embodying the newest ideas. 


Our reputation as the leading fan house is too well established to require further comment. 


LEWY & COHEN 


Importers and Manufacturers 


114-116 Fifth Avenue = = NEW YORK CITY 
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Scarf Pins and Brooches 


AUTOMATIC ACTION 


POT OTe Tete eee 






or 
OHH OS CHEER ETRE eee 














te “AJAX” cuwra The “Ajax” Scarf Pin Guard 








HOLDS AS WELL AS “THE HOLD-ON 
CLUTCH,” AND DOES NOT INFRINGE IT 


SMALL 
PRICE, $1.00 PER DOZEN 


SIMPLE 


| 
( 
( 
{i 
, 
\\ 


AUTOMATIC 


ASK YOUR JOBBER TO SHOW THEM TO YOU 
OR SEND DIRECT TO 


MAIDEN LANE MFG. COMPANY 


27 GOLD STREET, NEW YORK CITY 




















TOURISTS’ DICTIONARIES 








GERMAN, FRENCH AND ITALIAN 


3 VOLUMES IN NEAT LEATHER CASE 
FOR EUROPEAN TRAVELLERS 





| SEND FOR PARTICULARS 





mel 








8398 TOURISTS’ DICTIONARIES 


C. F. RUMPP & SONS 


FINE LEATHER GOODS 
PHILADELPHIA _ 
New York Salesroom, 683 and 685 Broadway 


Established 








Florentine Pattern 


Everything to 
Match 


Plate Made in 


7 sizes 


10 ‘n. Sandwich 
Tray, $10.50 


Subject to 
Jewelers'Circular 





HEAVIER and BETTER 
Silver Deposit Ware 








Write for Prices 





LOST ART 


The introduction of watches was one 
of the greatest inventions of the age, and 
can be found in any part of the globe; 
when mounted in gold or silver cases 
brings out one of the greatest pieces of 
workmanship as well as art. Introduc- 
tion of machinery is fast abolishing the 
art of watch case engraving; to-day shad- 
ing machines are producing scratches in 
the place of hand engraving, taking away 
all beauty of art that has in the past been 
produced by hand, also the nice rich yel- 
low color, which can only be brought out 
with hand-engraved work, giving in its 
place a case with dead effect, and all life, 
which is the artistic part, a thing of the 
past. 

Machine work can easily be recognized 
from hand work; cuts are shallow and 
have the appearance of heavy pin 
scratches; when colored the yellow is 
very light, and gives a very dead effect 
to the engraving. In many cases the 
scratches extend into bright cuts, and 
sometimes are visible over the engine 
turning. This shows the imperfect part 
of shading machines, also the destruction 
of all art and beauty, which in the past 
was the ambition of engravers to pro- 
duce. JEWELERS: this art can be given 
your customer by demanding the Watch 
Case Engravers’ Union Label, which 
guarantees only hand engraving. Such 
cases can be had from the John C. Dueber 
Watch Company, Canton, O., and the 
Western Watch Co., of Chicago, Ill. 





Richter Mfg. Co. 


33 Canal Street PROVIDENCE, R. I. 











Gems and Precious Stones 


Flexible cover, postpaid, 50c. Published by the 
Jewelers’ Circular Pub. Co., 11 John St., N. Y. 











Stimulate your Repair Department, you will find Results 








BEFORE 

Monograms removed from 
all Kinds of Silverware 
and Jewelry 


Refinished likKe New 


At Word About Our Factory 


We are equipped with the modern and up-to-date machinery; our jewelers and 
silversmiths are experts in this line; we can repair or replace any article in the 
Jewelry Trade. Gold and silver mesh bags refinished, replated, relined with kid 


or silk, same as new. Try us with your next lot of repairs. 


Gold and Silver Plating 


Write for our pamphlet 





AFTER 


The Globe Art Mfg. Co. 


51 and 53 Maiden Lane 
NEW YORK 








ooo. SS 
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DOUBLE YOUR SALES 


Stock up a few of these interchangeable Coat Chains 


UNLIMITED SELECTION. 


Any Emblem Button of our manufacture will fit. 


Write for WINDOW CARD. 


IRONS & RUSSELL CO. 


Manufacturers of Emblems 


THREE COMPLETE STOCKS 


NEW YORK OFFICE MAIN OFFICE AND FACTORY CHICAGO OFFICE 
11 Maiden Lane 95 Chestnut St., Providence, R. I. 10 So. Wabash Ave. 














ern tT SE asa 





LEASES ELELERELAE DELS AA COS 


my 

















nit ate THE HORTON-ANGELL CO. SCARF PINS. and 








and LOCKETS Manufacturing Jewelers ATTLEBORO, MASS. ANSUTTONS 
“Our Goods are Made in the Light of Experience” 
Caution. 


The purchaser of this card of buttons 
should see that the BAR on each 
button bears this, 








1870 TRADE H. A. & CO. MARK 1911 
There is a reputation of 40 years E ¥ Representative Wholesale Jewel- 

. ° uttons bearing this stamp are Guar- : +a: m 
standing back of our trade-mark. entachte ahve Sihadiane Sadidiaatinn. ers in the larger cities of the United 


; : States have been our customers f 
B without th b are cas 
Fi Me toe R rosy ooltaun’ aitentnen = nearly half a century. We sell the 


The above 1s a fac-simile of the back of jobbing trade only. 
our Link Button cards. 














ai “WHEN BETTER BUTTONS FOR THE MONEY ARE MADE, THE SAN FRANCISCO: 
15 Maiden Lane HORTON-ANGELL CO. WILL MAKE THEM.” Soy oy 

Geo. E. Heywood Western Representative, Fred A. Builock Alfred H. Bullion 
Rings Cuff Pins Tie Clasps Crosses 
Brooches Veil Pins Heart Charms Cameos in 
Scarf Pins Collar Pins Ear Screws Brooches 
Tie Pins Chain Sets Ear Drops Belt Pins 
Handy Pins Link Buttons Pierceless Drops Stick Pins 

















EL. SPENCER C0. Sold Gold Jewelry 


NEW YORK OFFICE: FOR THE 
15-17-19 Maiden Lane JOBBING TRADE 
Sample Lines Only ONLY 
TRADE-MARK 
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STERLING SILVER RINGS» 








To retail from 25c up. Samples upon application 


ISLAND RING CO., 21 Eddy Street, Providence, Rhode Island 




















The Trade’s Newest 


EXPANSION LINK BUTTON 


The accompanying illustration will serve to acquaint you 
with the mechanical construction of this newest idea in a 
sleeve button, and we simply add, that—No Solder is Used 
in Their Construction—The Double Post Insures Strength—The 
Rolled Edges Guarantee the Wearing Qualities—The Finest Quality 
of Rolled Gold Plate Only is Used—It Can Be Operated with 
Either Hand—It Cannot Fall Out When Retained by One Side Only 
Permit us to send you our new ILLUSTRATED BOOKLET 
IT TELLS THE WHOLE STORY FULLY: 


Our line of PLATED JEWELRY 


which has stood the test for years, recommends this concern and its prod 
uct te Jewelers who desire right goods at a right price. i 
We sell through the jobbing trade only, but upon receipt of request, we wil. 
send samples of our product to any reputable Jeweler interested, and refer him to 
the jobber in his locality handling our line Better yet, send us your iobber’s name 
and address. 


WINTHROP MFG. CO., Attleboro, Mass. 


New York Office, 15 
Makers of 
Patent Pending. Sash Pins, Hat Pins, Brooches, Scart Pins, Cuff Buttons, Etc. 

















WATCHES OF PRECISION WATCHES DEMACNETIZED 





12 SIZE MOVEMENTS Brassus, Switzerland 15-19 Maiden Lane, New York 





Mathey Bros., Mathez & Co. 


Manufacturers and Importers of 
SUPERIOR, PLAIN AND COMPLICATED 


WATCHES 


Seis Anentator CHAS, H. MEYLAN *™! Watches 
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We Are Specialists in 
REAL GUN METAL 


Bags ~ Purses 


















No. 7058 
(% size) 
We make this 
bag in 4 sizes: 
5-516, 6 and 7 


inches. 














All Sizes Plain and Fancy Tops 
Regular and Extra Fine Mesh 





Herring Bone and Accordion Weave 


Write for Our 16-Page Illustrated Catalog “B”" 








Oppenheimer -Brussel Importing Co. 


Flatiron Building NEW YORK 











© 


Diamond Mountings 


© 


GOLD JEWELRY in 











14 Karat and Brooches 
10 Karat Scarf Pins 
Bar Pins 
Earrings 
Ete. 


Diamend “F” 


Stamped on All Goods is a 
Guar_ntee of Workman- 
ship, Finish and 


Quality 


T.6.Frothingham & Co. 


NORTH ATTLEBORO 


New York Office 


) 13 Maiden Lane 


MASS. 











Tortoise Shell Goods 


Both REAL and IMITATION 


Combs 
Side Combs 





137. 


The pieces in our extensive 
line, because of their ex- 
clusiveness in designs and 
shapes, appeal to the most 
fastidious women. 





60. 


Repairing and Special Order Work 
in Real and Imitation 


TRENKMANN BROS., Manufacturers 


OFFICE FACTORY 
181 Lafayette St. New York 239 Centre St. 



























“Ideal” 
Adjustable Smoker’ 


MAY be instantly ad- 

justed at any height 
and used as 
either a table 
or floor % 
Of solid brass, 
beautifully finish- 
ed and extremely 
handsome in ap- 
pearance. Strong 


and durable. Will 


last a lifetime. 
















Has large glass removable ash receiver, 
trays for cigars or pipes, cigar cutter and 

holder for match box. Adapted for the | 
home, club, hotel or store. This is the 
most convenient and useful stand that 
has ever been offered the smoker. Fin- 


ished in Brushed Brass, Verde Green or 


Nickel. 
Price, $2.90 
Weintraub Brass Mfg. Co. 


27-31 Bleecker St. New York City 
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“ We never follow the Fashions, the Fashions Follow Us’”’ 








REG. IN U. & PAT. OFF. 
AMiways in Red 


Conspiracy 


A jeweler’s individuality is seen by the character of stock he 
carries, so is the lack of it, but very often the apparent lack of 
individuality is due to an actual lack in another direction — 
cheapness ahead of quality. 


Long ago, when we began to develop our Manufacturing De- 
partment in real earnestness, we entered into a sort of conspir- 
acy with ourselves to spare no expense to attain individuality 
in our manufacturing. The conspiracy has been a success. 
We have spared neither expense nor effort, and the result has 
justified the labor of our heart and hand. Comparisons are 
perhaps odious—and obvious, too—so we are not going to rely 
upon that grade of argument. 


We want you to make it a point to visit our coming NINTH 
ANNUAL EXHIBITION, to be held in our offices from 
August 28th to September 2d, inclusive, to form an opinion 
as to the desirability of using our new productions for your 


Fall stock. 


POWERS ano MAYER 


8-14 West 38TH Street (Murray Hill Building), Apjoininc Firth Avenur 


NEW YORK 
LONDON PARIS AMSTERDAM 
Audrey House, Ely Place 51 Rue de Chateaudun Sarphati Straat 32 


CABLE ADDRESS “ON TOP,” LONDON 
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Where to Buy 


Precious and Semi-Precious 


Stones Jewelry 
Sliverware Watches 
Optical Goods Materials 
Clecks Tools 


Jewelers’ Boxes and Trays 

















ABEL BROS. a CO. 
29 Maiden Lane 
THOS. W. ADAMS & CO. 
15 Maiden Lane 
Cc. G. ALFORD a CO. 
192 Broadway 


ALVIN MFG. CO. 52 Maiden Lane 
AMERICAN GEM & PEARL CO. 

14 Church Street 
THE ANSONIA CLOCK CO. 


99 John Street 
mM. J. AVERBECK 
10-12 Maiden Lane 
HERMAN BAUM 
90 William Street 
J. B. BOWDEN @& CO. 


15 Maiden Lane 
CARTER, HOWE @& CO. 
9-13 Maiden Lane 
$. COTTLE CO. 
31 East 17th Street 
CROSS & BEGUELIN 
23 Maiden Lane 
CHAS. $. CROSSMANW & CO. 
3 Maiden Lane 
WM. B. DURGIN CO. 
15 Maiden Lane 


HENRY FREUND & BRO. 
71-73 Nassau Street 
THE GORHAM CO. 
5th Av, & 36th St. and 15 Maiden Lane 
GRAFF,WASHBOURNE & DUNN 
138-146 West 14th Screet 
HERPERS BROS. 
35 Maiden Lane 


HEYMAN & KRAMER 
65 Nassau Street 
HOWARD & COCKSHAW 
220 Fourth Avenue 
INTERNATIONAL SILVER CO. 
9-15 Maiden Lane 
JUNG & KLITZ 1 Maiden Lane 
THE KELLER JEWELRY MFG. Co. 
64 Nassau Street 
KENT & WOODLAND 


12 John Street 
Wm. B. KERR CO. 
aiden Lane 
KETCHAM & mopousaii 
Maiden Lane 
JULIUS KING OPTICAL co. 
12 Maiden Lane 
JONAS KOCH 37-39 Maiden Lane 
LARTER & SONS 
21-23 Maiden Lane 


CHARLES M. LEVY 
90 William Street 
THE MAUSER wat co. 
Fifth Avenue 
ENOS RICHARDSON = co. 
aiden Lane 
ROGERS, LUNT é ‘Bowien 
Maiden ees 
THEODORE ScHISGALL 
bers Street 


SETH THOMAS clock + ong: 


R. WALLACE & SONS MFG. CO. 
11 W. 32nd Street 

WILLIAM J. WARD 
aiden Lane 


HAYDEN W. WHEELER & Co. 
2 Maiden Lane 
WHITING MFG. CO. 
15 Maiden Lane 
A. WITTNAUER CO. 
30 West 36th Street 
WOLFSHEIM & SACHS 
35 Maiden Lane 
J. R. WOOD & SONS 
2 Maiden Lane 











U. S. REALTY AND TRINITY BUILDINGS 


Buy in NewYork 


Where everything latest and best in Jewelry, 
Watches, Silverware and Jewelers’ Supplies is 
constantly displayed. New York is the broadest 
and best market for both staples and novelties, 
and affords opportunities you would seek for in 
vain elsewhere. What can't be found in New 
York isn’t worth finding. 


REDUCED FARES 


Special Summer Tourists’ Fares have been made 
from points in territories of the Central Passenger 
Association and Trunk Line Association, to New 
York and return, in effect to Sept. 27th, 1911. 


For details write to The Merchants’ Association, 54 Lafayette St., New York, 
or consult your local ticket agent. 
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Sandwich ‘lray 
Diameter, 10% inches. 
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No. 1778—Bread Tray No. 1765—Bread Tray 
Length, 13 inches. Length, 12 inches. 





No, 1781 
Combination Camembert Cheese and Cracker, or Pastry Tray. 
Crystal Glass Lining. Diameter, 14 inches. 


Bread and Sandwich Trays 


Saw Pierced 


Our high grade silver plated ware, saw pierced, has 
proved itself an exceptionally satisfactory line to handle. 
We produce a wide variety of pieces, all of them 
thoroughly satisfying in design and workmanship. 
They make appropriate wedding gifts and dealers will 
do well to bring the various pieces we produce to 
the attention of their customers. 


Write for further particulars or illustrations 


Meriden Britannia Co. 


(International Silver Co., Successor) 


Meriden, Conn. 


49-51 West 34th St.—NEW YORK—9-19 Maiden Lane 
5 North Wabash Avenue, CHICAGO , 150 Post Street, SAN FRANCISCO 
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Household Accessories Noted in Paris. 





Paris, July 31—For the hall table there 
is a vast choice in card receivers, those of 
bronze, copper, nickel or gold plate being 
the least costly. Silver or silver gilt, how- 
ever, offers great opportunity for skilful 
decoration, which is in raised gold or ham- 
mered, or delicately etched. Copper artis- 
tically treated is an excellent medium, and 
a receiver on exhibition is a great oak leaf 
of copper with curled edges, with the vein- 
ing almost black. 

Cake plates are often very ornate. Pretty 
those in mat silver with a pattern in low 
relief of a branch of ivy or brambles, an 
orchid, a Japanese chrysanthemum or a 
bunch of grapes and leaves. Fruit bowls 
are more usually a combination of crystal 
and silver or silver gilt. Effective one of 
uncut glass set in a stand of blackened 
silver with a pattern in relief—great sun- 
flowers and leaves. 

Boxes for jewels and other small articles 
are often extremely handsome. One in 
malachite with over its surface an intricate 
pattern in gold a joeur, the corners with 
conventionalized flowers. 

Silver jewel boxes etched with some 
medieval historic scene in black are useful 
and artistic. There are great jewel caskets 
of gold cisele with enameled tops, with 
bands of white and colored enamel framing 


a portrait of some hero or renowned court’ 


beauty. There are boxes of ivory ex- 
quisitely carved and with jeweled or gold 
cisele corners. Others are of lapis lazuli 
or of the fancy colored quartzes with gilt 
trimmings. Very artistic are large gold- 
trimmed boxes of Sevres, Saxe or Doulton 
china painted with genre scenes or land- 
scapes. A charming example showed a 
Summer landscape on the top, framed in 
forest green enamel separated by a gilt 
binding from a narrower one of pure white 
enamel. 

Vernis martin boxes for the toilette table 
are both durable and pretty, usually painted 
with a rococo scene or the portrait of 
some royal personage; for convenience 
some of them have a watch set in the top. 
Saxe boxes for trinkets, delicately painted, 
and also those of tortoise shell or carved 
ivory, are handsome. For bonbons a box 
»f rose quartz encrusted with a garland 
in gilt. 

Ring cups are of pale-colored rayonné 
enamel, often of two harmonizing colors— 
blue and pink, for instance. One banded 
with white and with an outer rim of gold, 
and standing low on a golden foot, was 
effective. Of great artistic value is a 
mirror, at least three feet in height, to 
stand upon the dressing table; for the 
space of half a foot the frame was in 
rough-beaten blackish silver, while inclos- 
ing the small oval glass was a garland of 


wide-open roses and leaves sculptured in 
high relief. To accompany it is a jewel 
casket of the same colored silver with a 
similar design. Very handsome are pearl- 
handled hair and hat brushes in mother-of- 
pearl, over which is thrown a tracery in 
raised gold. Tortoise-shell toilet sets, gold 
monogrammed, are liked, while others show 
handles of Dresden china delicately painted 
in a flower design. Ivory is less seen than 
formerly, although one remarks some sets 
of artistic value, the carving in low relief 
being a work of patience. 

Seals are of crystal, tortoise shell, onyx 
in the delicate rose green and purple tints 
of enamel, and generally of conventional 
form to match the desk fitting, sometimes 
strewn with golden stars. Carnelian is also 
a favorite, and silver gilt or silver. 

A microbe brush for the bridge table 
shows a silver cisele handle, but appears 
rather a superfluous accessory. More use- 
ful is.a small hat brush not more than 
three inches long, with the top a carved 
tortoise in shell, and which is so small it 
is easily carried in the pocket. 

Quaint for melting sealing wax is a tiny 
gilded saucepan set over a small spirit 
lamp. Suitable for a man’s writing table 
an inkstand consisting of a rough-hewn 
block of gray quartz with the inkwell gilt- 
bound, the whole surmounted by a sculp- 
tured eagle of green-brown quartz. Paper 
cutters exhibit infinite variety, one of dark 
shell with for handle the head and beak 
of an eagle in gold cisele. Silver gilt and 
silver vases of small size for containing a 
single blossom afford scope to the crafts- 
man in metal. One of old silver with a 
raised pattern in chrysanthemums was re- 
markable for its delicacy of execution. An- 
other was of old red enamel, with flung 
over it a reticulated pattern in fine gold 
wire. Another was in a decipher design 
of gold over a ground of blackened silver. 

Paper cutters are of ivory, mother-of- 
pearl, bronze, silver or painted wood. They 
are rather too large sometimes to be of 
practical use, but look well upon the library 
table. Animal figures in bronze or silver 
gilt, eagles’ heads and beaks and Napo- 
leon’s heroic figure are among the models 
in handles. Im ivory there are those as 
artistically carved as if executed by a 
Chinese artisan. Others have an all-over 
etching in black in a floral pattern, while 
still others show a raised appliqué of birds 
and blossoms in old silver or gilt on ivory 
or bronze. Envelope cutters are small and 
of delicate shape, and do not afford great 
scope for decoration. An etched design is 
always good, while others of ivory or tor- 
toise shell show no ornamentation what- 
ever. 

Clocks for the hall and the salon are 
sometimes of ponderous proportions. Such 
a one showed a tablet of veined white 


quartz, four feet high, with an inscription 
in gilded characters. An eagle in bronze 
was perched on the top, holding in its 
beak a long wreath of gilt, one end held 
by the figure of a soldier which was placed 
at. the base. The dial was set in the mar- 
ble tablet. 

Another timepiece at least four feet in 
height showed a lyre of dark blue enamel 
with a raised floral garland in gilt. Sur- 
mounting the top was a blazing sun in gilt, 
the dial was framed in large rhinestones. 
An expensive timepiece of medium size is 
of amethyst matrix with a border of white 
enamel, the outside gilt bound. Below the 
dial was embedded a great straw-colored 
topaz. Sometimes the clock is accompanied 
by vases or urn-like ornaments to match. 
With the above were small urns carved 
from amethyst matrix and trimmed in the 
same style as the clock. Tiny clocks not 
more than two or three inches in height 
come in every color of enamel, and are 
pretty ornaments for the mantel. Crystal 
clocks are attractive, and one in empire 
style showed a harp of ridged white crystal 
set on a block of rough glass. The clocks 
in the form of autos, airships, etc., are 
rather an eccentriciiy, and are only fit for 
the smoking room. 

Bell pulls are often very ornate, and 
those of quartz enjoy great’ favor. They 
are of rather simple form, handles with 
knobs often ringed -with pure white glass. 
Others have raised circular disks of enamel 
with a pearl or amethyst button. Others 
are grapes, apples and pears in dull silver, 
with golden branches and foliage. M. 








A Beautiful Trophy Made for a Race that 
Was Never Held. 


HEN notified that the “Boston to Ber- 

muda” yacht race for the superb $500 
cup offered by the city of Boston scheduled 
for June 10, had been called off, Mayor 
John F. Fitzgerald of Boston proposed 
to confer with Boston Yacht Club officials 
regarding the future of the trophy. 

The race has been indefinitely postponed 
because only one of the yachts listed to 
compete could be ready start on the date 
assigned. If not started as arranged the 
chairman of the Boston Yacht Club Com- 
mittee was informed that this boat would 
be withdrawn, as her owners, the Vander- 
bilts, desired her return shortly to New 
York. 

The trophy, a beautiful sterling silver, 
gold-lined cup designed and made by the 
Tuttle Silver Co., of this city, may be 
held for another year, and then offered 
for a similar race. It was intended espe- 
cially as a prize for an ocean race to en- 
courage that class of racing. There is 
suggestion now, however, of using it for 
a fishermen’s race trophy in the Fall. 
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blue Moonstone 
Centers 
Gold or Platinuia 
Borders 
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COMPLETE SET P. 


for afternoon or evening formal attire there is nothing more effective than this 
handsome set, consisting of six Larter Vest Buttons, three Larter Shirt Studs and 
a pair of Cuff Links, all matched. 


We keep in constant touch with men’s fashions, therefore, when you sell Larter 
dress jewelry, you can assure your customers that the styles are up-to-date and 
absolutely correct. Another advantage in buying from our line is that you have 
the largest assortment of patterns in the market to select from. 


ner LARTER & SONS yARTEp 


Jewelers’ Bidg., 150 Post St. 23 Maiden Lane A 
San Francisco, Cal. REGISTERE TRADE MARK 
New York 
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Reigning Paris Fashions in Jewelry. 





Dainty Novelties in Pendants, Plaques, Bracelets, Watches, Etc., Now in Demand 
Among People of Taste in France’s Capital. 














Paris, July 28.—Brilliancy is a sine qua 
non of the pendant to be worn with full 
dress, yet at the same time it must show a 
note of elegance in its design and fine 
workmanship. Some of the art jewelers 
are endeavoring to get away from the con- 
ventional circular plaque and have imag- 
ined those often of irregular or odd shapes. 
Pretty is one formed of very slender and 
long green enamel lily leaves twisted to- 
gether in an open design, while in the 
center is a very blue sapphire which makes 
a harmony with the dull tint of the leaves. 
Exquisite was one in lozenge shape set 
with an immense fire opal which glowed 
with all the colors of a dying sunset, and 
which trembled in a ring simulating the 
rough stem of a vine. while dangling from 
it was a big pear-shaped pearl. At the top 
were spreading branches of roses in gold 
with diamond hearts, the whole depending 
from a platinum chain as fine as a silk 
thread. Another embodied in pale pink 
baroque pearls a bunch of wisteria, so 
long that it almost reached the belt and 
was suspended from a Louis XV. true 
lovers’ knot of diamonds. 

Very remarkable as to the originality of 
the design and the fine ciselure, a pendant 
of which the center was a woman’s head 
and bust in gold, the hair of a reddish tint, 
while the bodice was of clear purple 
enamel. The head was framed in a tangle 
of floral motifs with an intertwisted ribbon 
in pale blue enamel. Of severe elegance, 
a pendant formed of an enormous pear- 
shaped black pearl swinging loosely in‘a 
narrow ring of white enamel. Another, a 
topaz of a deep brownish yellow at least 
an inch and a half square, set in the midst 
of old silver leaves. 

Always graceful are wheat ears, and a 
pendant showed the ears and leaves in gold 
and pale green enamel. Pendants made of 
very large pieces of opal matrix are effec- 
tive; they show scarcely any setting and 
are surrounded by a narrow rim of white 
enamel. One of fine opals was set in a 
border forming tiny scallops of rubies and 
diamonds. Returning to the circular 
plaque, a certain jeweler showed one in 
the most airy lace-work pattern, against 
which glowed a burning ruby. Amidst 
Tadiating scintillations of diamonds a big 
pale sapphire shone against a brilliant 
background of small brilliants. Hand- 
some, expensive and withal simple was a 
pendant in which a pale yellow diamond 
of square shape, and at least an inch 
square, held the eye, and from which de- 
pended an emerald two inches in length 
en cabochon and pear shaped. 

People are wearying of the all-diamond 
pendant, and many jewelers are introduc- 
ing those in which colored stones are in- 
troduced. Sometimes the pattern on a 
lace-like platinum background is picked out 
in rubies, emeralds or sapphires associated 
with diamonds, the large central stone be- 
ing colored. Enamel is also utilized for 





less expensive medallions, usually in the 
shape of conventionalized flowers, orchids, 
lilies, ete. 

The topaz and the aqua marine hold the 
first place in the not very costly plaques, 
the exquisite coloring of these gems mak- 
ing them available for setting with inex- 
pensive rose diamonds. Such stones are 
often simply immense—as much as an inch 
and a half across. They hang from slen- 
der chains or from flat necklaces at least 
an inch wide, of gold or old silver, in a 
geometric design. A flat plaque of this de- 
scription was of gold lozenge shaped in a 
series of rings set with deep honey yellow 
topaz and pure white ones. In the center 
was entangled a bee, the body a big brown 
topaz striped with bands of black enamel 
and with diamond head and feelers. 

Very attractive is a necklace in a Greek 
key pattern in diamonds, the links an inch 
wide, from which was suspended a great 
pear-shaped diamond. 

The jewelers choose rather barbaric de- 
signs for dull stones. In this category 
may be mentioned necklaces and pendants 
of Egyp.ian and Assyrian inspiration, re- 
plicas of those found on the breasts of 
aristocratic mummies. Unique is one rep- 
resented by large oblong beads of some 
bright blue opaque stone, rudely carved, 
with religious symbols; a large one formed 
the center of a square pendant at least 
three inches across, bound with rough 
beaten gold. From it hung several strings 
of irregular length formed of golden links 
threaded with beads and terminating in 
pear-shaped pendants. The neck chain was 
of similar construction. Worn with a 
gown of deep blue, this ornament was most 
artistic. 

Hearts of rather large size in unpolished 
rock crystal show embedded in the center 
a tourmaline, an opal, a topaz, or some 
other semi-precious stones. A pure! white 
flat pendant was expressed in tiny seed 
pearls. The design was like crochet work. 
It was suspended from a flat necklace of 
strung pearls, punctuated occasionally with 
a large baroque pearl. 

A watch bracelet of gray suede showed 
a dial of novel shape. It was wide rather 
than high, and extended well over the top 
of the arm. It was of gold with black 
numerals. A very artistic one was a plati- 
num ribbon about an inch and a half wide, 
with a pattern in gold defined by tiny 
rubies and emeralds, which spread over the 
dull gray background. Many such orna- 
ments show the dial rimmed in small 
stones or banded several times with enamel. 
Other bracelets, stiff or flexible, consist of 
alternating rows of colored stones divided 
by diamonds. 

Bracelets made of long gold links through 
which are threaded pink or green tourma- 
lines or baroque pearls are liked. For 
young girls there is the threaded pearl 
bracelet in lattice or other conventional 
design, and which, like a strap, passes 

















through a diamond slide, the fringed ends 
hanging on the outside of the arm. Others 
are finished with flat pearl tassels. Pearl 
throat bands sometimes come to match. 
Becoming to a slender neck is one of 
strung seed pearls about an inch wide, 
which was closely clasped around the 
throat and secured in front by a clasp of 
platinum a jour, studded here and there 
with diamonds. From each side hung 
pieces with long flat ends resembling a 
clergyman’s neckband and finishing in 
fringed pearl and diamond pendants. 

However, nothing seems to displace the 
single or several rows of strung pearls for 
the neck, which never go out of fashion. 
Many are fastened with great rosettes of 
diamonds or pearls or diamonds set in 
platinum in round or oblong shape. 

Ear knobs of two different colored 
pearls are rather eccentric. One of a 
changeable metallic green and the other 
of palest pink were recently worn by a 
leader of fashion. Small rosettes of dia- 
monds from which dangle solitaires are 
liked. Earrings with hanging slender pend- 
ants an inch and a half long..of. faceted 
amethyst topaz or other semi-precious 
stones hang from small ear knobs, and 
without visible settings, are worn. 

Neat and convenient are the tiny bou- 
tonniere watches for ladies or gentlemen, 
and which do not necessitate the wearing 
of a chain or fob. The dial is smaller 
than a nickel and framed in enamel or 
precious stones. However, timepieces of 
such small size are ordinarily useless. 
Those described are really practical, as the 
works, which are enclosed in a gun metal 
button the size of an ordinary ladies’ 
watch, are sufficiently large to cause them 
to run well. The metal underside is passed 
through the boutonniere, only the little 
enamel-rimmed dial showing. Gray enamel, 
diamonds or white enamel, are both fash- 
ionable for watch cases, and have the ad- 
vantage of looking well with any colored 
toilette. Flatter and flatter grows the 
watches, until they are almost as thin as a 
sheet of paper. This does not appear to 
injure their time-keeping qualities, and 
they appear to keep as good time as the 
more ponderous ones which were worn 50 
years ago. A small watch showed the 
back formed of a single faceted white 
topaz. Not so elegant are those of cut 
crystal or of quartz gold-bound. One never 
tires of the watch thickly encrusted with 
pearls, or of the pretty enamel ones with 
a painted scene. Rather odd is a small 
dial embedded in a cruciform case studded 
with pearls. 








Edwin W. Drury, who represents the 
Theodore W. Foster & Bro. Co., Provi- 
dence, R. I, had a narrow escape from 
serious injury while in Wheeling, W. Va. 
recently. Mr. Drury was in his room at 
the hotel waiting for a customer to look 
over his line, when suddenly, without warn- 
ing, a large part of the plastering in the 
ceiling dropped to the floor beside him, 
just grazing his back and head, and cov 
ering his sample lines as well as the bed 
nearby. Had the ceiling fallen during the 
night, or had he been in any other part of 
the room, Mr. Drury would have been seri- 
ously injured. 
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La MiGhn& G- 


Importers and Cutters of 


DIAMONDS 


170 Broadway, cor. Maiden Lane, New YorK 
AMSTERDAM: 2 TULP STRAAT CUTTING WORKS: 29 GOLD STREET 



























Arnstein Bros. & Co. 


Importers and Cutters of 


DIAMONDS 
170 Broadway New York 
LONDON: Audrey House, Ely Place AMSTERDAM: 6 Tulp Straat 








N. Y. Telephone Call, 2161-2 John 


ALBERT LORSCH & CO. 


LORSCH BUILDING, 37 and 39 MAIDEN LANE, NEW YORK 
131 Washington Street, Providence, R. I. 








ORIENTAL PEARL, CORAL AND AMBER STRINGS 
AND NECKLACES, FANCY AND 
-IMITATION STONES. 
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San Antonio, Tex., Police Arrest Thief 
Who Broke the Windows of Sev- 
eral Jewelry Stores. 

San ANTONIO, Tex., Aug. 2.—The police 
of this city, who were stirred to activity 
by the robbery of the show windows of the 
Michael Loan Co., 111 Soledad St.; the Bell 
Jewelry Co., 227 W. Commerce St.; the 
Crown Jewelry Co., 717 W. Commerce St., 
and the N. Becker jewelry store, 315 W. 
Commerce St., recently, arrested a soldier 
attached to the 11th Infantry who was 
found selling some of the stolen jewelry 
in the “red light” district of this city. The 
man confessed fully, and said he commit- 
ted the crimes before he enlisted in the 
army. He made an offer to plead guilty, 
and was held to await the action of the 

courts. 

This epidemic of jewelry robberies, 
which was noted in the last issue of the 
JEWELERS’ CIRCULAR-WEEKLYy, caused great 
consternation among the members of the 
trade here for a while. The plate glass 
window of the Bell Jewelry Co., was the 
first to be attacked, a circular cut large 
enough for the arm of the thief to get his 
arm in being made in the glass next to 
the doorway. However, nothing was taken 
from the window, but the next night the 
Becker store’s window was cut in a sim- 
ilar manner, and the thief was again 
frightened away before he had secured 
his booty. The third night the Crown Jew- 
elry Co. suffered, and the fourth night the 
N. Becker store was robbed of $250 worth 
of small articles, On the same evening the 
Michael Loan Co. lost several hundred 
dollars’ worth of pearls and jewelry. 

Since the arrest of the thief nearly. all 
the stolen jewelry -has been recovered, and 
the members of the trade here now breathe 
easier. 








Thieves Smash and Rob Window of 
H. F. Barnard Co.’s Jewe'ry Store 
at Muscatine, la. 


Muscarting, Ia., Aug. 2.—-Window: smash- 
ers have appeared in this city again, one 
of the most daring robberies in many years 
having occurred at an early hour yesterday 
morning at the jewelry store of the H. F. 
Barnard Co., 213 W. 2d St., where a large 
plate glass window was smashed and over 
$200 of jewelry taken. There is no clue to 
the thieves. 

The strange part ‘of the robbery seems to 
be that it must have been accompanied by 
very little noise. It is believed that it was 
committed between 3 and 5 o'clock yester- 
day morning, the latter being the time when 
the break in the window was discovered by 
a policeman, who immediately reported the 
crime. The loss to the jeweler might have 
been heavier, but for the fact that the 
brick used by the thieves struck a tray of 
valuable watches and scattered the tiime- 
pieces beyond the reach of the man wio 
put his arm through the window. The ar- 
ticles taken consist of six watches valued 
at about $20 each, five rings valued from 
$6 to $10 each and a number of lockets, 
bracelets and smaller pieces of jewelry. 

The H. F. Barnard Co., which is a 
member of the Jewelers Security Alli- 
ance Co., immediately notified that society 
and the Pinkerton agency at Chicago. It 


is believed that the usual reward of $100 
will be offered for the thieves. 








Baltimore Police Offer Reward for Ar- 
rest of Man Who Robbed Retail 
Jeweler’s Clerk. 

BALTIMORE, Md., Aug. 4.—Harry Kart- 
man, who absconded recently from Balti- 
more with $275 worth of jewelry ob- 
tained from Simon Flaxman, a retailer's 
clerk, has been indicted by the grand jury 
of this city, and $25 is offered through 
Capt. McGovern of the detective force con- 





HARRY KARTMAN, WANTED AT BALTIMORE. 


nected with the Baltimore Police Dc<part- 
ment, for his arrest and conviction. 

The jewelry taken was a 16-stone dia- 
mond scarfpin with a sapphire center, val- 
ued at $75, and a Belcher mounted dia- 
mond ring valued at $200. 

Kartman, whose picture appears above, 
is five feet three inches in height, and 
spends the greater part of his time hang- 
ing around pool rooms. 








Washington Police Seek Man Who 
Passed Worthless Checks on Jew- 
elers. 

WasuHinecton, D. -C., Aug. 3—A gen- 
eral alarm has been sent out by the 
Washington police for Frank C. Davis, 
accused of passing alleged worthless checks 
on two local jewelers. Davis had been 
employed for 10 years as cashier for a 
wholesale butter and egg dea‘er, and was 
regarded as a young man of exemplary 

habits. 

Last Friday Davis called at the Saks Op- 
tical Co., 708 7th St., N. W., and picked out 
jewelry and diamonds amounting to $592. 
He tendered a check for $107 as an initial 
payment, which was accepted without ques- 
tion. From there Davis went to the store 
of Isadore Kahn, 627 7th St., N. W., where 
he purchased $57 worth of jewelry, which 
he paid for with a clieck. On Monday the 
jewelers say the checks were returned to 
them by the bank on which they were 
drawn. Inquiry developed that Davis was 
not at his place of employment and that 
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his whereabouts were unknown to his em- 
ployers. 

Detectives who were put to work on the 
case learned that Davis had hurriedly left 
the city, accompanied by his young wife. 
The police say that he also gave a check for 
$82 in payment for two suits of clothes 
from Schwartz & Pelzman, and obtained 
$100 in cash from the same firm on an- 
other check. 








Thieves Snap Pistol in Face of Brook- 
lyn Jeweler, but Run Away When 
Revolver Fails to Explode. 
Joseph Eagle, who conducts a jewelry 
store at 543 Fulton St., Brooklyn, near the 
junction of DeKalb Ave., had an experi- 
ence with thieves last week that he will 
not soon forget. Mr. Eagle was not robbed, 
but he feels that he had a close escape 
from being shot by the robbers, who es- 

caped after a long chase. 

Mr. Eagle was alone in his store on 
Wednesday of iast week when two men 
entered. One of them produced a dollar 
watch and asked the jeweler if he could 
repair it. The entire proceding excited 
Mr. Eagle’s suspicion and he kept a sharp 
eye on the men, ready to jump after them 
if they stole anything. As he put down his 
head to look at the watch, he noticed one 
of the. men draw a pistol from his hip 
pocket and point it at his face. There was 
a click, but no explosion, and the jeweler 
immediately rushed to the rear of his store, 
yelling for help and pounding on the 
wooden partition which separates his store 
from that of H. Alexander, an optician 
next door. 

The clerk in the A‘exander store imme- 
diately raised an alarm and the two men 
darted from the jewelry store and rushed 
to the street. Mr. Eagle started in pursuit, 
running to the sidewalk and crying “Stop 
thief!” but fearing it was a ruse to get him 
away from the store he gave up the chase 
and went back to guard his property. In 
the meantime passersby had taken up the 
hue and cry and chased the thieves up Gold 
and Willoughby Sts., but the men outdis- 
tanced their pursuers and escaped. 

Detectives who made their appearance on 
the scene later made a careful search but 
were unable to find the men, 

The whole incident occurred so quickly 
that Mr. Eagle was unable to give a good 
description of the men, as he was more in- 
tent on watching his property and protect- 
ing himself than in iearning their charac- 
teristics. However, one of the men is said 
to be rather thickset and his companion is 
tall and thin. 

Following directly after the murder of 
Adolph Stern in the jewelry store of Ja- 
cob Jacoby, New York, July 22, and the 
shooting of David Silverman by thieves 
who robbed his store at 1572 Madison Ave. 
Aug. 1, it was at first believed that the 
Brooklyn thieves were part of this des- 
perate gang, who evidently will not stop at 
murder in their attempts to rob jewelers. 
However, the police have not evidence that 
the Brooklyn robbers were those who op- 
erated in New York, and are undecided 
whether the former intended to shoot the 
Brooklyn jeweler or merely try to frighten 
him with an unloaded pistol. 
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Express Company’s Employe Charged 
with Stealing Gold “‘Scrap’”’ from 
Attleboro Manufacturing 
Jewelers. 

ATTLEBORO, Mass., Aug. 7.—Will'am Dai- 
ton, who is employed as a teamster for 
Solomon’s express, was placed under arrest 
Saturday night by Chief Wilbur, charged 
with the larceny of gold scrap from the 
teach & Garner Co., Pearl St. It is al- 
leged that a quantity of gold scrap was 
found on the man when taken into custody. 
Dalton at one time worked for the Leach 
& Garner Co. and since leaving the employ- 
ment of the firm has been a frequent vis- 
itor from the fact that the Solomon express 
did all teaming for the jewelry concern. 

The firm has been missing gold scrap 
from the shop for several weeks past, and 
when the shop closed a week ago Detective 
Gildowsky was at work conducting an in- 
vestigation. . 

During the vacation period the thefts 
still continued, and this fact caused the 
reaching of the conclusion that somebody 
outside of the regular employes was re- 
sponsible for the “leaks” 

Chief Wilbur was notified of the facts, 
and he concluded after looking up Dalton’s 
past that he would bear watching. It was 
learned, so it is said, that Dalton, as he was 
called by his employers and by his former 
employers, the Leach & Garner Co., was 
xnown also by other names. He was called 
John Anderson by his neighbors at “Lona 
Cut,” a part of Attleboro, where he lives 
with his wife, and as William Bly by for- 
mer employers in Pawtucket. 

When confronted by Chief Wilbur with 
a warrant for William Dalton, alias “John 
Anderson,” alias “William Bly,” the man 
expressed surprise and stoutly maintained 
he was innocent. When searched, how- 
ever, the police say a quantity of gold strap 
was found on his person, which, it is said, 
was taken from the Leach & Garner Co.’s 
shop earlier in the day on Dalton’s last 
visit. 

The police later visited Dalton’s home 
with a search warrant, but failed to find 
any missing property upon the premises. 
The prisoner sticks to his claim of inno- 
cence, but the police say he has not given 
any satisfactory expianation of the “scrap” 
found upon his person. 

The man denies that his name was An- 
derson or Bly, but insists that it is Dalton. 
In explanation he says he might have given 
these other names on occasions when he 
was drunk. He was arraigned in the Dis- 
trict Court this morning before Judge By- 
ram charged with the larceny of less than 
$100 worth of gold scrap from the Leach 
& Garner Co. 








Store and Residence of Pittsburg Jew- 
eler Destroyed by Fire. 

PittspurG, Pa., Aug. 4.—The store and 
residence of H. V. Jackson, a jeweler at 
Bentleyville, Washington County, Pa., was 
destroyed by fire yesterday morning at 2.50 
o'clock, causing a loss of fully $1,000 to 
Jackson, said to be covered by insurance. 
The house, which was owned by A. B. 
Richardson, was valued at $2,500. The fire 
started in one of the bedrooms of the 
Jackson home and routed the occupants 
out of bed, they barely having time to 





make their escape, such headway had the 
flames gained before an alarm’ was 
sounded. 

Jackson occupied the first floor as a 
store, another room on the first floor -also 
being occup‘ed by McCleary & Sloan, who 
conduct a news-stand. Jackson had living 
apartments on the second floor. 

Other buildings on either side of the 
Jackson store were scorched by the fire, 
causing a total loss of $4,000. Mr. Jackson 
saved little of his stock, as he did not have 
time to look after it, the flames gaining 
such headway that he was glad to escape 
with his life. 








Thief Who Tries ‘*Switching” Trick 
on Lynn, Mass., Jeweler, Captured 
Afer a Long Chase. 


Lynn, Mass., Aug. 4—E. A. Doyle, re- 
tail jeweler, on Munroe St., led a chase 
through the streets of Lynn to-day which 
resulted in the capture in front of the post- 
office of John Voelker, who claimed resi- 
dence in Detroit. 

Voelker entered Doyle’s store and asked 
to see some diamonds. He selected a stone 
valued at $150 and handed Doyle $10 as a 
deposit. Then he ostensibly changed his 
mind and decided to put the diamond back, 
and had his $10 returned. Doyle looked at 
the stone returned and told Voelker it was 
a substitute. Thereupon the latter bolted 
out of the door wi.h Doyle in pursuit. 

About 200 joined in the chase, and sur- 
rounded Voelker, who was handed over to 
the police and taken to the station in a 
patrol wagon. The driver of the wagon 
looked under the seat after reaching the 
station and saw what appeared to be a pro- 
fusion of diamonds there. He picked them 
up and took them in while Voelker was 
being booked. Expert examination later 
disclosed the fact that they were all imita- 
tion stones. The police state that the 
real diamond, however, was found in Voel- 
ker’s possession when he was searched at 
the station. 








Julius Koebler, Denver, Colo., Jeweler, 
Commits Suicide Near That City. 
Denver, Colo., Aug. 2.—The body of 

Julius Koebler, who disappeared from his 

home at 235 W. Ellsworth St., Saturday 

morning, was discovered on Sunday in a 

vacant lot at Montclair, a Denver suburb, 

where, with a revolver he had carried out 
an often-repeated threat to end his life. 

Tucked under the band in his hat was a 
farewell note, written in German and ad- 
dressed to his daughter, Mrs. Charles E. 
Meyers, with whom he had made his home 
for years. His life had become a burden 
because of deafness and the infirmities of 
advanced years. 

Mr. Koebler was 72 years of age. He 
came to Denver from Cleveland, O., 12 
years ago, and until two years ago was 
employed by the J. C. Bloom & Co. He 
gave up his position because of his deaf- 
ness, which resulted from an injury re- 
ceived in a street car accident in Cleveland 
20 years ago. 








Since the death of James R. Williams, 
Needles, Wash., the business is being con- 
‘inued without any change of style. 
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Death of Henry G. Rettig. 

Cuicaco, Aug. 7.—The sad death of 
Henry G. Rettig, of Rettig, Hess & Mad- 
sen, proved a distinct shock to all who 
knew him. Mr. Rettig passed away las 
Sunday morning at 2.30 at the University 
Hospital, where he had been taken to 
undergo an operation for appendicitis. Fri- 
day, July 28, Mr. Rettig was taken ill at 
his office and was immediately removed to 
the hospi‘al, where an operation was per- 
formed that afternoon at 2 p. mM. Peri- 
tonitis set in, but the wound seemed to 
heal well and he was able to receive visitors 
daily. On Saturday last he received a visit 
from his mother, and this seemed to affect 
him greatly. He died next morning of 
heart failure. 

Henry Rettig’s death has caused pro- 
found grief and sorrow to his friends here. 
He was one of the most popular men in 
the trade, and among the younger element 
none stood higher than he. Mr. Rettig 
entered the jewelry business about 13 years 
ago and began his career with Sproehnle 
& Co. Here he rose to the position of 
credit man and became widely known and 
generally liked. In 1905, with Sol H. Hess 
and A. E. Madsen, he formed the corpora- 
tion of Ret!ig, Hess & Madsen, dealing ex- 
clusively in watches and cases. At that 
time he was only 27 years old and for his 
years was a phenomenally able business 
man. The corporation prospered* from the 
start, Mr. Rettig taking care of the office 
and the credits. 

Mr. Rettig was a man of magnificent 
physique, standing over 6 feet in height 
and weighing 225 pounds. It was thought 
by all his friends that he was strong enough 
to pull through, but fate willed o herwise. 
His death is deplored by the whole trade 
here. Not for years has the death of any 
man in the trade been so sincerely mourned 
for. His friends can hardly realize it. He 
is survived by a widow and two little sons, 
Earl and Ralph. 








Omaha Police Search for Trunk Contain- 
ing Jewelry Valued at $10,000 Lost 
or Stolen in Nebraska. 


Omana, Nebr., Aug. 2.—Jewelry of every 
description, aggregating in value between 
$8,000 and $10,000, belonging to the A. F. 
Smith Co., of this city, which was being 
shipped in trunk to Nebraska City, Mon- 
day, has been lost or stolen. Will Kort- 
lang, traveling salesman for the company, 
checked two trunks to Nebraska City, Mon- 
day morning, but he did not leave until 
afternoon. Upon his arrival when he in- 
quired for his trunks he found but one. 

According to the station and baggage 
agent at Nebraska City the trunk was not 
put off there. On the other hand, the bag- 
gage agent on the train declares that it 
was, together with another and duplicate 
trunk owned by the same company. 

Mr. Smith says the concern will suffer no 
financial loss, as the trunk was covered by 
insurance in the Jewelers’ Safety Fund So- 


ciety. The insurance society will from now 
on direct the Pinkerton detectives in the 
case, and the Missouri Pacific Railroad 


will have to deal with it. 

The trunk contained watch cases, move- 
ments, brooches, chains, charms, scarf pins, 
ete. } 
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Death of Leopold Adler. 
re ae 


It was with deep regret that the many 
friends of Leopold Adler, head of the firm 
»f L. Adler & Son, manufacturing jewelers, 
142 Fulton St., New York, read in the last 
issue of THE JEWELERS’ CIRCULAR-WEEKLY 
the brief notice that he had passed away 
\ug. 1, after a long illness, Mr. Adler was 
one of the oldest and best-known man- 
ufacturing jewe:ers in the trade, and was 
formerly for years one of the leading trav- 
elers in the industry, having covered the 
country from the Atlantic to the: Pacific 
and from the north to the south, in the 30 
or more years he was on the road. The fu- 
neral was held Thursday morning of last 
week from the late residence of the de- 
ceased, 123 E. 92d St., New York, and the 














THP LATE LEOPOLD ADLER. 


body was interred in Linden Hills Ceme- 
tery, the services being conducted by the 
Rev. Dr. Daniel Loewenthal. 

While of recent years Mr. Adler had not 
come in contact with as many of the trade 
as he had in the early part of his career, 
“Pop” Adler, as he was familiarly known 
among his intimat s and customers, will be 
remembered by a host of jewelers of the 
past two generations, and his passing, even 
though he had long ago completed the al- 
lotted span of life, wiil be deeply regret ed. 

Leopold Adler was born in the town of 
Markelsheim, in Wurtemberg, Germany, 
Oct. 6, 1828, so he was in his 83d year at 
the time of his death. He came to the 
Unit:d States as a young man, and became 
thoroughly imbued with. the American 
ideas, and from the time he became a citi- 
zen in October, 1854, was an American in 
all but nativity. Mr. Adler’s first entrance 
into the j.we-ry trade was with the house 
of Louis Strasburger, a watch and later 
a diamond importer, and for this concern 
he traveled over 30 years. 

While on the road he became acquainted 
with jewelers in all parts of the country, 
and obtained the reputation of a keen and 
thorough business man and made friends 
everywhere. He started in business for 
himself as a manufacturing jeweler in the 


80s under the style of L. Adler & Co., the 
firm later becoming L. & J. Adler. In Au- 
gust, 1895, it was changed to L. Adler & 
Son, a style it has retained ever since. Of 
recent years deceased had associated with 
him in his business his sons, Louis and Leo 
W. Adler, under whose active charge the 
business has becn conducted. 

Mr. Adler was married 46 years ago to 
Mina Strasburger, who died 25 years ago. 
Besides his sons he is survived by two 
daughters, Mrs. Sarah Rosenbaum and 
Mrs. Bertha Myers, widow of the late S. F. 
Myers. 

In all that pertained to the jewelry trade 
Mr. Adler always took a very active in- 
terest throughout his entire career. He was 
also deeply interested in charitable and re- 
ligious work, was prominently connected 
‘with the Hebrew Orphan Asylum and 
other institutions, and showed his gen- 
erosity in many ways by quiet and unos- 
tentatious acts. He was a devouted'y re- 
ligious man and prominent in the Temple 
which he attended. He was a Master Ma- 
son and one of the active members of the 
fraternity, and was also a member of the 
54th Regiment of the United States Mi- 
litia at the time of the Civil War. 

In business he was known for his blunt, 
straightforward manner, and never hesi- 
tated to say exactly what he felt, but withal 
he was of a kindly, genial nature, a hail 
fellow well met in many respects, who made 
and k pt a host of friends during his career 
in the jewelry trade, which lasted over 60 
years. 








Importations at the Port of New York. 


Week Ended July 30, 1910, and July 29, 1911. 


China, glass and‘earthen ware: 1919 1911. 
Rr ceo 2 as no oe $112 182 $83 555 
Earthen ware ........... 16.749 15,948 
SGM Secale wa ace 28.544 36 189 
CPEROGE MENOE os. 5 seco ese’ 2,407 129 

Instruments: 
ie oo oxi violate 8,838 10.979 
EE, Schnki owe aon sions 8,717 8 986 
Philosophical ..........: 3,870 5,854 

Jewelry, etc : 
| aerrrerrer rer 35,184 26 967 
Precious stones ......... 1,034,791 1,285,428 
IF OT PE ree 20,490 11,551 

Metals: 

EN Wrakatenes Mh omen dies 8,824 6,057 
SUNT Si ccechcacdockes 41,177 !' 27,229 
ee SRP Oper Oe» dewee 
i. RA x spears 93,075 60,245 
ee Perr 981 1,478 
Miscellaneous: 
Alabaster ornaments ... 112 285 
BRE ok sonchewkiewinne4 112 10,309 
BR Fa0.te wiv aelt eek pues 3,950 5,894 
ES nt dt ots in hee ae 13,433 8,745 
ED, Scan odawre ae ewadin 3.122 1,548 
I anc’ g ES ES EE AT es 11,276 14,467 
ER HR Arr 24,202 15,403 
Ivory, manufictures of. 290 4,924 
Marble, manufactures of 14,770 31,074 
ee. BE ete er ere 1,353 3,329 








Rosina Cuomo was arrested in Schenec- 
tady, N. Y., recently, charged by O. Giac- 
cia ,who conducts a jewelry store at that 
cia, with stealing a pair of earrings about 
a year ago. The arrest came about when 
the girl walked into the jewelry store and 
asked to have the pair of earrings repaired. 
The jeweler recognized the earrings, which, 
he stated, were the missing ones, and swore 
out a warrant for the girl’s arrest. She 
denies having any knowledge of the theft, 
but alleges that she purchased them from 
a friend. 
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Jewelry, Clocks, Watches, Silverware 
and Kindred Lineg Exported from 
New York. 


WasarnctTon, D. C., Aug. 2.—The fol- 
lowing were the exports of jewelry, silver- 
ware, optical goods, clocks, wa ches and 
kindred lines from the port of New York 
for the week just ended: 

Auckland: 17 cases plated ware, $864; 1 case 
optical goods, $125; 113 cases clocks, $1,250. 

Bombay: 54 cases clocks, $990; 49 cases clocks, 
$638. 

Bremenhaven: 8 cases clocks, $150, 

Bremen: 1 case jewelry, $1,622; 3 cases watch 
material, $872. 

jremen: 1 case jewelry, $1,622; 3 cases watch 
material, $872. 

Buenos Aires: 5 cases optical goods, $1,118; 15 
cases plated ware, $1630; 2 cases optical goods, 
$643; 76 case clocks, $2,667; 2 cases watches, $625. 

Calcutta: 57 cases clocks, $757; 61 cases clocks, 
$734. 

Callao: 1 case silverware, $163. 

Cape Town: 4 cases plated ware, $13 
clocks, $115 

Christiania: 17 cases clocks, $765. 

Colombo: 15 cases clocks, $263. 

Colon: 1 case silverware, $223. 

Frankfurt: 1 case watches, $918. 

Glasgow: 88 cases clocks, $1,980. 

Guayaquil: 14 cases jewelers’ sweepings, $14,000; 
3 cases optical goods, $117. 

Havana: 21 cases clocks, $181; 13 cases clocks, 
$530, 

Havre: 1 case precious stones, $250; 4 cases 
jewelry, $405. 

Kingston: 4 cases jewelry, $125. 

Launceston: 7 cases plated ware, $500; 25 cases 
clocks, $910. 

Liverpool: 2 cases jewelers’ sweepings, $525; 2 
cases jewelry, $588; 10 cases clocks, $100; 2 
cases optical goods, $978. 

London: 109 cases watches, $9,291; 27 cases 
clocks, $934; 10 cases optical goods, $3,230; 2 
cases plated ware, $419; 3 cases optical goods, 
$2,642; 4 cases watches, $3,940. 

Manila: 2 cases optical goods, $437; 9 cases 
plated ware, $102; 14 cases clocks, $547. 

Melbourne: 7 cases plated ware, $683; 16 cases 
clocks, $966; 2 cases jewelers’ sweepings, $221; 
77 cases plated ware, $4,488; 766 cases clocks, 
$12,800; 7 cases watches, $1,887; 5 cases optical 
goods, $1 205. 

Montevideo: 7 cases plated ware, $458. 

Progreso: 44 cases clocks, $1,047. 

Rio de Janeiro: 3 cases plated ware, $357; 1 
case watches, $460; 2 cases jewelry, $515; 4 cases 
clocks, $117. 

Singapore: 28 cases clocks, $477. 

Stockholm: 2 cases clocks, $188. 

Sydney: 1 case watch cases, $300; 1 case optical 
goods, $270. 

Trinidad: 10 cases clocks, $179. 

Valparaiso: 3 cases plated ware, $446. 

Vera Cruz: 1 case optical goods, $454. 

Vienna: 1 case watches, $544. 

Wellington: 3 cases plated ware, $139. 

Zanzibar: 1 case clocks. $100. 


y 
‘ 


; 10 cases 








Substitute Trick Worked by Thief Who 
Gets $200 Ring from Holyoke, 
Mass., Jeweler. 

HoLyokE, Mass., Aug. 5—The substitu- 
tion game was worked, last week, at the 
store of S. Baum in this city, the thief se- 
curing a valuable diamond ring. 

The son of the proprietor was in the 
store when the man entered, and asked to 
be shown some rings. He made selcction 
of a ring worth upward of $200, and of- 
fered $2 deposit on the transaction, tender- 
ing a $5 bill. The substitution was effected 
while change for the bill was being made, 
and was not detected until Mr. Baum, Sr., 
returned,:some time after the man’s de- 
par‘ure. 








In a fire which occurred in Bingham, 
Me., the jewelry store of Land & Moore 
was damaged. 
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DIAMOND LA VALLIERES 


In variety, beauty and novelty of design, our stock of Dia- 
mond La Vallieres and Pendants is unequalled, and is 


always timely because we are constantly adding new and 





up-to-date pieces—all selected diamonds, platinum mount- 
ings, Wheeler Workmanship. We always have something 


new to offer. 


—= DIAMONDS = 


You will not find anywhere a choicer stock of Loose Dia- 
monds than we have. Our stock includes every grade and 
size, all rightly priced, and you can depend upon any 


diamond you get from us being just what we say it is. 


HAYDEN W. WHEELER & CO. 


Manufacturers and Importers 


2 Maiden Lane Gy) NEW YORK 
FACTORY: BROOKLYN 














SPECIALISTS IN 


PEARL NECKLACES 


LUDWIG NISSEN & CO. 


182 BROADWAY 
bantam (0) =3 24 


WE ALSO HAVE THE FINEST COLLECTION OF ALL KINDS OF PRECIOUS STONES, INCLUDING THE 
RAREST GEMS IN DIAMONDS, RUBIES, EMERALDS AND SAPPHIRES, MOUNTED AND UNMOUNTED 




















August 9, 1911. 


THE JEWELERS’ CIRCULAR-WEEKLY 








Conference of Presidents of All Jewelry Organizations 
Called to Take Action to Prevent Assaults 
on Jewelers by Crooks. 











[he recent assaults upon jewelers in 
various parts of the country, culminating 
n the murder of Adolph Stern, a clerk 
in the store ot J. Jacoby, on Sixth 
\ve., New York, has aroused the entire 
jewelry trade, and action wil! shortly be 
taken to devise ways and means for 
capturing the perpetrators of these deeds 
and for adopting preventative measures 
against future attacks upon members of 
the trade. 

M. D. Rothschild, president of the Jew- 
elers Board of Trade, has sent out a let- 
ter to the different national organizations 
in the jewelry trade, cailing a conference 
of the presidents of these associations to 
be held Wednesday, Sept. 13, 1911, at 2 
p. M. at the rooms of the Jewelers Board 
of Trade, New York, when the general 
situation will be discussed and ways and 
means devised for united action. 

This meeting will call together the 
heads of the Jewelers Board of Trade, 
Jewel:rs’ Safety Fund Society, the Jew- 
elers’ Protective Union, the Jewelers Se- 
curity Alliances, the American National Re- 
tail Jewelers’ Association, the National 
Wholesale Jewelers’ Association, the Man- 
ufacturing Jewelers’ Board of Trade of 
Providence and the New England Manu- 
facturing Jewelers’ and Silversmiths’ Asso- 
ciation, and it is expected that important 
steps will be taken toward affording bet- 
ter protection to the entire trade. It is the 
intention to have_the allied organizations 
tak» steps that will make it so difficult for 
the man or men who assault a jeweler to 
escape punishment that the members of 
the trade will be given a wide berth in the 
future. 

‘The letter which was sent out last 
wek by the Jewelers Board of Trade 
reads as follows: 

Dear Sir—The recent assaults upen retail jew- 
elers in various parts of the country, culminating 
in the cowardly murder of a jeweler’s clerk in 
the City of New York, seems to indicate that our 
trade is becoming extra hazardous. 

None of our present very efficient trade or- 
ganizations seems to be in position to take up the 
problems involved in minimizing these daring as- 
saults and robberies, and as this species of crime 
has lately increased to an alarming extent, it is 
the opinion of many of our members that some 
steps should be taken to assist the authorities in 
bringing the perpetrators to justice. 

\s all branches of our trade are deeply inter- 
ested in protecting the lives and property of our 
customers, the Jewelers Board of Trade has de- 
cided to call a conference of all of our trade or- 
ganizations, to be held at our rooms, on Wed- 
nesday, Sept. 13, 1911, at 2 Pp. M., in order that 
the general situation may be discussed and that, 
if possible, some ways and means may be devised 
for united action, 

You are respectfully invited to be present to 
represent your organization, and in the event that 
you can not be with us, we trust that some other 
member of your organization may be designated 


to come in your place. 


Kindly let us know if we may count on you, 


and oblige. Yours very truly, 


(Signed) M. D. RoruscuiLp, President. 








Death of Fernando C. Gleason. 

The funeral of Fernando C. Gleason, 
for many years a well-known jeweler in 
the Harlem section of New York City, was 
held last Friday from his late home in 
New Rochelle, N. Y., and the interment 
was in Woodlawn Cemetery. Mr. Gleason 
died Aug. 1 of Bright’s disease after an 
illness of 10 days. He retired from busi- 
ness in 1907. 

Fernando C, Gleason was born at Lor- 
raine, Jefferson County, N. Y., Aug. 28, 
1830. When a young man he went to 
Oswego to learn the watchmaking trade 
and then went to Rome, N. Y., to go into 
business for himself. There he was mar- 
ried and later he went to Dubuque, Ia., 
and was in business there three years be- 
fore returning to New York, where he 
established a store in Harlem. For 25 
years he was in business at the corner of 
127th St. and Third Ave., and then moved 
to W. 125th St., where he remained in 
business until he retired. 

Deceased is survived by a widow, one 
son and three daughters. 








Involuntary Bankruptcy Petition Filed 
Against Robert Lewis, New York. 
An: involuntary petition in bankruptcy 

was filed in the United States District 

Court last Thursday against Robert Lewis 

a retail jeweler at 3411 Broadway, Ne 

York, by Bernard Rainess on a claim oi 

17 unpaid promissory notes amounting to 

$900. In the petition, admission of in- 

solvency is alleged. The liabilities are 
placed at $1,800 and the assets at $700, 
Mr. Lewis is a brother-in-law of Bernard 

Rainess, who started the business in the 

Fall of 1907 under the style of the ,Royal 

Jewelry Store. 








Jewelers’ Gold Bars Withdrawn and Ex- 
changed at New York. 


Week ended Aug. 5, 1911. 
The U. S. Assay Office reports: 





Gold bars exchanged for gold coin..... $368 620.65 
Goid bars paid depositors............. 74,917.40 
TOE Saisie ridin aa txts tans es <9 $443,538.05 


Of this tle gold bars exchanged for gold coin 
are reported as follows: 


Pe Girardin oe ts sake 6 45.9855 550d 8 o's Kale $51 517.88 
BS Be hee hows eek ihen sake ewan 57,714.96 
o ORR SEE Pe Se eee ee Cee ee 57,699 93 

Draken sda whane cae na tek een 93,504.19 

a PEL Te PE Eee a Pe 97,800.84 
ere CONE a ne ey 10 382 85 

ROME sic Ka qais 2g0v Eada es do 0esRe de $368,620.65 








A noise which was heard in the store- 
room of the jewelry establishment of Ri- 
heldaffer & Brownfield, Fairmount, W. Va., 
caused a suspicion that burglars were at- 
tempting to enter the store. When a po- 
liceman investigated, however, he found 
everything in good condition. 


Sern 
Ta 


Dalai 


P. Savolainen has opened a store in Ely, 
Minn. 

Roy E. Sander has opened a store in 
Mora, Minn. 

J. L. Clement is to open a new store at 
Hartford, Mich. 

D. W. Clark has opened a new jewelry 
store in Jackson, Mich. 

C. T. J. Delaporte has opened a jew- 
elry store in Moline, IIl. 

D. S. Mytinger has opened a new jew- 
elry store in Beaumont, Cal. 

J. Siegel has started in business at 1670 
W. North Ave., Baltimore, Md. 

A. A. Veilleux has started in the jewelry 
business on Kellar Ave., Amery, Wis. 

Harry Cheinieu has opened a repair shop 
at 1223 E. Lexington St., Baltimore, Md. 

A new repair shop has been opened by J. 
Palosky at Faye te and Ann Sts., Balti- 
more, Md. 

Jos. Greenberg has opened a new jewelry 
and optical store at 1709 Penn Ave., Balti- 
more, Md. 

W. J. Lindrow will open a jewelry store 
at 17 Kearney St., San Francisco, Cal., 


some time during this month. 


Death of Alphonse Kahn. 

Word was received in New York, last 
week, from Paris, of the death in that 
city of Alphonse Kahn, who was for some 
years in the diamond business in the 
Maiden Lane district of New York. He 
died July 30, of tuberculosis. 

Alphonse Kahn was born in New York, 
Dec. 23, 1865. He was the son of James 
Kahn, and when young his parents moved 
to Europe, where young Mr. Kahn was 
educated at Geneva, Switzerland. Wherf 
he was 16 years old he returned to New 
York, and was for a time employed by 
his uncles, L. & M. Kahn, when 
they were in the watch business. He 
later started in the diamond business 
with his brother Arthur under the 
style of James Kahn’s Sons. Later he 
joined with the Van Gelder brothers under 
the style of Van Gelder, Kahn & Co., and 
was active in this business up to the time 
of his retirement in 1907. 

The funeral was held in Paris. Deceased 
is survived by his widow, who before her 
marriage was Miss Ray Nordlinger, and 
by one son. He also leaves a_ brother, 
Arthur J. Kahn. 


Market Prices for Silver Bars. 


The following are the quotations of sil- 
ver bars in London and New York as re- 
ported last week: 














New York 
selling price. 


London, .999 Basis. 


pO EE FRESE Be te re 24 1-16d. $0.54%4 
oe 2 We Ian ees Reiieoa olen 24 1-16d. 54% 
Baie taant cen aan de 244d. 544 
"ete Se TURY pet ioe 24 3-16d 54% 
Ooiccav ous ase cae 24 3-16d. 54% 
PPE r AP ee rs Holiday. 54% 
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WE INVITE YOUR EARNEST CONSIDERATION 
OF OUR LEADING LINES 


Bouton Pearls Fine, medium and ordinary qualities; the most representative stock in this country. 
Round Pearls White and light-tinted, in many different grades, at attractive prices. 


Baroque Pearls The largest and best assorted stock that has ever been shown. 


Most of these goods were bought before the recent ad- 
vance, and our prices are figured correspondingly low. 


Rose Diamonds A large line of good values. 

Synthetic Stomes The best only, in luxurious variety. 

Japanese Pearls A profit maker for the manufacturer and retailer. 

Rajah Indestructible Pearl  Gusranieed to stand hot water and acid test. Remarkable for 


its beautiful lustre and wearing qualities. 


LileMeng Som 


Cutters and Importers 
PARIS SAN FRANCISCO 68 Nassau St.. NEW YORK PROVIDENCE IDAR 


























“Two is company and three is a crowd,” 


. 7 : 
American Pearls wminrrtSiias.” =" 
The crowd consists of the man to whom 


HEAD Q U ARTE R JF you sell your pearls, and who—in 99 cases 


out of 100—sells them again to me. 








Of course this is bound to badly “crowd” the price you get from this third party. 


If you ship your pearls direct to me, you are apt to get from 20% to 50% more for them than you can 
get in any other way. 


No, this is not magic, nor philanthropy on my part. It’s simply because everybody comes to me for 
American Pearls; because | am known as “ headquarters.” 


12-16 John Street 54 Rue Lafayette 


wt Maurice Brower ra 











ROLLAND C. MONROE JAN W. PARIS GUSTAV F. EISENMANN 
(Special) 


MONROE, PARIS @ CO. 


importers and Dealers in 


PEARLS 


Diamonds and Other Precious Stones 


Successors to 


EISENMANN BROS. and R. CG. MONROE & CO. 
452 Fifth Avenue . . - New York 


3 Rue St. Georges, PARIS 






























\ugust 9, 1911, THE JEWELERS’ CIRCULAR-WEEKLY =i 


DIAMONDS 


LOOSE -:- MOUNTED 























All Sizes and Grades 
Memo Packages to Legitimate 
Jewelers Only 








DESPRES, BRIDGES & NOEL 


Direct Diamond Importers 


KESNER BUILDING CHICACO, ILL. 


























































































Sixth Annual Convention of the American National | 
Retail Jewelers’ Association 


Manufacturers, Jobbers and Retailers Assemble at Richmond, Va., and are Royally Entertained. i 








RicHMoND, Va., Aug. 5.—Now that the 
sixth annual convention of the American 
National Retail Jewelers’ Association has 
come and gone jewelers in all parts of the 
country have an opportunity of rehearsing 
in mind the pleasure and business of the 
four days’ session which began last Thurs- 
day and ended yesterday. The convention 
is over, but its effects upon the retail trade 
of this country will be lasting, and there 
is no doubt that Richmond has been the 
host at one of the greatest and most im- 
portant gatherings that has ever been held 
by any single industry. The convention 
was a success both from a commercial and 
social standpoint, and the four days spent 
in the sunny south will long be remem- 
bered by visiting jewelers. 

Over 400 jewelers from north, east, south 
and west joined in making the convention 
a success, and the unanimity of feeling 
was shown in the re-election of nearly all 
of the officers. The election of Steele F. 
Roberts as the president of the association 
for the second time places at its head a 
man who has had the experience of a pre- 
vious year and who is one of the most 
prominent and representative retail jewel- 
ets in the country. He accepted the presi- 
dency for the second time in answer to a 
united call coming from delegates in all 
sections of the country and his unanimous 
election is a just tribute to the esteem in 
which he is held, and speaks for itself of 
the work which he has already accom- 
plished. By the re-election of Secretary 
Claude Wheeler the association will profit 
by a man of experience, and his unanimous 
election indicated the place he holds in the 
hearts of his brother jewelers. First Vice- 
President T. L. Combs and Second Vice- 
President George H. Tucker were also 
unanimously re-elected. J. R. Stebbins, 
Ashtabula, O., who served last year as 
member of the executive committee, was 
elected treasurer of the association in place 
of Oliver M. Artes, who found it necessary 
to give up his office because of other du- 
ties. The new members of the executive 
committee are Charles T. Evans, Utica, N. 
Y., and A. W. Anderson, Neenah, Wis. 

The selection of Kansas City, Mo., as 
the meeting place for the annual convention 
in 1912 was made unanimous after a hard 
fight on the part of delegates who were 
desirous of giving to Cedar Point, O., the 
next convention. The settlement of this 
question brought forth a flood of oratory 
from partisans of both sides, which before 
the final decision was reached had created 
considerable kindly rivalry. 

The Proceedings Day by Day. 

A brief telegraphic report of the open- 
ing of the convention was published in the 
last issue of THE JEWELERS’ CIRCULAR- 
WEEKLY, with the address of President 
Roberts in full. As stated at that time, 
the address of welcome was delivered by 
D. C. Richardson, Mayor of the city of 
Richmond, and his speech was so typical 
of the hospitality of the south that it met 





with warm response from the audience. 
He said in part: “Welcome to our city, 
welcome to the city of Richmond; cordial 
and sincere welcome.” 

“Virginians are often charged with liv- 
ing too much in the past; this is unjust. 
It is true we remember the traditions of 
the past. I hope when the commercial 
spirit prevails we shall not be unmindful 
of the hospitality of the past. Richmond 
is now going forward in accomplishment 
of the great destiny which lies before. You 
may think by the appearance of our streets 
that the city has been visited by a second 
San Francisco earthquake, but we are only 
removing small buildings to replace them 





STEELE F. ROBERTS, RE-ELECTED PRESIDENT. 


by larger ones. Richmond in the past 10 
years has grown from 85,000 to 127,000 in 
population. We are proud of our city, 
proud of our State, and proud of the great 
Government of the United States. There 
is no more loyal people than the Virgin- 
ians. This Government is ours—the Star 
Spangled Banner is our flag—your destiny 
is ours. Shoulder to shoulder we stand to 
accomplish the destiny God has in store. 
* *x* * 

“The word jewel is said to be obtained 
from the Italian word meaning joy. Rich- 
mond jewelers are jewelers and joy mak- 
ers—they are a jolly set of fellows.” 

In conclusion he said: “Again we ex- 
tend to you all a hearty and cordial wel- 
come to ouf city, and trust your sojourn 
here will be as happy to you as it is grati- 
fying to us.” 

At this point in Tuesday morning’s pro- 
gram President Roberts introduced A. F. 
Jahnke, Jr., who replaced W. T. Dabney as 
the representative of the Chamber of Com- 
merce. Mr. Jahnke reiterated the welcome 
extended by Mayor Richardson, and ex- 
plained that he had been placed on the 


program by accident to take the place o 
the silver-tongued orator, W. T. Dabney, 
whose “mint julep” speech at Detroit won 
for Richmond the 1911 convention. Mr. 
Jahnke said that the jewelers could hard) 
expect him to take the place of such a 
man, He then extended a welcome to 
the jewelers to Richmond in the name of 
the Chamber of Commerce and the 24- 
Karat Club of Richmond, giving President 
Roberts and Secretary Wheeler the credit 
for effecting the organization of the latter 
club. To ex-President Archibald he paid 
his compliments, and spoke of his work in 
organizing the State society. In conclusion 
he wished all a pleasant time. 

The response to the Mayor and to Mr. 
Jahnke was made by T. L. Combs, first 
vice-president of the National association. 

In opening his address of response, Mr. 
Combs spoke of the convention at Detroit 
last year, and the effect of the “mint 
julep” speech by W. T. Dabney, and then 
went on to thank the Mayor and other 
representatives of the city for the hearty 
words of welcome they had voiced. 

He briefly outlined the growth of the 
National association, and gave credit to 
the few who had started boldly out to ac- 
complish something for the trade, and 
then made a plea for co-operation all 
along the line. He pictured the changes 
that had been wrought by the association, 
and said that the spirit of “getting” the 
other fellow is dying fast. 

Mr. Combs has high ideals for associa- 
tion work, and one ideal he emphasized is 
“fellow faith.” Along this line he said: 
“T want to see our association-work an- 
other anchor itself for growth and favor 
by preaching down or dispelling the spirit 
of suspicion and distrust, and increasing 
our faith in our fellow men.” 

Through association work, he said, the 
jewelers are aiming to encourage and ele- 
vate the standard of service to be rendered 
by them to the public and to be rendered 
to the jewelers by their employes. “We 
want to make honest work an act of 
worship,” he said. 

He pointed out that the intended effect of 
all the association work is the stimulation 
of the brain and conscience in a desire 
for peaceable and profitable results from 
effort. The association aims to place the 
jeweler, said the speaker, “upon a stair.” 
Continuing, he said: “There are stairs be- 
low us which we seem to have ascended; 
there are stairs above us, many a one, 
which go upward and out of sight.” 

In conclusion Mr. Combs told the jew- 
elers that the lens of activity should be 
ever focused upon the sunshine of the fu- 
ture, although a too strenuous gaze to- 
ward to-morrow may dim the vision of 
to-day. 

The report of National Secretary Claud 
Wheeler, which was given in part in last 
week’s issue of THE JEWELERS’ CIRCULAR- 
WEEKLY, was listened to with much inter- 
est. In the course of his report he said: 
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the first place I would suggest that the 
rporation feature of the association be aban- 
and a reorganization along the line of a 

e confederation of States be effected. There 
ysolutely no necessity for incorporation, and 
arious State and national laws make it nec- 

P y to render sworn statements and pay fees 
which we get no benefit. Our principal place 

f business according to our charter is Des 
Moines, Ia., and notices sent there are often so 

in reaching our officers that some day we 
going to have a fine to pay for not being on 
Everything in the articles of incorporation 
is needed could be included in our constitu- 
It would not then be necessary to elect 
rs at a certain time to be legal, and meetings 

ld be held on dates which in the judgment of 

issociation seemed best. It seems to me there 
many reasons for this change and not one 
favor of remaining incorporated. I urge the as- 
ution to take this matter up at this meeting. 

For the benefit of those who are to succeed me 
| wish that every man who is to be a State sec- 
retary could spend at least one month as national 
secretary. It is perhaps so easy to handle from 
0 to 300 names that a State secretary forgets 
that the national secretary has over 4,000 to take 
care of, and a great deal more to do in making 
the national record of each name than there is in 
making the State record. I have urged, time and 
again, that just as soon as a member pays his 
State dues, the national dues should be sent to 
the national secretary. It gives the member his 
renewal seal cr certificate at once and our records 
are complete. The rush would not then come at 
the last hour, when there is so much other detail 


the national office. Greater care should be 
exercised in sending correct spelling and ad- 
dresses. It costs the association 15 cents extra 


every time the name or address of a new member 
is sent us incorrectly. 

There should be a uniform system of keeping 
records in all the States. If each State would 
buy a small two-drawer cabinet with two sets 
f indexes, the national association should furnish 
each State with blank cards for the keeping of 
records. It would be less expensive for the State 
and very much better. I would also like to see a 
uniform triplicate receipt form adopted, and would 
suggest that these be furnished through the na- 
tional association. This would relieve the State 
secretary ef much work and make it easier to 
make out the reports to the national secretary. 
The expense to the national association would be 
small compared with the great benefits. The sys- 
tem which I have in mind would save much labor 
in both offices and enable both to keep records 
in better shape. * * * 

I wish to thank the association for its con- 
sideration of my efforts to systematize and sim- 
plify the work of this office during the past two 
years, and to express my appreciation of the co 
operation by State secretaries during that time. 
There is much to be done yet, and I hope that 
those upon whom the responsibility falls will ever 
keep uppermost the interests of the retail jeweler 
and his associations. 


New MeEmBERrs. 
1910. 1911. 
ArhtaGGG Sin od saenkebmantekeoe 84 90 
ColovQGt ince cseentisasedicounts 69 80 
Delewellt Vins heed ukeseScagaes 16 16 
Niinehd vis <u neeamieene es sae oe 258 297 
Indias? i> + dcuticte chaos de nau 153 181 
lowa .unipiiabbuseaeeeeeceanee 333 393 
Kanne cea cidiionks hbase aciaena 61 122 
MarR 26 occ tatuadeebeeenod 36 37 
Michie cs. ons 63 ceaei'tcaeese 178 214 
Ming: octc.eé &peRe aes bacon 199 199 
te ee errr ry Pret 212 254 
Nebriteet< ony cabvesaes cans 182 198 
6 FE esvsaneseeveeeuste 27 60 
New Sagi ues adesvestaesv hee’ ders 232 
North RepeMO.. 6+ isencesdsens 80 90 
rth, Fs b wan ivsgsendmass 113 123 
UNIO -.eascccectavdecetsotecses 297 378 
Okla =. oes cncdeukacadeaen 255 272 
COO ibis 0s ne tebede anes he 98 98 
NAG. ona oe cdene cee caene 358 432 
“Os silencio heodanns 46 56 
ROG sdadboendndedsct~csdneces 61 61 
GE irks Kodkess ics <asnia dae 63 72 
Ot. WHI 4 oc v cckacceccsasd 59 68 
SCONE kinds 4% 6:03. rind whaewse 182 262 
ei. Gy Eo iicadaanse nue 35 46 
embers. at large... ..cceseces 26 68 
Total membership ........... 3,481 4,399 


The morning session on.Tuesday closed 
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the address of President Roberts, 


with 
which was continued over until the after- 
noon session, and was reported last week 
in full. 
TUESDAY P. M. 

After President Roberts had finished his 
address at the afternoon session, he intro- 
duced Claud Range, Trenton, Mo., Presi- 


CLAUD WHEELER, RE-ELECTED SECRETARY. 

dent of the Missouri Society of Retail 
Jewelers. Mr. Range, who spoke upon 
the subject of ‘Publicity and Personality,” 
in opening his address said that in the an- 
cient days of astrologers and wise men 
they were credited with having supreme 
knowledge, but now with an enlightened 
people thcre is no reason that publicity 


_ be curbed or knowledge be withheld from 


a clamoring public. The speaker said 





7 -£ 


STEBBINS, TREASURER. 


that as the language of the ancients become 
more proficient and written characters more 
commonly used, the edicts and decrees of 
kings were posted in public places. 

Reaching more modern times, Mr. Range 
spoke of the invention of the printing 
press and with its subsequent perfection 
the development of advertising. 
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Mr. Range said that the two most im- 
portant assets of the modern jewe ry store 
are publicity and personality, and then went 
on to illustrate the power of advertising. 

The speaker said that before a jeweler 
can hope to be considered successful in his 
advertising he must have his usiness 
methods right. He said that if prices are 
quoted in advertising copy they should be 
based on the actual cost of doing business 
with a margin of profit added, else the 
business methods of that store are not 
right. 

He next took up the subject of display- 
ing goods in a jewelry store, and urged 
that if a jeweler wished to have the crowd 
he must first attract attention. 

Mr. Range told his audience that a daily 
stock record will be found a great aid in 
modern merchandising. He said: “If your 
stock is unfortunately crowded with a 
number of out-of-date or tarnished pieces 
of jewelry or articles that are defective— 
get rid of them. Either start an antique 
department or remove the jewels and melt 
the gold.” 

In speaking on the topic of the day of 
the quality man, Mr. Range said that if 
a jeweler can repair a watch just a little 
better than his competitor—iet it be 
known. “If the goods you carry are a little 
bit better than the department store—keep 
it before the public. The day of the 
quality man is here. Publicity makes cus- 
tomers, but it takes personality to hold 
them.” 

The speaker said that personality in busi- 
ness should never be confused with . pop- 
ularity, as there is a marked difference in 
the two accomplishments. In. closing, he 
said that he has made a success who has 
smiled often and made others happy; who 
has helped his fellow men and assisted in 
bearing their burdens, and who has made 
the world better and more beautiful for 
having lived in it. 

(Mr. Range’s address will be published 
in more extensive form in a future issue.) 

President Roberts next introduced M. D. 
Ro‘hschild, New York, president of the 
Jewelers Board of Trade, who addressed 
the convention upon the organization of 
which he is the head. He spoke as fol- 
lows: 
or M. D. 


ADDRESS RoTHSCHILD. 


American National Retail Jewelers’ Association: 

Gentlemen—When your president honored me 
with the request to address you on the work of 
the Jewelers Board of Trade, I felt it a duty, as 
well as a pleasure, to accept. 

The purpose for which our organization is 
formed so closely touches your business lives that 
it is but right and desirable that all jewelers should 
have the fullest knowledge of the manner in 
which we are trying to do our work. 

The Jewelers Board of Trade is composed of 
over 700 of the most prominent manufacturers, 
importers and jobbers of jewelry and kindred 
trades, whose places of business are in more than 
half the States of the Union. 

The Jewelers Board of Trade is national in aim 
and scope, and plans are well under way to make 
it ‘‘National” in name as well. 

We have three fully equipped offices—New York, 
Chicago and Providence—while a fourth office, at 
San Francisco, will probably be opened in the near 
future, and other branches may be added from 
time to time. 

The Board was primarily formed for the pur- 
pose of getting accurate information regarding the 
financial standing of all jewelers in the United 
States and Canada. This service is, of course, also 
performed by mercantile agencies, but they are 
not so well equipped to deal with the jewelry 
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trade as is our Board, which specializes in one 
line only, 

information is gathered in three ways: 
The jeweler is requested to make a written 
statement to the Board concerning his business 
affairs Second—A statement is prepared by a 
local representative of the Board, embodying the 
opinions of banks and merchants in the city or 
where the jeweler is established. Third— 
The actual experierce of our. members 
and others with the jeweler is carefully collected. 

To the information obtained from these: sources 
are added such other items as may be on record 
on our files—sometimes covering many years 

All the facts so gathered are carefully weighed 
and finally the jeweler receives a rating, which is 
printed in our special weekly sheets, and semi- 
annually in our reference books, 

Where a statement is refused by a jeweler, it is 
often difficult to give a correct capital rating, and 
in some cases the Board is forced to omit this 
rating entirely, very much to our regret and often 
to the detriment of the jeweler. Many 
perfectly solvent, and otherwise level-headed busi- 
ness men, seem to think jt an unwarranted intru- 
sion to be asked for a financial statement, resting 
their refusal upon the proposition that they can 
get all the credit they require from dealers who 
know them. 

This is good as far at it goes, but you must 
stop to consider that the jeweler who has a good 
rating is often enabled to do business with houses 
who would otherwise not call on him. 

New firms of manufacturers, importers and job- 
bers, and old firms seeking new territory, nat- 
urally look for customers who are favorably rated. 
It will be admitted by wide-awake business men 
that it is an advantage to have access to all the 
live ‘stocks in the market, even though there is no 
immediate desire to change the sources of supply. 

The carrying of credit insurance by many whole- 
sale dealers is another reason why every jeweler 
should strive to obtain a proper rating. The amount 
of credit which may be extended toa customer under 
such insurance, is invariably governed by the 
rating given by one of the large mercantile agen- 
cies, or by the Jewelers Board of Trade. 

It is evident that an insurable account may be 
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dealt with in a more liberal spirit than one which 
is not insurable; the line of credit is larger, and 
in times of money stringency the wholesale mer- 
chant can be lenient where he knows that an 
account is protected. 

Our requests for written financial statements 
are made to all alike—the most prominent import 
ers or manufacturers, as well as the smallest retail 
dealers, are expected to furnish information upon 
which their proper capital ratings may be based. 

Prompt affirmative responses to our requests for 
statements are becoming more numerous, and the 
time is not far distant when we may expect all 
dealers, excepting perhaps those who are not sol- 
vent, to avail themselves of this method of secur- 
ing and retaining the positions they deserve in 
the mercantile world. 

The business of this country rests on confidence, 
the synonym of credit, and few of us are so rich 
that we can afford to slight that most important 
business asset—reputation for solvency. 

Another function of our Board is to investigate 
bankruptcies, assignments and proposed extensions, 
in order that a report of the merits of each case 
may be made to our creditor members. 

It is a matter of statistics that a comparatively 
small percentage of merchants in any line of trade 
enjoy continuous success from the beginning to 
the end of their careers. Some men fail for rea- 
sons beyond their control, others lack capital or 
ability to make a winning fight in the face of 
modern competitive methods, while a third and 
smaller class, finding it fairly easy to get credit, 
live beyond their means and when pressed for 
payment offer to compromise for a small fraction 
of their indebtedness, and then, starting right 
over again, repeat the performance a few years 
thereafter. 

The passage of the United States Bankruptcy 
law has made it easier for us to deal with each 
of these groups. 

Jewelers who are temporarily 
reason of overbuying, unexpected losses, excep- 
tionally dull business, or other causes, come to 
the Board with a statement of their difficulties, 
and if conditions are found to be such that they 
have a fair chance of working out, a report to 
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that effect is made to the creditors, and a 
extension of time 1S recommended. 

Should a jeweler’s affairs be found to 
such a condition, however, that an extension 
not give him a fair chance to work out 
troubles, a compromise is favored, as the f 
quickest and surest method of placing him 
feet again. 

It is somewhat 
where there is a 


more difficult to deal wit! 

lack of capital or abilit 
sometimes both; each case is considered 
merits, and the mutual rights and equiti 
debtors and creditors are carefully guarded 

New combinations adding strength to a 
firm are often possible, and as men learn 1 
in the bitter school of experience, many 
cessful merchants only begin to build on 
foundations after the realization that lasting 
cess in business requires close study, eco: 
unflagging attention to details, and last, but 
least, the confidence of those with whom 
have dealings, 

The third class may be divided into those 
ers who pay their bills only as long as 
credit is confined to moderate amounts, and 
who deliberately set out to make a fraud 
failure. 

The limitation of credits within reasonable |! 
often acts as a restraining influence, and 
knowledge that our Board of Trade insists on being 
“shown” where the assets have gone to must 
slowly but surely reduce the number of weal 
and incompetent jewelers, 

The deliberate swindler who plans to get credit 
and then pay little or nothing is also beginning to 
see the handwriting on the wall—the “special” 
“fighting” fund of the Jewelers Board of Track 
can be, and is used to collect evidence of fraud 
to retain special counsel and, whenever it is 
sible, obtain convictions. 

It has been somewhat difficult, but we have 
succeeded in convincing public prosecuting officials 
that there is a body of merchants who will stead 
fastly support them in the discharge of thei: 
duties, regardless of pecuniary considerations, and 
that under no circumstances will the Jewelers 
Board of Trade compound felonies. 


While our Board is always anxious to recover 
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led assets to swell a bankrupt’s estate, and, 
ordinary conditions, is glad to recommend 
ceptance of a reasonable offer of settle- 
et when we have caused a criminal action 
instituted, no offer, be it ever so large, can 
the Board to consent to the discontinu- 
f such action 
arefully investigating failures, and making 
ficult for dishonest debtors to settle and 
1e in the jewelry business, the Board of 
is rendering a service of the greatest value 
honest jewelers, and especially so to those 
ave the misfortune to be jn the same city or 
as the bankrupt 
ordinary vicissitudes of your business are 
sufficiently discouraging, without the added 
back of being obliged to compete with a stock 
ods for which little or nothing has been paid; 
rupt sales are the bane of the honest jeweler, 
is, therefore, the earnest desire of our 
to confine this kind of price cutting within 
narrowest possible limits. 


We try to accomplish this end by carefully in- 
igating each failure with a view of helping 
erving debtors, and of punishing dishonest 
It may be well at this point to emphasize 
fact that we are anxious to have debtors come 
ct to the Jewelers Board of Trade when they 
in trouble; much unnecessary expense is saved 
all parties, and bankruptcy proceedings with 
many charges involved are often avoided. 
here is no necessity for a debtor to engage a 
yer, as this is a costly proceeding and some- 
es turns out like the famous fable of the dis- 
tants and the oyster—the debtor and his cred- 
rs share the shells, while the lawyers and legal 
xpenses consume the meat. Lawyers are not as 
rule adtruists; they must get a living from their 
ofession, and are naturally inclined to advise 
e action which will produce the largest fees 
Che looting of bankrupts’ estates by attorneys 


d others interested in these proceedings has long 





been an open scandal, and, notWithstanding recent 
amendments cutting down some of the lawful 
fees, the expenses attending the winding up of 


nall estates are excessive and burdensome. 
Without reflecting on many members of the bar 
) practise law in the highest spirit of legal 
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ethics, I do not hesitate to state that in many 
cases of bankruptcy which have come under our 
notice the lawyers seem to be actuated by but one 
impulse, to get the largest possible amount of 
money out of the bankrupt’s estate, regardless of 
the interests of both debtor and creditors 

The Board of Trade, on the other hand, is inter- 
ested in conserving not only the property involved, 
but the human beings who are in trouble. There 
is but little satisfaction to debtor or creditors to 
find an estate practically eaten up in bankruptcy; 
the jeweler has lost his good name, while his 
creditors have received little or no actual return 
from assets which ordinarily might have been paid 
a fair dividend. 

This is not as it should be, and if jewelers will 
only come direct to us in their hour of distress 
we promise “‘to every man a square deal.” 

Among other activities of the Board are the 
prosecutions, of violations of the Stamping act, di- 
rected by our Good and Welfare Committee. This 
committee has secured several convictions of manu- 
facturers, and has lately turned its attention to 
retail offenders with gratifying results 

The selling of falsely stamped jewelry is a par- 
ticularly mean form of competition, and we 
trust that a few convictions will serve to mini- 
mize, if not wipe out, this form of swindling 

The actual relationship of our Board to the re- 
tail jewelers of this country is necessarily very 
close. Our members are intensely interested in 
your members at all times in good days and evil; 
in times of prosperity and periods of hardship 
your gain is ours, and your losses naturally bear 
upon us, 

Your American National Retail Jewelers’ Asso- 
ciation, and your many State-retail jewelers’ asso- 
ciations are doing effectife work to reform abuses 
and better the conditions: of our trade. In such 
work you have our sympathy, and whenever fea- 
sible we pledge our aid as well. 

In conclusion, pernlit me to wish you and your 
organization the success you so richly deserve. 
May the commercial bond& which join us be 
strengthened by bonds of social interest and good 
fellowship, and may we work together to maintain 
the best traditions of our ancient and honorable 
trade! 





HELD AT RICHMOND, VA., AUG. 1-4. 
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Foilowing Mr. Rothschild, Charles T. 
Evans, ex-president of the New York Re- 
tail Jewelers’ Association, Utica, N. Y., 
delivered an address on “The Jeweler as 
a Citizen.” 

Appress or CuHartes T. Evans 

Mr. President and Gentlemen: A great honor 
is accorded me to-day in being permitted to stand 
forth in this convention as the official representa- 
tive of the Empire State Association. How great 
an honor this is, only those can appreciate who 
have met and mingled with the enthusiastic and 
energetic men who comprise the New York State 
Association. But there is still another honor which 
I feel very deeply, and that is that your honored 
president has deemed me worthy to present to you, 
upon my first attendance at a National convention, 
my ideas upon a subject which should be of great 
interest to all, “The Jeweler as a Citizen.’ But 
although I have not been privileged to attend any 
previous conventions of this association, I have 
followed its career from its inception to the pres- 
ent time, with the greatest of interest and the 
friendliest of feelings. The great men in your 
ranks who have led this movement are well known 
to me, and there are few of them but I have had 
more or less correspondence with on association 
matters 

New York State is a conservative State; it does 
not take hold of new movements with the rush 
which some other localities do. Therefore in the 
formation of our State association great care had 
to be exercised that we make no false moves, Thus, 
for the sake of harmony, men who favored affil- 
iation with the National organization forgot their 
wishes when they saw that the interests of our 
own organization, and the success of the organiza- 
tion movement depended upon a harmonious or- 
ganization in our own State first. Thus it came 
about that for two years New York State remained 
separate from the others; not because they thought 
themselves big enough to go it alone, but because 
they wished to come into the National association 
with a membership which would add strength to 
the organization movement. 

President Roberts can tell you that the east is 
much more difficult to organize than any other 



























































































72 THE JEWELERS’ CIRCULAR-WEEKLY 


section of the country. To-day there is not an 
association in any State in New England. When 
our State was organized, we picked our member- 
ship. Not every so-called jeweler can become a 
member of our association. Our lists were gone 
over several times and erasures made of undesir- 
able dealers. So that when we count our members 
over each man counts for more than one, because 
they are the flower of the New York State jewelers. 
Our unanimous vote to affiliate with your associ- 
ation demonstrates beyond the shadow of a doubt 
that we are with you heart and soul. I trust that 
these few preliminary words will be pardoned be- 
cause it has seemed to me that some few words of 
explanation of our position was desirable. 

But to take up the subject as noted on the 
program, “The Jeweler as a Citizen.” Perhaps 
the case may be with this address as it is with 
most sermons; the people who need the suggestions 
most, never hear them. The publication of these 
several addresses in the trade papers, however, 
would seem to give opportunity for all jewelers 
wheresoever situated to read, digest, criticize and 
learn. And right here, let me urge upon all that 
they diligently study the trade papers. The man 
who is too busy to read these publications, is well 
started toward oblivion. Some jewelers would be 
money ahead if they read these papers for the 
warnings of different kinds which they receive 
from them, while the lessons freely taught by up- 
to-date merchants have a productive value little 
known except to those who, while busy themselves, 
know that the good ideas are not all contained 
under any one hat. 

There is one question which all should think 
over carefully and thoroughly, and that is, “Am 
I doing all that I can to make my city what every 
good citizen should wish it to be, or am I one of 
those who lets the other fellow do all the work 
in such matters.”” Now, it is not my intention to 
‘belittle in any way the retail jeweler, because as 
‘business men go, the retail jeweler will compare 
favorably with any of them. My desire, however, 
is to point out the way if which one can utilize 
some of his spare time, and while enjoying him- 
self through the diversion thus provided, help his 
city to be a better city in which to live, and at the 
same time, make himself happier and more con- 
tented. 

It has been well said, “that though some may 
have more of this world’s goods than others, yet 
the man who has his health, strength and ambition, 
has indeed his plenty.” In every city in this 
country there are countless opportunities for the 
business man, the professional man, to lend his aid 
in beautifying the city; to alleviate the sufferings 
of those confined in hospitals and homes; to assist 
the young in getting started right in life; to help 
your Chamber of Commerce jin its efforts to bring 
new factories to your town which will give employ- 
ment to many and whose earnings will be dis- 
tributed throughout that city in necessary living 
expenses. Are you doing your full duty to the 
people of your town? Your store may be con- 
ducted upon the doctrine of the “square deal.” 
You may be honored in your community as one 
of the substantial citizens. Your word is 
probably as good as your bond. But unless you 
are doing something more than living quietly and 
peaceably; unless you are more than just an 
honest, upright citizen, you are not doing your 
full duty to the city. 


But you may say, “I have not time for such 
matters. I am busy at my store all day, and some. 
times I have to go back in the evening, and any 
other time I have I spend with my family.” You 
owe a duty to your family, of course, and the 
writer would not for a moment urge any man to 
neglect his family for any outside interests. Char- 
ity is said to begin at home, but I do not suppose 
that it should end there, In every city in the 
country there are little groups of men who meet 
as Chambers of Commerce. The full strength of 
the organization, however, is only shown at the 
amnual banquet when orators from a distance are 
brought there to deliver addresses of an educa- 
tional nature, but which do not especially apply to 
your town. Are you a member of your local 
Chamber of Commerce? Do you attend its meet- 
ings? Are you willing to serve on committees? 
If you could by spending a day’s time and $10, 
assist in landing a new enterprise for your city 
would you do it? : ‘ 

Your local Y. M. C. A. is probably in constant 
trouble to meet its current expenses, Most of 
them are. The annual dues are kept low, so that 
all young men can afford to be members. Conse- 
quently the association depends upon business and 
professional men who are interested in the welfare 
of the city’s young men to contribute enough to 


offset the usual deficiency of each year’s work. 
Are you among those-who help to raise this 
money, or at any rate offer your share of the ex- 
pense? You would not want to see the institu- 
tion go down. You know that the city needs such 
a place. Give it your hearty co-operation and as- 
sistance. 

The hospitals of the city usually depend upon 
contributions of time or money, and sometimes both 
in order to maintain their efficiency. There is no 
reason why you should not perform your share of 
such work, You’ll find the best men of the town 
identified with work of this kind. Why does the 
jeweler hold back? If you are a member of a 
church (and you should be), give that church your 
support regularly by attendance as well as finan- 
cially. The church is one of our necessary in- 
stitutions, and even those who do not attend 
divine worship regularly appreciate what kind of 
a place a city would be in which to live, which did 
not have a single spire pointed heavenward. 

This is the fraternal age, and doubtless you are 
a member of some fraternity. If you are, be as 
active in its affairs as you can and demonstrate to 
the membership that your interest is of a more 
desirable character than the mere wearing of a pin. 
Many a business man joins a fraternity for what 
he thinks he can get out of it. That being his 
sole reason for joining, he is naturally disap- 
pointed. But, if he takes an active part in its 
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affairs, and demonstrates his interest by attend- 
ance upon its meetings, he will make acquaintances 
which will materially assist him in a business way. 
So it is, with your work in business men’s as- 
sociations, and in religious and charitable work. 
If you have a real interest in the matters at hand, 
and are willing to put your shoulder to the wheel 
to see these different affairs carried through suc- 
cessfully, you will become acquainted with other 
good business men, interested in the same thing, 
who will feel like giving you a share of their 
patronage. F 

Thus it is seen that even while you are doing 
your best to help others, you are at the same time 
advertising yourself and yeur business, and while 
people as a rule would frown upon the suggestion, 
it will pay you infinitely greater returns in dollars 
and cents to be active in affairs of this kind than 
it will to keep yourself shut up in your store, 
waiting for customers, Aside from this fact of 
financial recompense, comes the satisfaction of hav- 
ing done a good deed. 

In years gone by, the retail jeweler was ob- 
liged, through the practices of the trade, to re- 
main in his store every evening of the week till 9 
or 10 o’clock, and thus was obviously obliged to 
deny himself any interest in any outside affairs. 
There is no need of a jewelry store being kept 
open evenings now as they were years ago when 
most of the stores were kept by men who did their 
watch repairing in the evening after having spent 
the day waiting upon customers. When we con- 
sider that to-day there is hardly a city in the land 
where the stores do not close evenings the year 
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around. We can see what great strides have | 
taken in the past few years to put our trade or 
ing on a level with other businesses of a 
nature. People will do their trading at your s 
when you are there. If it is necessary they 
come three or four times in order to find you 

A jeweler should have sufficient help in his st 
so that his business can be successfully car: 
on, and all repair work gotten out without 
taking any other part than supervising it. This 
gives him the necessary time to identify him 
with outside ventures, which will bring him int 
prominence in the community and justify his cl 
to being one of the city’s prominent and 
gressive citizens, In naming over leading citizens 
of a city the jeweler should be one of those firs: 
thought of, because from the very nature of his 
business, he is placed on a level with the bank: 
People enter your store, and pass over to 
jewels of extraordinary value; timepieces wh 
have cost them large sums of money; heirloo: 
of various character. They leave them with y 
relying absolutely upon your honesty and trust 
worthiness, They know that because you are M: 
Jeweler, and have been in business for a number 
of years in a certain locality, that they can ab 
solutely depend upon receiving in good condition, 
and with no substitution of stones, the article left 
with you for repairs. 

Now, when you are so regarded in your com 
munity, why don’t you act the part in other ways 
Your position in the community is secure. Y 
are regarded as honest; you are considered an ex- 
pert in your line; your judgment of styles and 
values is unquestioned. What other business man 
is as highly regarded in the community as you? 
Is there any reason why you should take a back 
seat for any other line of business? Be public 
spirited. Try and improve conditions as regards 
the streets and sidewalks of your town. Be inter 
ested in having the approaches to the city to be 
of a character which will give a favorable impres- 
sion of the town to a visitor who alights from a 
train. And right here, is a work that can be done 
in almost every town, Hideous buildings, long 
since useless, and now vacated, mark the entrance 
to many a town, and give passengers on trains an 
imperfect idea of the city through which they are 
passing, or where they expect to leave the train. 
Agitate for improved conditions along this line 
We spend good money for advertising our stores 
through the newspapers, by means of booklets; by 
personal letters, and yet none of these several 
methods give anyone at present unacquainted any 
idea or conception of the personality of the man or 
men who are conducting that particular store. 


That word personality suggests the idea that we 
should try and be as attractive personally as our 
natural conditions will permit. Naturally even the 
most skillful tailor cannot make an Adonis out of 
some of the material which is given him to work 
with. But cleanliness of person, neatness of dress, 
and pleasantness of manner, coupled with an in- 
born courtesy will make the average person forget 
that any other charms of person are lacking. The 
jeweler, who will keep himself in condition per- 
sonally so that he can be pointed out as one of 
“our leading citizens, Mr. Smith, the jeweler,” will 
naturally be in just the right condition and present 
just the right appearance to wait on Mrs, Stock- 
son Bonds when she enters to buy her daughter a 
pearl necklace or a banquet ring. And if he is in 
proper personal condition to wait on Mrs. Bonds, 
he can with equal grace wait on any of his more 
humble customers, And after all, a man feels 
more as though he was somebody, when he is 
clean shaven, and he knows that his collar is spot- 
less and his shirt front immaculate. Some people 
do not notice the smaller details of a man’s dress, 
but there are others who do, and let me tell you 
one thing, that the people who consider the little 
things of life most, are those who buy the most 
jewelry. 

A man’s personality counts for more than can be 
estimated in offsetting competition. In every city 
we will find certain stores conducted by men of 
standing in the community, which proceed on the 
even tenor of their way, unhampered and unin- 
terrupted by any competition of the cut rate or 
similar variety. Why is this so? Does price con 
stitute the determining factor in a sale, or is price 
of a secondary consideration if the personality of 
the jeweler is right? 

It does not require a deep thinker or a philoso- 
pher of‘any sort to answer these questions. We 
all know that when we go to buy a piece of goods 
in some line with which we are unfamiliar, we g° 
to the store in whose proprietor we have confi 
dence and whose ability and judgment we respect 
Analyze why it is that this particular business man 
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spires in you confidence and respect and you will 

d that the solution lies in his personality. I am 

raid that many of us are lacking in some of the 
i1inor details which go to give a man that per- 

ynal make-up, which will beget confidence and 

lf-respect which is absolutely necessary to obtain 
before we can obtain the respect and confidence of 
others. 

We must keep up appearances. If business is 
juiet it is false economy to wear a shirt or collar 
1 day or so longer than usual; it is false economy 
to wear a frayed necktie or clothes which are out 
f shape. There is an old saying to the effect that 
when you are poor talk rich, and it might be trans- 
lated to read, that if there is any time when you 
should seek to give the appearance of success, it is 
when you are most in need of success, 

In our conversation with our customers we 
should be courteous at all times, and cultivate the 
habit of withholding criticism, or of making too 
many suggestions or corrections. Many customers 
either know as much or more about fads and 
fancies as you do, or else they imagine they do. 
In any case it does not pay to argue with them. 
The getting away from our business and meeting 
with other business men representing different 
lings gives us an education not otherwise obtainable, 
and fits us for our efforts in the battle of life. 
You cannot spent 10 minutes in conversatior with 
a group of jewelers or other business men but you 
will learn something, and they will learn, too. 

Stores in our line are more or less alike. On 
entering a jewelry store you find certain staple 
articles displayed with an occasional show case of 
novelties. The actual styles shown differ some- 
what because the tastes of the buyers were dif- 
to be practically the same. Some stores of the 
ferent, but the classification of goods will be found 
higher class will carry more expensive pieces of 
goods, but the general plan and arrangement of 
goods in the different jewelry stores of a town 
will be very similar. How, then, can any store 
obtain any considerable lead upon the other stores 
in the city? The only way that it can be done, if 
all other things are equal, is to have the store re- 
flect such a pleasant atmosphere that it will be a 

pleasure for people to come to your store and trade, 

Now how can a man obtain and cultivate that 
desirable spirit? Can it be done by locking him- 
self up in his store, and keeping away from other 
business men? No, it cannot be acquired in that 
way. The only possible result of one tying him- 
self to business is a perpetual grouch. The man 
who shuts himself in his store becomes pessimistic 
and is unfit to wait upon trade. 

On the other hand, the business men who 
identify themselves with the affairs in their town 
become acquainted with the other business men 
and through this acquaintance acquire the knowl- 
edge that there are advantages and ‘disadvantages 
to every business; that no one business possesses 
all the desirable or undesirable qualities. Thus 

through this knowledge of other men’s affairs, he 
comes to a realizing sense that the jewelry business, 
after all, is a pretty fair business to be in; that 
his lot is a happy one, and he ought never to com- 
plain. He returns to his own doorway encouraged 
to press on, and do his best to merit public patron- 
age. He is an optimist. He is prepared to look 
upon the bright side of life. The customer who 
enters and looks, and departs without purchasing, 
he mentally chronicles as a future possible cus- 
tomer, instead of consigning him to eternal damna- 
tion. The customer who enters with a complaint, 
he welcomes, because he is given the opportunity 
of making things right, and satisfying his customer: 
He is in a position to offset cut-price competition, 
because his very person radiates faith, hope and 
charity. He has faith in himself and his customer; 
hope of the ultimate success of his business, and 
charity for the shortcomings of those with whom 
he comes in contact. 

We all have our peculiarities. You can see 
mine; I can’ see yours. If you are satisfied to 
merely see these things, we are all right. We 
should consider life a great mirror which reflects 
back to us cod or evil according to what we 
radiate from ourselves, The true hearted business 
man, who, though busy and harassed with the 
-ares and trials of a business career, yet has time 
to take interest in those things outside of his busi- 
ness which tend toward happiness for others, and 
which do not promise him a cents return for his 
efforts, cannot but acquire a place in the hearts of 
those who know all of his friendly interest which 
will yield him tenfold. There are all ways of ad- 
vertising. But there is no better way to advertise 
yourself as a business man than to be known as 
one of the business men to whom you can look for 
support for any venture which is for the public 





good. Never hold back from an enterprise which 
promises good for many, because it will cost you 
a little. Be liberal, according to your ability. 
Let us resolve, that whatever has been our prac- 
tice heretofore, that from this time forth, we will 
be found among our city’s public-spirited citizens; 
that any influence which we can lend to make civic 
conditions better, will be freely given; that the 
young men of our comraunity may find in us a 
proper example of how a man should conduct him- 
self; that our habits and dress will be such as to 
inspire confidence in our successful career as a 
merchant; that we will close the door of our store 
each night, and leave behind us the cares of busi- 
ness, whatever they may be, and through the rest 
and refreshment gained during our absence from 
the store, be enabled to again face the duties of 
life with renewed vigor. 
And remember that 

“We live in deeds; not years; 

In thoughts; not breaths; 

In feelings; not in figures on a dial.” 


Ernest M. Lunt, vice-president of the 
Towle Mfg. Co., Chicago, was the next 
speaker introduced by President Roberts. 
Mr. Lunt delivered an interesting address 
on the subject of “The Yellow Streak.” 
He opened his remarks by telling a humor- 
ous story, and then launching into his dis- 
course spoke of fear as the “yellow streak” 
that makes poor merchants. In illustrat- 
ing he touched upon the parcels post ques- 
tion and the arguments used against it. He 
asked the jewelers*why they should fear 
the parcels post, and pointed out that it 
would be a benefit to every one of them, 
and means millions in the reduction of the 
cost of living. He said that the parcels 
post is right and for the good of the coun- 
try. This he touched upon to illustrate only 
one phase of his subject. 

Mr. Lunt told the jewelers that no gold 
mine was ever uncovered by a man who 
did not believe in himself, and drew an 
apt illustration from this. He said the 
jeweler should remind the rich that heir- 
looms are treasures. “Point out that to- 
day’s price would be scorned at 100 years 
hence,” said the speaker. 

Taking up the thread of his talk, Mr. 
Lunt told the jewelers that they should 
interest the farmer and his wife if they 
wish their trade. He then pointed out 


‘ how a jeweler, by the use of the tele- 


phone, drew trade to his store by calling 
up subscribers and telling them of what 
he had to offer them. He advised the jew- 
elers to interest the mothers, wives and 
children of the land in their merchandise. 

Mr. Lunt told the jewelers to deliver 
goods up to the mark and have courage 
to ask a price and stick to it. He said: 
“Count as true gain that only made in 
fair and friendly rivalry.” 

Following Mr. Lunt, President Roberts 
introduced ex-President J. P. Archibald, 
who delivered an address on “The Obliga- 
tion of Opportunity.” Mr. Archibald’s ad- 
dress will appear in full in an early issue. 

Tt was announced that F. W. Heron, Ne- 
braska, president of the Omaha College of 
Salesmanship, would not be in attendance 
at the convention, and his speech was 
passed on the program. 

The announcement of the committees, 
as made ‘by Secretary Wheeler, was as 
follows: 

Committee on Resolutions—Claud Range, 
Mo., chairman; Charles E. Sunderlin, N. 
Y.; C. H. Carmichael, Ark.; Carl J. Ricker, 
Kans.: J. W. Schirm, Md.; Ira Garmon, 
Pa., and W. L. Jones, W. Va. 

Committee on President’s Address—C. T. 
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Evans, N. Y.; Frank Robertson, Okla., 
and Charles Mauch, Mo. 

By the time the last speaker had finished 
his remarks and the committee announce- 
ments had been made it was getting well 
along toward night, and so it was decided 
to postpone the last part of the program, 
the address on “The Diamond Fields of 
South Africa,” J. R. Wood & Sons, treat- 
ing of the discovery and opening of dia- 
mond mines, which will be illustrated with 
lantern slides and moving pictures, until 
the next day. The meeting then adjourned. 


TUESDAY EVENING. 


Tuesday evening was occupied in a pub- 
lic display at the Hotel Jefferson exhibition 
room, of diamonds, jewelry, silver and 
works of art. J. R. Wood & Sons had a 
machine for cutting diamonds at the hotel, 
which was the center of much interest. 
The evening closed with a musicale in the 
foyer of the hotel from 10 to 11 P. m. 


WEDNESDAY MORNING. 

The Wednesday morning session was 
opened at 10.40, with a good attendance. 
Since the opening the number of those at- 
tending the meetings considerably in- 
creased, jewelers arriving from the south 
and west. President Roberts called the 
meeting to order and asked C. S. Wiley, 
Pittsburg, chairman .of the Credentials 
Committee, to submit his report. He re- 
ported as follows: 

The committee on credentials find the following 
members and different States entitled to represen- 
tation: Arkansas, 3; Colorado, 3; District of Co- 
lumbia, 3; Illinois, 10; Indiana, 5; Iowa, 8; Kan- 
sas, 5; Maryland, 2; Michigan, 4; Minnesota, 4; 
Missouri, 8; Nebraska, 4; New Jersey, 3; New 
York, 12; North Carolina, 3; North Dakota, 4; 
Ohio, 13; Oklahoma, 4; Oregon, —; Pennsylvania, 
13; South Dakota, —; Texas, 3; West Virginia, 
2; Virginia, 3; Wisconsin, 12. The total number 
is 155, 

The first speaker on the program was 
Frank H. Robertson, president of the Ok- 
lahoma Retail Jewelers’ Association, who 
spoke on the subject, “Ideas and Ideals. 


He said: 
Appress oF Frank H. Ropertson. 


Frank H. Robertson, ex-president of the 
Oklahoma Retail Jewelers’ Association, ad- 
dressed the convention on the subject of 
“Ideas and Ideals.” In opening his address, 
Mr. Robertson quoted the axiom, “In union 
there is strength.” He said that the axiom 
to be true must be qualified, as least when 
applied to men it must be added—when the 
golden rule is the constitution and by-law 
of the association. He told the jewelers 
that he voiced no new sentiment when he 
said that the United States proves no ex- 
ception to the general rule. 

Then, taking up the subject of union, 
he spoke of the guilds, which date back 
to the latter part of the first and the early 
years of the second century. He said that 
the germ of the present association 1s lo- 
cated away back in the 17th century when 
Huygens practically perfected the pendu- 
lum clock. “In other words,” said the 
speaker, “I hold that the retail jewelry 
business centers around the work bench 
of the watchmaker. The gold and silver- 
smith are more ancient craftsmen; goods 
have been bought and sold since the begin- 
ning of the world, but it is the instrument 
for the division of time that sets us apart 
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from other men,” declared the speaker. 
“Finding the vital germ of our business 
assailed, we have banded ourselves together 
to find the cure by united effort.” 

He told the jewelers that in cities and 
towns where organizations have been ef- 
fected that these have done away with one 
scarecrow in the trade, “business jealousy,” 
and because of these organizations the 
manufacturer, jobber and retailer are as 
a whole much closer together than ever 
before, and the speaker then went on to 
argue the benefits of forming an organi- 
zation. 

Speaking on the subject of fashion, Mr. 
Robertson pointed out that in the various 
fashion plates or journals, illustrated 
changes in the styles of costumes rarely 
show a hint of jewelry. He said that if 
the jewelers’ associations could bring pres- 
sure enough to bear on the designers and 
publishers of these publications to cause 
them to correct this injustice it would 
open up a big field for the sale of jewelry 
which is now closed. He advanced as ar 
idea the supposition that the association 
should cause to be issued as an advertise- 
ment in a magazine having a large cir- 
culation similar suggestions regarding jew- 
elry, and that the advance sheets be fur- 
nished to the association members long 
enough ahead to enable them to be pre- 
pared and to arrange their window displays 
and local advertising to support the move- 
ment. 

Mr. Robertson said he was an optimist 
as to the retail jeweler’s future. He 
thought the dark hour of their association 
had passed. 

C. H. Tibbets, third vice-president of the 
International Silver Co., Meriden, Conn., 
was next introduced to the jewelers. He 
spoke on the subject, “The Silver Age.” In 
opening his address Mr. Tibbets extended 
the best of greetings from the International 
Silver Co. to the association, saying, “The 
International Silver Co. extends cordial 
and best wishes for your success in the fu- 
ture.” Launching into his speech, he said: 


Appress or C, H. Trssets, 


This is a retail jewelers’ association, composed 
of the men who act between the manufacturer and 
the consumer. The greatest success and satisfac- 
tion for both can only be maintained by a strong 
and intelligent mutual co-operation. This is of the 
utmost importance and cannot be dwelt upon too 
strongly. The prosperity of the retailer is the 
prosperity of the manufacturer, and vice versa 
One cannot exist without the other, and there is 
an interdependence which is logical and necessary. 
While the purchasing field for the retailer is large 
and so to a great extent his hand is free, yet 
through harmony of action and purpose the best 
results car only be found. This needs no argu- 
ment, and is the daily experience of each one of 
us. Never has there been such a consumption 
of the wares of the jewelry and silverware trade 
as to-day, and yet automatically the buyer has 
become doubly critical, thereby forcing the retailer 
fo unusual care in his selection. 

I wish to emphatically make the pcint that no 
aid should be more gladly welcomed by the manu- 
facturer than the intelligent suggestion and criti- 
cism of the retail jeweler. It is valuable because 
it is real and not fanciful and is based on sound 
judgment and experience. For the company which 
I have the honor to represent, we court such sug- 
gestions and look upon them as most valuable aid 
in the conduct of our business. 

Not only should this co-operation extend alcng 
the lines of the highest artistic development in ar 
ticles manufactured, but the maintenance of a 
proper price schedule should command the interests 
of all. I cannot too highly commend the efforts 
made jn revert years among the jewelry and sil- 
verware trade of our country to discourage sense- 
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less price cutting and to establish a reasonable 
profit to the jeweier in the various classes of 
goods which he sells. The unwisdom of doing a 
large volume of business at a merely nomina! 
profit, or at no profit at all, is in need of no dem- 
onstration or proof by me. I believe that I bring 
to you the consensus of opinion among manufac- 
turers, when I state that we are in hearty sym- 
pathy with you in such an effort, and bid you 
all success in your honest endeavor to establish 
a principle of business no less sound than it is 
fair. 

The selling representative is an impertant fac- 
tor in the relationship existing between the manu- 
facturer and retailer. He is the man who should 
faithfully reflect trade conditions to his own com- 
pany. Salesmanship, like other lines of business, 
has been reduced to a science. The salesman 
who sells his wares by bombastic talk, by mis- 
representation and by “smart”? methods should 
find no place with the manufacturer, and surely 
will not be accorded a warm reception by you of 
the retail trade. Nothing is more silly and short- 
sighted than the ofttime display of imagination as 
exhibited in requisitions sent into the manufac- 
turer by his ambitious salesman and the “stuffing” 
of orders acts as a boomerang to the manufac- 
turer and as a cause of intense and just irritation 
to the jeweler. Of such sort may there be less 
rather than more as time goes on! The ties of 
a business association between manufacturer and 
jeweler are greatly broadened and strengthened 
by the salesman whose word is as good ae his 
bond, and whose unfailing courtesy ever invites 
confidence and respect. May we both as partners 
in a large industrial development ever seek for 
and encourage such a type! 

Modern ideas of procedure have well-nigh 
revolutionized old-time methods. Present condi- 
tions have compelled new ways and means of do- 
ing things, and the merchant of to-day is obliged 
to be alert in order to keep in the van of the 
industrial forward movement. 

Intelligent organization is one of the keys of 
modern success, and it is not beyond the bounds 
of possibility that we shall all live to see the day 
when the jeweler may successfully conduct his 
business affairs across a continent for 12 months 
in the year, this not merely by aid of telegraph 
and telephone, but through visual perception of 
his store or factory and of those with whom he 
may be conversing at long distance. 

The guesswork methods of a few years back 
have been supplanted by the precise and the sci- 
entific, and business of to-day may be almost 
classed as an exact science, together with sur- 
gery, astronomy, etc. 


The department buying adopted in recent years 
by many of our leading jewelers is a propitious 
sign of the times and reveals one of the modern 
methods of trade procedure. In former days 
this was practically impossible, since the size of 
a great majority of the jewelry establishments 
would not permit such expansion and expense. 
Under the stimulus of modern growth and pros- 
perity, however, such method has become feasible 
and wise and is welcomed by the manufacturer, 
since his representative can at once approach the 
department using his own particular line, thus 
saving time and confusion on both sides, It is 
an age of specialization, and neither manufacturer 
nor retailer has escaped. The advent of speciali- 
zation into industrial life is again manifested by 
the employment of the trained buyer by many 
jewelers. As in medicine or law, so in commer- 
cial life the mind intent on a specific line is bound 
to attain the very acme of result in the desired 
direction. 


The trained and: socalled technical man has 
likewise appealed to the modern manufacturer as 
a profitable investment, and to-day witnesses 
throughout our land the employment of many 
such among the manufacturers of progress. We 
believe that the retailer derives from this a very 
large advantage, this accruing to him through the 
many improved points of style, character, etc., as 
worked out under this plan. The word “Prog- 
ress” spells the success of the American business 
man. He who does not go forward stands still, 
and he who stands still goes backward. And one 
is immediately and unconsciously impressed with 
the progressive or the stand-still policy of the 
retailer or manufacturer the moment he enters his 
establishment. It is in the very air and goes 
far toward the formation of a first impression. 

Our country to-day needs men—men virile in 
expedient, progressive in idea and withal guided 
by a high sense of intelligent commercialism. 
We are looking for the man who wiil “carry the 
message to Garcia,” who is dependable and who 
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in every difficulty and confusion is able to 
cover the narrow path which leads him to s 
cess. We have both learned the value of 
man who is fully imbued with that keen sense 
personal responsibility, without which attrib: 
no citizen or no business man is ever of gré 
value. 

May I enter a plea for high character in 
business relations and transactions, We are 
ing in the early years of a new century, and the 
importance and size of our responsibilities in t 
near future are beyond our wisdom to forete 
You are gathered here in this historic spot 
deliberate and decide upon many large question: 
but no decision you may make, no plan you may 
adopt, no thought that may take concrete sha; 
will be nearly as far-reaching in its importan 
as the attitude you may assume individually an 
collectively toward the morals of your business 
as a whole. “A good name is rather to be chose: 
than great riches,” Let us see to it then that 
this shall be truly a “Silver Age” and that com 
mercial conditions shall be at least 925/1000 fine 
and something of which we need not be ashamed 
under any circumstance. 

As retail jewelers and manufacturers we must 
elevate our commercial life to the plane of high 
est moral and intellectual standard. The dynamic 
force of a body of men, such as are seated i: 
this hall to-day, is without measure or limit, and 
there is practically no result but what can be at 
tained by your united efforts. The future is 
pregnant with untold problems in the industrial 
and commercial world, problems which must be 
met and solved by the men in this convention. 


Following Mr. Tibbets came George H. 
Edwards, president of the National Whole- 
sale Jewelers’ Association, who addressed 
the convention on the subject of “The Job- 
ber’s Viewpoint.” He said: 


Address of Geo. H. Epwarps. 


On behalf of the National Wholesale Jewelers’ 
Association, as well as for myself, I want to 
thank you for the courtesy extended us by your 
invitation to be present and speak to you to-day. 

The old boycott idea in handling trade ques- 
tions has given place to a better and more effec- 
tual and satisfactory policy of consideration and 
adjustment of differences. The more thoughtful 
men in the trade have long since realized that 
the knotty questions that come up can only be 
properly settled by conference between parties 
interested that there are more sides than one 
to every question, and that no proposition can be 
handled correctly until all of the facts concerning 
it are known. 

It was with this thought in mind, no doubt, 
that your association several years ago adopted 
the custom of inviting representatives of the 
jobbers’ association to be present at your annual 
meeting, and a similar idea has prompted our 
association to have frequent conferences with the 
representatives of the National Association of 
Manufacturing Jewelers. 

I believe that this getting together of the three 
branches of the trade has brought good results. 
I know the jobbers have been benefited by the 
opportunity of getting a view of conditions from 
the standpoint of the manufacturers and retailers, 
and I am confident these meetings have resulted 
in a better understanding of conditions and a 
modification of ideas of each branch. 

Do you know that, in a large measure, the very 
same things that trouble you trouble the jobber. 
Whatever cuts short your business cuts short also 
the business of the wholesale house that sells 
you, It is therefore to the jobber’s interest, if 
he wants and is getting your business, to do what 
he can to enable you to do a large and profitable 
trade, and no less is it to your interest to re- 
ciprocate and to encourage with your business 
those jobbers who are making an honest effort to 
serve your interests. 

Possibly the jewelry trade is more ‘closely re- 
stricted and limited than any other branch of 
business. To begin with, we are dealing in a line 
of luxuries. While a part of our goods, such as 
silver flat ware, clocks and watches, might be 
called staple, a large percentage of our merchan- 
dise is of a character that could not be called 
necessities of life, and then again those articles 
which we sell which are necessities are of a 
kind that it is not necessary to replace often, 
some of them in fact serving the user for a life- 
time and oftentimes handed down from _ gener- 
ation to generation. 

Again, the outlet for the retail jeweler is cut 
short by the fact that our line is carried as a 
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ide line by many merchants in other lines; the 
irdware house carries clocks and silverware, the 

iberdasher carries jewelry for men, the mil- 
iner carries jewelry for the women, the depart- 
nent stores and mail order houses carry the whole 
ine. so that while the demand is limited the com- 
petition is without limit And these limitations 
ipply as well to the jobber, who is trying to con- 
fine his trade to the regular jeweler, as they do 

the retailer, in fact, they are more onerous, 
erhaps, on the jobber than on the retailer, due 

the fact that many retailers do not practice 
eciprocity. The trade of the retail jeweler, lim- 
ted as it is, is more limited still when it reaches 
the jobber. Not a few retailers buy a part of 
their line of hardware jobbers, indeed, I have 
known retailers in good standing in jewelers’ 
associations, to. buy material and tools of mail 
order houses, and the custom by retail jewelers 
of buying silverware direct of manufacturers, who 
make a practice of selling direct to hotels and 
boarding houses, is quite common. 

Manufacturers who were doing thousands or 
perhaps millions of dollars of business annually 
through mail order channels, jobbers who have 
done thousands and hundreds of thousands of 
dollars’ of business through general stores, or in 
a retail way, have eliminated largely this business 
and are continuing to eliminate it as fast as possi- 
ble, and at a cost in profits temporarily that few 
retailers realize. I do not say that all manufac- 
turers or all jobbers have eliminated all practices 
which are harmful, but there is no question that a 
large number of wholesale dealers and manufac- 
turers are earnestly trying to protect the retail jew- 
eler. By this I mean that many of them are ab- 
solutely refusing all retail business and mail order 
house trade and selling only to regularly estab- 
lished jewelers who are either watchmakers or em- 
ploying watchmakers. Unfortunately there are re- 
tail dealers who are not broadminded enough to 
believe that the manufacturers and jobbers are 
sincere in their statements in regard to their 
methods, and even some retailers have been found 
who are willing, for two per cent. or five per cent., 
to aid mail order houses in obtaining goods they 
cannot get in a regular way. Others are continuing 
to boycott jobbing houses for methods long since 
abandoned. 


Such practices do not encourage jobbers who 
desire to confine their business to regular jewelers, 
and they do convince such jobbers as are selling 
part of their line in other channels that it will 
not be profitable to change this policy. In business 
a policy which is not profitable cannot be perma- 
nent, and regardless of what a dealer may want to 
do, the inevitable law of profit and loss will com- 
pel him to abandon methods which do not bring 
profits. If the jobber in the jewelry line is useless, 
let’s cut him out altogether, then we will all be 
either manufacturers or retailers. If, on the other 
hand, the jobber is a useful and needed means of 
distributing merchandise in our line, surely the re- 
tail jeweler will serve his own interest by encour- 
aging with all his business those wholesalers who 
are making an effort to sell their goods only to the 
jewelry trade. 

Do you realize that the jewelry jobber’s field is 
probably more restricted than that of any other 
wholesale dealer? Did you ever know of a whole- 
sale hardware house that would not sell a good jew- 
eler or clothier or druggist a stock of cutlery, if he 
wanted to buy, simply because he did not employ 
a tinner, or a jobber in any other line that would 
refuse business from any dealer financially re- 
sponsible? Do you know that if the jewelry jobber 
confines his business to the watchmaker-jeweler, 
and gets all of that class of trade, his possibili- 
ties are still a way less than the dry goods, hard- 
ware or drug wholesaler. Don’t you think, there- 
fore, that on an equal basis this class of jobber 
is entitled to all .of your business? You cannot 
lawfully enter into a combination to boycott jobbers 
or manufacturers who may elect to sell trade you 
do not consider legitimate, but you can, as indi- 
viduals, buy your merchandise where you please, 
and I should think you would please to buy as 
far as possihle of houses, with which you do not 
come in competition, or whose goods you do not 
find in outside stores. Nor does it seem to me 
that even a difference of a small per cent. in price 
would be sufficient to convince you that your in- 
terest lay in encouraging by your orders dry 
goods and hardware jobbers to handle goods in 
your line. 

I have read with a good deal of interest an 
address made recently at the meeting of the 
Missouri Jewelers’ Association, in which the 


speaker advocated strongly the idea of retailers 
forming syndicates for the purchase of their stock, 


and the argument was made that these syndicates 
would enable the retail jeweler to buy his goods 
at a price to compete with the mail order house. 
I am not going to argue against your buying your 
goods as low as you can—that, of course, is your 
privilege, but I am going to tell you that if cus- 
toms in regard to settlements now prevalent with 
fully 90 per cent. of the dealers in our line, and 
which have been gradually growing worse, con- 
tinue, goods cannot be sold as low as they have 
been. The jeweler generally has forgotten the 
value of cash, if he ever knew it. To my mind 
the abuses of the long-time settlement constitute 
the greatest menace to our prosperity as a class 
that exists to-day. The time was possibly when 
margins on jewelry were long, when it was the 
custom to charge at retail double the price paid 
at wholesale, when the retailer could get that mar- 
gin and when the jobber could get 50 per cent. 
advance over his cost; then, possibly a dealer 
might do business without disaster and still over- 
simple confederation of States be effected. There 
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look the value of cash. Times have changed, how- 
ever. It is no longer possible to get long mar- 
gins, and jewelers are being forced to consider 
what business sense should have taught them 
long ago, not to overlook, namely, that cash has 
a value, and that when you sell $100 worth of 
goods and wait four, five or six months for your 
money, you do not get $100 for the goods, but 
only that amount less the interest on the money 
since the sale, and more than that, your per- 
centage of losses from bad accounts will increase 
with every additional day’s time that you give. 
The retailer must learn that he cannot sell goods 
to- be paid for any time the buyer gets ready, if 
he will meet his bills to the jobber as due, and 
the jobber is finding that he must get interest 
on his money on accounts not paid at maturity, 
or the interest he has to pay his bank for the 
money to carry accounts will wipe out all his 
profit, that he must add something to cover the 
added risk caused by extended time, or what 
looks like a reasonable margin of profit may prove 
insufficient to pay expenses and losses. But, be- 
sides this, and the fact that the unreasonably 
long terms prevalent in our line, induce over- 
buying with all its unhealthful consequences of 
ill assorted and shopworn stocks, these practices 
have an insiduous but powerful influence on a 
man’s character, encouraging him to _ procrasti- 
nation in all of his activities. Buy often and 
rather less than more than you need, and pay 
quick, even though you are offered long time, is a 
pretty good rule to adopt, but one which few of 
us, wholesale or retail, in the jewelry line live 
up to. 

It is said that the late Marshall Field used to 
congratulate himself on the fact that his in- 
sistance that his customers live up to the terms 
of sale, that settlements be made promptly as 
agreed, had resulted in making successful busi- 
ness men of hundred of retail dry goods dealers 
who were forced to use this same sound business 
principle with their customers as their jobber 
used with them. 

Just one more word about the suggestion of 
our friend from Missouri who feels that the way 
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to handle mail order competition is to reduce 
prices. You must not lose sight of the fact that 
the percentage of expense of doing business and 
the volume of trade cuts a large figure in net 
profits. The country dealer who sells one watch 
a month does not make much if he gets 200 per 
cent, above invoice price, and when you put your- 
self on a level with the mail order nouse and 
department store, and make price the only stand- 
ard, you are not in it for a minute, and you 
would not be in it if you bought your goods five 
per cent, lower than these institutions. Your 
store rent, local taxes and other expense items 
will eat up this seeming advantage in no time, 
that is with the average jeweler. Possibly in some 
of the large cities this would not be true of very 
large dealers. I do not believe an average retail 
jewelry store can operate on a less percentage of 
expense than 20 per cent., and as a matter of 
fact I am confident that is below the average. 
A percentage of profit over cost which will barely 
pay your expenses, will net a mail order or de- 
partment concern doing 10, 20 or 30 millions an- 
nually, a princely gain. No, I do not believe 
that cutting your price will ever cure the mail 
order or department store trouble, rather I be- 
lieve that the plan suggested by your president 
last Spring at Chicago is the more effective; make 
your jewelry business your profession. Do not 
permit yourself to handle cheap trash, such as 
is quite generally sold by department and mail 
order concerns, buy such goods as you can guar- 
antee, and then make your customers know that 
your reputation is back of the article, and teach 
him to depend more on that reputation than on 
the brand on the goods, and see to it that that 
reputation is worth something. Put your person- 
ality into every sale, do not expect or try to 
meet every price quoted you. Your customer gen- 
erally comes to you because he believes you 
know the goods you are selling, and he should 
be and in most cases is satisfied to pay you a 
reasonable fee for the use of that knowledge. 
Talk goods and qualities, not price, or at least 
do not make price the all-important element. 

But at that the mail order man has methods 
it will pay us to adopt. He creates business by 
constant advertisement. There never was a@ 
greater untruth than the old familiar saying, 
“Only so many goods can be sold anyway.’’ Per- 
haps it is true that the jeweler’s volume is more 
or less limited, but the average jeweler certainly 
does not reach the limit. We should talk watches, 
clocks and jewelry. We should keep the lines we 
have for sale constantly before the public. We 
should note the needs in our line of friends and 
acquaintances, and see to it that they are made 
to know that we have the goods they need. We 
should educate the public to know that it needs 
watches, clocks, diamonds and jewelry, instead of 
talking machines, furniture and sealskin coats. 
This we cannot accomplish by sitting at our 
benches and railing at the mail order man and 
the factories that sell him. If we could cut off 
the supply to mail order houses of certain lines 
we have accomplished little, unless we adopt 
modern means of disposing of our stock, because 
the mail order concern will simply, by scientific 
advertising, create a demand for such goods as it 
has and will do business with them, while our 
goods rest peacefully on the shelves. The mail 
order house creates business for the factory. The 
average jeweler is too prone to wait for the fac- 
tory to create business for him, and this is 
perhaps the most potent cause of many manufac- 
turers selling the mail order trade. 


Now, Mr. President, I do not want to be 
misunderstood. I do not say that the retail jew- 
eler is entirely to blame for the unfortunate con- 
ditions existing in our trade; in fact, I think that 
the lax business methods of many of our jobbers 
and manufacturers are to a large extent respon- 
sible for these conditions; but I do say that these 
conditions are a detriment to every concern in the 
business—manufacturing, jobbing or retail—and 
the sooner they are corrected the better it will be 
for all concerned. ‘ 

Presiaent Roberts next introduced J. H. 

Milhening, Chicago, who delivered an ad- 
dress on “The Goldsmith and Jeweler.” 

In opening his address Mr. Milhening 
stated to the jewelers that his subject was 
to consider the past and the present of the 
goldsmith and jeweler. He went back to 
ancient times and traced the growth of 
the jewelry trade down through the classic 
years and medieval times to the present 
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day, calling attention to the styles of man- 
ufacture and the methods employed. Hav- 
ing traced the development of the craft he 
spoke of what the work of the present-day 
jeweler should show, placing stress on ar- 
tistic design and execution and illustrating 
his points by special reference to pieces of 
jewelry he had seen. 

The speaker discussed the art Noveau 
jewelry and the fame it brought to Lalique 
and said that the most notable advance in 
the manufacture of high-grade jewelry of 
late years came with the introduction of 
platinum as a setting for diamonds. Tak- 
ing up this phase of his talk he spoke of 
the fine lace effects in highest grade plati- 
num work when mounted with modern cut 
melles. 

He next spoke of imitation jewelry and 
how the finer productions of the genuine 
are quickly and expertly copied in the 
cheaper grades. In closing he spoke of 
the technical schools and their work in re- 
lation to the jewelry trade. His address 
will appear in full in a later issue. 

George H. Holmes, president of the New 
England Jewelers and Silversmiths’ Asso- 
ciation, as the next speaker, addressed the 
convention on the subject, “The Retailer 
from the Manufacturer’s Standpoint.” He 


said: 
Appress oF Georce H. Hotmes. 


To you as an organization I bring greetings 
from another of similar nature that had its 
inception in a friendly rivalry for supremacy 


in that national game in which so many of us 
have participated, and which to-day commands 
more attention and creates more enthusiasm than 
any other sport known to this nation. It was 
in the year 1879 that the salesman representing 
the manufacturing jewelers of Providence and 
the Attleboros, challenged the New York sales- 
men of similar concerns to a friendly game of 
baseball, at one of the Rhode Island shore re- 
sorts, and for several succeeding years the an- 
nual contests of these opposing factions were 
held alternately in the vicinity of New York and 
the vicinity of Providence, accompanied on each 
occasion by large delegations from the captains 
of our industry, as well as its market represen- 
tatives. From these annual gatherings a perma- 
nent organization was effected, which developed 
in 1902 into a chartered organization known as 
the New England Manufacturing Jewelers’ and 
Silversmiths’ Association, which to-day comprises 
a membership of 350, and includes nearly all 
the manufacturing jewelers, silversmiths and kin- 
dred lines in Providence and the Attleboros. 
The social features of the parent organization 
consisted of a Summer outing and a Midwinter 
banquet, which are retained by the present or- 
ganization, are retained to some extent, its an- 
nual midwinter banquet surpassing all similar 
trade functions in New England, and possibly in 
the United States. As a chartered organization 
it has aimed chiefly to protect its members from 
demands and unwarranted conditions surrounding 
the productive side of our industry. Still it 
cannot fail to discern some of the conditions 
confronting the marketing of its product, and 
the relations existing between the manufacturer 
and the interposing mediums between them and 
the consumer, whether it be the jobber or the 
retailer or both. 

An organization of the eharacter referred to 
must, of course, embrace all classes of jewelry 
and silverware products, even from the concerns 
that supply the five and ten cent syndicates, to 


those which so successfully cater to the pur- 
chaser who demands the product of artistic 
craftsmanship. The field of this organization, 


New England, is not only the home of the pio- 
neer in jewelry making in this country, the first 
American jewelry having been made in Provi- 
dence in 1794, but this section has maintained 
its supremacy in the amount of capital em- 
ployed, in the number of employes and in the 
value of jewelry and silverware produced in the 
United States. Out of a total annual output of 
jewelry and silverware in the United States of 
about $80,000,000, New England factories con- 
tributes about 60 per cent. of that amount. 
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While much has been said of Newark on ac- 
count of its close proximity to the great mar- 
ket of New York, and Newark is entitled to much 
praise for its rapid development in the jewelry 
industry particularly, still New England, with its 
many large factories devoted to the manufacture 
of gold, silver and plated goods, stands at the 
head of the industry in this country, and the 
city of Providence itself is entitled to that dis- 


tinction above all other cities in the United 
States. 

As the representative of this manufacturers’ 
association, with its varying interests, it would 


be unwise for me to offer any suggestions of a 
technical nature for your guidance. But, I do 
bring to you to-day a message from those manu- 
facturers whose life work has been a constant 
endeavor to secure and maintain a_ reputation 
for reliability, integrity and honest dealing. 

Without undue reference to the administration 
or to the official who promulgated the doctrine 
of the “square deal,” which has captured the 
legislative, the judicial and the public spirit of 
this age, I ask is there any good reason why 
the consumer of jewelry should not have that 
same protection in securing what might be termed 
his “luxurious necessities,” as that which safe- 
guards the so-called daily necessities of life. If 
further laws are necessary to secure this pro- 
tection, then you and I and the organizations 
we represent should co-operate to that end. 
Your association and mine have it within their 
power to create a demand for honest goods at 
honest prices, even without the aid of further 
legislation. Until such time as such public sen- 
timent is created through your influence, the 
manufacturers as a class uphold the principle of 
a “square deal,’”’ and they expect to extend it to 
the purchasing public through your assistance 
and co-operation. In approaching, therefore, the 
subject allotted to me, the “Retailer from the 
Manufacturers’ Standpoint,” I can say at the 
outset that the manufacturer in all _ sincerity 
asks you to discourage the false representations 
of the goods he manufactures and places in 
your hands for distribution. As to the manner 
in which you are to apply this admonition, I 
will speak more specifically later. * * * 

Even as there is diversity among the retail- 
ers and jobbers, so must there be varying in- 
terests among the manufacturers in our indus- 
try. While some of the lines produced by manu- 
facturers are of such a nature as to preclude 
the possibility of their being profitably offered 
direct to the retailer, still there are other lines 
of such a natufe that the interposition of the 
middleman’s profit precludes their reaching the 
consumer at a proper price. This does not mean, 
as some would suggest, the elimination of the 
jobber eventually. Far from it, the prices on 
some classes of goods are so thoroughly es- 
tablished to-day that it would be quite impracti- 
cal for a manufacturer to produce those goods 
profitably in the limited quantity which a direct 
dealing with the average retailer could furnish. 
The best results to any industry are secured 
by keeping all avenues of trade open, regardless 
of what direction they take, providing that they 
ultimately lead to the consumer. No doubt there 
are some within the sound of my voice whose 
birth in business is due to the friendly assistance 
of some reputable jobber. Now that you are 
strong and healthy, should you look with dis- 
dain upon the source of your existence and suc- 
cess? It is doubtful if the manufacturers, as a 
class, can ever be in a position to offer to the 
retailer many of the advantages now secured 
through the medium of the jobber. 

There are many ways, however, in which the 
retailer either individually or through your or- 
ganization, can co-operate with the manufacturer 
and to their mutual advantage. In offering some 
suggestions along that line, I am aware that many 
of you are already in full sympathy with these 
suggestions, and there are still others whe may 
scoff at them. Nevertheless, they are offered by 
that class of men who are vitally interested, and 
largely dependent upon your success, and with 
whom, sooner or later, you must co-operate in 
placing before the public the product of their 
factories. 

I regret to say that many of our manufacturing 
jewelers seem to confirm the statement of your 
president, Mr. Roberts, when he says: “There 
are too many jewelers who conduct a junk shop in- 
stead of a first class retail jewelery establishment,” 
to which they would add, “too many jewelers that 
are not merchants, but rather watchmakers, and 
are contented with the short vision of such.” 
There seems to be no good reason why the prac- 
tical watchmaker should be contented to bury 
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his nose in his bench, rather than devote hi 
time to the niceties of his business, such as taste 
ful display of goods, courteous attention to in 
quiring customers, prompt and satisfactory sery 
ice that the customers expect, and usually get in 


any first-class store. When a manufacturer has 
given his best energy, ingenuity and taste a 
well as capital to supply you with up-to-date 


salable goods, he can reasonably expect a prope: 
care in the way of cleaning, recarding, etc., o1 
your part of these same goods when in your 


hands, even if the ownership has been trans 
ferred. I am encouraged to believe, however. 
that through the efforts of your organization. 


this class of retailers is fast disappearing, and 
that their shortcomings are being to some extent 
overcome by the modern methods of advertising 
displaying goods, etc., offered by the manufac 
turer, as well as by the jobber. There are many 
manufacturers who invite close relations with 
the retailer, regardless of whether they are sell 
ing the retail trade direct or not. No doubt, the 
average retailer knows all too little of the manu- 
facturer and his methods. A _ closer associa- 
tion between the two would develop a knowledge 
on part of the retailer of much that would en- 
hance his value as a dispenser of merchandise. 
He would learn the relative value of gold and 
gold plate, even to the distinction between elec 
tro and gold plated goods; also the actual ad- 
vantages possessed by gold plated goods, and the 
significance of such stamping as %, 1-10, 1-20, 
etc., as well as the methods of obtaining these 
figures. 

He might also learn that after all, the best 
guarantee of quality would be the reputation of 
the manufacturer, and that the trade mark fur- 
nishes the best means of identification and se- 
curity from imposition. The advantages of a 
knowledge of details of construction and finish 
which the manufacturer can furnish are too ob- 
vious to invite argument. The manufacturer, by 
virtue of the responsibilities he assumes, and the 
guarantees he makes to the purchaser, is entitled 
to some place in the foreground. Watch compa- 
nies have already assumed that right and accepted 
its opportunities. He, the manufacturer, has a 
right to expect that, articles which he intends 
shall be sold, with a fair profit to all concerned, 
for 50 cents should not be thrust upon the inno- 
cent purchaser for $1 or at any other exorbitant 
profit not consistent with the original price de- 
manded by the producer. The manufacturer as- 
sumes that the retailer carries sufficient insurance 
on his stock and fixtures to protect not only the 
direct owner, but also those who are interested in 
the impairment of that stock. 

On the other hand, the retailer has it in his 
power to so educate himself that he in turn can 
educate his customers not to expect two dollar 
goods for one dollar, or any other unreasonable 
bargain. If they expect it from the manufac- 
turer they will meet with disappointment. It is 
possible that some retailers may be prone to buy 
of the jobber extending the largest credit. But 
the progressive retailer should be content to place 
the bulk of his purchases with reliable, well estab- 
lished houses, either manufacturer or jobber, 
avoiding goods which bear prima facie evidence 
of having been produced under sweat-shop con- 
ditions. Such reputable concerns should expect 
and demand more businesslike methods, more 
especially along credit lines, than now prevails. 
Incidental to this, also, is the question of the 
time for placing of orders, as well as the quan- 
tity and terms involved in the transaction. 

Among the objects of your association I no- 
tice that one is to correct certain abuses, which 
reminds me that the manufacturers I represent 
have a few abuses in their own sphere of busi- 
ness which they would like to see corrected, and 
which some day, through the power of organiza- 
tion, either you as individuals, or as an organi- 
zation, will be asked to reckon with. I allude 
first to the abuse of the repair privilege, the 
burden of which, in the final analysis, is assumed 
by the manufacturer. Any reasonable criticism 
by the consumer due to qualify, finish or con- 
struction, should be communicated direct to the 
manufacturer, who in most cases will welcome 
it and apply it properly to his future production. 
But to replace articles that through negligence, 
misuse or misrepresentation on the part of the 
consumer or others, is an imposition that even 
the liberal and good natured manufacturers will 
not suffer indefinitely. Guatantees are expected 
to cover the ordinary life and use of the article 
designated, and even when such artices are re- 
turned for repair beyond the proper time limit. 
the expense of such repair or replacement should 
be the subject of adjustment between the retailer 
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and the manufacturer. Another complaint that 
comes from the manufacturer, or perhaps more 
particularly the manufacturer who sells the re- 
tailer, is that some retailers, especially in large 
cities, expect the manufacturer to use anything 
that he, the retailer, may find unsalable, and that 
a manufacturer’s outlet for merchandise is un- 
limited. It is usually the case, however, that 
an article that ceases to be salable in one part 
of the country, is equally undesirable in an 
other parts. Modern methods of communica- 
tion are so rapid that information as to styles, 
spreads rapidly throughout the trade. A remedy 
suggested by the manufacturers 1s rnat sucn 
retailers buy in small quantities and more fre- 
quently, and when necessary to take their medi- 
cine as the manufacturer often does on his own 
misjudgment, 

As an organization, you are, without doubt, 
doing much to advance the interests of all the 
branches in the entire industry from the manu- 
facturer to the consumer. With these same in- 
terests in view, you can render much assist- 
ance by co-operating with my own and other 
organizations in securing the proper definition 
of the term “solid gold.” Such a term should 
not be applied to articles containing even less 
fine gold than in a similar article made of rolled 
plate. Of course, the retailer already has his 
remedy for this lapse of legislation, by requir- 
ing the quality stamp on the goods he purchases. 
In another way you can also assist materially 
in the welfare of the workers in this industry, 
and that is by urging your members by resolution, 
to encourage in every way possible, domestic pro- 
duction. We in this country possess the inge- 
unity, capacity and artistic genius reqursite to 
produce our commodity equal with, and in many 
instances superior to, the manufacturers abroad. 
We work under a tremendous disadvantage, how- 
ever, by reason first, of the contrasting condi- 
tions of American credit as compared with Eu- 
ropean spot cash and second, by reason of the 
cheap labor of Europe. Hence a protective tariff, 
coupled with the willingness of the retailer to 
co-operate with the manufacturer and wholesaler 
in encouraging home production, will lead to 
numerous advantages to all parties in interest. 

Your president has requested me to say some- 
thing about our technical schools as applied to 
the manufacture and designing of jewelry. In 
Providence we have a most excellent school 
known as the Rhode Islana School of Design. 


It receives some financial assistance from the 
State, but its success is largely due to the 
wisdom and beneficence of its founders and 


benefactors, the late Jesse Metcalf and his. fam- 
ily, as well as to enterprising and art loving 
citizens of our State. Its teachings of the prac- 
tical relations of beauty and utility makes it an 
important factor in the development of our own, 
as well as ot! +r New England industries. There 
are several departments in the school, but those 
that most interest the jewelers are the depart- 
ment of modeling and the department of jewelry 
and silversmithing, the latter embracing the sub- 
divisions of designing, chasing, hubcutting, jew- 
elry making and of silversmithing. The aim 
of this department is to do that which will help 
make better workmen at the bench, to fit men 
for better positions and to develop to the ut- 
most each man’s ability; to so instruct each 
pupil that they may successfully apply the prin- 
ciples of art to the requirements of trade and 
manufacture. 

The jewelry manufacturers of Providence and 
vicinity are liberal contributors to this deserv- 
ing institution, and the manufacturers’ association 
which I represent, lends it support and encour- 
agement by offering annually a scholarship to 
the person in the jewelry and silversmithing de- 
partment showing the most progress during the 
year, and also bronze medals in each of the sub- 
divisions, before mentioned, for the best work 
in each of these lines. There are enrolled in this 
department annually about 100 pupils, and the 
work of the school and its effect on the manu- 
facturing interest is very gratifying to all con- 
cerned. f 

The question of co-operative industrial educa- 
tion has been under consideration by this asso- 
ciation for several months, with the result that 
a co-operative industrial course for the benefit of 
the manufacturing jewelry business has been 
adopted by the school committee of Providence, 
and this course is to become effective at the 
opening of our public schools next September. 
The provisions of this course imply what may 
be termed an apprenticeship on the part of 
the boy entering this course. Under this agree- 
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ment entered into between the school boy and 
the manufacturer, the boy is required to be 
at least 15 years of age, and to have completed 
the first year of the high school course of study. 
These conditions being complied with, the boy 
enters the factory at the beginning of his second 
year in high school, and for the next. three 
years he spends his time alternately between 
the school and the factory, one week in the school 
and the next week in the factory, and so on until 
the completion of the third year, when he will 
have acquired a good high school education, 
modified by special studies adopted to the needs 
of the jewelry industry, and will be presumed 
to have sufficient knowledge of the factory ena 
of the business to accept a lucrative position 
in one of its branches, 

In order that the manufacturer may have the 
benefit of the continuous labor of a boy’s time, 
the boys are taken on in pairs—alternating with 
each other in the factory and the school, so 
that the week one boy is at school, his mate is 
at the factory, and vice versa. Under the agree- 
ment, the boys are paid a stipulated rate of 
wages for the time employed in the factory, which 
increases with each year’s progress, This method 
of co-operation instruction, known as the Fitch- 
burg plan, has been in successful operation in 
other lines of manufacture, and for a year the 
machinists of Providence have been utilizing the 
opportunities presented by this plan. Its suc- 
cess as applied to the jewelry industry is yet to 
be secured, but its promotors are encouraged to 
believe that its adoption will be a distinct ad- 
vantage to the productive side of our business. 

North Attleboro and other sections of New 
England have undertaken co-operative industrial 
education as applied to jewelry making in a 
limited way. But, the two courses referred to in 
the Rhode Island School of Design and the 
Providence High School, are most prominent in 
their direct application to jewelry manufacturing 
and offer the brightest prospect for success.. 

In conclusion let me impress upon you that 
the manufacturer’s interests are your interests, 
that he is already co-operating with you through 
modern merchandising methods, advertising, etc. 
In return he expects honest representation of 
the goods be manufactures, which are backed 
by his reputation or his trade mark, or both. 
He assumes that you will be loyal to those lines 
which, by virtue of design, quality, finish and 
consistent prices, prove to be good sellers, and 
no doubt, he would welcome the time when the 
retailer, bound by resolution of this association, 
would pay his bills in 30 days. The latter, how- 
ever, is-not even a suggestion. 

At this point W. H. Schwarzchild, chair- 
man of the Reception Committee, an- 
nounced that an automobile trip about the 
city had been postponed from Wednesday 
afternoon until Thursday afternoon in 
view of the ball Wednesday evening. 

The next speaker, James H. Noyes, sec- 
retary of the Jewelers’ Security Alliance, 
New York, told about the work’ of that 
organization. His address may appear 
later. 

Following the address of Mr. Noyes the 
Wednesday morning session of the conven- 
tion adjourned and a group picture was 


taken, which is shown on pages 70 and 71. 
WEDNESDAY AFTERNOON. 

Wednesday afternoon was given over to 
an executive session for retail jewelers 
only. T. L. Combs, Omaha, vice-president 
of the National Association, presiding. Ten 
vital subjects were on the program for 
discussion and every member was invited to 
participate. 

A little after 4 p. Mm. an address was de- 
livered by Leon DeMachy on “Diamond 
Mines in Operation.” This lecture was 
under the supervision of J. R. Wood & 
Sons, and covered drilling, blasting and 
crushing. It was illustrated with moving 
pictures showing the process, as carried out 
at the mines, in a clear manner. 

Mr. DeMachy in the course of his lec- 
ture, accompanying the moving pictures, 
said that the pictures showed the Premier 
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mine of the Transvaal, which was discov- 
ered about 1904. He explained that the 
blue ground in which diamonds are found 
is very hard, and because of this, blasting is 
done three times a day, at sunrise, at noon 
and at sunset. 

As soon as the ground is blasted it is 
taken at once to the surface of the mine. 
The fine ground goes at once to the wash- 
ing machines and the big blocks of blue 
ground are taken to the “floors.” 

It was explained that the “floors” are 
large tracts of land on which the blue 
ground is spread. This blue ground when 
exposed to the atmosphere from four to 
six months has disintegrated and becomes 
dust. In order to accelerate this action the 
blocks are broken into small pieces and 
the whole field is harrowed several times. 

Later the ground is tak2n to the washing 
machines, where it is washed after passing 
through another machine. The washing 
machine was described and it was pointed 
out that the diamonds, being heavier, fall 
to the bottom of the pan. These machines 
are emptied every night. 

From the washing machines the pebbles 
are taken to the sorting room, where the 
diamonds are picked out. 

The last step is to send the diamonds to 
the office, said Mr. DeMachy, where they 
are valued by an expert, who classifies 
them according to their shape, color, size 
and brilliancy. They are afterward sent 
to the diamond markets. 

The lecture on the discovery and open- 
ing of the diamond fields of South Africa, 
which was on the program for Tuesday, 
was combined with the lecture given this 
afternoon. 

The lecture and moving pictures conclud- 
ed the afternoon program. August Loch, 
Pittsburg, Pa., was on the program for a 
speech, but was unable to attend the con- 
vention. 

WEDNESDAY EVENING. 
The early part of Wednesday evening 


.was given over to a fine program of 


speeches and singing. The meeting was 
held in the big convention hall and was 
presided over by W. H. Schwarzchild, 
chairman of the Entertainment and Recep- 
tion Committee, who introduced William 
Henry Wood, president of the Richmond 
Chamber of Commerce as the first speaker, 
who spoke of the City of Richmond and 
its development. The next speaker was 
Mayor Richardson, who also spoke on be- 
half of the City of Richmond. 

The Mayor was followed by Governor 
W. H. Mann, of the Commonwealth of 
Virginia. Governor Mann welcomed the 
jewelers to Virginia and to Richmond. 
He spoke for some time, saying in part: 

I want to welcome you to Richmond and I 
want to say that there is no more substantial class 
of merchants in our city than the jewelers. I 
can say that I have never known them to represent 
their goods other than as they are. 

Virginia is the oldest State in the Union. When 
we got our charter from the English govern- 
ment, our State started at Old Point Comfort 
and extended south 200 miles and reached from 
ocean to ocean. Virginia ceded to the government 
the country from which five great States are com- 
posed. 

The Governor outlined the history of 
Virginia, naming her great men and their 
achievements. Continuing, he said: 

I want you to feel when you go back to your 
homes that the history and tradition of Virginia 
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IMPROVE THIS OPPORTUNITY 


The very newest and best styles in Diamond Jewelry are embodied in our display for the coming 
Holiday Season. 

Our salesmen are now starting out in their respective territories and if you will make it a point to 
wait and see the artistic designs which characterize our line, you'll agree that the time spent in famil- 
iarizing yourself with the goods we show will prove an excellent investment. 











It will enable you to intelligently discuss values and styles in precious stones and mountings with 
your trade. 


No obligation attends your looking at our line and we hope you will not miss the opportunity. 
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is that of the American nation. When you come 
here to this old commonwealth I want you to 
know you are at home if you are a citizen of 
this great country of which we are so proud. 

The Governor then spoke of the Civil 
War, reciting a number of anecdotes to 
illustrate the spirit of both the North and 
South. He said the Spanish War showed 
that there is now no north, south, east or 
west and that the American peopie are 
the best fighters on the face of the earth. 
He next spoke of the conditions in the 
south after the war and contrasted it with 
the present-day south, giving figures to 
show the annual output of the south in 
cotton, tobacco, corn, etc. 

In conclusion the Governor again ex- 
pressed his pleasure at having the jewelers’ 
convention in Richmond. 


President Steele F. Roberts, of the Na-_ 


tional Association, the next speaker, spoke 
of the Detroit convention last year and 
how the jewelers happened to decide to 
come to Richmond this year and how well 
they were enjoying themselves. In conclu- 
sion he said he was proud of the trade of 
goldsmith and silversmith to which he had 
the pleasure to belong. 

Col. John L. Shephard, of the Keystone 
Watch Case Co., who is known to jewelers 
from Coast to Coast, was the next to ad- 
dress the gathering. He said he first came 
to Richmond as a guest at Hotel “Libby 
Prison” and was later transferred to Belle 
Island. If there was anything unpleasant 
in his first visit, he said, that he had for- 
gotten it long ago. He addressed the jew- 
elers in his own particularly pleasing style 
for a short time and in finishing read the 
famous “Mint Julep” poem of A. W. An- 
derson, that was published in full in the 
last issue of THe JEWELERS’ CIRCULAR- 
WEEKLY. This poem was delivered by Mr. 
Anderson at the banquet of the Wisconsin 
jewelers, July 12, and has created a gen- 
erally favorable impression. 

The last speaker of the evening was State 
Senator Zilliken, of West Virginia, who 
made a short address in which he paid his 
compliments to the jewelers. 

Following the speechmaking came the 
musical program, during which several 
singers, both ladies and gentlemen, ren- 
dered selections. Then all were asked to 
come to the front of the hall and join in 
singing patriotic and popular songs. 

The evening ended with a ball tendered 
by the Municipality of Richmond, under 
the auspices of the Chamber of Commerce. 

THURSDAY MORNING. 

The jewelers were slow in gathering and 
it was 10.35 before President Roberts rap- 
ped for order Thursday morning. © Mr. 
Schwarzschild, chairman of the entertain- 
ment and reception committee, announced 
that the automobile trip about the city would 
start at 4 p. mM. and asked the ladies to be 
ready at that time and to meet in the 
ladies’ reception room. He also announced 
that the boa‘ trip on the James River would 
start promptly at 11 a. m. Friday. 

President Roberts announced that invita- 
tions for the next annual convention would 
be received and the following cities each 
extended hearty calls for the 1912 conven- 
tion: Niagara Falls, N. Y.; Kansas City, 


Mo.; Cedar Point, O.; Buffalo, N. Y.; 
Chicago, Ill., and Washington, D. C. 
First Vice-President Combs moved that 


the convention hold an extra executive ses- 
sion Thursday evening and this motion was 
unanimously carried. It was explained that 
the moving picture exhibit of the diamond 
fields, by J. R. Wood & Sons, would close 
promptly at 8.30 p. m., when the executive 
session would begin. 


Appress oF Wiitiam H. Hottwecae. 


The first regular speaker of the afternoon 
was William Hollweg, of the Dennison 
Mfg. Co., who addressed the convention on 
the subject, “Selling Power of Good Dis- 
play and How to Make Presents Present- 
able.’ He said that the show window is 
a medium through which the jeweler first 
attracts the attention of the passerby and 
calls attention to the fact that he is dealing 
in the products of the goldsmith’s art and 
that the success or failure of this show 
window depends entirely on how good is 
the use he makes of his display, whether 
he shows originality, individuality and taste 
in the way he arranges his wares for dis- 
play. In enumerating the items desirable 
for the arranging and display of jewelry, 
Mr. Hollwcg mentioned only a few, such 








A GROUP OF GUESTS SALUTING THE FLAG DUR- 
ING THE TRIP DOWN THE JAMES RIVER. 


as window banks, display fixtures, blocks, 
trays, cases, etc., and then went on to de- 
scribe how these fixtures could be most 
advantageously used. 

The speaker told the retail jewelers that 
one of the most difficult problems which 
has confronted men of their craft in dis- 
playing their wares has been how to prop- 
erly display a lorgnette or other chains. 
Mr. Hollweg said that once placed on a 
display fixture it is shown to best advan- 
tage. All that the speaker said about dis- 
play fixtures applied with equal force to 
so-called blocks. 

He advised the jewelers that in ordering 
window trimmings great care should be 
exercised in selecting the proper colors, 
as a conglom:ration of different colors and 
designs will not attract attention, and con- 
sequently will make the expense incurred 
a mere waste. In order to make an effect- 
ive display it was pointed out that the base 
of the window should be in one color, 
thereby allowing the jeweler to make dis- 
plays in different colors at diferent times 
always with the same ground color. Hav- 
ing d-cided upon the color scheme for any 
particular display, care should be taken 
not to ovrdo the quantity of jewelry dis- 
played, said Mr. Hollweg, and added that 
the experienced jeweler has learned that a 
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few well displayed pieces are much more 
likely to attract the attention of the passer- 
by than a window full of miscellaneous 
stock. 


The speaker then went on to say that a 
few rolls of crepe paper, scissors and a 
can of glue, plus good taste, will work won- 
derful results in preparing window dis- 
plays. Once the jeweler has arranged his 
window so that it cannot help but attract the 
attention of the passerby enough to induce 
him to enter the store, the favorable im- 
pression created must not be spoiied by the 
interior, The speaker argued that the 
woodwork, wall and show cases and wains- 
coting should be in harmony. He said that 
mahogany wall cases and nickel-rim show 
cases will clash, but the same wall cases 
and woodwork with all-glass cases will live 
in harmony and will help show off the 
beauty of the store. 

Mr. Hollweg next discussed the selection 
and use of trays and show cases. He said 
that the block tray, besides showing off 
each and every piece of jewelry, has an 
advantage of safety to the jeweler, inas- 
much as he need only remove one at a 
time. This same thing, he said, applies 
with more force to the ring tray, which 
in spite of its expense amply pays for 
itself in security while a tray of precious 
stones is being shown. 

Having discussed the proposition of at- 
tracting the passerby enough to bring 
him into the store and through the display 
within got his attention, and, taking it for 
granted that a good salesman has consum- 
mated a sale, Mr. Hollweg took up the 
second part of his lecture, which dealt with 
how to make presents presentable, and, 
speaking on this subject, he told the jew- 
elers that the box in which a gift is be- 
stowed goes far toward creating an im- 
pression on the party receiving the gift, 
and that too much importance cannot be 
attached to this phase of the question. “If 
the box happens to be a cheap affair,” said 
the speaker, “it is at once discarded and 
its use to the jeweler and recipient is lost. 
On the other hand, a fine box is invariably 
preserved, even if the original article is not 
replaced in it, and it is used for a long 
time as a receptacle for odds and ends of 
jewelry. Every time it is used, those who 
use it look at the name of the firm printed 
thereon, and when she or he finds occasion 
to make a present this will naturaliy be 
remembered. In summing up his address, 
the speaker said a box with a name on it 
is a standing advertisement—a poor box 
certainly a poor one, the fine box a good, 
profitable and lasting one. 

Mr. Hollweg also called attention to the 
wrapping paper which should be used, saying 
that it should match the box itself, and 
that the string with which it is tied should 
be of a corresponding color, not forgetting 
the embossed labels holding the ends. 

In conclusion the speaker told the jew- 
elers that never in the history of the jewelry 
trade has a dealer had at his command at 
so small a cost the necessities of which to 
make a tasteful looking package as at the 
present day. 

The next speaker of the afternoon was 
Robert F. Nattan, of THe Jeweters’ Cir- 


CULAR-WEEKLY, who delivered an address * 


on “The Retail Jewelers’ Advertising.” A 
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full abstract of Mr. Nattan’s address ap- 
ears in the Retail Advertising Depart- 
nent of this issue. 


Appress or T. H. Crate. 

The next speaker was T. H. Craig, presi- 
dent of the Illinois State Retail Jewelers’ 
\ssociation, who addressed the meeting on 
the subject of “Store Service.” In open- 
ing his address, Mr. Craig said that he 
realized the impossibility of framing a sys- 
tem to run a retail jewelry store which 
would suit all conditions, but he had no 
doubt that the jewelers would find some 
things at the convention in the way of 
suggestions which would be helpful. In 
beginning his address, he pointed out 
methods emp:oyed by modern department 
stores in their jewelry departments, and 
said that he was told that it is not at all 
considered an important thing to be a good 
jewelry salesman in many of the large de- 
partment stores to be able to know all 
about jewelry or the technical parts of a 
watch. 

The. speaker told his audience that the 
jewelers are far behind in organization, as 
compared’ with other mercantile lines, but 
that they are getting started on the right 
road and he believed they would not lag 
long. In the State of Illinois, the speaker 
said, there are less than 300 members in 
the State retail jewelers’ organization, 
while the bankers’ organization has a mem- 
bership in the same State of about 1,600. 

Mr. Craig told his brother jewelers that 
they must look upon the jewelry business 
as more than a local n<cessity, and made a 
strong plea for co-operation and a spirit 
of co-operation. He believed that it was 
very important for jewelers that the gen- 
eral public believe that people who are in 
the jewelry business are honorable and 
to be trusted, and that each jeweler shoud 
work individually to impress that upon his 
customers. He said that it was very ini- 
portant that jewelers give customers the 
best they could for their money, and that 
the jeweler should know for a certainty 
that the quality of goods in his hands is 
the best that can be obtained for the 
money. In order to do this he advised that 
the jewelers watch close-y their trade jour- 
nals, since it is the journals which are the 
keynote of this information. He said that 
he made it a practice never to sell goods 
which did not bear-a trade-mark, and con- 
siders this a very important matter. 

Taking up the subject of the repair de- 
partment, the speaker said that many jew- 
elers still feel that it is necessary to have 
their repair department in the front win- 
dow. “Many would change their location 
if conditions of light and space would per- 
mit, while others feel that the store would 
go to the dogs if that important change 
should be made.” The speaker said that 
he had fixed up his repair shop in the rear 
of his store by spending money to secure 
good light and ventilation. He said that 
in his store no job of watch work is taken 
in without giving the customer an esti- 
mate of the necessary repairs, and in al- 
most every instance he asks the customer 
to take a check and leave the watch to be 
examined, taking his name and address, 
explaining that in making repairs it is 
necessary to take a watch apart to examine 
it and locate the trouble, which he will 
gladly do without expense. The speaker 


said that he dropped his customer a. line 
to let him know what the trouble with the 
watch was and the expense to repair same, 
and found that in most cases this was very 
p-easing to the customer and saved both 
him and the jeweler time, and annoyance. 
Mr. Craig submitted a copy of a letter 
which he sends out to his customers, in 
which he tells them of the repairs needed, 
and gives them the cost of same. 

Mr. Craig said that he was for a one- 
price system, and told the jewelers that 
they must first show to the public that they 
are worthy of confidence before they can 
expect to receive it. The speaker said: 
“Be on the square and you will have noth- 
ing to regret. In your business don’t be 
afraid to try new ideas. You may have 
disappointments in trying some of them; 
they may not always work out as you ex- 
pected, but they have been a benefit to you 





PRESIDENT ROBERTS, CLAUD RANGE AND CHAIR- 
MAN SCHWARZSCHILD OF THE RECEPTION 
COMMITTEE POSE FOR A PICTURE. 


inasmuch as they have moved you out of 
the rut. The longer you tread that rut 
the deeper it is and the more difficult it is 
to get out of it. Be something in your 
town; you owe it to the town you live in.” 

In conclusion he told the jewelers there 
should be a business man’s organization in 
every city, and if there was not in the 
city from which they came they should go 
home and start one. 

George D. Parsons, president of the 
Washington Watchmakers’ Institute, the 
next speaker on the program, gave a dis- 
course on “An Efficient Watch Repairing 
Department.” Mr. Parsons’ address ap- 
pears in full in the Horo og‘cal D-part- 
ment of this issue. 

When Mr. Parsons had finished his 
speech it was near lunch time and the con- 
vention adjourned until the afternoon. 

THURSDAY AFTERNOON. 

Taking up the program where it was dis- 
continued at the morning session, the first 
speaker to be called upon by President Rob- 
erts was Ira D. Garman, ex-president of 
the Pennsylvania Retail Jewelers’ Associa- 
tion, who spoke on “My Acquaintance with 
the Retail Jeweler.” Mr. Garman said: 

Appress oF IrA D. GARMAN 

That the jeweler has improved with organiza- 
tion, I believe there is no question, but to keep 
in the front as experienced jewelers’ we must be 
ever on the alert. There is no doubt that the de- 
partment store is badly handicapped by employing 
inexperienced help, it is our business as jewelers 
to acquaint the public with the necessity of mak- 
ing their purchases with reliable and experienced 


jewelers’, 7 re 
Just a word regarding the pricing of goods: 
Making the price equivalent to the worth of the 
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article in most cases means nothing; therefore 
there is no reason why every jeweler should not 
make a good and fair profit. Speaking with a 
prominent merchant a few days ago he informed 
me that one of the largest department stores im 
the world marked their goods at a 50 per cent. 
basis, and even at that profit they figured on 
making only their cash discount as a net profit, 
I only wish to point out the fact that the legiti- 
mate jeweler need not fear the department store 
or any one else in making his own profit, or fear 
of being undersold. 

Entirely too much is done in our stores free 
of charge—too much information given to the gen- 
eral public by us in every way, as a number of 
jewels in movements and the guaranteeing of 
cases and jewelry a!most indefinitely. I would ask 
you is there any other business that takes the 
public into their confidence as the jewelry busi- 
ness does? In the name of common sense is there 
any reason why we _ should guarantee most 
everything we sell? Do doctors and lawyers give 
their professional services free? Are clothes, 
shoes, wagons, autos or any other line guaranteed 
forever as jewelry? For the jeweler to be suc- 
cessful and enabled to make a living this must 
be stopped with us each and every one. 

Our acquaintance with the jeweler has been most 
beneficial and feel at times we have been helpful 
to one another as well. Years ago the jewelers 
would hardly speak one with another. To-day we 
visit each others stores and homes and thereby 
being able to acquaint ourselves about many 
topics of mutual interest, thieves and beats; where 
and from whom to buy certain goods, etc. 

I can see beneficial results being derived every 
day from the jeweler nut pricing jewelry and 
other articles for the customer, loaned or bought 
elsewhere, and wish it were possible for this con- 
vention to stamp upon your minds this rule of 
advising all customers to buy whatever they may 
wish from a responsible jeweler, assuring them 
that the jeweler can sell them as cheap or cheaper 
than the “‘Vest Focket” dealer or broker. 

No advertising is as profitable as friends, and 
the best friends are those made by fair treatment 
and square dealing. A small job is of no profit 
in itself to our business, but by the many per- 
sons interested, if well done, the small job brings 
larger ones of much profit to our store. A repu- 
tation for prompt service and always to meet the 
wishes of our customer is of great benefit. 

In all business there is drudgery—the monot- 
onous grind of routine of the jeweler is as sub- 
ject to it as any other business; but interest of 
many sided problems that t2x the brain and broad- 
ens the faculties (sometimes the interest of bring- 
ing order out of chaos) relieves what otherwise 
would be monotony; at any rate that of striving 
for the satisfaction of a work well done is a 
gratification, and all work well done brings to the 
jeweler other work to do well. 

The ability to handle small matters as well as 
great—the willingness to give careful attention 
to problems at first sight, seemingly not worthy 
of the expenditure of much energy, that brings an 
enviable standing. To be in this position the 
jeweler must have a well fashioned organization, 
a staff of employes working willingly to become 
greater and better, each one with the knowledge 
that his particular labor is for the good of the 
business as well as for his own personal good, that 
he is an understudy for a higher place into which 
he may step at any time. Fortunate is the jeweler 
surrounded with employes working for success 
coupled with integrity. 

The calling of our profession as jewelers is one 
of which all should feel proud: no other business 
demands more honesty than ours, and that we have 
the confidence of our different communities there 
is no doubt. Nowhere in such confidence placed 
in a set of men as with the jewelers. Both pro 
prietors and employes share it alike; therefore w 
must be honest with our customers, with our 
neighboring jeweler, and strive to make each on? 
happier and better; and above all we must be hon- 
est with ourselves and our God. 


Appress By PR. F. Corrin, New York. 

B. F. Coffin, organization engineer, New 
York, addressed the jewe ers on the sub- 
jest of “Store Organization—Selling Ex- 
pense and Profits.” He told the jewelers 
that during the present age of progression 
and strong competition it is most impor- 
tant that a merchant install into his busi- 
ness an arrangement of records which wiil 
give to him a correct analysis and acqua‘nt 
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him with true conditions. He then took 
up the subject of store organization and 
discussed it at some length, pointing out 
the advantages to be gained by such sys- 
tem. He told the jewelers that the impor- 
tant factor in the operation of every busi- 
ness is expense. “If you are selling mer- 
chandise at a certain percentage of gross 
profit to realize a net profit, you must op- 
erate within an established selling expense. 
If you do not know your gross profits on 
your sales, how do you know the amount 
to be used for selling expenses?” asked the 
speaker. 

Having established a percentage of gross 
profit in each of the departments of their 
business, and having proportioned the sell- 
ing expenses, the speaker said, it was easy 
to foresee a normal net profit. He told the 
jewelers that the matter now develops itself 
in building business. In conclusion the speak- 
er said: “Do not continuously make the ex- 
cuse that any new methods or suggestions 
are unnecessary detail, and let it go at that. 
Take paper and pencil and figure the pos- 
sibilities of every suggestion offered you. 
Alone you cannot fathom the problems 
confronting you. Avail yourself of every 
opportunity for advancing your knowledge 
and experience along the lines of business 
organization.” 

Illustrating this point, Mr. Coffin said 
he had recently been informed by the man- 
agement of a New York department store 
that they expected to increase their profits 
25,000 during the present year through the 
operating of a perpetual inventory. This 
increase was based on the possibility of 
doing the same amount of business as was 
done the previous year. “Does this illus- 
trate to you that advanced methods of or- 
ganization increase profits?” concluded the 
speaker. 

Mr. Coffin’s address will appear ina more 
extended form in a future issue. 

C. S. Wiley, chairman of credentials com- 
mittee, submitted an auxiliary report which 
showed that there were at that time 156 
delegates, which was 22 more than at the 
convention last year. 

The report of the committee on the presi- 
dent’s address was submitted by Chas. T. 
Evans, Utica, as chairman. The report was 
as follows: 

Your committee having heard and read the ex- 
cellent address of your president earnestly recom- 
ment to each and every member of this association 
that he carefully reread that address and in so 
far as possible follow out its many good recom- 
mendations. 

While many of the suggestions are theoretical 
rather than practical at this time, yet the accom- 
plishment of these would bring to pass the realiza- 
tion of the jeweler’s fondest hopes. 

We recommend the indorsement of those mem- 
bers of the jobbing trade who have abandoned 
the retailing of goods 

We recommend that the legislative committee of 
the several State associations endeavor to have 
passed laws regarding fraudulent advertising. 

We recommend the passage of uniform gold and 
silver stamping laws in such States as have not 
heretofore established same. 

We recommend to our members that for their 
own protection they give the benefit of their pat- 
ronage to such concerns as stamp their goods 
with a quality and registered trade-mark, 

We recommend to our members that they care- 
fully investigate the cost of doing business, and 
from the information gained establish selling prices 
m their goods which will return conservative 
profits, 

We recommend that the several State associa- 
tions through their executive committees take up 
the matter of strengthening the membership of 
the national and State organizations. 
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We recommend that efforts be made through our 
executive committee to establish organizations in 
such States as have heretofore been unorganized. 

We especially recommend for action by this 
convention: 

(a) A minimum selling price on sterling silver 
by the manufacturers; 

(b) The appointment of a committee to investi- 
gate and formulate a plan of campaign of adver- 
tising by the national association and corrections 
of certain omissions we deem of vital importance 
affecting the sale of jewelers’ wares in fashion 
magazines. 

August Loch, Pittsburgh, chairman of the 
National Auxiliary Finance Committee, was 
unable to attend the convention and it was 
announced that the report will be submitted 
later and will be published in the trade 
papers. 

National Secretary Claud Wheeler made 
a report of the States making the greatest 
increase in membership as follows: Ohio, 
85; Wisconsin, 82, and Kansas, 61. The 
president’s banner given to the State show- 
ing the largest growth in membership 
therefore went to Ohio. T. H. Craig, of 
Illinois, presented the banner to Ohio and 
it was accepted by A. L. Thoma, president 
of the Ohio State association. Mr. Craig 
in making the presentation said that Ohio 
could have the banner only one year, as 
Illinois is going after it next year. In 
reply Mr. Thoma said that the Ohio dele- 
gation came to Richmond to get that ban- 
ner and would make a strong effort to 
keep it. 

The report of the committee on deceased 
members was then submitted. It was as 
follows: 

Your committee find from the records that the 
following members of the association have an- 
swered to the call that Father Time gives to all 
men to strike the balance and close the books of 
life on this earth: M. J. Johnson, Wayne, Ark.: 
A. E. Medley. Melbourne, Ark.; George Elbe, 
Chicago; D. Depue, Blissfield, Mich.; Charles 
Graves, Bad Axe, Mich; J. KF. Hendrich, Cass 
City, Mich.; Charles H. Reynolds, Alpena, Mich.; 
therefore, be it 

Resolved, That we, the American National Retail 
Jewelers’ Association, in convention assembled in 
Richmond, Va, extend to the relatives and friends 
of these brothers our heartfelt sympathy in their 
bereavement. Frank H. ROBERTSON. 

Cart J. RIcKER. 

Col. John L. Shepherd was calied upon 
as the last speaker on the program., He 
said in jest: “When you have gone home 
you will all say Col. Shepherd made the 
finest speech at the convention. When I 
tell you I am not going to make a speech 
you will agree with me. My subject is 
“Reciprocity Among Jewelers,” and reci- 
procity goes hand in hand with sympathy. 
My heart goes out to you as having to 
listen to so many speeches.” 

Speaking more seriously he said that he 
felt that he could add nothing of benefit 
commercially or socially to what had already 
been said by the able speakers who had pre- 
ceded him. Since silence is golden, he 
asked the jewelers to excuse him, but added 
that he had been requested to recite a bit of 
doggerel poetry of his own composition. 

Continuing he said that all that had been 
said of Virginia is true and that when he 
was a prisoner of war in Richmond 50 
years ago he did not imagine that 50 years 
hence he would sit on the same platform 
with the Governor of the State and the 
Mayor of the City of Richmond. He said 
that he took the position that glory 
does not belong to any State, but to the 
American Union. In conclusion he re- 
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peated the poem he has read at many con- 
ventions. 

The meeting then resolved itself into the 
session for the election of officers. Senator 
Zelliken, of West Virginia, made the nom- 
ination speech placing before the convention 
the name of Steele F. Roberts for re- 
election. In his speech he said that the jew- 
elers would do well to follow a chief who 
had led them to previous victories and that 
it is best in times of stress to follow the 
direction of those who have proved their 
worth. 

The presentation of the name of Mr. 
Roberts was greeted with a wild burst of 
cheering and the nominations were quickly 
closed by unanimous consent. Vice-Presi- 
dent Combs moved that the secretary be 
instructed to cast one ballot for Steele F. 
Roberts as president, and Secretary Wheeler 
in casting the entire 156 votes paid his com- 
pliments to the newly-elected president. 

President Roberts arose to reply and in 
broken sentences filled with emotion voiced 
his appreciation and said that he hoped his 
work in the future would merit the honor 
showered upon him. 

Ira D. Garman placed in nomination for 
first vice-president the name of T. L. 
Combs, Omaha, Nebr., to succeed himself 
to that office and he was unanimously 
elected. 

Claud Range nominated George H. 
Tucker, Chicago, for re-election and a 
unanimous ballot was cast by Secretary 
Wheeler. 

B. R. Jolly, Raleigh, N. C., placed the 
name of Secretary Claud Wheeler, Colum- 
bia, Mo., before the meeting for re-election. 
He said: 

It has been said here to-day of the office of 
president of this association: “We need a man 
who is a worker and one who thoroughly under- 
stands the requirements of the office and has the 
good of this association at heart. We should con- 
gratulate ourselves in having just such a man to 
succeed himself, and for the office of secretary 
we need a man who has proven his efficiency, 
knows the policy of the president and will work 
in harmony with him. as has been proven, for the 
good of the association. And last but not least, 
we need a man who, on occasion, can make him- 
self and the association popular with the ladies, 
and you all know one of our best business assets 
is to be popular with the ladies.” I wish to say, 
gentlemen, I found the man last night, “after the 
ball was over.” It was not long after his meeting 
some of these beautiful Richmond ladies as well 
as some of the visiting ladies equally beautiful, 
before the band was requested to play some of 
his favorite airs, and I can assure you he ac- 
quitted himself nobly and with credit and honor 
to this association. Gentlemen, I wish to place in 
nomination for secretary, Claud M. Wheeler, ot 
Missouri. 

Mr. Hutterly moved that President Rob- 
erts cast one ballot for Claud Wheeler and 
the motion was carried amid applause. 

Calls of “speech,” “speech,” resounded 
through the auditorium and in reply Mr. 
Wheeler said: 

It is not the job of the secretary to make 
speeches, and I am not in training, but I want 
to assure you that I appreciate the confidence ex- 
pressed by your action to-day. 

F. H. Robertson placed before the conven- 
tion the name of J. R. Stebbins, Ashtabula, 
O., for treasurer, saying that Mr. Stebbins 


‘is a man of pure platinum quality, and of 


the greater value because of his small 
statue. Mr. Hutterly seconded the nomina- 
tion and Mr. Stebbins was unanimously 
elected. 


F. J. Euler, Baltimore, Md., placed in 
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BLACK OPALS 


NATURE’S MASTERPIECE 


A riotous mass of colors blending harmoniously 
together, producing cloud effects, sunsets, wonderful 
lights and shadows and innumerable color combinations 
which set these splendid gems apart as examples of 
nature’s finest handiwork. 

They compel admiration and attention—Sales- 
manship is eliminated—they sell entirely on their 
merits. 


PRICES REASONABLE 





BUY FROM THE CUTTERS 


AMERICAN CEM & PEARL COMPANY 


14-16 CHURCH STREET 
NEW YORK 


LONDON PARIS 
16 Holborn Viaduct 39 Rue de Chateaudun 
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ae is as important to | 
know who has made | 
the tubular bells as it 
is to know wio made 
the works of -a,clock. 
Mr. R. H. Mayland, 
’ the celebrated bell spe- 
cialist, makes ‘exclu- 
sively for ug, our bells. 
Each bell bears the pat- 
ent stamp Dec. 4, 1900. 
No tubular bells are 
imported, as the public 
is led to believe. 
Things change. Eng- 
lish clocks and fusée 
watches had once a 
reputation of superior- 
ity. Enterprise and im- 
proved machinery have 
enabled manufacturers 
of other countries to produce better 
goods and more variety. 


BAWO & DOTTER, Limited 


Manufacturers of Chiming Clocks 
Established 1864 


24 to 34 Barclay St., New York 


GUN METAL 


MESH BACS 
AND NOVELTIES 


JET JEWELRY 


OF EVERY DESCRIPTION 


L. W. LEVY & CO. 
6 West 22d Street, New York 
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will be the King of stones for next season. 
Ask for new samples of the latest fashions. 


SELECTION PACKAGE SENT ON MEMORANDUM 


BORRELLI & VITELLI 


401 Broadway, New York 


PARIS LONDON ITALY 


Phone Gramercy 5265 Established 1879 


Samuel Brand & Sons 


INCORPORATED 
MANUFACTURERS OF: 
Diamond Mountings 


18 East 23rd Street, New York City 
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mination the name of Charles T. Evans, 
Utica, N. Y., as a member of the executive 

mmittee. Secretary Wheeler said that the 
National association gave New York a 
hearty welcome when the New York State 
jewelers joined the National association and 
that he was glad to endorse the nomination. 
Mr. Evans was unanimously elected and 
made a suitable reply in a few well chosen 
words. 

Mr. Hess presented the name of A. W. 
Anderson, Neenah, Wis., before the conven- 
tion as the second member of the executive 
committee, and after being heartily en- 
dorsed and seconded by Mr. Thoma, Ohio, 
he was unanimously elected. This finished 
the election of officers. 

The meeting then took up the question 
of selecting a place for the convention of 
1912 and called for the committee report, 
which was as follows: 

We, the committee appointed by your president 
to recommend a meeting place for the National 
Retail Jewelers’ convention for 1912. make a di- 
vided report. Two of the committee are in favor 
of holding the meeting at Cedar Point, O., one 
member is for Kansas City, Mo. 

RaymMonp HvuGHEs, 
C. N, HEtTzNEx, 
A. J. Stark. 

The selection of the city for the next 
convention resolved itself into a contest be- 
tween Cedar Point and Kansas City, Mo., 
and before the final vote was cast the meet- 
ing became the scene of a great debate be- 
tween partisan members of the association, 
after C. E. Sunderiin, speaking for the New 
York delegation, withdrew Niagara Falls 
and Buffalo in favor of Cedar Point. Mr. 
Spear, Washington, D. C., withdrew his 
city, but before doing so made a strong bid 
for the convention in 1913. 

A motion was made to ballot on Cedar 
Point and Kansas City. Secretary Wheeler 
read the list of States with the number of 
votes each was entitled to cast, together 
with the votes of the officers. He also read 
a telegram regarding giving to T. L. Combs 
the power of proxy vote of the Iowa dele- 
gates, none of whom were present, on all 
subjects during the convention. Ex-Presi- 
dent Archibald pointed out -that this could 
not be done according to the constitution, 
which says that in the absence of a full 
delegation the delegate or delegates present 
may vote the full delegation vote, but it 
does not provide for proxy voting. 

Before the voting began the speech mak- 
ing in favor of the two cities created con- 
siderable excitement and fun. 

Carl Ricker, Emporia, Kans., speaking for 
Kansas City, extended a warm welcome to 
that city and pictured the attractions of the 
cityy He said that at Kansas City there 
would be plenty of work and the jewelers 
would be given a good time afterwards. 
Mr. Ricker was supported by T. L. Combs, 
Omaha, Nebr., who pointed out that the 
west had had only one of the five previous 
‘onventions. Secretary Wheeler also urged 
that the convention come to Kansas City, 
speaking of the hotel accommodations, etc. 
Several other jewelers spoke in favor of 
Kansas City. 

For Cedar Point there was also a battery 
of speakers, who hurled their oratory 
igainst the arguments of the Kansas City 
supporters. J. R. Stebbins, Ashtabula, O., 
painted a glowing word picture of the 
eauty of Cedar Point, its sunsets, which 
he said rivaled those along the Rhine, the 
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fine bathing, the splendid hotel accommoda- 
tions, the world famous band to furnish 
mus:c, the soothing effect of the lapping of 
the waters of old Lake Erie, etc. ete. 

J. J. Freeman, Toledo, added his 
appeal for Cedar Point, as did several 
others, it being urged that a flat rate of 
$1.50 could be obtained at a hotel where 
excellent accommodations would be af- 
forded. 

Everything that could be said for both 
cities was put before the conv<ntion and 
after some time the meeting asked for the 
ballot and Messrs. Steinmacher, Howe, 
Steecker and Carmichael were appointed 
tellers. As the names of the States were 
read the delegate vote was cast. The final 
count showed a total of 125, of which Kan- 
sas City received 72 and Cedar Point 53. 
Before the meeting adjourned the vote was 
made unanimous for Kansas City. 








A JOLLY GROUP WHO ENJOYED THE RIVER TRIP. 


Immediately upon adjournment the con- 
vention reconvened in executive session and 
adopted the following resolutions: 

Tue RESOLUTIONS 


Whereas, The charter of the American National 
Retail Jewelers’ Association is ineffective in several 
respects; be it 

Resolved, That the executive committee of the 
American National Retail Jewelers’ Association be 
empowered to either have changes made in the 
present charter or to obtain a new charter as 
they may deem for the best interests of the as- 
sociation 

* * * 

Resolved, That the president and secretary ot 
the American National Retail Jewelers’ Association 
be hereby empowered to procure a list of the 
non-retailing jobbers and manufacturers of the 
United States and distribute said list to the mem- 
bers of the association, and that they be hereby 
empowered to use the funds of the association 
necessary in obtaining this information and ih dis- 
tributing these lists to the members of the asso- 
ciation, 

* * * 

Resolved, That the American National Retail 
Jewelers’ Association request all manufacturers of 
jewelry to stamp a plain and distinct trade-mark 
on all the goods sold to the retail jewelers. 

* * . 


Resolved, That the manufacturers of sterling 
silverware be requested by the members of the 
American National Retail Jewelers’ Association to 
fix a reasonable uniform selling price for their 
goods, and in fixing this price they should bear in 
mind that the jeweler is expected to engrave such 
goods free of charge. 

THURSDAY EVENING. 

The early part of the evening was given 
to the address by Leon De Machy, repre- 
senting J. R. Wood & Sons, New York, on 
the diamond fields of South Africa, the 
mines in operation and washing and sorting 
and safeguarding diamonds. The entire set 
of pictures was shown, accompanied by a 
condensed talk on the pictures. The first 


lecture was published last week and an- 
other will be found in abstract on page 89 
of this issue. 

After the moving picture lecture the jew- 
elers went into another executive session. 
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FRIDAY A. M. 

As was announced Thursday afternoon 
by President Roberts, Friday morning was 
devoted to a short business session. The 
meeting was called to order about 10 A. M. 
and a short session was held, which was 
adjourned in time to make the start for the 
boat trip on the James River, beginning at 
11 a. mM. President Roberts thanked the 
convention for the honor bestowed upon 
him in his re-election yesterday afternoon, 
and said he would exert his best efforts to 
build up the association. 

The following resolutions were presented 
and adopted: 


Reiterating our resolution of former years com- 


mending manufacturers who have upheld the 
standard of their wares and distributed them 
through exclusive jewelry channels, we further 
Resolve, That we are greatly gratified at the 


advance made easier by the co-operation of watch 
manufacturers, silversmiths and others who have 
taken formal steps in the upholding of living 
prices and marketed their product through the 
retail jeweler. Such steps have redounded to the 
advantage of the trade and public. 

In recognition of the warm welcome and hospi- 
tality extended to us by the city of Richmond 
through her citizens in the Chamber of Commerce 
and her city government, and in further recog- 
nition of the honor done us by Governor Mann, 
Mayor Richardson and President Woods, of the 
Chamber of Commerce in their addresses of wel- 
come, and in recognition of the unexcelled en- 
joyment afforded us day and night and the action 
of the jewelers of . Richmond in sacrificing an 
entire day by closing their stores to attend the 
James River excursion in our honor; therefore 
be it 

Resolved, That the sixth annual convention of 
the American National Retail Jewelers’ Associa- 
tion, because of such action, will long be remem- 
bered by us as a bright spot in our commercial 
and social lives. We hereby express to our dear 
Richmond pecple and our associates our feeling 
of deepest appreciation. 

Resolved, That we express our thanks to the 
local and trade press for their comprehensive re- 


ports of the convention. 
* * 


Resolved, That we express our appreciation of 
the Jefferson Hotel for care given this convention 


by the management. 
* * 


Resolved, That we sincerely thank those who 
addressed the convention and the exhibitors for 
their presence and co-operation in making this 


convention a success 
i * * 


Resolved, That we express our thanks and ap- 
preciation to our officers for their untiring and 
successful efforts for the benefit of this associa- 
tion and the convention of 1911. 


FRIDAY P. M. 


Immediately upon the adjournment of the 
Friday morning séssion the trip down the 
James River was commenced. Some of the 
jewelers had left the city the previous night, 
but the addition of the Richmond jewelers, 
all of whom closed their stores for the en- 
tire day, together with members of the 
Chamber of Commerce and other city offi- 
cials and their wives and families, swelled 
the number on the excursion boat to 
over 500. 

Special trolleys were ready for the jew- 
elers at the Hotel Jefferson, and after 
Chairman Schwarzchild, of the entertain- 
ment committee, had distributed trolley 
tickets, the trip to the Old Dominion wharf, 
where the Brandon was waiting for the 
trip, was made. Shortly before the noon 
hour the cables were loosened and the trip 
began. 

To those who have never taken the boat 
trip down the historic James River it is 
needless to try and describe it—one must 
go and see for himself. A band accom- 
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panied the jewelers, and on the trip down 
he river refreshments were served with 
lavish hand. Watermelons vied with fried 
hicken for place of honor on the menu, and 
plenty of cigars, etc., were always at hand. 

On either side of the river the banks are 
lined with a dense growth of southert 
trees broke occasionally by some splendid 
southern mansion set in a framework of 
vivid green. Points of historic interest 
were pointed out as the trip progressed. 
and, despite a severe rainstorm which lasted 
for a time, the trip was most enjoyable 
The gentlemen of the south and the ladies 
as well did everything in their power to 
make the trip pleasant for the visiting jew- 
elers, and the reputation so justly gained 
for hospitaliy was more than maintained. 
When the steamer turned her nose home- 
ward to Richmond all the enjoyment of the 
downward trip was repeated; and to make 
the homeward trip even more enjoyable, if 
that were possible, the sun came out and a 
big rainbow gave promise of a pleasant day 
to come. 

The boat reached Richmond on the re- 
turn trip at 6 Pp. M., on schedule, and by 
the time that the jewelers had reached the 
Jefferson Hotel, after expressing their 
pleasure at the splendid trip, most of the 
exhibits of gold and silver, etc., had been 
packed and ready for the return trip to the 
north country. 

A large delegation of jewelers started 
home on the 8.20 Pp. Mm. train, and the trip 
was the more pleasant because of the op- 
portunity afforded to live over again in 
exchanging experiences the four days’ stay 
in historic Richmond. A number of the 
jewelers stayed over until Saturday and 
made the return trip by boat. 

On the way down the river the visiting 
ladies adopted resolutions extending 
thanks to the Jewelers’ 24-Karat Club of 
Richmond for the hospitality shown them. 
The resolutions were as follows: 

To the 24 Karat Club of Richmond, Va. 

The visiting ladies at the meeting of American 
National Retail Jewelers’ Association convening 
in your city, Aug. 1-4, 1911, desire to give ex- 
pression to their appreciation of the famous south- 
ern hospitality which has been so evident during 
our stay in your historical and beautiful city. It 
will be with deep regret that we part, but in leav- 
ing we assure you that the taste of your famous 
Smithfield ham, fried chicken and the aroma of 
the mint wijJl be fresh in our memory for years 
to come. In giving you this expression of our 
pleasure, we wish to say that it is our hope we 
may be able to accept your kind invitation. and 
meet “you all” agaim 

(Signed) Caroline Lunt, Chicago; ‘Mrs. Wi H. 
Galloupe, New York; Mrs, T. L. Combs, Omaha, 
Nebr.; Mrs. C. A. W. Best, New Bedford, Mass.; 
Mrs. C. H Carmichael, Boonville, Ark.; Mrs. eA 
H. Craig, Champaign, Ill.; Miss Pearl Oldsam, 
Urbana. Ill; Mrs. Elizabeth Riker, Emporia, 
Kans.: Mrs. Susan B. Smith, Bridgeport, Conn,; 
Mrs. J. P Henebry, Roanoke, Va.; Mrs. H. A. 
DeVoiex, New York; Mrs. K. F. Thomas, Chi- 
cago; Mrs. W. W. Warrick, Pittsburg, Pa. 

Thus came to an end one of the most 
pleasant weeks in the history of the jewelry 
trade, 

The Roster. 

The members of association in attendance in- 
cluded: 

J. P. Archibald, Blairsville, Pa.; J. W. Bender, 
Wilson, N. C.; John Buchanan, Petersburg, Va.; 
M. M. Berger. Norfolk, Va.; Webb C. Ball, 
Cleveland, O.; Jas. H. Bell, Tarboro, N. il Te 
A, Buchanan, Richmond, Va.; C. G.. Brown, Lock- 
port, N. Y¥.; R. L. Bowman, Wadesboro, N. C.; 
C. C. Beman Greensboro, N. C.; L. Lyle Bentz, 
Martensburg, W. Va.; Charles Bickelman, Sche- 
nectady, N. Y.; T. W. Blake, Raleigh, N. C.; 
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J. Bartholomue, Baltimore, Md.; B. H.. Bell, 
Beaufort, N. C.; Milton Baer, Washington, D. C. 

Harry A. Carss, Philadelphia, Pa.; H. W. Car- 
roll, Bennettsville, S. C.; W. F. Chear, Sanford, 
N C.; W. Combs, Omaha, Nebr.; C. H. Car- 
michael, Bannerville, Ark.; H. W. Cooley, Sid- 
ney, N. Y.; T. H. Craig, Champaigne, Ill.; J: D. 
Cameron, Rockingham, N. C.; Charles C, Crook, 
Baltimore, Md. 

F. L. Davis, Philadelphia, Pa.; Calvin Dubois, 
Walton, N. Y.; J: E. Duans, North Wilkesboro, 
N. C.; F. H. Driesell, Norfolk, Va.; P. G. Dienet, 
Harrisburg, Pa; I. A. Dersher, Reading, Pa. 

* F. G. Enler, Baltimore, Md.; Charles T. Evans, 
Utica, N. Y.; Boyd Evans, Utica, N. Y.; J. Charles 
Ernst, Charleston, W. Va 

E. J. Funst, Allentown, Pa.; J. R. Fearerno, 
Washington, D,. C.; M. H. Fearnow, Washington, 
D. C.; J. B. Fisher, East Radford, Va.; J. Shan- 
non Faber, Clifton Forge, Va.; J. J. Freeman, 
Toledo, O.; Wm. G. Frasier, Durham, N. C,; G. 
M. Fisher, Salisbury, Md. 

B Greenberg, Washington, D. C.; I. D, Garnon, 
Philadelphia, Pa.; S. L. Grog, Blackstone, Va.; 
Ross I. Geddens, Goldsboro, N. C.; J. B. Gaecklein, 
Baltimore, Md. 

Raymond Hughes, Baltimore, Md.; G. A. Hud- 
son Wooster O.; W. H. Harper Hurloch Md.; 
B. C. Hartman, Staunton, Va.; M. Hielbroner, 
Tarbona, N. C.; W. G. Hagg, Abingdon, Va.; 
Philip Horr, Aurora, Ind.; John Hansen, Wash- 
ington, D. C.; J. P. Hersbry, Roanoke, Va.; 
John Harris, Trenton, N. J.; Charles H. Howe, 
Syracuse, N. Y.; Cornelius N. Hetznes, Peru, Ind.; 
A. J. Hutterly, Washington, D. C.; John P. Hess, 
Fond du Lac, Wis. 

W. A. Imkeep, Jr, Columbus, O.; J. S. Innes, 
Richmond, Va.; F. A James, Petersburg, Va; E. 
F, Jakeman, Norfolk, Va.; B. R. Jolly, Raleigh, 
N. C.; W. L. Jones, Martensburg, W Va.; H. D. 
Janes, Trenton, Tenn.; A. F, Jahnke, Jr., Rich- 
mond, Va. 

S. S. Kaufman, Fredericksburg, Va.; W. J. Kett- 
ler, Washington, D. C.; S. Kronholtz. Stamford. 
Conn.; J. F. Kohler, Richmond, Va.; C. Fred Koh- 
ler, Richmond, Va.; E. C, Kohler, Richmond, Va.; 
O. A. Kerns, Moundsville, W. Va.; Mellon Kohler 
& Sons, Hagerstown, Md. 

C. Lumsden & Son, Richmond, Va.; D. W. Lau- 
bach, Philadelphia, Pa.; W. G Lauch, Newport 
News, Va.; Peter Lindenstrutt, Pensacola, Fla.; 
E, J. Lehr, Joccoa, Ga; Robert W. Little, Cum- 
berland, Md.; H. L. Lang, Staunton, Va. 

LW. Myers, Richmond, Va.; W. M. Myers, 
Richmond, Va.; Charles A: Mauch, Marshall, 
Mo.; B. F. Mebane, South Boston, Va; C, A. 
McDonald, Richmond, wes S. Ee ” Mexon, 
Henderson, MN.” Cz G K. Murne, Cedar Forks, 
N. Dak.; R. J. Martin, South Hill, Va; Eli C. 
Meyer, Richmond, Va.; Frank P. Nuse, Buffalo, 
N., Y.; R. A. Nall, Star, N. C.; J. W. Nichots, 
Waynesburg, Pa.; O. F. Neese, Jr., Burlington, 
N. C.; W. H. Ormye, Washington, D. C. 

Frank Persohn, Baltimore, Md.; Stanton Pil- 
cher, Petersburg, Va; F. G, Palmer, Newport 
News, Va.; Herbert C. Parsons, Water Valley, 
Miss.; George D._ Parsons, Washington,: D. C.; 
Walter Powell, Cumberland, Md. 

D. B. Ryland, Lynchburg, Va.; C. Jl. Ricker, 
Emporia, ‘Kans.; James Reuben, Lawrenceville, 
Va.; Steele F. Roberts, Pittsburg, Pa.; C. E. 
Range, Trenton, Mo; James Ralston, Weston, 
W. Va.; F. H. Robertson, Blackwell, Okla.; 
A. G. Ruff, St. Johns, Mich.; J. L. Roberts, Pitts- 
burg, Pa. 

Frank P. Steitz, Newark, N. J.; J. J. Speed, 
Danville, Va.; M. E. Stark, Denver, Colo.; An- 
thony S. Chemel, Cincinnati, O.; Edward Simper, 
Cincinnati, O.; Geo. F, Scheer, Richmond, Va.; 
B. F, Sieger, Erie, Pa.; W. Spelling, Richmond, 
Va.; Chas. S. Stifft, Little Rock, Ark; W. F. 
Steinmacher, Pittsburg, Pa.; Emil J. Scheer, Roch- 
ester, N. Y.; W. H. Schwarzschild, Richmond, Va.; 
Dennis Schiam, Jacksonville, Ill.; Geo. W. Spier, 
Washington, D. C.; Frank F. Stapp, Dunkirk, N. 
Y.;- H. Snider, Easlig, S. C.; Chas. E. Sunderlin, 
Rochester, N. Y.; P. M. Shirley, Fort Royal, Va.; 
Henry F. Stecker, Milwaukee, Wis.; A. J. Stark, 
Denver, Colo.; J. R. Stebbins, Ashtabula, O.; E. 
BR. Smith, Shepherdstown, W. Va.; Jerome W 
Schirm, Baltimore, Md.; C, E. Spear, Ayden, N. C.; 
E. L. Smither, West Point, Va ; Geo. M_ Schaefer, 
Richmond, Va.; Lewis Selig, Elizabeth City, N. C.; 
Geo. J. Schaefer, Baltimore, Md. 

E. H. Titmas, Petersburg, Va: Jean R. Tack, 
Newark, N. J.; W. T. Tress, Ottawa, Ill.; A. L. 
Thoma, Piqua, O.; Geo. H. Tucker, Chicago 

M. Uliesch, Muskogee, Okla.; Jchn P. Vogt, 
Baltimore. Md.; John S. Vaughan, Suffolk, Va. 


T. G. Watkins, Richmond, Va; A. L. Wilcox, 
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Durham, N. C.; J. C. White. Erdein, Tenn.; J. W. 
Winstead, Elm City, N.~C.; E, T. Whitehead, 
Scotland Neck, N. C.; C. S. Wiley, Pittsburg, Pa.; 
G. B. Williams, Richmond, Va.; Robert L. Wins- 
ton, Richmond. Va; A Walter, Jersey City, N. J.;. 
T. S. Wall, Wallburg, N. C.; J. M. Waters, Syl- 
vania, Ga; E. Wentworth, Albany, N. Y.; Claud’ 
Wheeler, Columbia, Mo.; W. W. Warrick, Pitts- 
burg, Pa.; David L. Williams, Winston-Salem, N, C. 
Tue Guests AT THE CONVENTION. 

William G. Andrews, New York; John A. Abel, 
New York; E. T. Allen, Waterbury, Conn.; A E. 
Alexander, Wallingford, Conn.; E, M. Bracher, 
Providence, R. 1.; B. E. Browne, Monessen, Pa.; 
W, H. Bowghton, Waltham, Mass.; Irvin, Bloom, 
New York; John Boyojian, New York; C. T. 
Bailor, Richmond, Va.; C. A. W. Best, New Bed- 
ford, Mass., and wife; Louis Cohn, New York; 
Rev. W. C. Campbell, Richmond, Va.; B, F. Cof- 
fin, New York; B. M. Carroll, Bennitsville, S. C.; 
H. W. Carroll, Jr., Bennitsville, Se CG; E. M. 
Cuha, Providence, R. I.; L. D, Cole, Newburyport, 
Mass.; Fred W. Cornell, Newark, N. J.; A M. 
Clark, New York; W. S. Curdy, Philadelphia, Pa.; 
Lew Cowen, Bristol, Conn.; J. E. Cruess, Water- 
bury, Conn.; CG C. Crooks, Baltimore, Md., wife 
and daughter; C. H. Carmichael, Booneville, Ark.; 
I. H. Craig, Champagne, IIl.; Mrs. C. A. Doubet, 
Washington, D. C; GC. E, De Borde, Waterbury, 
Conn.; C. S. Dowdy, Richmond, Va.; H. A. De 
Vaux, Ludington, Mich.; Leon De Machy, New 
York; R. J. Doomon, Bridgeport, Conn.; Mrs. 
P. H. Diener, Harrisburg, Pa.; Mrs. Chas. T. 
Evans, Utica, N. Y.; H. K. Eyre, Richmond, Va.; 
Geo. E. Englehard, Chicago, IIL; Mrs, J. Chas. 
Ernst, Charleston, W. Va.; Mrs, H, K. Eyre, Rich- 
mond, Va.; Geo. H. Edwards, Kansas City, Mo.; 
A. N. French, New York; Mrs. E. J. Faust, Al- 
lentown, Pa; E. S. Fishback, Columbus, O.; J. H. 
Freney, Waterbury, Conn.; Albert L, Flint, Wal- 
ton, Mass.; R. A, Farley, Baltimore, Md.; Mrs, 
W. H. Jalloup, New York, W. P. Gretter, New 
York; A. J. Goode, New York; E.-Gauman, Lud- 
ington, Mich.; J. C. Gigon, Philadelphia, Pa.; W. 
H. Gallouge, New York; Isador Gellert, Brooklyn, 
N. Y.; Thomas Griffin, Richmond, Va.; G. 
Hauway, New York; W. C. Hanson, Waterbury, 
Conm; W. L. Hough, New Haven, Conn.; A. L. 
Halley, New York; J. H. Karkey, Charlotte, N.C.3 
D,. H. Havens, Wallingford, Conn; Mrs. G A, 
Hudson, Wooster, O.; Mrs. J, P. Henebry, Pitts- 
burg, Pa.; H. Heyward, Wallingford, Conn.; Har- 
vey Huber, Richmond, Va.; Geo. T. Howard, 
Newburyport, Mass; J. C. Higgins, New York; 
Chas. E: Hancock, Providence, R. I.; Z. M. Hanau, 
Chicago, Ill.; Chas. P. Higgenbothen, South Bend, 
Ind.; Alfred T. Hunt, New York; Wm. Hollweg, 
New York; H. Heyward, Wallingford, Conn.; Geo. 
A, Holmes, Providence, R. I.; Victor B. Hume, 
Providence, R. I.; Ruth E. Jones, Martinsburg, 
W. Va.; Mrs. W. L. Jones, Martinsburg, W. Va.; 
Miss M. A, Jahnke, Richmond, Va.; Miss B. W. 
Jahnke, Richmond, Va.; Mrs, J. E. Jahnke, Lex- 
ington, Va.; Mrs, C. Fred Kohler, Richmond, Va.; 
Mrs. Wm. J. Keppler, Washington, D. C.; Henel 
R. Kohler, Hagerstown, Md; Wm. H. Kinna, 
New York; Fred’k C. Koef, New York; Milton O. 
Kepler, New York; Geo. W. Kite, Philadelphia, 
Pa; John F. Kohler, Richmond, Pa.; L. H. Kel- 
lam, Richmond, Pa; John G. Keplinger, Spring- 
field, Ill; S. Lindenberg, Cincinnati, O.; Miss 
Caroline Lunt, Chicago; G. Warren Leopold, Phil- 
adelphia, Pa.; Ernest M. Lunt, Chicago, IIl.; Geo. 
D, Lunt, New York; A. G. Lee, Philadelphia, Pa.; 
GQ. F. Lauterbach, Jr., Petersburg, Va; Morris 
Lissauer, New York; Miss Ida G. Munford, Provi- 
dence, R. I.; Arthur H. Moore, Newark, N. J.; 
Jas. S. McKeeby, Chicago, Ill.; Mrs Jas. McKeeby, 
Chicago, Ill.; Mrs. J. W. Myne. Richmond, Va.; L, 
McDonald, New York; C. A. Merrifield, St. Johns, 
Mich; J. Milherninty, Chicago; Mrs. Sarah E. 
Nash, Des Moines, Ia.; Luella Nash, Des Moines, 
Ia.: H. A. Norton, Wallingford, Conn; J. H. 
Nicolas, Chicago; Henry A. Norton, Wallingford, 
Conn.; E. L. Minford, Providence, R. 1; J. B. 
Osthoff. Cincinnati, O.; H. C. O’Neil, Chicago; 
Pearl Oldham, Urbana, IIL; Mrs. Geo. D. Parsons, 
Washington, D. C; F. H. Primo, Oneida, N. Y.; 
Philip Van Praag, Brooklyn, N. Y.; Charles Roth- 
él, New York; J. E. Reagan, Indianapolis, Ind.; 
Mrs. Carl J. Ricker, Emporia, Kans.; Mrs Alva 
G. Ruff, St. Johns, Mich; Chas. W. Rattemann, 
Cincinnati, O.; V. C. Regan, South Bend, Ind.; 
W,, H. Race, Meriden, Conn.; Meyer D. Rothschild, 
New York: R. A. Reiner, New York; A Roeder, 
New York; A. J. Sheff, Pittsburg, Pa.; Mrs. B. 
F. Dieger, Erie, Pa.; Fi J. Spellman, Waterbury, 
Conn,; Mrs E. L. Smither, West Point, Va.; 
Louis Sickles, Philadelphia, Pa.; Hareld Stecker, 
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New York; J. Augustine Smith, South Bend, Ind.; 
Charles Steiner, New York; John L. Shepherd, 
New York; F. G. Story, Providence, R. I.; Geo. 
E. Sherman, New Bedford, Mass.; E. H UH. 
Smith, Bridgeport, Conn.; O. J. Somers, New 
York; Chas. F. Sweasy, Newark, N. J.; W. E. 
Shuttles, Dallas, Tex,; H. A. Schrantz, Canton, 
O: G. G. Steel, St. Johns, Mich.; Mrs. W. G. 
Gress, Ottawa, Ill.; Mrs. Chas. S. Stifft, Little 
Rock, rk.; Miss Virginia Thearle, Chicago; Mrs. 


lean R. Tack, Newark, N. J.; Clara Fox 
Thomas, Chicago, Ill.; A. J. Taylor, Inez G. Tress, 
Ottawa, Ill; C. J. Thopkins, South Bend, Ind.; 
W. E. Tefft, Providence, R. I.; L. Taylor, Phil- 
adelphia, Fa; F. G. Thearle, Chicago, Ill.; Hilmer 
F. Thomas, New York; H. H. Thompson, New 
Bedford, Mass; G. W. Thurman, Richmond, Va.; 


Baltimore, Md.; D. H. Wells, 
Providence, R. I.; F. N. Wilcox, Meriden, Conn.,; 
Marion Welsh, Richmond, Va.; Fred Weintraub, 
New York; W. L Wigmore, Waltham, Mass.; Mrs. 
W. W. Warrick, Pittsburg, Pa 


D., A. Weinberg, 


Convention Notes. 


Where were the Michigan and Iowa delegates? 
* * * 


Ex-President J. P. Archibald renewed old ac- 
quaintauces and enjoyed the week’s proceedings. 
* * * 
The executive sessions held during the 
vention were closed to the press. 
* * a 
Vice-President Combs talked it all over on the 
boat trips. See picture for proof. 
* * * 


con- 


Ira D. Garman was on hand from Philadelphia 
and enjoyed a pleasant week. 
* * * 


President Roberts presided at every session, 
and conducted the convention in a business-like 
manner, 


- * * 

R. A. Nall represented Star, N. C., at the con- 
vention, There were about 14 jewelers, all told, 
from that State. 

* * * 

Every jeweler in Richmond closed his store for 
a whole day to help entertain the visitors on the 
James River trip. 


* * * 


A number of jewelers who have attended pre- 


vious conventions were missing. Among them 
were Joe Mazer and August Loch, 
* * * 
Louis Cohn, of Henry Freund & Bro., repre- 


sented the New York Wholesale Jewelers’ Asso- 
ciation as a guest at the convention. 
- * * 

Secretary Claud Wheeler was one of the busy 
men at the convention, but he found time to re- 
new old acquaintances and meet new friends. 

* — * 

To Detectives Thurman, Kellam and Griffin was 
assigned the protection of the jewelers during the 
convention and on the trip down the James River 

* * * 

The city of Richmond was well represented 
during the convention by many of the most promi- 
nent jewelers of the city. 

* = 7 

Many of the visiting jewelers with their wives 
had an opportunity to see the points of interest 
in historic old Richmond. 

* 7. * 

Neat little booklets, depicting scenes at Cedar 
Point, were distributed before the vote for the 
next meeting place of the annual convention was 
taken. 

* * * 

The true spirit of southern hospitality was 
shown to visitors throughout the week and was 
especially noticeable at the ball and on the James 
River trip 

. * * 

Cards containing the choruses of familiar south- 
ern songs were distributed the night of the grand 
ball and the singing of the large assemblage was 
much enjoyed. 

* * * 

The trip on the James River and the water- 
melon and fried chicken will long be remembered 
by the many visitors, to whom the trip afforded 


much pleasure. 


* * 7 


W. H. Schwarzchild, as chairman of the enter- 
committee, 


tainment was the man of the hour. 
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He was everywhere all the time, and saw that 
no one missed having a good time 
* o * 


A telegram received by Albert Zilliox, president 
of the Buffalo Retail Jewelers’ Association, an- 
nouncing the death of his father, called him home 
while on the way to the convention. 

* * 

New Jersey was represented by Jean R. Tack, 
Newark; John Harris, Trenton, and Otto Roggen- 
kamp, Elizabeth, Mr. Harris says that he en- 
joyed the watermelon song in German, and Mr. 
Tack had a pleasant word for all. 


* * * 


Several meetings of the jewelers who are watch 
inspectors for the different railroads throughout 
the country were held during convention week to 
discuss matters pertaining to this branch of the 
business. 

* * * 

The mayor of Richmond won the heart of 
everyone and his apt reference to the five-story 
-buildings being torn down to make way for one 
20 stories high reflected the spirit of progress in 
historic old Richmond. 

* * * 


Who said the convention was going to Cedar 
Point in 1912? Surely, such able assistance as 
was rendered by one of Richmond’s fairest daugh- 
ters in booming Kansas City was not in vain. 








A GROUP OF PROMINENT MEMBERS OF THE 
A. N. R. J. A. DISCUSSING ASSOCIATION 
AFFAIRS DURING THE RIVER TRIP. 


The one big difficulty seemed to be'to begin 
the meetings on time. It kept A. O.‘ Hulterly, 
Washington, D. C., busy at the beginning of each 
session getting the jewelers into the convention 
hall. 

* * *- 

The speech of Treasurer Stebbins,Ashtabula, O., 
in favor of Cedar Point as the next convention 
place, was sure some speech. That “dip in old 
Lake Erie” got a bang from a number of Kan- 
sas City speakers 
* * * 
of West Virginia, a well 
jeweler, was on hand again 
this year and made the nomination speech which 
placed the name of President Roberts before the 
convention for re-election. 


* * * 


Senator Zilliken, 
known and popular 


Many were disappointed at not having the pleas- 
ure of again hearing Mr. Dabney speak. His 
description of the Richomnd mint julep proved to 
be an accurate one. If you don’t believe it ask 
anybody who sampled one. 

* * * 

The Jewelers’ 24 Karat Club, of Richmond, 
distributed souvenirs on the trip down the James 
River. Those for gentlemen were dainty magni- 
fying glasses, and tke ladies were presented with 
small mirrors in celluloid cases. 

* * * 

Se 

Robertson, 


Greensboro, N. C.; Frank H. 
Okla., and Charles A. 


Bernau, 
Blackwell, 
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Mauch, Marshall, Mo, were appointed a commit- 
tee on publicity and went to New York Monday 
working on a scheme to place before the public 


news of the latest styles in jewelry, etc. 
* * * 
New ‘York delegates were out in full force 
They were: Charles E. Sunderlin, Rochester; 


Charles H. Howe, Syracuse; Emil J. Scheer, Roch- 
ester; Charles T. Evans, Utica; E. F. Wentworth, 
Albany, Charles Bicklemann, Schenectady; Calvin 
Du Bois, Walton; F. P. Nuse, Buffalo; F. F. 
Stapf, Dunkirk; C. G. Brown, Lockport; Henry 
Cooley, Sidney. 


The Workers in a Diamond Mine, 


Appress BY Leon De Macuy. 

I showed you yesterday a diamond mine in 
full operation and you have seen the natives 
working for us. To-day I want to relate a few 
of my own experiences with these natives, and I 
will end my series of lectures in showing you the 
“Cullinan,” the largest diamond ever found and 
will tell you what became of it. 

I had between 400 and 500 of the natives under 
my own supervision, They used to come to the 
mines from every part of South Africa, some of 
them coming from the Zambezi and had walked 
for three months. 


We kept them for three months, and during 
that time were not allowed to leave the company 
during working hours, and lived in what we called 
the “compound,” a piece of ground surrounded 
by four walls. There they slept and cooked their 
own meals, They were not very particular about 
their bedding. A piece of corrugated iron was 
their bed and a piece of wood the pillow. We 
paid them, some 25 cents a week, some 50 cents, 
and the skilled workers got five shillings a week. 

These natives were the only ones who could 
work in a diamond mine. In fact we were very 
much satisfied with their work, but we found only 
one fault with them, they used to steal the dia- 
monds they found. Every company tried its ut- 
most to prevent them from stealing, but without 
success, They knew that if caught they would 
be sentenced to five or 10 years of penal servi- 
tude. We used to give them 10 per cent. of the 
gross value of any diamond they were honest 
enough to give us. In spite of that they kept on 
stealing diamonds whenever they had a chance to 
do so. They used every kind of tricks to accom- 
plish their purpose. The most customary way was 
to swallow the diamond. But this was of no 
avail to them, because if they were caught we 
were sure to get the diamond back sooner or later. 
Others hid the stones in a part of their body. 
One of them in De Beers mine had found three 
beautiful white diamonds, had put them into a 
rag, cut his leg open and placed the rag in the 
cut. But soon he presented symptoms of lock- 
jaw and the doctor soon discovered the cause. 
It was always suspected that some Zulu guards 
who had charge of searching the natives were in 
connivance with them. What made it also easy 
for the natives to steal diamonds, was the pres- 
ence in Kimberley of many “I. D. B,’s” (illicit 
diamond buyers), and also the proximity of the 
town of Christiania, in the Orange Free States, 
only three miles distant, and where there were no 
laws forbidding them to buy diamonds illicitly. At 
the present time the De Beers Consolidated Dia- 
mond Co. has a thorough system to protect itself 
against diamond stealing and very few diamonds 
are stolen now. 


The “Cullinan’’ was found Jan. 25, 1905, in 
the Premier mine, in the Transvaal. M. F. Wells, 
the manager, took it out of the blue ground him- 
self by digging around it with his penknife. 

It was the largest diamond ever found. It 
weighed 3.02534 karats. Its length was 4% inches, 
its breadth 2% inches, while its girth varied ac- 
cording to position from 8% to 11% inches. 

It was presented to King Edward VII. of Eng- 
land by the Transvaal Government. The King 
sent it to Amsterdam to the firm of M. J. Ascher 
& Co., to be cut. 


Out of the “Cullinan” were cut two large dia- 
monds, one weighing 584 karats and the other 
one 374 karats, plus some other brilliants weighing 
97 karats, 67 karats, and some smaller ones. These 
diamonds are part of the crown jewels and are 
kept in the power of London. The largest Culli- 
nan diamond was worn on his crown by King 
George V. of England during the coronation 
ceremonies. 
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SAART’S SILVER SELLS 


manship and priced at figures that make the goods move rapidly and leave a hand- 


qj It is distinguished for the great attractiveness of the designs, the skilful work- 
some profit to the ‘dealer. 


Unquestionably the most popular line on the market. 


THE FINISH IS UNEQUALED 


Mesh Bags 
Toilet Sets 
Manicure Sets 
Vanity Purses 
Hat Pins 
Sewing Sets 
Sterling Knives 
Vanity Bags 
Opera Bags 
Etc., Ete. 


We show a great 
variety of pat- 
terns in the 
above lines, all 
beautiful and sal- 
able. 


THROUGH 
JOBBERS 
ONLY. 





No. 5541—The Latest Shoulder Bag— Illustration’ half-size. 


Saart’s 
Sterling 
Silver 
Specialties 


are far ahead of 
anything you 
have ever bought 
before for the 
money. There is 
no comparison. 
You will find it 
the most profit- 
able line to carry. 


We _ know this, 





and all we ask is 
a chance to prove 
it to you. 


ORDER SAART’S 
SILVER NOW 


and stock up be- 
fore we are rush- 
ed with Fall or- 


ders. 


THROUGH 
JOBBERS 
ONLY. 


THERE IS BIG PROFITS AND QUICK ACTION IN SAART’S SILVER 


fee IT’S A LIVE 
% wnat LINE FOR 
LIVE 
JEWELERS 








We have issued a 
handsome 


Catalogue 


for the jobber, 
which we will 
send to reputable 
concerns con- 
ducting business 
under this plan. 








No. 3209-K—Vanity Purse—Open. 


THE W. H. SAART CO. 


ATTLEBORO, MASS. 





No. 3209-K—Vanity Purse—Closed. 


NEW YORK OFFICE 
9-11-13 Maiden Lane 
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Jewelry Trade’s Great Exhibit Astonishes Richmond 








Many Manufacturing and Wholesale Firms Exhibit Gems, Jewelry, Watches, Silverware and Cut 
Glass During the Convention of the American 


National Retail Jewelers’ Association. 














RicHMOND, Va., Aug. 5.—The greatest 
lisplay of jewelry and precious stones ever 
seen in this city was enjoyed by hundreds 
1f people who visited the Hotel Jefferson 
during the week, where the annual conven- 
tion of the American National Retail Jew- 
elers’ Association was being held. It is 
hard to place an exact estimate on the 
value of the goods displayed which totaled 
at least $175,000... The exhibitors included 
many of the largest concerns in the country 
and the exhibition was one of the greatest 
ever held by the trade in this country. 

Tuesday evening the Jefferson was the 
center of a large crowd of the best people 
of Richmond and for over three hours there 
was a constant flow of the wealth and 
beauty of this fair city through the cor- 
ridors of the hotel. They admired the glit- 
tering diamonds, the rich sparkle of cut 
glass and the splendor of silverware, 
watches and jewelry to their heart’s content 
and went home to marvel at the vast 
amount of money invested in the jewelry 
and kindred trades. 

The most valuable exhibit was without 
question that of Powers & Mayer, New 
York, who displayed an amazingly valuable 
collection of their gem set jewelry, includ- 
ing many magnificent pearl and diamond 
pieces. Special care was taken to guard 
this costly display, which was located in the 
State suite and carefully guarded. Diamonds 
set in platinum in a variety of costly and 
artistic fancies created much favorable 
comment from all who were fortunate in 
seeing this exhibit. Articles ranging well 
into the thousands of dollars were shown 
in cases, together with smaller artistic 
creations. The exhibit was in charge of 
F. C. Kopf and Milton O. Kepler. 

An exhibit which attracted its full share 
of attention was that of the Oneida Com- 
munity, Ltd. The display included a gen- 
eral line of silverware which was displayed 
in Room B. Chests of silverware, together 
with individual pieces and sets, were great- 
ly admired by both ladies and gentlemen. 
The exhibit was in charge of F. H. Primo, 
James Harkey, M. E. Kinsley and C. N. 
Burnham, who welcomed all visitors. 

Robert H. Ingersoll & Bro. had an ex- 


hibit in room D which included their 
lines of Ingersoll-Trenton- and other 
watches. As souvenirs postal cards were 


given containing a reduction of the group 
photograph of those who attended the con- 
vention. This idea made a great hit and 
hundreds of cards were distributed which 
were mailed to friends. The cards were 
gotten out in ghort order and were typical 
of the enterprise of this concern. The ex- 
hibit was in charge of A. S. Hawley and A. 
Roeder. 

The Pairpoint Corporation, New Bed- 
ford, Mass., had a most excellent showing 
of cut’ glass, silver and brass goods, in- 
cluding a fine line of electroliers. The ex- 


hibit was so large and varied that the prin- 
‘ipal display was made in room 616, while 
a-smaller exhibit occupied a position in 
room B. 


This was one of the 


exhibit 





largest at the convention. It was in charge 
of C. A. W. Best, Geo. E. Sherman and 
H. F. Thompson. 

R. Wallace & Sons Mfg. Co. displayed 
an excellent assortment of silverware, in- 
cluding a number of this concern’s well 
known patterns, among which were the 
new Laural in plated ware and the Wash- 
ington pattern in sterling silver. A com- 
plete service of the Washington pattern was 
displayed and visitors were also emphatic in 
praise of the new Sheffield plate line and 
the mission silverware. Souvenir spoons 
in three designs were distributed. J. H. 
Nicolas, Chicago representative, and H. 
Haywood, factory representative, were on 
hand to welcome visitors. H. A. Norton, 
general manager, was also at the convention 
for a short time. 

The Star Watch Case Co. had a fine ex- 
hibit in room 627. The room was draped 
with American flags and in the center of 
the display was a large horseshoe of watch 
cases. A general line of cases were shown, 
together with cases in solid sterling over- 
laid with 12 karat gold. The designs were 
many and artistic. Special attention was 
called to the ballbearing bows and these 
were presented as souvenirs. H. A. De 
Vaux, special factory representative, was 
in charge and welcomed the many visitors, 
who were much pleased at the fine display 
and made to feel at home by the welcome 
extended by Mr. De Vaux. 

The New England Watch Co. had a 
splendid exhibit, which attracted much at- 
tention. This company showed its new 
and complete lever line and was represented 
by the following travelers: E. T. Allen, 
J. E. Cruess, E. C. Barde, John Freney, 
P. Gretter, W. C. Hansan, W. L. Hough 
and Frank Spellman. These travelers 
cover almost the entire country, so every 
dealer who called at the exhibit found some 
one to welcome him that he knew. The 
company gave away a special gold’ case 
opener stamped “Richmond Convention.” 

Siegel, Rothschild & Co., Baltimore, oc- 
cupied room 606 with an elaborate display 
of umbrellas, canes and parasols. The ex- 
hibit included gold, silver and ivory han- 
dles. A special feature was made of the 
detachable handle for umbrellas, which are 
sold exclusively to the jewelry trade. The 
room was in charge of D. A. Weinberg and 
S. A. Farley. 

The Waltham Watch Co.’s booth was the 
center of interested groups watching the 
operation of a working model of the com- 
pany’s watch, which was enlarged to a di- 
ameter of about two feet. The line of 
watches attracted merited attention. The 
company was represented by A. S. Flint, 
W. A. Wigmore, W. G. Boughton and R. 
A. Reiner. The exhibit was in room A, 
where watch dial badges, with red, white 
and blue streamers, were distributed. 

The exhibit of J. R. Wood & Sons in 
room 1 showed a diamond cutting and pol- 
ishing plant in full operation, under the 
direction of skilled workmen. Many of 
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the visitors had never seen how diamonds 
are cut and prepared for setting and the 
opportunity was eagerly seized by hundreds 
who were much interested in the précess. 
Alfred T. Hunt wasin charge. Philip Van 
Praage operated the lopping machine and 
I. Gellert the brilliantering machine. _Dur- 
ing the convention week visitors were both 
entertained and instructed by a moving 
picture lecture given by Leon De Machy, 
representing J. R. Wood & Sons. The 
lectures described the diamond fields of 
South Africa and the method of obtaining 
and caring for diamonds, while the pic- 
tures showed the entire process in splendid 
shape. The J. R. Wood & Sons line of 
wedding rings was also displayed. 

A feature of interest in connection with 
the display made by the South Bend Watch 
Co. was an exhibition of a number of 
watches which had been through the San 
Francisco fire. The watches were running, 
as usual. Chas. T. Higginbotham, consult- 
ing superintendent of the company, who is 
a well known horologist, was on hand, as 
usual. The exhibit of watches was in 
charge of J. Augustine Smith, salesman- 
ager, who had with him C.J. Tompkins, 
assistant sales manager, and V. C. Regan, 
a traveler in Virginia, Tennessee and Ken- 
tucky. The exhibit was in room 2. Fans 
and watch fobs were given as souvenirs. 

The Dueber-Hampden watches’ were 
displayed in room B, and the exhibit, which 
was the center of a busy throng, was in 
charge of George M. Kite and Henry A. 
Schrantz, This exhibit included a splen- 
did collection of Dueber-Hampden prod- 
ucts, including the new 12 size line. A 
watch, said to be the smallest time-keeper 
in the world, was exhibited in contrast to a 
large watch in a silver case. Souvenir 
watch pins and match safes were given to 
visitors. 

The Winthrop Mfg. Co. was represented 
by E. L. Mumford, who displayed a line of 
this concern’s jewelry in room A and called 
especial attention to a patent cuff button. 

J. E. Higgins and L. McDonald repre- 
sented the Western Clock Mfg. Co., and 
welcomed visitors to the exhibit, which 
included the lines of this concern. 

Another booth worthy of special atten- 
tion was the one containing the exhibit of 
the Rogers, Lunt & Bowlen Co., in room 
A, where C. A. Merrifield, southern repre- 
sentative of the concern, met the trade and 
extended a welcome to all comers. The 
exhibit included a general assortment of 
the concern’s product, and much favorable 
comment was given the “Mount Vernon” 
pattern. 

The Stillman Safety Lamp Co. had an 
exhibit of lamps, in charge of J. W. Potter, 
in room A. 

“F. & M. Weintraub exhibited a line of 
so-called Sheffield ware. The display was 
in room A and was in charge of Fred 
Weintraub and. Chas. Rotholz. 

Hamilton & Hamilton, Jr., Providence, 
exhibited a line of jewelry in room B. It 
was in charge of D. H. Wells and E. M. 
Cunha. 

The International Silver Co. had the 
largest exhibit at the convention. The as- 
sortments comprised the best efforts of all 
the different International Silver Co.’s fac- 
tories, including sterling silver of Wilcox 
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& Everston, Simpson, Hall, Miller & Co., 
Barbour Silver Co. and Watrous Mfg. Co., 
Sheffield effects of the Barbour Silver Co. 
and the Meridan Britania Co., together 
with all the different well-known Rogers 
plated flat ware lines. A fine display of 
cut glass, silver deposit and plated hollow 
ware was also made. A novel idea of the 
exhibit was an 1847 girl in original cos- 
tume of that period, who distributed tea- 
spoons with the 1847 girl e‘ched in the 
bowls. The exhibit was in charge of W. 
H. Race, D. H. Havens, Frank Wilcox and 
\. E. Alexander, and was shown in room C. 

Abel Bros. & Co., New York, had an 
exhibit in a prominent place in the audi- 
torium lobby, where they showed a fine line 
of diamond jewelry and other effects, in- 
cluding wedding rings. The display was 
in charge of John Abel and W. G. Alex- 
ander. Celluloid paper cutters were the 
souvenirs. 

The Woodside Sterling Co. distributed 
catalogues. 


C. E. Hancock & Co., Providence, held © 


an exhibit in room 396, where a general 
line of their jewelry was shown. C. E. 
Hancock was in charge, and gold key chains 
were given to visitors. 

The Brown Street Clock Co., Monessen, 
Pa., was represented by B. E. Brown, who 
displayed in the main lobby a painting of 
‘the Brown Street Clock which was of actual 
size. The clock shown stands 15 feet high 
and is 12 feet to the middle of. the dial. 
These clocks sell from $140 to $200. 

The S. Co:tle Co., New York, was repre- 
sented by Jack Goode, who displayed a line 
of mesh bags in room 292. One 14-karat 
gold bag contained 22,000 links and required 
the work of three men to make. It cost 
$3,000. Unique silver bags with 11 dif- 
ferent styles of mesh were also shown. 
Mr. Goode also represented the Chapin & 
Hollister line. 

Boyajian Bros. New York, displayed 
oriental jewelry in room A. - 

The American Silver Co. and the Leedin 
Novelty Co. were represented by Lew 
Cowen, who had an exhibit in room. 622 
of flat ware and silver-plated toilet goods. 

The A. & Z. Chain Co., Providence, R. L., 
and the Electrolytic Art Metal Co., Ticn- 
ton, N. J., were represented by Irving 
Bloom. He displayed 1-10 and 1-4 gold- 
filied chains and bracelets and sterling sil- 
ver hollow on the sixth floor. Mr. Bloom 
is on a trip south. 

The Holmes & Edwards Silver Co., 
Bridgeport, Conn. (International Silver Co. 
successor), had a general line of flat ware 
in cases together with stag handle cutlery. 
A feature of the exhibit was a “big spoon.” 
R. J. Dormon and K. H. Stetzer had charge 
of the exhibit on the sixth floor. 

The E. H. H. Smith Silver Co., Bridge- 
port, Conn., was represented by E. H. H. 
Smith. The display in room D included 
flat ware, saw-pierced Sheffield ware, Flem- 
ish and Mission pa‘terns. 

Swartchild & Co., Chicago, had a com- 
plete exhibit of materials, etc., in charge of 
Edward Keating in room D. Mr. Keating 
brought along his “dog,” “Spare Ribs.” 


The souvenirs were celluloid rules and pen- 
nants. The booth was tatsefully gotten up 
and attracted its share of attention. 

The Dennison Mfg. Co. held its display 


in room D, where an assortment of boxes, 
cases and window display fixtures were 
shown to the many visitors. The exhib‘t 
was in charge of William Hollwey, New 
York manager, assisted by J. F. McKeeby, 
Chicago representative, and H. K. Eyre, 
Richmond representative. The souvenirs 
were wax stickpins. 

A. J. Sheff & Co., Pittsburgh, Pa., ex- 
hibited and demonstrated their patent ring 
sizing machine. The exhibit was in charge 
of A. J. Sheff and W. W. Warrick. 

Other concerns represented at the con- 
vention were: The Hamilton Watch Co., 
by E. S. Fishback; E. Howard Watch 
Works, by Adelbert G. Lee; Towle Mfg. 
Co., by Ernest Lunt, Geo. D. Lunt, Geo. T. 
Hioward and L. D. Cole; Crescent Watch 
Case Works, by W. H. Galloupe; Illinois 
Watch Co., by Joseph C. Gigon and Joseph 
Keplinger; the L. E. Waterman Co., by 
T. C. Hanway; the Shepard Mfg. Co., by 
A. A. Dieter; Champeno's & Co., by C. F. 
Sweasy; H. O. Hurlburt & Sons, by G. 
Warren Leopold; J. B. Bowden & Co., by 
A. N. French; Rosenzweig Bros., by Har- 
old Stecker; L. Adler & Sons, by Charles 
Steiner; O. J. Somers & Co., by O. J. 
Somers; L. Strassburger’s Son & Co., by 
Morris Lissauer; Moore & Son, by Arthur 
Moore; J. A. & S. W. Granbery, by Fred 
W. Cornell; H. C. O’Neil, auctioneer, Chi- 
cago; the Jos. Noterman Co., by J. B. 
Osthoff; the G. S. Lovell Clock Co., by 
Ek. O. Common; Henry Lederer & Bro., by 
E. M. Bracker; Elgin National Watch Co., 
by W. H. Kenna and H. F: Thomas; the 
3aldwin-Miller Co., by J. E. Reagan. 





Trans-Atlantic Voyagers. 





FROM EUROPE. 

A. L. Hodes, New York, returned on the 
Lapland. 

J. F. Crane, of Mandeville, Carrou & 
Crane, Newark, N. J., returned Saturday 
on La Provence. 

Morris Drieblatt, of M. Drieblatt & Co., 
New York, returned recently on the Maure- 
tanta, 

G. B. Vitelli, of the firm of Borrelli & 
Vitelli, 401 Broadway, arrived last Friday 
on the Lusitania. 

Henry H. Jacobson, of Jacobson Bros., 
New York, returned last week on the 
George Washington. 

A. W. Armington, of the Shreve, Crump 
& .Low Co., Boston, returned on _ the 
Adriatic last Thursday. David L. Gluck, 
New York, returned on the same boat. 

Ira Grinberg, of Adolf J. Grinberg & 
Son; S. and I. Berman, of S. & I. Berman; 
C. J. Kaletschof, of Wagner & Co. 
and A. J. Mayer, of Arnstein Bros. & Co., 
all of New York, arrived on the Kaiser 
Wiiheim II. on Thursday. 

TO EUROPE. 

David Mayer, New York, will sail Satur- 
day on the Lapland.. 

Arthur Silberfeld, New York, sails for 
Europe to-day on the Lusitania, 

J. Kohn, of Herzfelder & Kohn, New 
York, and Joseph Fisher, of Philadelphia, 
sailed from New York last Wednesday on 
the Mauritania. 








O. H. O’Mara has succeeded William A. 
Beasley in business at Fairmount, Ind. 
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News Gleanings. 





Leslie F.Conner, Bethany, IIl., has moved 
to Marion. 

N. C. Lund, Le Beau, S. Dik., has moved 
to Creston. 

A. F. Pierce, Milford, Ill., has moved to 
Bickwell, Ind. 

Frank G. Mitchell, Marshall, Mo., has 
moved to Sedalia. 

Geo. Bemis, Fairbanks, 
moved to Tanana. 

Ludwig K. Lee, Hillsboro, N. D., has 
moved to Buxton. 

Geo. C. Lohr has succeeded Lohr & Lohr 
at Estelline, S. D. 

C. G. Hodges, Chadbourn, N. C., has 
moved to Vineland. 
C. E. Weston, 
moved to Richfield. 
Taylor & Hoffman have succeeded J. W. 

Tylor, Gadsen, Ala. 

O. F. Wiitorf has succeeded A. S. Barnes 
at Grants Pass, Ore. 
Williams __ Bros., 
moved to Altus, Okla. 

R. A. Lambert has succeeded Kingsbury 
& Lambert, Ripon, Wis. 

F. D. Lampman, Mackinac Island, Mich., 
has moved to St. Ignace. 

Alton B. Phinney has succeeded Perry N. 
Walters, Bentonville, Ark. 

G. D. Davidson has succeeded Spillane 
& Clark at Albany, N. Y. 

J. Q. Adams, Tucumari, New Mex., has 
moved to Des Moines, Ia. 

The Peck Jewelry: Co. has succeeded Ed- 
ward J. Peck at Joliet, Ill. 

Peter H. Queensrud, Forest River, N. D., 
has moved to Joplin, Mont. 

W. H. Miller, Kingsley, Ia. has been 
succeeded by Iver B. Lund. 

Morahn Bros., Sheridan, Ill, has been 
succeeded by E. S. Morahn. 

Hause & Roulet, Toledo, O., have been 
succeeded by Toulet & Son. 

Hodge, Miller & Co, Seattle, Wash., 
have sold out to H. Greenblatt. 

The Knapp Co. has succeeded O. B. 
Humma & Co. at Sheldon, III. 

W. H. Cubbison has succeeded John W. 
Holliday at Tarkio, Liberal, Mo. 

Chas. H. Allen & Co., Mart, Tex., have 
been succeeded by Chas. H. Allen. 

John B. Dupont, Kewanee, Wis., has 
been succeeded by John B. Dupont. 

A. Helton Pauley, Bloomington, Ind., 
has been succeeded by Ed. Williams. 

Chas. A. Rosenbloom, Elmira, N. Y., has 
sold his business to Wm. C. Comfort. 

Datus E. Overman has become successor 
to Fred A. Stebbins, Montezuma, Ind. 

Robert W. Eumford, Oscoda, Mich., is 
disposing of his businéss and will move to 
Flint. 

Emerson F. Randolph, Williamson, W. 
Va., has been succeeded by Randolph & 
Mittendorf. 

Patrick J. Condon, Miami, Fla, is still 
in business in that city, previous reports to 
the contrary being erroneous. 

E. Waldemiere, a jeweler in Biloxi, Miss., 
recently bought the entire stock of optical 
goods of the Southern Optical Co., New 
Orleans, La. By the purchase of this stock 
Mr. Waldemiere becomes the owner of 
the largest store in the State for such sup- 
plies. 


Alaska, has 


Shoshone, Idaho, has 


Crowell, Tex., has 
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Waterman’s Ideals supply a line which has real live interest and selling qualities. Everyone who enters your store is 
a possible purchaser. It is only a question nowadays of which type of Waterman’s Ideal is wanted. People have their 
preferences in that. The three standard types are shown above. This is the complete line, requiring the minimum of 


space and investment, carrying the greatest publicity and the most intelligent and comprehensive co-operation in selling. 


Write for catalogue, terms, selling suggestions and aids . 


L. E. Waterman Co., 173! Broadway, New York 


Chicago San Francisco Montreal 











August 9, 1911. 


Philadelphia. 





D. V. Brown has been on a trip to New 
England for several weeks. 

Geo. W. Beck, Vineland, N. J., expects 
to occupy his new store Sept. 1. 

A. Lechner Houston, a jeweler of Texas, 
was a visitor to this city during the week. 

Phillip Freidei, watchmaker, 117 S. 8th 
St., is enjoying a holiday with his family 
at York, Pa. 

F. A. Meade, representing L. P. White, 
is very busy arranging his stock for ‘an 
early Fall campaign. 

I. S. Landis, retail jeweler, Coatesville, 
Pa., will retire from active jewelry busi- 
ness in the near future: 

Harry Finney, manager of A. Kennedy & 
Bro.’s store, 13th and Arch Sts., has 
started on a vacation trip. 

Mr. Douglass, of the Walter Bailard 
Optical Co., Atlanta, Ga., spent the week 
end in this city on business. ; 

M. Weiss, 927 Arctic Ave., Atlantic City, 
has moved to a more desirable“location on 
Carolina Ave., above Atlantic. 

Harry A. Cain and F. L. Davis, jewelers 
of this city, are attending the jewelers’ 
convention at Richmond, Va. 

Nat Kinckner, salesman for M. Sickles & 
Sons, will spend his vacations with his 
family on the Perkiomen Creek. 

C. W. Jones, of E. J. Hertz, 101 S. 13th 
St., will spend the balance of the Summer 
with Mrs. Jones at Ocean City. 

L. A. Breitinger, a local jeweler, has a 
new safety device for factory use which 
promises to become very popular. 

William A. Emery has resigned his posi- 
tion as watchmaker for C. R. Smith & Son, 
southeast corner 18th and Market Sts. 

Frank Boyle, formerly with F. H. Chap- 
man Co., but now a representative for 


William A. Rogers, called on the trade last 


week, 

George Koehler, 6225 Woodland Ave., ac- 
companied by Mrs. Koehler, is at Atlantic 
City, where he will spend the month of 
August. 

The sympathy of the trade is extended to 
Harry Gold, 2113 N. Front St., upon the 
sudden death of his father, which occurred 
last week. 

Frederick Goldman has moved from 11th 
St. and Columbia Ave. to Kensington Ave. 
above Cambria, where he has opened ‘an 
attractive store. 

J. M. Keller, retail jeweler, 9 S. 60th 
St., is chairman of the committee for the 
street carnival to be held at 60th and 
Market Sts. next month. 

John Breyer, watchmaker, 117 S. 8th St., 
will be the guest of Capt. Harry Davis, 
of the Athletic baseball club, when the team 
starts on its western trip. 

“Old Home Week” will be celebrated in 
good old-fashioned style at Vineland, N. j., 
next week. All of the local jewelers will 
participate in this great event. 

Mr. and Mrs. H. B. McFarlan, of East 
Downingtown, Pa., are passing the Sum- 
mer in a most delightful way motoring 
back and forth to Atlantic City. 

J. E. Caldwell & Co. display in their 
window this week the cups which are to be 
presented by the Philadelphia Jnquirer for 
the motor races to be held along the At- 
lantic coast. 


The American Balance Staff Mfg. Co., 
this city, has purchased the old-established 
business of the Robinson Mfg. Co., Fulton, 
Ky., and will remove the latter plant to 
204 N. 9th Sti, this city. 

Alterations and improvements have been 
started on the retail jewelry store of Fred- 
erick Sauter, 2713 Girard Ave., and after 
completion. will make this store one of the 
most attractive in this locality. 

Ferd Levy, formerly in the wholesale 
jewelry business and until recently a repre- 
sentative of the firm of H. Lederer-& Bro., 
New York, has opened a credit and, collec- 
tion agency at 927 Chestnut St. ae 

Mrs. Samuel Chestnut,’ wife of Samuel 
Chestnut, with M. Sickles & Sons, who has 
been spending the Summer at Cohoes, N. 
Y., was. called home’ last week on account 
of the sudden death of*her brother. 

F. D. Grover, retail jeweler, 2806 Ger- 
mantown Ave., is negotiating for the sale 
of his business in order that he may retire 
permanently. . Mr. Grover’ was one -of. the 
first jewelers to establish «himself in this 
section. 

James A. Campbell, retail jeweler, 1209 
Fairmount Ave., has purchased 10 acres of 
land at Pleasantville, N. J. It is Mr. 
Campbell’s intention to cultivate this 
ground and eventually branch out as a 
genuine farmer; squabs and chickens will 
be the most interesting feature. 


Mr. Kaiserman, the genial messenger 
from Bethlehem, Pa., has surprised his 
friends in the trade by announcing his de- 
termination to resign his present position 
and accept the position as manager of the 
famous band which Chartes M. Schwab, 
the steel magnate, has organized in Beth- 
lehem recently. 

The following jewelers were visitors to 
this city during the week: William Izard, 
Wildwood, N. J.; W. S. Porter, Burling- 
ton, N. J.; Leo Levy, Chester, Pa.; E. L. 


Thomas, Phoenixville, Pa; E. K. Bean, 
Lansdale, Pa.; D. H. Krause, North Wales, 
Pa.; J. A. James, Swedesboro, N. J.; 


George M. Baily, Uniontown, Pa., and S. 
K. Hanley, Reading, Pa. 

Joseph Fisher, diamond importer, 722 
Sansom St., sailed Wednesday last on the 
Mauretania from New York for Eurppe, 
where he will visit the diamond markets 
and select his Fall stock. He expects to 
return about Sept. 5 on the Lusitania. 
During his absence, Mr. Fisher’s wife and 
family are stopping at their cottage in At- 
lantic City, N. J. 

Carl Werner, 18 years old, 2060 Ridge 
Ave., has reported to the police that the 
pawnshop which he has temporary charge 
of during his mother’s stay at Atlantic City, 
had been entered by two men, who attacked 
him and during the scuffle one man held 
him while the other rifled the money draw- 
ers and escaped with $75. Special police- 
men are investigating the call. 

Notice has been given that an application 
will be made on Aug. 25, 1911, for a char- 
ter of-an intended corporation to be known 
as the Hollander-Fleischman Co., the ob- 
ject is the buying, selling and trading such 
articles as gold and silver jewelry, metals, 
precious stones, clocks, watches, bric-a-brac 
and such articles of a cognate and similar 
character. Solicitor R. L. Levy. 


The following representatives were 
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among those visiting this city during the 


week: J. Wiltshire, with F. H. Noble & 
Co., New York; J. D. Lent, with the West- 
ern Clock Mfg. Co., New York; J. Schwab, 
New York; T. G. Frothingham, North 
Attleboro, Mass.; M. Nickerson, with the 
Ostby-Barton Co., Providence, R. I.; Harry 
C. Kip, with the H. F. Barrows Co., Norti 
Attleboro, Mass.; W. H. Tarleton, repre- 
senting the Wightman & Hough Co., New 
York, and Leo Henle, with Sussfield, Lorsch 
& Co., New York. 

James A. Currie reported last week that 
his home at 617 N. 55th St., had been 
entered by burglars, and stock amounting 
to from $500 to $600 had been taken away 
in addition to a quantity of jewelry and 
other articles belonging to his wife and 
daughter. The burglary occurred while 
Mr. Currie was absent seeing his wife and 
daughter off for a trip to Toronto, Can., 
where they were going for a two weeks’ 
stay. When he got back to his house from 
business he found that sneak thieves had 
entered by way of a cellar window and all 
the bureau drawers had been rifled and 
a quantity of jewelry taken. What the loss 
to his wife and daughter is he cannot tell 
until they return. In the newspaper ac- 
count of the robbery Mr. Currie’s name 
was spelled almost every way but the right 
way. 








Baltimore 





Detectives are on the lookout for Henry 
Heinberg, 643 Raborg St., who is wanted 
on the charge of obtaining $300 by false 
pretenses. It is charged that he visited the 
stores of S. E. Livingston, 622 E. Balti- 
more St., and Harry Gammerman, 606 S. 
Baltimore St., and representing himself 
to be a man of means asked that he be al- 
lowed to take some jewelry home for his 
wife’s approval. Both jewelers were taken 
in by the man, and it is said that the 
operator got $200 from Livingston and 
$100 from Gammerman. 

Miss H. M. Dempster, jewelry buyer for 
Hochschild, Kohn & Co.’s_ department 
store, took her vacation at her old home 
in Philadelphia, with a few side trips to 
Atlantic City and other Jersey Coast re- 
sorts. 

Gen. J. Stuart McDonald is on track of 
big game in Canada. He will remain four 
weeks in the wilderness. 

The Baltimore Sterling Silver Buckle 
Co. is now occupying the entire third floor 
of the concrete building at 22 St. Paul St. 
New machinery has been added and more 
men employed. The company will turn out 
over 100 designs in buckles and other silver 
novelties this year. The road salesmen set 
out this month. 

B. G. Zerdin is remodeling his retail 
store at 708 S. Broadway. A tiled vesti- 
bule and Italian marble panels will be fea- 
tures. The entire three-story building will 
be illuminated by électricity. 








G. A. Schlechter, Reading, Pa, who ‘sev- 
eral months ago gave up the retail jewelry 
business, recently started manufacturing 
jewelry, badges and medals. His piaat cov- 
ers about 3,000 feet of floor space. 
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THE SUCCESS 


is due to the [fact that it 
squarely meets an every- 
day need of the jeweler. 
Think what it. means ! 
Any monogram made 
while your customer waits; 
no getting up of designs on 
spec.; no risk; no delay. 
You have the goods and 
make the sale then and 
there without any dissatis- 
faction or come-backs. 


Samples 


Sent on Memo. at our expense 


OF 3 | 
The | | Made while cur was 
Belscript 
System 





JOSEPH L. HERZOG & CO., Makers of LK Rings 
Succeeding Lrscer Mauefrrean hey: 45-51 Rose Street, ‘Cor. Duane, NEW YORK 













Los Angeles, Cal. 


THE GARDEN CITY OF THE WORLD 


THE HOME OF 


Meyer, Cahn & Talbott 


Wholesale Jewelers—Watches, Diamonds and Silver- 
ware—Tools, Materials—and Manufacturing Opticians 


512 SOUTH BROADWAY 


ILLINOIS WATCH CASE CO. 


AND 


DUEBER-HAMPDEN WATCH CO. 









and Cases 








Two of the most popular lines of handsome and well made Watches — 


One of our Good Sellers— 
Winner. 20-Year 12-Size 
Open Face, Knife Edge 
Case, Plain or Handsomely 
Engraved. 


Price, Net, $2.75 
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Pittsburgh. 





|. C. Crawford has gone on the road in 
the interest of his house with a Fall line of 
goods. 

Henry Terheyden left last Wednesday 
night on a business trip co New York and 

ther eastern points. 

E. T. Myers, Crescent Jewelry Co., left 
last week for Conneaut Lake, where he is 
spending his vacation. 

M. L. Cronan, of the Grogan Co., ac- 
companied by his wife and family, is at 
\tlantic City for a few weeks. 

The store of E. A. Stevens in Center 
\ve. was closed last week for several days 
m account of the death of his father. 

E. G. Schaffnit, of the E. W. Hill Co., 
and his wife and family left last Thursday 
for Wildwood-by-the-Sea for a two weeks’ 
stay. 

The Charles H. Holyland Co. is ‘lisplay- 
ing some very handsome cups. This con- 
cern has been doing a good business ir 
this line. 

W. J. Sample, of the Grogan Co., wha 
was in New York on business and at Olcut 
Beach on Lake Ontario for pleasure, has 
returned home. 

William Heeren, of Heeren Bros. & 
Co., is at Du Bois, Pa., where he is spend- 
ing his vacation in the mountains and re- 
covering his health. 


T. H.- Martin, president of the Pittsburg 
Association of Optometrists, and his wife 
and children are in Atlantic City for a 
few weeks on their vacation. 

All of the business houses of Jeannette, 
Penn, Manor, Irwin and Larimer, Pa., were 
closed last Thursday because of the an- 
nual outing of the merchants of those 
places. 

Adolph Kaule, of Kaule & Chuchel, 
North Side jewelers and opticians, recently 
bought out the interest of his partner and 
will manage the business himself under his 
own name. 

Miss Hannah Bevan and Miss Blanche 
L. Bevan, both of Heeren Bros. & Co., and 
Miss Ada Leibold, of the same firm, are 
enjoying a few weeks’ vacation at Gen- 
eva Lake, O. 

T. A. Garlick, of West, White & Co., is 
in Canada visiting relatives. G. W. White, 
of the same firm, returned Monday from a 
vacation trip spent in New York, Provi- 
dence and Attleboro. 

J. Clare Crawford was confined to his 
home a week ago because of having been 
poisoned with ivy. His face and arms were 
badly swollen as a result of his coming in 
contact with the poison vine. 

At the last weekly meeting of the Pitts- 
burg Association of Credit Men the mem- 
bers were entertained by the association’s 
glee club, which made itself famous at the 
Minneapolis convention a few weeks ago. 

W. W. Wattles & Sons have beer ‘is- 
playing a handsome painting in their show 
windows said to have hung in a c nvent 
at Matamoras, Mexico, for upwarcs of 
300 years. The painting has attracted much 
attention. 

Thomas H. McNary, Washington, Pa., 
was a member of the merchants’ commit- 
tee of Washington, Pa., which last Thurs- 
day gave their annual outing. Mr. Mc- 
Nary’s photograph was printed in some of 


the Pittsburg papers along with the other 
members of the committee. 

C. Glenn Sipe has been tak:n into full 
partnership by his father, Sam F. Sipe, 
but the firm name will not be changed, and 
the business of the house will be conducted 
just as it has been. Sam F. Sipe is now 
in Europe buying diamonds, and will rot 
return to America until Aug. 19. The new 
partner in the firm was recently married. 

City Solicitor Charles A. O’Brien has 
caused to be printed in the daily papers a 
notice that application will to-day be made 
to the court for appointment of a guardian 
to look after the property of Paul Pfaff, 
who is now a ward of the city home at 
Marshalsea. The hearing on the applica- 
tions for the appointment of the guardian 
will_be held in open court. 

The following out-of-town buyers were 
in Pittsburg last week: F. H. Hayes, 
Washington; Frank Bloser, New Kensing- 
ton; J. V. Rosendahl, Irwin; T. H. Mc- 
Nary, Washington; G. R. Pattison, East 
Liverpool; W. J. Horton, South Sharon; 
R. V. Marshall, Freeport; E. A. Grode- 
corn, Monongahela; S. E. Rochendorfer, 
Washington; W. P. Wehrle, Punxsu- 
tawney; C. H. Bauer, Blairsville; Myer 
Posner, Mt. Pleasant. 

Carl B. Gillespie, of Gillespie Bros., re- 
turned from his trip to South America, 
where he had been since last February. 
While in Brazil he inspected the diamond 
mines there, but from his impressions in 
letters, does not think much of the diamond 
possibilities of that country. Mr. Gilles- 
pie visited other sections of the Southern 
continent. He went to Rio de Janeiro and 
crossed the Andes Mountains to Santiago. 
He also visited Calao and Lima in Peru, 
and the Isthmus of Panama, from which 
point he sailed for New York. 

The Pittsburgh Chamber of Commerce on 


’ Saturday issued a formal request to all 


persons to use “h” in spelling the name’ of 
Pittsburgh. The government has given of- 
ficial recognition to the spelling of the name 
of the city with an “h” by restoring its 
use. All of the jewelers will comply with 
the chamber’s request, since most of them 
always did spell the name of the city with 
an “h.” The State Legislature at its ‘re- 
cent session passed an act restoring the “h” 
to the name. It appears to be a foregone 
conclusion now that the name will be 
spelled as it was in the pioneer days. 

A fire of unknown origin damaged the 
store of the Anchor Loan Co., 218 Federal 
St., North Side, July 27, Mrs. Harry Frenn, 
who lives above the store, narrowly escap- 
ing with her iife. The loss to the stock 
amounted to $700. Frenn and his wife 
were asleep in the apartments above the 
store and were awakened by the smoke 
pouring into their room through the floors. 
Frenn climbed to the ground from the 
second story and implored the firemen to 
save his wife, and Mrs. Frenn was bfought 
to the ground in safety. The loan company 
conducted a jewelry and loan business. 

Steele F. Roberts, who was re-elected 
president of the American National Retail 
Jewelers’ Association, is expected home 
from Richmond early this week. The fact 
that he was honored with a second term 
was generally approved here, and his 
friends in the trade in Pittsburgh are wait- 
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ing to congratulate him. J. L. Roberts re- 
turned Saturday from the convention city 
delighted with his trip. Mr. and Mrs. W. 
W. Warick left Richmond for a sea trip 
to Boston and other eastern points. It is 
stated here that P. G. Diener, of Harris- 
burg, went to Richmond in his automobile, 
but was delayed in reaching the convention 
on account of an accident to the steering 
gear of his car. 

Mrs. Charlotte C. Bair, wife of D. Scott 
Bair, junior partner of the firm of R. 
Sicdle & Sons, 518 Wood St., died last 
Wednesdiy morning at. 11.15 o'clock at 
the Passavait Hospital, of an incurabic 
disease. Mrs. Bair was operated on cight 
months ago, but never regained her health 
as a result of ‘he cperation. She nad been 
an invalid for a number of years. Mrs. 
Bair was the daughter of Mrs. Elizabeth 
Kircher, living at 2210 Wylie Ave. ‘She 
leaves her husband, her mother, two 
brothers an: a s:ster. The funeraj tuok 
place Saturday from the residence of the 
deceased’s mother ir Wylie Ave. A aum- 
ber of jewelers attended the funeral se1v- 
ices. wn 

Announcemeat has been made that tue 
new City Council will take up the questicn 
of removing that portion of the hill at 
Fifth Ave. which has been a soure: of 
controversy for years. There is not a jew- 
eler in Pittssurg but what is interested in 
the undertaxing. All agree that it she 
gieat improvements planned for Pittsburg 
are soon started, and those begun which 
were provided for by a recent bond issuc, 
that Pittsburg jewelers will soon enjoy 9 
share of the prosperity which the expenc- 
ing of millions of dollars is bound to bring 
to the city. There is a strong undercurrent 
against the construction of a *>mbinziion 
market house and city hall. The downtown 
jewelers want the combination puiidine. 

It not often happens that a jeweler 
breaks into print in a humorous vein, but 
Ira E. Reidenbach, 205 Federal St., North 
Side, is willing to testify that he got a lot 
of notoriety and amusement out of a freak 
of nature and the unwitting report of a 
policeman. A heavy storm passed over 
Pittsburg Wednesday afternoon and did 
much damage, carrying down a 20-foot 
sign of the jeweler. A policeman who re- 
ported the accident, seeing his own name 
on the sign recalied the fact that he had 
painted it 20 years ago. The sign did not 
refer wholly to the jewelry trade, but also 
to an herb remedy which the jeweler has 
been boosting as a side issue to his busi- 
ness. The sign was restored to its orig- 
inal position, while the policeman’s part in 
the affair was made the subject of a cartoon 
by the Pittsburg Gasette-Times, which saw 
the humor of the situation and proceeded 
to print the varied details in a mirthful 


way. 








As noted last week, the store of Fred 
J. Harle, Durant, Okla, was recently en- 
tered and $2,000 worth of diamonds stolen. 
The store was entered about noon, while 
he was absent for a few minutes, and no 
one saw the robbers at work. The police 
now think they have a clue to the thieves 
in the fact that two men, strangers, were 
seen at a hotel in Muskogee a little while 
before the robbery was committed. 
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The COLONIAL PATTERN of TODAY 
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iS) HE Plymouth design of Hollow Ware, 

first offered by us a few years ago, 

: Jb 1 met with pronounced success. In 

} response to ig mes pine the 

Sr) trade we have prepared and are 

Eira) now offering a ull line of Flatware 
to meet this popular demand. 

The simplicity of the outline and the refine- 
ment of the decoration produce a design in har- 
mony with the Plymouth Service, and equally 
Fst arr for use with other Colonial or Old 

nglish bright finish ware. It is made bright 
finish only. 

In addition to the Spoons and Forks, a 
complete assortment of fancy serving pieces is 
included. A radical departure has been made in 
the bowls of fancy pieces, which, while in perfect 
accord with the general — of the design, afford 
a most attractive novelty in construction and 
appearance. «,— 

We are prepared to fill orders on short now Ke | 
for Fall Trade. ys 


Correspondence solicited. 
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HE number of business suspensions 
= during the month of July was re- 
ported by R. G. Dun & Co. to be 1,127, 
showing some contraction compared with 
the same month last year, when the total 
was 1,147, but there is an increase over the 
1,105 reported in 1909. Compared with the 
same month in 1908, when 1,232 concerns 
suspended operations, the exhibit is much 
in favor of the past month. As regards 
liabilities, very similar comparisons are 
made, aggregate indebtedness of $12,150,070 
showing a considerable decrease from the 
$13,790,753 of July last year, an increase 
over the $9,527,893 two years ago, and a 


126 of the corresponding month in 19s. 
The most favorable. feature of the state- 


ment this year is the comparison made‘ 


with earlier months of the present year. 
The tai'ures in the jewelry and clock 
trode last month are given by Dun’s Re- 
view as 22, with liabilities of $204,228, as 
compared with 21 in July, 1910, with la- 
bilities of $192,521; 20 in July, 1909, with 
liabilities of $95,057; 21 in July, 1908, with 
liabilities of $183,697, and three in July, 
1907, with liabilities of $2.793. 





HE sixth annual 
convention of 
the American Na- 
tional Retail Jew- 
elers’ Association at Richmond, Va., which 
ended Friday evening, was a success in 
every way and will be long remembered by 
all who participated for the many unusual 
features which characterized the gathering. 
That the convention showed more progress 
in the association and the association work 
was manifest at the very beginning in the 
report showing the increase in membership, 
but the serious sessions, the many important 
papers that were read and the general char- 
acter of the work done marks another step 
forward in the development of the national 
organization and helps to put it upon a 
firmer basis than ever before. The re- 
election of practically all the officers eligible 
to succeed themselves was not only a grace- 
ful compliment to the present administration, 
but gives these gentlemen an opportunity 
to continue to carry out their program ‘and 
plans for development which have proved 
so successful in the last 12 months. The 
only change in the officers was that in the 
treasurer, the former incumbent of the 
office having ceased his connection with the 
retail trade and joined the manufacturing 
end. 

One thing this convention showed clearly 
and that was that the hospitality for which 
the south is famous is no myth or super- 
stition; also that not only did the jewelry 
trade of that section of the country appre- 
ciate the honor of having the convention in 
Virginia, but also the business and govern- 
ing interests as well, were willing to do al! 
they could to make the stay of the jew- 
elers in Richmond both instructive and en- 
joyable. An unusual honor was conferred 
the convention in the presence of both the 
Mayor of Richmond and the Governor of 
the State, not to speak of the president of 
the Chamber of Commerce and other lead- 
ing officials and business men. The grand 
ball and the trip down the James River 
were conducted on a lavish scale, every- 
thing being done to see that the delegates 


A Great and Suc- 
cessful Con- 
vention. 
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To the man who is far behind times 
as to have no faith in the utility of 
his trade journal, | want to ask two 
questions: First, have you given the 
journal a chance to do anything for 
you? Second, what have you done 
for the journal ? 


— Frank Farrineton, Author of 
‘Store Management Complete,” etc. , ete. 
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and guests got the maximum of enjoyment 
from the event. In fact, the convention 
established a precedent as far as hospitality 
is concerned that will be hard to exceed or 
even equal in the future. 

A full report of the proceedings of the 
five days’ scssion, which was begun in the 
last issue of THE JEWELERS’ © CIRCULAR- 
WEEKLY, is continued and finished in this 
issue. Most of the important speeches and 
addresses appear in full either in a running 
account or in the Horological or Retail 
Advertising Departments in this issue. Lack 
of space necessitates the publication of a 
few others in full at a later date. It is 
our deep regret that every word of the 
proceedings could not be placed before 
the entire jew<Iry trade at this time. 





S a result of a 


Ww It Onl : 
sy | * letter sent by 


Neowepaper the editor of this 
Fake? journal to the New 

York Times, calling attention to the fact 
that there was no apparent foundation for 
the story that the hour painted on dummy 
clocks used by jewelers as signs represents 
the time of Lincoln’s assassination or death, 
the Times received an interesting letter 
from one of its readers who claims that 
the story associating Lincoln’s assassination 
with the jewelers’ sign clock was a news- 
paper “fake” made absolutely out of whole 
cloth, and he proceeds to give the date of 
the original article and how it originated. 


The letter reads as follows: 
To the Editor of the New York Times: 

Possibly it may interest Mr. Willson, editor of 
Tue Jewelers’ Crrcutar-WEEKLY, whose letter 
you publish to-day, to know just how the fiction 
of the jewelers’ dummy clocks originated. 

The first story was printed in a New York 
newspaper (the World), on Sunday, Aug. 2, 1891. 
At that time I was making an extensive research 
into the city’s records for old New York material. 
A friend of mine on one of the newspapers told 
me I was taking entirely too much trouble and 
putting too much effort into my work. 

“Fake it,’ said he, “nobody will ever know the 
difference.” 

We were walking down the Bowery at the time, 
and right before us was a jeweler’s shop with a 
good-sized dummy clock before the door. The 
hands on the clock pointed to 8:20, 

“See that clock,” said my newspaper friend, 
“TI don’t know why the hands point to 8:20, but 
they do on most dummy clocks. It would take 
you about 20 years to find out with your method 
of investigating old records. Now under my idea 
it would take only 20 seconds.” 

“Tell me the process.” 

“Well this morning I read a magazine story 
about the shooting of President Lincoln. Why 
not say the hands of the dummy clocks point to 
the hour of his death. Weave a little romance in 
end say that an adimirer of Lincoln stood beside a 
dummy clockmaker when he heard the news of 
the shooting and said to the maker, ‘Have the 
hands point to the hour of the shot.’” 

On the second Sunday after that the Sunday 
newspaper printed the story that my friend had 
sold them. and printed as well a cut of a jeweler’s 
clock.. I kept the story for many years, often 
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related the incident, and because of other ass: 
ciations remember the date perfectly. 
CHARLES HEMSTREET. 


Mr. Hemstreet is certain about the fact: 
of which he writes and the date of the ar 
ticle, but we are inclined to believe that the 
origin of the story goes behind 1891, and 
though it may not have appeared in print 
before that time. The subject is an inter- 
esting one, and Mr. Hemstreet’s contribu 
tion is valuable if only in showing how 
the story was spread before the public at 
large. 

As we have often pointed out President 
Lincoln did not die at the hour indicated 
on clock signs, nor was he assassinated at 
this hour or anything near it; also jewel- 
ers’ dummy clocks bore this hour long be- 
fore Lincoln’s administration. These 
dummy clocks do not always bear the 
same time, but in practically all instances 
now and in the older days, the hands were 
placed equi-distant from the figure 12, and 
the time indicated (1&8 minutes after 8 or 
18 minutes of 4) appears the most appro- 
priate place for the hands, because with the 
twele they divide the dial into three arcs 
and leave a sweep above for the jeweler’s 
name and a place for the second hand. 


Large Gem im- HAT the dia- 


‘ mond and gem 
amieg Con- trade of the country 
inue. 


is doing well and 
that the importers believe that they are 
greatly in need now of stocks is evidenced 
by the imnortations of precious stones at 
the Port of New York during July just 
past, for the figures given out by the ap- 
praiser at New York show the month to 
be among the largest of recent years. Al- 
together the appraiser reports that the 
value of precious stones and pearls as 
passed through his department for the 
month ending July 31 amounted to $4,475,- 
986, or approximately over $1,400,000 more 
than the total importations of July a year 
ago. Though the total of last month. is 
about $600,000 less than the figures of 
July, 1909, which was a record-breaking 
month in the history of the Customs, as 
far as diamonds and other gems were con- 
cerned (nearly $5,113,000 being imporied 
at that time), July still stands among the 
great months of this and previous years. 








Of last month’s total the value of the cut 
precious stones and pearls was $3,570,282 
and of the uncut or rough gems (princi- 
pally diamonds) $905,703. The value of 
the cut stones beats the figures of last year 
by nearly $1,000,000, and the value of uncut 
stones beats that of a year ago by about 


$400,000. 


How well the importations both as to the 
cut, uncut and total, compare with previ- 
ous years is to be seen at a glance in the 
following table: 


Year. Cut. Uncut. Total. 

1911.... $3,570,282.98 $905,703.82 $4,475,986.80 
5020; . << 2,520.098.69 506,016.63 3,026,115.32 
1909.... 3,843,921.78 1,269.035.33 5,112,957.11 
1908.... 1,109 842.00 147,414.00 1,249,256.59 
1907.... 3.075,004.00 1,383,729.00 4,458,733.00 
1906.... 3,676926.35 1,063,070.38  4,739,996.73 
1905....  3,149,735.89 843 096.01 5,992,831.90 
a 1,368,154.14 811 797.22 2,179,948.36 
1903 1,464. 147.60 700,608.00 2,164,755.60 
, ae 2,143,805,58 511,071.07 2,654,806.65 
1901.... 2,355,389.61 189,010.43 2,544,400.04 
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New York Notes. 





Michael M. Goldberg, 14 Maiden Lane, 
tarted Aug. 1 on his annual western trip. 

Harry E. Harwood, of Harwood Bros., 
was in New York on a buying trip last 
W eek. 

William S. Pitcairn, the American agent 
for Royal Doulton china, returned last 
week on the Carmania. 

L. Snyder, gold, silver and general en- 
graver, has moved his business from 3 
Idridge St. to 18 Eldridge Si. 

Castellano & Onorato have begun busi- 
ness at 9-11-13 Maiden Lane as wholesale 
and retail dealers in coral jewelry. 

A. Brandaleone, diamond setter, formerly 
of Brandaleone & Sitzman, has started in 
business for himself at 18 Eldridge St. 

Mr. Ridgway, of Meakin & Ridgway; 
china importers, arrived from Europe last 
week after spending two. months abroad. 

Tiffany & Co. last week advertised a re- 
ward of $500 for the rcturn of a gold- 
edged black leather wallet which was lost 
in this city. 

Henry H. Jacobson, of Jacobson Bros.. 
65 Nassau St., returned from Europe last 
week on the George Washington, after a 
visit to the diamond markets. 

Norbert Salter, 71 Nassau St., returned 
Saturday from the European diamond 
marktts, where he has been purchasing a 
large assortment of loose goods. 

Charles P. Schuller, the New York agent 
for the C. F. Monroe Co., Meriden, Conn., 
has returned to New York after a visit to 
the factory there for the company. 

L. Lechenger, a manufacturing jeweler 
of Houston, Tex., is visiting this city at 
present and intends to stay for about three 
weeks. He is stopping at the Breslin Ho- 
tel. 


John Davison, 12 Barclay St., the Amer- ° 


ican agent for the Coalport ware, arrived 
from Europe recently on the Celtic after a 
visit to the British factories which he rep- 
resents. 

David A. Seligman, representing the 
Hiles Jewelry Co., St. Joseph Mo., was in 
New York last week and made his head- 
quarters with Mann Bros. & Co., 100 Nas- 
sau St. 

Morris Dreiblatt, of the firm of M. Drei- 
blatt & Co., 45 John St., who returned from 
Europe recently on the Mauretania, made 
large purchases of diamonds for his con- 
cern while abroad. 

A new corporation of the Borough of 
Queens, styled D. B. Goetz, has been in- 
corporated to deal in jewelry, novelties, 
ete., with a capital of $2,000, consisting of 
shares of $100 each. 

Seamon Danziger, formerly of 63 John 
St. has moved to room 802, the Frankel 
building, 45 John St. Mr. Danziger re- 
turned last week on the Kaiser Wilhelm II, 
from a visit to Antwerp. 

Alex. J. Mayer, of Arnstein Bros. & Co., 
170 Broadway, who has been visiting the 
diamond and precious stone markets in 
Europe, returned to this city on Tuesday 
on the Kaiser Wilhelm IT. 


A man who tried to force an entrance 


into the R. J. Brenner store at Red Bank, 
N. J., was recently arrested by Constable 
Hankins, of Freehold, at the railroad sta- 
tion, 


The man’s pockets were filled with 
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loot and he was taken to the county jail 
to await trial. 

Courtland E. Hastings, agent for the 
Silversmiths’ building, 15 Maiden Lane, 
who is now in Europe, while in Hamburg 
recently was the guest of the widow of the 
late Herman Levison, formerly a_ well- 
known California jeweler. 

Returning on the Adriatic, which reached 
this city last Thursday, were David L. 
Gluck, 37 Maiden Lane, and A. W. Arm- 
ington, of the Shreve, Crump & Son Co., 
Boston, Mass. Returning the same day on 
the Kaiser Wilhelm Il, were Ira Grinberg, 
of Adolf J. Grinberg & Son; S. & I. Ber- 
man, and C. J. Kaletsch, of Wagner & Co. 

The New York Assay Office reported 
the gold bars soid during the month of 
July to be $1,862,176 as against $1,833,022 in 
Ju-y, 1910, $1,630,929 in July, 1909, and 
$1,358,235 in July, 1908. The total for the 
first seven months of this year was $15,- 
728,110, every month with the exception of 
April, beating the corresponding month of 
last year. 

Word was received from the Buffalo 
police last week that Harry Hunt, arrested 
on suspicion of being implicated in the rob- 
bery of Jacob Jacoby in this city on July 
22, and in the ‘murder of Adolph Stern, 
Jacoby’s nephew, who was shot by the 
thieves, had been released from custody. 
The Buffalo police ascertained that Hunt 
was not one of the men wanted. 

Mrs. Wilhelmine Bene Veronica Rogge, 
widow of Julius Rogge, at one time a well- 
known jeweler in Williamsburg, died on 
Saturday, July 29, at her residence, 980 
Bedford Ave., Brooklyn, after an illness 
of three days. The interment was made in 
Lutheran Cemetery. Mrs. Rogge, who was 
born in 1837, was twice married. Her first 
husband was Herman Jurgens and _ her 
second one was Julius Rogge. She is sur- 
vived by a son and two daughters. 

J. Kohn, of Herzfelder & Kohn, import- 
ers of diamonds, 6 Maiden Lane, sailed for 
Europe on a four months’ trip, on Wednes- 
day last on the Mauretania. Mr. Kohn will 
visit the diamond markets and intends to 
make weekly shipments to his concern 
here. L. Herzfelder will be in charge of 
the New York office while he is away, 
Ralph Lewis will continue as western rep- 
resentative and Joe Werzansky will repre- 
sent the house in Newark and the east. 

Vincent S. Mulford, of the Jewelers’ 
Circular Publishing Co., was_ recently 
elected a director of the Thompson-Star- 
rett Co. This is the most successful con- 
struction company in the country to-day, 
and is now erecting the New York City 
Municipal building, the Continental Fire 
Insurance Co.’s building on lower Maiden 
Lane, the McAlpin Hotel, to be the largest 
hotel in New York, and the 55-story Wool- 
worth building, to be the highest building 
in the world. 

The house of E. B. Meyrowitz, opticians, 
is reported to be about to erect a modern 
building at 235 and 237 Fifth Ave., just 
north of 23d St. Mr. Meyrowitz’s concern 
will occupy the store basement and one loft 
of it, and will transfer the business now 
at 104 E. 23d St. The new building will 
cover a plot 30.8 by 100 feet, according to 
the plans filed with the fire department last 


week. It will be six stories high, but may 
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be extended to 12 stories. The upper floors 
will be used as lofts and offices. The new 
structure is expected to be ready for oc- 
cupancy by Feb. 1, 1912. 

At a special meeting of the Board of 
Directors of the Jewelers Board of Trade 
held last Thursday at the offices of the 
board, 15 Maiden Lane, the following con- 
cerns were admitted to membership: Hugo 
Baer, Braunstein & Fischer, Abraham Ger- 
son, Gunzburger & Gluck, John A. Poltock 
and the State Bank, all of New York; 
Lewis Finklestein, St. Paul, Minn.; Manu- 
facturing Jewelry Co., Philadelphia, Pa.; 
Morstrom & Co., and Gasper Schweitzer, 
Chicago. This brings the total member- 
ship in the board up to 744. 

Herman Meyer, who said he lived at 354 
W. 55th St., was arrested by two detectives 
on: night last week on the charge of hav- 
ing robbed Charles Gordon, a jeweler at 
379 Eighth Ave., early last June. It is said 
that Meyer entered the store on June 13 
and asked the j-weler to show him a pin 
that he had seen in the display window. As 
the jeweler stepped into the show window 
Meyer, it is aleged, closed and locked it. 
Wh n the jeweler was imprisoned his sup- 
posed customer took a cluster ring and 
scarf ring from a showcase and ran. When 
arraigned at the 54th St. Court he was 
held in $1,500 bail. 

Evidently some friend with a peculiar 
sense of humor sent to a New York news- 
paper last Thursday a notice of the death 
of Roland J. Turpisch, a member of the 
firm of Charles A. Turpisch & Sons, Sta- 
pleton, S. I. When scores of letters of 
condolence addressed to his wife arrived 
at the jeweler’s home during the day, he 


was both surprised and indignant. The 
notice stated that the funeral would be 
held from his home, 580 Bay St. on 


Thursday, Aug. 8, and requested Wilkes- 
Barre papers to please copy. Mr. Turpisch 
married Miss Elizabeth Bean, of Kingston, 
Pa., and the couple after a short wedding 
trip gave a reception to their friends in 
their Stapleton home. Mr. Turpisch stated 
that the notice was undoubtedly the work 
of ore who knew him intimately, as the re- 
quest that the Wilkes-Barre papers should 
copy proved. He further stated that he 
was in perfect health and was not con- 
templating his demise in the slightest re- 
spect. 

Showing a great many bruises and look- 
ing as if he had been severely beaten, Julius 
Perets, a jeweler at 1879 Second Ave., ap- 
peared in the Night Court last Sunday 
night under arrest on a charge of disor- 
derly conduct. He had been arrested by 
Patrolman Samuel Geller, of the E. 104th 
St. Station. The policeman said that the 
jeweler had asked him to make an arrest, 
which he refused to do. Whereupon 
Perets became abusive and the officer said 
that he was compelled to club the jeweler 
before he could get him to the station 
house. This, said the officer, accounted 
for his prisoner's battered condition. After 
the magistrate had heard the evidence of 
the jeweler, his wife and several witnesses, 
he discharged Perets, and said that it was 
one of. the most unjustifiable assaults 
which he had ever seen. The magistrate 
advised the jeweler to go to Commissioner 
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Waldo and tell him the story of how he 
had been treated by the officer. He also 
asked that the minutes in the case be sent 
to Chief Magistrate McAdoo. 

W. J. Johnston, Piitsburgh, Pa.,, was 
among the out-of-town visitors in this city 
last week. 

David Mayer, 14 Maiden Lane, sailed 
Saturday on the Lapland for the European 
diamond markets. 

Robert Dodd has resigned his position 
with Cross & Beguelin, 23 Maiden Lane, 
because of poor health. 

I. Ollendorff, of the I. Ollendorff Co., 15 
Maiden Lane, is back from a three months’ 
pleasure trip in Europe. 

Mr. Hurvitz, of Hurvitz Bros. & Bloom, 
Rochester, N. Y., called on Maiden Lane 
concerns during the week. 

A. L. Hodes, 65 Nassau St., returned last 
week on the Lapland, after a visit to the 
European diamond markets. 

Joseph E. Judels, of Henri E. & Joseph 
E. Judels, 170 Broadway, was on a trip to 
Boston last week. Jac E. Judels is on his 
usual western trip. 

Arthur Silberfeld, importer of diamonds, 
35 Maiden Lane, sails for Europe to-day on 
the Lusitania. While abroad he will visit 
the diamond markets. 

Eugene A. Kohut, American pearl dealer, 
65 Nassau St., re‘urned last Friday on the 
Lusitania from a month’s trip to the Eu- 
ropean pearl markets. 

Joseph Swift, of Swift & Fisher, North 
Attleboro, Mass., was among the eastern 
jewelers who called in the Maiden Lane 
listrict during the week. 

J. F. Crane, of Mandeville, Carrow & 
Crane, Newark, N. J., arrived in the city 
Saturday from a European trip. 
turned on La Provence. 

Judge Holt, last Monday, appointed 
Colin W. McLennan receiver in  bank- 
ruptcy for Robert Lewis, a jeweler at 3411 
Broadway. The assets are $700. 

I. Lachman, of I. Lachman & Co., Seattle, 
Wash., is in this city, and Monday he paid 
a visit to the offices of THe JEwetrrs’ Cir- 
CULAR-WEEKLY. He is making his head- 
quarters at the Herald Square Hotel. 

G. B. Vitelli, of the firm of Borrelli & 
Vitelli, 401 Broadway, arrived last Friday 
on the Lusitania after a three months’ trip 
abroad, where he inspected the Paris, Lon- 
don and Italian branch offices of the firm. 

Miss Mittler, jewelry buyer for Stern 
Bros., has resigned her position to accepi 


a similar one with Lesner & Co., Sixth — 


Ave. and 23d St. Miss Kincaid, one of 
the assistant buyers at Wanamaker’s, has 
taken Miss Mittler’s position. 

New York City jewelers were represented 
at the sixth annual convention of the A. N. 
R. J. A. at Richmond, Va., last week by 
a number of merchants from the Maiden 
Lane and nearby districts. 

The police have as yet been unsuccessful 
in finding the thief who, as told in the last 
issue of THe. JEWELERS’ CrrcULAR-WEEKLY, 
invaded the store of David Silverman, 1572 
Madison Ave., last week and shot the pro- 
prietor in the shoulder, making his escape 
with two gold watches. A third watch was 


He re- - 
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dropped by the thief as he fled, and the 


police have photographed finger marks 
found on the case in the hope it will aid 
them in capturing the culprit. 

Among visitors in this city during the 
past week who made their headquarters 
with the Jewelers’ Co-operative Syndicate, 
68 Maiden Lane, were the following: J. 
Levinski, Waco, Texas; Hardwick Ruth, 
Montgomery, Ala., representing C. L. Ruth 
& Son, and Julius Goldstein, Mobile, Ala. 

Among callers at the offices of THE 
JeweELers’ CirRCULAR-WEEKLY on Monday 
were Frank H. Robertson, ex-president of 
the Oklahoma Retail Jewelers’ Association, 
Blackwell, Okla.; R. C. Bernau, Greenboro, 
N. C.; Charles H. Mauch, Marshall, Mo., 
and Claud Wheeler, secretary of the Amer- 
ican National Retail Jewelers’ Association, 
Columbia, Mo. 

An involuntary petition in bankruptcy 
was filed Tuesday against Satlow & Dein- 
hert, jewelers, 81 Chrystie St., New York, 
by Aaron Rosin. The petitioning creditor 
alleges that he sold to the firm merchandise 
to the amount of $700 between July 1 and 
18, for which he now holds - promissory 
notes. The petition further alleges that 
the firm made payments amounting to $3,000 
within the past four fhonths with the intent 
to prefer creditors, and that merchandise 
and accounts receivable to the amount of 
$1,000 was transferred with the intent to 
delay, hinder and defraud. The petition 
sta‘es that the firm’s assets are about $3,000 
and debts about $19,000. 

Two roughly dressed young negroes en- 
tered the jewelry store of Paul Shapero, 
855 Ninth Ave., last Thursday evening, 
and asked to see a gold watch. Mr. 
Shapero was suspicious of his customers 
and asked them frankly if they had the 
money to pay for one. They said they 
had, and to prove it one brought forth a 
roll of bilis. Thereupon he showed them 
a gold filled watch valued at $8, but was 
careful not to let the timepiece out of his 
hands. Suddenly the negro who stood 
near the door snatched the watch from 
Mr. Shapero and darted from the store, 
closely followed by his companion. The 
jeweler did not follow, realizing the danger 
of leaving his store unprotected, but, he 
notified the police. One of the negroes is 
described as being about 20 years of age, 
5 feet 10 inches in height. He wore over- 
alls and an undershirt with the sleeves cut 
short, which showed a vaccination mark 
near his shoulder. The smaller of the two 
men was a mulatto about 5 feet 6 inches 
tall. He wore clothes similar to his com- 
panion’s. 

The police of Brooklyn are searching for 
two young men who entered the store of 
Gothard Lowenstein, 76 Flatbush Ave., 
about a week ago, and made an unsucces- 
ful attempt to rob the jeweler. Mr. 
Lowenstein stated that it was about 11 :30 
A. M. when the two men entered the store 
and asked the price of certain repairs on a 
watch, explaining that they did not have 
the watch with them. When the jeweler 
turned his head for a minute one of the 
men made an effort to squirt ammonia in 
his eyes and the other struck him on the 
head with a hammer, and then both ran 
out of the store. The jeweler, in an effort 


to attract attention, smashed with his hand 
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one of the glass doors in the rear of the 
display window. The attempted robbery 
was well timed, as the policeman who is 
generally on the corner in front of the 
store was not on duty. One of the men is 
described as being about 5 feet 9 inches 
in height, about 20 years of age; he wore 
a Panama hat and a suit of light clothes. 
The other man is about 5 feet 7 inches 
tall, of dark complexion. He wore a light 
suit and an ordinary straw hat. Both 
were clean shaven. 

A young woman entered the store of a 
prominent East Side jewelry firm on Third 
Ave., near 58th St., Manhattan, last Thurs- 
day, and said she would like to see dia- 
mond rings. After looking over several 
she selected one valued at $400, and ex- 
plained that she would like to have it sent 
to her home, so that her husband, who was 
sick in bed, could see it. She told the 
jeweler that she had recently moved into 
a house in the neighborhood, from Chi- 
cago. Instead of one man being sent to 
the house with the ring, as is their usual 
custom, the firm sent two. When they ar- 
rived at the house they found the 
woman’s husband in bed with his knee 
bandaged. He seemed satisfied with the 
ring, and asked if the jewelers’ clerks 
would accept a check. This they refused 
to do, so he then told the two men to come 
around with the ring in the afternoon and 
he would have the cash for them. When 
the men returned in the afternoon, the 
man explained that his friend had not as 
yet returned from the bank with the 
money. After waiting for some time, the 
jeweler’s employes became suspicious and 
returned to the store. The jewelers noti- 
fied the police of the occurrence, and de- 
tectives iater searched the house. The oc- 
cupants of the rooms had left, but it is 
said the police found a torn check in the 
rooms, made out to the order of the jew- 
elers. The police of the E. 51st St. station 
arrested a man answering the description 
of the woman’s companion, and are hold- 
ing him until a further investigation can 
be made. 








Death of Solomon Bamberger. 

CLEVELAND, O., Aug. 2—Solomon Bam- 
berger, a member of the jewelry firm of 
Bamberger & Gaines, 915 Euclid Ave., died 
late yesterday afternoon at his home, 2383 
E. 40th St. He was 65 years old and for 
the past month had been an invalid. 

Mr. Bamberger came to Ohio when a 
youth, settling in St. Marys. He lived 
there 40 years, and then came to Cleveland 
five years ago to engage in the jewelry 
business. He was a member of the Masoni: 
fraternity and of The Temple. 

Besides his widow, two sons and one 
daughter survive. They are Louis Bam- 
berger, Gilbert Bamberger and Mrs. Ray 
Kahn, all of Cleveland. 








Frank E. Davis, a prominent jeweler and 
optician in Northampton, Mass., has been 
spoken of as candidate for Mayor of that 
city. Mr. Davis has been urged by his 
friends to enter politics, and it is thought 
that ynder the circumstances he will con- 
sent to be a eandidate. He has been 
prominent in Northampton. for many-years. 
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George Briggs, Jr., has recently pur- 
-hased a 40-horsepower automobile. 

Mr. and Mrs. C. P. Darling started last 
week on a motoring trip to the White 
\ountains. 

John H. Felberg has just registered a 
\)-horsepower touring car with the State 
Board of Public Roads. 

George Frey is now calling on the cus- 
tomers of the Ford & Carpenter Co., of 
this city, through the middle west. 

Robert Curran left last week from New 
York for the middle west with the- sample 
line of Arnold & Steere, of this city. 

The New Acma Plating Co., 59 Page St., 
which was burned out recently, has started 
again fully equipped with new and increased 
facilities. 

The factory of the George H. Fuller & 
Son Co., Pawtucket, which has been shut 
down since July 26, opened Monday on 
full time. 

George N. Steere, secretary and general 
manager of the Payton & Kelley Co., con- 
templates taking the road this Fall in the 
concern’s interests. 

Horace M. Peck, manager of the Manu- 
facturing Jewelers Board of Trade:of this 
city, was a visitor among the trade in New 
York the past week. 

F. A. Simmons, the Dorrance St. re- 
tailer, was at his place of business last 
week for the first time in nearly two months 
on account of illness. 

The office and stockroom of the Metal 
Produc's Corporation are now settled at 
the company’s plant, at the corner of Eddy 
St. and Thurber’s Ave. 

Stanley Loeb and Charles Phillips have 
started out on the road with the new line 
for the Rhode Island Ring Co., the former 
going west and the latter south. 

Mr. and Mrs. Thomas O’Gorman, ofthis 
city, entertained a party of friends at a 
dinner at the Ma:hewson House, Narra- 
gansett Pier, on Thursday evening. 

Mr. and Mrs. Meyer Harzberg have re- 
turned from Baltimore, where they have 
been the guests of relatives, and are now 
at their Summer home at Long Meadow. 

A quarterly dividend of 1% per cent. on 
the capital stock of the Silversmiths’ Co. 
will be paid Aug. 15 to stockholders of 
record at the close of business, Aug. 10. 

Capt. E. Merle Bixby, superintendent of 
the silverware department of the Shepard 
Co., is in charge of the camp of Boy 
Scouts at Buttonwoods for a couple of 
weeks. 

Mr. and Mrs. William L. Mauran, of 
this city, who are occupying a cottage at 
Narragansett Pier for the Summer, de- 
parted Tuesday last on an automobile trip 
to the White Mountains. 

A sneak thief entered the shop of New- 
ton A. Wing on the third floor of the Cal- 
endar building, 25 Calendar St., the other 
afternon and stole a vest and a watch and 
chain belonging to Mr. Wing. 

S. E. Budlong & Co. have removed their 
plant from the Amasa Mason building, 129 
Eddy St., to 144 Pine St., taking one-half 
of the shop in the’ Metcalf building recently 
vacated by the Wolstenholme Mfg. Co. 

F. H. Adams, formerly of Kahn & 
Adams, who sold out at auction at 129 


THE JEWELERS’ CIRCULAR-WEEKLY 


Eddy St. recently, has gone to Florida for 
a brief business trip. He has just. got 
settled in his new shop at 206 Weybosset 
St., room 10. 

While Edward E. Dammers, of Way- 
land, Mass., formerly of this city, was 
driving his automobile through Steeple St., 
Saturday, the machine skidded on the wet 
pavement and collided with a wagon, 
throwing the occupan‘s out. 

Harvey & Otis have removed their manu- 
facturing jewelry establishment from 183 
Eddy St. to the fourth floor of the new 
Waite-Thresher Co. building, Chestnut and 
Pine Sts. and Abbott Park. Pl., where they 
have increased facilities and floor space. 

William H. Thurber, of the Tilden- 
Thurber Co., father: of Fred B. Thurber, 
who was a member of the crew of the 
Sea Bird in its recent famous trip across 
the ocean, has presented an enlarged framed 
photegraph of the craft to the Rhode Island 
Yacht Club. 

Seeing smoke from the roof of Otis 
Bros.’ refinery, 94 Blackstone St., at 9:30 
o'clock Thursday evening, Patrolman Mc- 


‘Laughlin called engine No. 10 on a still 


alarm. The firemen found the sawdust in 
the shop had taken fire, but the flames were 
extinguished before any damage was done. 

Clarence M. Dunbar, of the Cook, Dun- 
bar, Smith Co., former commodore of the 
Rhode Island Yacht Club, who sold his 
famous power boat Artmar early in the 
season and has been out of yachting ac- 
tivities since, has just purchased the high- 
speed cruising launch Mary T. from Ston- 
ington, Conn., parties. 


The big sprinkler gong in the new 
Waite-Thresher Co. building, Pine and 
Chestnut Sts. and Abbott Park Place, 


awoke the echoes with a loud clang about 
8 o’clock last Wednesday evening, draw- 
ing a big crowd to the neighborhood. Po- 
lice officers went all over the big building 
with the watchman, but found nothing 
wrong. 

Among the foreign importations received 
through the Providence Custom House dur- 
ing the past week were the following of in- 
terest to the manufacturing jewelry indus- 
try: From Bremen—nine packages of imi- 
tation precious stones, one of glass, ware, 
one of manufactures of metal and one of 
jewelry; from Hamburg—one package of 


brushes; from Liverpool—three packages 
of manufactures of metal and one of 
enamel. 


The Silverman Bros.’ Mutual Relief As- 
sociation held its semi-annual meeting Sat- 
urday evening and installed officers as fol- 
lows: President, Harr Katz; vice-president, 
Morris Udis; recording secretary, Miss H. 
Corbett; financial secretary, Louis Sha- 
brum:; treasurer, Israel Silverman. A so- 
cial was held at the close of business and 
refreshments were served. Dancing was 
enjoyed until midnight. 

The employes of the L. S. Starrett Co., 
Athol, Mass., enjoyed a three days’ outing 
in this city and vicinity last week under 
the personal escort of F. A. Ball, super- 
intendent of the factory. The party visited 
all of the large’ manufacturing establish- 
men‘s, Roger Williams Park, the State 
House, Brown University and other places 
of interest in this city, then went to New- 
port and also visited Block Island and 
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Rocky Point, having a Rhode Island clams 
bake at the latter place. 

The Bowen building, corner of Page and 
Friendship Sts., which was badly damaged 
by fire about a month ago, has been com- 
pletely repaired and several improvements 
have been made. These include the coat- 
ing of the halls and stairways with metal 
sheathing, newly painted throughout, and 


_all windows opening out upon fire escapes 


have been pivoted top and bottom so as to 
swing freely in case of sudden egress being 
necessary. 

Employes of the A. T. Wall Jewelry Co., 
Clifford and Claverick Sts., to the number 
of 55, enjoyed the annual Summer outing 
at Bay Shore Pavilion, on the Country 
Club grounds, Warwick, Saturday after- 
noon. After lunch a series of sporis held 
the attention of the gathering until the call 
for dinner. Quick response was made to 
the latter, and the company did full justice 
to the elaborate bake prepared for the 
occasion. 

According to a cablegram from Rome, 
Fred B. Thurber and his two companions, 
on their remarkable cruise from this port 
to Italy across the ocean in the 25-foot 
yawl Sea Bird, are now on their return 
trip home. The little vessel was loaded 
on the Koenig Albert at Naples Saturday 
and started for America with the crew 
aboard the same steamer. The three daring 
seamen were the guests of honor on Friday 
of several of the yacht clubs at Sorrento, 
near Naples. 

The special committee appointed by the 
advisory council of the New England Man- 
ufacturing Jewelers’ and Silversmiths’ As- 
sociation to consider the welfare of the 
association has held several meetings, the 
last one being especially interesting, and 
several important topics were brought out 
that will be fully discussed during the com- 
ing Winter. The committee will make a 
report at the first meeting of the council 
after the vacation period, which will be 
held the first week in September. 

The vanguard of the early Fall buyers 
reached this city last week, and among 
those registered at the Crown and Narra- 
gansett hotels are: S. Hudis, of the Rosen- 
baum Co., Pittsburg, Pa.; B. Katz, of Solo- 
mon & Katz, Milwaukee, Wis.; A. L. Stone, 
of Stone Bros., Chicago; Herman Pichel, 
of Samstag & Hilder Bros., New York; 
Miss Henrietta Graf, of Berg Bros., New 
York; I. M. Oppenheimer, of M. J. Op- 
penheimer & Son, Baltimore, Md., and 
Louis R. Jacobs, of D. Jacobs & Co., Cin- 
cinnati, O. 

Admitting sufficient evidence to convict, 
Genuro Galluci was adjudged guilty of 
embezzlement of five watches, valued at 
$225, when arraigned before Judge Rueckert 
in the Sixth- District Court the other morn- 
ing and fined $200 and costs. He claimed 
an appeal and furnished surety for his ap- 
pearance to answer the charge before the 
higher court. The watches were alleged 
to be the property of James Shadaro, who 
was in-the business of selling them on in- 
stalments through Galluci. The complaint 
charged that they were embezzled July 1. 
Galluci was also charged in another com- 
plaint with signing a wrong name and ad- 
dress on the pawnbroker’s book when 
pawning certain articles with the James A. 
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ster Co. He admitted sufficient evidence 

, convict, was fined $25 and costs and 

aimed an appeal. Levino Petorini, 24 
vears of age, pawned several watches that 
were given him by Galluci, the police 
laim, and he was arraigned under three 
complaints of signing a wrong name and 
address on a pawnbroker’s book. He ad- 
mitted suffictent evidence to convict and 
was fined $25 and costs in each case, which 
he appealed. 

Albert L. Castritius, Westerly, who has 
been in Rochester, Minn., for the past six 
months, returned the past week. He left 
Westerly the first of February to settle the 
estate of his father, R. L. Castritius, who 
was in the department store business under 
the firm name of McKay & Co. After he 
had settled these affairs and had planned 
to re‘urn, Mr. Castritius was appointed 
administrator, being obliged to remain 
several weeks to settle that estate. He 
has taken over the dry goods store of 
McKay & Co., which has been in ex- 
istence for 50 years. He has secured the 
services of B. D. Shepard, of Minneapolis, 
to manage the store, and hereafter Mr. 
Castritius will conduct the store at Roches- 
ter and the jewelry store in Westerly. 








Canada Notes. 





Rudolph Brown, of Langham, Sask., is 
visiting friends in Toronto. 

William Parks, St. John, New Brunswick, 
is advertising his stock for sale. 

E. R. Bourke, Quebec City, advertises 
that he is selling out his whole stock. 

S. Kirk, Grand Rapids, British Columbia, 
and A. D. Morrison, of the same town, have 
been burned out. 

Charles N. Simmons and wife, Oso, Ont., 
have given a chattel mortgage to J. W. Rey- 
nolds for $1,000. 

S. Kirk was among the merchants burned 
out in a recent fire at Grand Forks, B. C., 
in which A. D. Morrison also sustained 
some loss. 

Staniey Jones, who pleaded guilty to the 
theft of a diamond ring from Diggins & 
Marshall, Hamilton, received a sentence of 
two months’ imprisonment. 

Samuel Frankel, 53 Yonge St., Toronto, 
has purchased the premises at that address 
from the estate of the late Sir Casmir 
Gzowski. The purchase price is said to be 
$70,000. 

The business center of Farnham, Que., 
was destroyed by fire on the night of, 
Wednesday, July 30. Among those purned 
out were Keast & Brown and Elzear Rye, 
jewelers. 

A fire which destroyed the business sec- 
tion of the town of Farnham, Quebec Prov- 
ince, on Monday, July 31, burnt out Keast 
& Brown, jewelers, whose loss is estimate 
at $10,000, and Elzear Rye, jeweler, who 
places his loss at $5,000. 

Frederick John Freeman, who several 
weeks ago stole $150 worth of goods from 
the jewelry store of Chapman Bros., 261 
Yonge St., Toronto, was on Tuesday last 
sentenced to six months’ imprisonment. 

Among the out-of-town jewelers who 
called on the Toronto trade this week 
were: W. G. Young, London; T. A. Wat- 
son, Newmarket; A. B. Galbraith, Shel- 
burne, all Ontario, and C. F. Clare, Camp- 
belltown, N. B. 


Newark. 





William G. Hagin, of the American Oil 
& Supply Co., Lafayette St., spent his 
vacation in Florida County, N. Y. 

C. J. Bioren has just returned from a 
trip through the south, visiting Baltimore, 
Washington and points in Virginia. 

Harry A. Blackford, of Gaven Spence, 
895 Broad St., left August 5 for his vaca- 
tion, which will be spent at Putnam, Conn. 

The Bernard M. Shanley, Jr., pin was 
won by Peter Bey at the weekly shoot of 
the Speedway Gun Club, held on the traps 
last week. 

Ralph Wakefield, a salesman for Burstow, 
Kollmar & Co., 18 Columbia St., has been 
spending his vacation in the Adirondack 
Mountains. 

E. N. Mandevillee, salesman for the Arch 
Crown Mfg. Co., Camp and Orchard Sts., 
returned last week from his vacation, which 
was spent at Sea Cliff, L. I. 

Julius Weinbrecht, until this Spring one 
of the members of the jewelry manufactur- 
ing concern of Burstow, Kollmar & Co., has 
been making an extended tour of Europe 
for the past four months. 

Henry Allsopp is,among the eight mem- 
bers of the Deal Golf and Country Club 
who have qualified for the club champion- 
ship. These will play each Saturday until 
the championship series is ended. 

The annual outing of the employes of the 
Essex Pearl Button Works, of Devon St., 
Arlington, was held this year at Nutley, 
N. J. Three special trolley cars were used 
to convey the party to and from the outing. 

H. Foersterling, Perth Amboy, N. J., has 
been granted a patent for a composition of 
matter to be used in extracting precious 
metals from their ores. L. J. Farrell, of 
Jersey City Heights, has been granted a 
patent for a fountain pen. 

Joseph E. Garabrant, of the jewelry man- 
ufacturing firm of Moore & Sons, Inc., 22 
Green St., has been spending his vacation 
in the White Mountains. The trip was taken 
in an auto and Mr. Garabrant visited many 
interesting places en route. 

Richard H. Veale, Jr., has been on a trip 
through the New England States in the in- 
terests of Thurstans & Waters, 50 Columbia 
St.,. during the past week. Among other 
large cities on his route were Boston, Wor- 
cester, New Haven and Bridgeport. 

C. H. Davidson, salesman for Kohn & 
Co., Camp and Orchard Sts., has started on 
his trip through the middle west, stopping 
first at Pittsburgh. Henry H. Holbert, an- 
other salesman for the same company, left 
last week for a trip through the eastern 
States. 

New Jersey retail jewelers were repre- 
sented by three delegates at the convention 
of the American National Retail Jewelers’ 
Association, held last week at Richmond, 
Va. They were Jean R. Tack, of this city; 
Otto Roggenkamp, Elizabeth, N. J., and 
John Harris, Trenton. 

Jacob Rinko de Roos, a Manhattan jew- 
eler, whose home was at Rockaway, L. L., 
died on Sunday of last week in St. Eliza- 
beth’s Hospital, Elizabeth, N. J., from 
typhoid fever after an illness of 21 days. 
Mr. Rinko de Roos was a native of Hol- 
land. He was 28 years old and was un- 
married. The interment was at Linden and 
Rosedale Cemetery. 
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Theodore C. Mertz, manufacturing jew- 
eler, Johnson St.; William H. Schwartz, of 
Wm. H. Schwartz & Co., manufacturing 
jewelers at 555 Mulberry St., and Matt. 
Stratton, of Alling & Co., 138 Orchard St., 
took part in the fifth annual casting tourna- 
ment of the Asbury Park Fishing Club, 
which was held last Saturday on the fish- 
ing grounds at Park and Eighth Aves. 

Curtis R. Burnitt, of the American Oil & 
Supply Co., acting as president of the Board 
of Trade, attended a meeting of the officials 
of the cities of Newark and Elizabeth and 
of the trade boards of those cities, held 
Thursday of last week in the Newark 
Board of Works’ rooms. The meeting was 
at the call of the Newark Board of Works 
to consider an application for the pier 
head line along the westerly side of 
Newark Bay. 

Louis V. Aronson, president of the Art 
Metal Co., Mulberry St., is greatly inter- 
ested in Summer work for poor children. 
He is a member of the Newark playground 
commission and recently he entertained 3,000 
boys and girls of all ages with a free mov- 
ing picture show at the Prince St. play- 
ground. A high standard of order was 
maintained by the volunteer police force 
aided by the boy scouts. Last week Mr. 
Aronson and W. S. Rich gave 60 inmates 
of the Hebrew Orphan Asylum, of Newark, 
an outing at Hillside Park. 

The baseball tcams representing the Jones 
& Woodland Co. and Durand & Co., who 
are tied for the championship of the league 
for this year, will play off the tie game on 
Saturday, Aug. 19. “Pop” Deitrich, a 
former member of the Orange ball team, 
now playing with the team from Carter, 
Howe & Co., will umpire the game. At 
the weekly meeting of the league on Thurs- 
day night of last week the disputed game 
of June 24 between the Carter, Howe & 
Co. and Shiman-Miller Mfg. Co. teams was 
ordered played on Saturday, Aug. 12. These 
teams hold respectively third and fourth 
positions at the present time. It was also 
decided at last week’s meeting to hold an 
outing on Saturday, Sept. 9, at Heidelberg 
Park. There will be a game of ball on this 
date between the champions and the AIl- 
Stars. In addition to the ball game, the fol- 
lowing athletic events were decided upon: 
100-yard dash (open event); standing 
broad jump (open event); base-running; 
shot put, and throwing the baseball. There 
will be prizes for each event. 








Connecticut. 


Walter Taft, secretary of the C. F. Mon- 
roe Co., Meriden, is enjoying a vacation 
in Maine. 

J. M. Halienback and C. D. Morris, Wal- 
lingford, left last week for a visit to Port- 
land, Me. 

The second annual outing of the fore- 
men of the New Haven Clock Co., move- 
ment department, was held last week and 
was largely attended. A fine shore dinner 
was served, over which F. W. Gerding 
presided as toastmaster. 

The entire stock of jewelry of L. A. 
Martinez, Ansonia, is being sold out at auc- 
tion and L. A. Martinez, proprietor, will go 
to Binghamton, N. Y., where he has pur- 
chased a jewelry store. The auctionecrs 
are Comrie & Brokaw, of New York. 
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Boston. 


D. C. Percival, Sr., has been at Lake- 
side, N. H., during the past week. 

The New England Watchmakers’ Club is 
to have its Summer outing Aug. 20. 

Reginald C. Heath, of Bigelow, Kennard 
& Co., has returned from Mattapoisett. 

Kelsie McKeen, salesman for the Thomas 
Long Co., is at Savin Rock, West Haven, 
Conn. 

\. T. Maynard, of Maynard & Co., has 
returned from a recreation trip to Rock- 
land, Me . 

Charles L. Depollier, head of the Dubois 
Watch Case Co., was one of the trade vis- 
itors of the week. 

Miss Carman, 
C. A. W. Crosby 
the firm’s employ. 

John W. Sherwood, vice-president,. of the 
Solidarity Watch Case Co., visitor 
to the trade last week. 

Charles G. Perry, vice-president of the 
Ripley-Howland Mfg. Co., is touring in the 
White Mountain region. 

James H. Parks, of the diamond depart- 
ment of Bigelow, Kennard & Co., has been 
on a vacation trip to Martha’s Vineyard. 

C. U. Barry, watchmaker for D. C. Per- 
cival & Co., has returned with his bride 
froma their wedding trip to the Provinces. 

E. C. Fitch, president of the Waltham 
Watch Co., is back from a six weeks’ stay 
at his hunting and fishing camp in Labra- 
dor. 

Frank E. Folsom, silverware buyer for 
Bigelow, Kennard & Co., has been on a 
business visit to New York City the past 
week. 

W. J. Nathan, of Nathan & Hurst, goes 
next week on a trip to Bermuda for a 
sea voyage and a brief period of rest on 
the island. 

C. A. Woodsome, of the E. B. Horn Co., 
is at his cottage at Crow Point, Hingham, 
for the Summer, motoring to Boston to 
business daily. 

M. N. Smith, of the Smith Patterson 
Co., was back at his desk, last week, after 
an extended outing with his family in a 
tour of Europe. 

William B. Tilton, traveler for D. C. 
Percival & Co., has returned from his va- 
cation and starts out this week with new 
Fall sample lines. 

Foster Blakeley, who represents the Bos- 
ton office of the Poole Silver Co. on the 
road, is at Kennebunk, Me., for a brief re- 
spite from business. 

Henry L. Reynolds, head of the retail 
watch department of the Smith, Patterson 
Co., is at Five Islands, Me., with his fam- 
ily, for a part of August. 


saleswoman for 
has returned. to 


former 
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R. Luftig, heretofore in room 27, Jew- 
elers’ building, now occupied by Edward 
Kirby, is temporarily in room 52, pending 
the fitting up of room 57 for his use. 

Frank F. Davidson, of the Thomas Long 
Co., is at China, Me., his Summer place, 
for an outing. Charles W. Davidson, of 
the same company, has just returned from 
a vacation trip in Maine. 

E. M. Wilder, trade engraver, is back 
from an outing at Belgrade Lake, and Ern- 
est Langford, his assistant, has gone to 
P!ymouth, Mass., where he has a Summer 
place, for the current month. 


Louis F. La Pointe, head of the jewelry 
department of the Jordan Marsh Co., who 
has been buying novelties in Vienna, Ber- 
lin and Paris for the past two or three 
weeks, sails Aug. 12 on h‘s return voyage. 

Miss S. Gertrude MacPherson, who re- 
signed her position as buyer of gold-plated 
jewelry for the Smith, Patterson Co., re- 
cently, is to be married, Aug. 24, in Ja- 
maica Plain to Charles Bendix of this 
city. 

Aibert Johnson, formerly inside 
man in the wholesale department of the 
Smith Patterson Co., has been transferred 
to the traveling force, and is showing sam- 
ple lines for the concern in a number of 
New England cities. 

A. Clothier has leased the entire building 
at the corner of Franklin and Washington 
Sts., the second floor of which is occupied 
by Jason Weiler, jeweler, who may be ob- 
liged to vacate the store, as the new lessee 
is likely to require the entire building. 

The Waltham Watch Co. has set at work 
this fall a larger number of new hands 
than usual. Most of them are employed 
on the new models which the company is 
putting on the market to meet the call for 
a low-priced movement. 

Joseph M. Lind, jewelry department 
salesman for the Jordan Marsh Co., has 
returned to busitiess after an 
several days, due to illness. Robert Evans, 
of the clock department, is back from an 
automobile tour in New York State. 

A. W. Armington, of Shreve, Crump & 
Low Co. arrived home from Europe last 
week, and Charles H. Crump and R. Stan- 
ley Sanderson, who have also been abroad 
several weeks, sailed on the Arabic for this 
side Aug. 1. 

Wiiliam H. Prescott, head of the whole- 
sale clock department of the Smith Patter- 
son Co., has returned from a trip to the 
Provinces with vivid recollections of last 
week’s New England coast hurricane, in 
which the steamship St. George, on which 
he was a passenger, was caught. 

Frank W. B. Pratt, head of the Pratt 
clock establishment, on Franklin St., who 
has been at Cape Porpoise, Me., for his 
24th annual visit, has returned and taken 
a cottage at Marblehead, Mass., for the 
remainder of the Summer, intending to 
make daily trips to and from business. 

Reginald W. P. Brown, of the Nelson 
H. Brown clock house, is one of the pro- 
moters of E. S. Lincoln-R. W. P. Brown, 
Inc., Brookline, electrical engineers, cap- 
italized at $250,000, and chartered under 
Massachusetts laws, last week, by Messrs. 
Brown, Lincoln and Arthur T. Johnson. 

Boston Police H-sadquarters received a 
cable message Aug. 1 from _ Inspector 
Lynch, stating that he and Inspector Mor- 
rissey sailed on that date from Libeau, 
Russia, having in custody Harris Rothstein, 
who is wanted here under an indictment on 
the charge of robbing the Ullian jewelry 
store. 

A sale of part of the site of the Adams 
House in Boston last week to the proprietor 
of that hotel by the Federhen heirs re- 
called the Federhen firm, once among the 
most prominent in the Boston jewelry trade. 
The property was acquired by the late 
John Federhen, Sr., in 1821, and had been 
in the family’s possession ever since. 
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3uyers in town during the week include 
H. Proodian, Worcester, and his brother 
C. Proodian, Nantucket; E. F. Welcl 
Westboro; C. L. Barnard, Milford; J. F. 
Whiting, Andover; A. E. L. Scotton, Ips- 
wich; Jj. O. Bailey, Marlboro: F. N. 
sett, Bridgewater; E. S. Burnham, Essex 
S. Solomon, Salem, Mass., and John Stark, 
St. John, N. B. 

Arthur C. Smith, Boston representativ: 
of the Crescent Watch Case Co. and other 
lines, who has been occupying room 3k, 
Jewelers’ building, is temporarily in on 
of the rooms formerly leased by the 
Waltham Watch Co., which has been va 
cant since the latter's removal to Franklin 
St. Remodeling of room 58 for other ten- 
progress. 

P. Hanley, dealer in cut 
Federal St.. has concluded arrangements 
to represent the Richter Mfg. Co., Provi- 
dence, with its silver deposit ware lines in 
this city. Frank F. Carpenter, treasurer 
of the Richter Co., was here last week in 
conference with Mr. Hanley relative to 
the subject, and samples are soon to be 
opened on Fall designs. 

Eugene J. Campbell, head of the watch 
department of B'gelow, Kennard & Co., has 
returned from a visit to his former hoine 
in Yarmouth, N. S., where he participated 
in the “old home week” celebration. Ar- 
thur C. Vose, salesman for the house, is at 
Orr's Island, Casco Bay, Me. James H. 
Parks, head of the diamond department, 
has been taking his vacation at Province- 
town, Mass 

Henry Glorieux, a former employe of the 
Ripley-Howland Mfg. Co., who has been 
located for a number of years in Newark, 
N. J., first as a jewelry manufacturer and 
later as a real estate dealer, was a welcome 
visitor in town during the week. He was 
greeted at the Ripley-Howland plant by 
three men who were his fellow-workmen 
there 44 years ago and have been with the 
concern ever since—Walter Nicoll, Willi- 
lam H. Barker and William B. Walker. 

The convention of the “ad” men in this 
city, last week, attracted a great deal of at- 
tention from the general public. Much 
publicity was given to it by the newspa- 
pers, as a matter of course, and one of 
the features of the entertainment program 
was a trip Wednesday to the Waltham 
Watch Co.’s factory, where the visitors 
were given a cordial reception by Harry L. 
Brown, the treasurer, and other officials, 
being shown over the plant and tendered a 
luncheon. 

3yron G. Lowell, Watertown, Mass., has 
gone to Maine for the month of August, 
in accordance with his annual custom. Mr. 
Lowell is one of the oldtime clock and 
watch repairers, and there are few antique 
timepieces with whose style he is unfa- 
miliar. Each year he combines business and 
pleasure at this season, by traveling through 
“down east” rural districts and setting the 
clocks of the grangers in order. He ex- 
pects to visit a large part of Lincoln Coun- 
ty, Me., on this trip. 

Reorganization of the American Soda 
Fountain Co. is contemplated, in accord- 
ance with a report of a cémmittee appoint- 
ed to consider the project. The committee 
proposes a company organized under 
Maine laws to take over the New Jersey 
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orporation, with a capital of $1,250,000 in- 
stead of $3,750,000, as at present. The 
tock is to be all of one kind and ex- 
-+hanged on the basis of 90 new shares for 
1) old first preferred, 744 new shares for 
100 old second preferred and 2% new 
shares for 100 old common. 

Joha Stark, of St. John, N. B., was among 

« buyers in town in the past week. 

Frank J. Chase, of Chase & Pindar, ha- 
sone to the White Mountain region on a 
no.oring trip. 

H. A. Martin, head of the wholesale cut 
glass department of the Smith-Patterson 
Co., is taking a rest from business at Brant 
Rock. 2 

Harry B. Hollis prolongs his stay this 
week at the Hotel Wentworth, Newcastle, 
\. H., to about 10 days, instead of making 

nly a week-end trip. 

Miss Story, former buyer of the brass 
coods department of F. Vorenberg’s, has re- 
inquished her position there and is suc- 
cceded by Miss McCarthy. 

Charles H. Crump, of the Shreve, Crump 
& Low Co., has re.urned from a European 
tour covering about three months’ time. 
He was accompanied by Mrs. Crump and 
by R. Stanley Sanderson, of the concern. 
“Herbert M. Ford, buyer for the Mitchell- 
Woodbury Co., went to western Massachu- 
setts last week on his vacation. Warren H. 
Ford, salesman for the house, has returned 
from an outing at Kingston, N. H. Warren 
A. Merrill, of the company’s hotel depart- 
ment, has gone to Onset, Mass., for his 
midsummer recreation period. 

Comparative statistics, based upon the 
census figures relating to the jewelry in- 
dustry in this State and Rhode Island, 
were read here with much interest, when 
announced from Washington, Aug.1, and 
published in the last issue of THe JEweL- 
ERS’ CIRCULAR-WEEKLY. Rhode Island’s 
jewelry output for 1909, the year under 
comparison, was valued at $20,685,100, 
against $15,210,738 for Massachusetts, an 
excess for the former of $5,474,362. Mas- 
sachusetts led on value of silverware out- 
put by $340,436, with a total of $6,538,736, 
against $6,198,300 for Rhode Island. 

Inspectors from police headquarters on 
\ugust 1 took into custody Harry Finkle 
and George F. McCarty, charged with the 
larceny of a watch and chain valued at $65 
July 20 from Edward H. Dunbar, of Nor- 
wood, Mass., a retail jeweler. Mr. Dunbar 
first missed the watch while walking from 
the Jewelers’ building, this city, to the South 
station to take his train for Norwood. He 
immediately notified the police and was able 
to give them the number of the watch. Two 
days later he was notified that it had been 
pawned with Max H. Mirkin, of 78 Cam- 
bridge St., for $20, and he redeemed the 
timepiece. The sequel came August 1 when 
Finkle reappeared with another watch at the 
same pawnbroker’s shop. Mr. Mirkin re- 
fused to loan any money on it and when 
Finkle left Mirkin locked up his store and 
followed him, hailing an officer on the way 
who joined him in the pursuit. When they 
came up with Finkle he was in the com- 
pany of McCarty and both were placed un- 
der arrest. 








Liesemer Bros. have succeeded Louis J. 
Liesemer, Detroit, Mich. 
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North Attleboro. 





William H. Bell has returned from a two 
weeks’ outing in Canada. 

The Webster Co. closed its factory last 
Saturday evening for one week. 

N. T. Wright will represent G. C. Hud- 
son & Co. in New York in the future. 

T. Charles Perkins left Monday on a 
three months’ trip in the interest of R 
Blackinton & Co. He spent last week at 
Hyannis on a vacation. 

George Livingston, Jr., is traveling 
through the New England States in the in- 
terests of the Watson-Newell Co. 

Harry Booth and Robert Squire, two 
local jewelry salesmen, are enjoying an 
automobile trip through New York State. 

H. A. Cowell, of the Plainville Land Co., 
was in town last week, interviewing manu- 
facturers of this town about occupying the 
proposed new building in Plainville. 

Winthrop L. Tidd, treasurer of the Han- 
lon Thornton Co., has filed the following 
corporation report: Machinery, $2,388; 
cash and debts receivable, $2,354: manu- 
factures and merchandise, $3,400; patent 
rights, $10,000; profit and !oss, $8,769; to- 
tal, $26911. Capital, $25,000; accounts pay- 
able, $1,911; total, $26,911. 

The majority of the jewelry firms re- 
sumed operations on Monday morning, 
after being closed all last week for the an- 
nual vacation period. Never before in the 
history of the town has the closing period 
been so universal, and a large number of 
the manufacturers have expressed the hope 
that the practice will be in vogue again 
next year. The firms in the Riley building 
will not resurne work until next Monday 


- Attleboro. 








W. H. Saart is enjoying an automobile 
trip through the White Mountains. 

Charles O. Sweet and wife are at Nan- 
tucket, Mass., for a short vacation. 

S. O. Bigney & Co. have located their 
Chicago office in the Heyworth building. 

Ralph Hoxsie, of Mason, Howard & Co., 
is making a trip through the middle west. 

George Heywood, New York salesman 
for the Horton, Angell Co., was in,town 
last week. 

Chester Howard, salesman for the W. E. 
Richards Co., enjoyed a rest at Cape Cod 
last week. 

Col. S. O. Bigney was in New York last 
weck, making arrangements for beginning 
a fight upon the illegal stamping of plated 
jewelry. 

The third annual outing of the Mossberg 
Co. was he'd last Saturday at Rocky Point. 
Athletic games were held and an excellent 
shore dinner enjoyed. 

The nomination pap-rs of Edward A. 
Sweeney, president of W. H. Wilmarth & 
Co., candidate for re-election as representa- 
tive, were filed this week. 

George H. Berthold has been granted a 
patent for a fob chain, bracelet, etc., and 
for the method of making the same. He 
has assigned both to the Metallic Co., At- 
tleboro. 

The first annual excursion of the C. M. 
Robbins Co. will be held at Rocky Point, 
Aug. 19. The committee in charge of the 
affair consists of J. E. Straker, O. Nelson, 
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G. Mullin, R. C. Thompson, F. Swim and 
H. J. Clegg. 

The State Commissioners of Gas and Elec- 
tric Companies will not consider the re- 
quest of the Attleboro Board of Selectmen 
for a hearing upon the cost of gas in Attle- 
boro until September. 

Carl J. Gronvald was fined $20 in the 
District Court, iast Wednesday morning, 
for not properly keeping the records of his 
boiler at the plant of the Attlebore Mfg. 
Co. Inspector H. A. Sullivan, Fall River, 
was the complainant. 








Washington, D. C, 





William W. Lever, 60 years old, a dia- 
mond broker who had made his headquar- 
ters in Washington for the last eight years, 
was taken in charge last week by the police 
and sent to the Washington Asylum Hos- 
pital. Later relatives made arrangements 
for his removal to his home in Newark, 
N. J. Lever called at police headquarters 
one night last week, and told a story about 
having been confined for two days in a 
room in a downtown hotel. After detectives 
had investigated his story, it was decided 
to send Lever to the hospital for observa- 
tion as to his mental condition. Before 
going in the diamond business Lever was 
a crack rifle shot with a Wild West show. 

Efforts are being made by the Washing- 
ton police to get some trace of an alleged 
bogus r<presentative of the Elgin Watch 
Co., who was in this city several days last 
week. According to the police, the man ad- 
vertised in the local newspapers for agents 
and collectors. He claimed that he was 
the factory r-presentative of the Elgin Co. 
and was about to commence a wholesale 
selling campaign in Washington. He en- 
deavored to obtain a $50 cash deposit from 
persons he hired, as “evidence of good 
faith.” So far as the police learned, he 
did not get any money. Several persons 
who answered the advertisements became 
suspicious and notified the police. The 
watch company was communicated with 
and advised the police that the man was 
unknown to them, In the meantime, how- 
ever, he had left the city. 


Harrisburg, Pa. 











The Conlyn jewelry store in Carlisle has 
been moved to the adjoining building. 

William F. Day, Millersburg, this county, 
has removed to Waynesboro, where he will 
conduct a jewelry store. 

The dedication of the bronze memorial 
tablet at Camp Curtin, this city, has been 
set for Oct. 14. It is being made in Read- 
ing, and will be suitably inscribed. 

Thursday of this week the Greencastle, 
Pa., stores were all closed to enable the 
business men to attend the annual outing of 
the Business Men’s Association at Pen- 
Mar. 

Harrisburg merchants will be largely rep- 
resented at the coming annual convention 
of the Pennsylvania Retail Merchants’ As- 
sociation to be held in Lebanon. Wilmer 
Crow, this city, is president of the State 
Association. 








E. L. Peisar, Glenwood Springs, Colo., 
has been succeeded by J. W. Rawles. 
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Chicago Notes, 





R. S. Church is on a trip to Seattle. 

Mr. and Mrs. L. Bach are at Colorado 
Springs, Colo. 

C. E. Bunker is taking a vacation at 
Michigan City. 

W. W. Beckwith is spending a vacation 
at Bridgehampton, L. I. 

Frank J. Barton, of the Catlow-Barton 
Co., was here last week. 

O. A. Starke, of the Star Watch Case 
Co., was here last week. 

Frank E. Behrendt has severed his con- 
nection with Ferdinand Hotz. 

E. V. Wendell, of the Western Watch 
Case Mfg. Co., is in New York. 

Reuben W. Cohen, with the Geo. H. Ca- 
hoone Co., is on an eastern trip. 

Al Kolker, with the Juergens & Andersen 
Co., returned to Denver last week. 

Henry Freund, of Henry Freund & Bro., 
spent a few days here last week. 

Lou Berger, with Enos Richardson & 
Co., visited the trade here last week. 

A. R. Kamberg, with L. H. Schafer & 
Co., is on a trip through Wisconsin, 

Mrs. Herbert W. Allen is at South Fram- 
ingham, Mass., on a visit to her brother. 

W. T. Loud, representing Allsopp & 
Long, visited the trade here last week. 

O. E. Benkendorff, with the Adelphi 
Silver Co., is on a middle western trip. 

M. G. Evans, with Norris, Alister & Co., 
is on a trip through Illinois and Missouri. 

W. T. Hixson, of El Paso, Tex., was 
here last week on his way home from the 
east. 

H. M. Lorish, with the Alvin Mfg. Co., 
is on a trip through Minnesota and Wis- 
consin. 

G. S. Titus, representing the Poole Silver 
Co. and the A. J. Gannon Co., is on a trip 
northwest. 

Geo. E. Strawn, of E. A. Dayton & Co., 
has returned from a two months’ vacation 
in Nebraska. 

A petition in involuntary bankruptcy has 
been filed against the United States Mail 
Order House. 

Otto Kortkamp, of St. Louis, Mo., passed 
through here last week on his way to Elk- 
hart Lake, Wis. 

Bach & Co. have gone into the loose and 
mounted diamond business in addition to 
their watch business. 

Hamilton B. McKinley, with the Elgin 
National Watch Co., has returned from an 
extensive western trip. 


The Elgin National Watch Co. has de- 
clared a regular quarterly dividend of 2 
per cent., payable Aug. 1 last. 

C. T. J. Delaporte, formerly at Berlin, 
Wis., has opened a new jewelry s‘ore at 
Moline, Ill. He was here last week. 

Claude Seymour, of Otto Young & Co., 
returned from a three months’ European 
trip last week, accompanied by his wife. 

S. O. Bigney, of S. O. Bigney & Co, 
spent a few days here last week visiting 
his Chicago representative, Mr. Badgley. 

Among the diamond men here last week 
were: Jac. E. Judels, of Henri E. & Jos. E. 
Judels, and Albert E. Levy, of Marchand 
Freres. 

R. T. Kleckner, with the Theodore W. 
Foster & Bro. Co., is in the northwes:. A. 
W. Schumann, with the same concern, is 
in the south. 

Lou Fleming, now with Joseph Fahys & 
Co., will take charge of the watch-case de- 
partment of the South Bend Watch Co. 
about Aug. 15. 

J. L. Clement, formerly with K. Ernst, 
Danville, Ill. was here last week buying 
his opening stock for his new store at 
Hartford, Mich. 

Mrs. O. N. Kircher, jewelry buyer for 
the Harned & Von Maur Co., Davenport, 
Ia., stopped over here last week on her 
way to New York City. 

The E. Howard Clock Co. recently in- 
stalled a tower clock at Lyons, Kans. The 
clock has four dials, each six feet in height, 
hour strike, and the bell weighs 1,400 
pounds. 

B. R. Fischer met with a peculiar acci- 
dent last week. While in a clothing store 
on W. Madison St. he fell through an 
open trap door to the cellar and severely 
hurt his right leg. 

A man giving the name of John Barker, 
who is believed to be Jay Duryea, was ar- 
rested here last week. Duryea is wanted in 
connection with the diamond robbery of 
H. T. Reed, Los Angeles, Cal. 

F. G. Thearle, of the C. H. Knights- 
Thearle Co., returned from Richmond, Va., 
this week, where he attended the A. N. 
R. J. A. convention. Mr. Thearle is the 
secretary of the National Wholesale Jew- 
elers’ Association. 

Finley M. Drummond, formerly with the 
Towle Mfg. Co., is one of the incorporators 
of the Utica Clay Mining & Transportation 
Co., a subsidiary corporation of the Utica 
Fire Brick Co., of which Mr. Drummond 
is secretary-treasurer. 





Chicago wholesale jewelers will be 
slightly inconvenienced by the new fac:ory 
law which prohibits the employment of fe- 
males in any capacity over 10 hours a day. 
Especially during the holiday season will 
this be felt, as it is the custom then to 
work nights in order to fill orders. 

Mr. and Mrs. J. L. Felsenthal arrived 
from Europe last week, bringing with them 
the body of their daughter, Florence, who 
died at Marienbad. The funeral was pri- 
vate and took place last Thursday, the in- 
terment being at Rosehill Cemetery. Mr. 
Felsenthal is indignant over the way he 
was treated after his daughter died, the au- 
thorities at Marienbad charging him alto- 
gether $1,500 to prepare the body for 
shipment. 

Among the out-of-town jewelers here 
last week were E. Peck, Carl Oesterle and 
Robt. Kiep, Joliet, Ill.; F. H. Peters, Mo- 
line, Ill.; M. Plain, Aurora, Ill.; F. A. 
Marean, Belvidere, Ill.; C. F. Graff, Elk- 
horn, Wis.; Mr. La Fountain, Gibson City, 
Tll.; John C. Jones, Tucumcari, N. Mex.; 
Gordon Overstreet, Hoopeston, Ill.; Geo. 
Olin, Janesville, Wis.; Frank Le Bron, 
Keokuk, Ia.; W. T. Hixson, El Paso, Tex.; 
C. T. J. Delaporte, Moline, Ill.; Samuel J. 
Strickler, Salina, Kans.; Geo: B. Stager, 
Winona, Minn.; Geo. K. Munroe, Grand 
Forks, N. Dak.; Otto Kortkamp, St. 
Louis, Mo. 








New Orleans, La. 





Leonard Krower, who is at present con- 
valescent in New York, is expected back 
in New Orleans in four weeks. 

Richard Hunken, representing Allsop & 
Allsopp, spent four days in New Orleans 
this week, stopping at the Cosmopolitan 
Hotel. 

Ed. Hasse, representing R. Wallace & 
Sons Mfg. Co., is stopping at the St. 
Charles. Irving Clark, representing Reed 
& Barton, is also in town. Mr. Holden, 
for the Alvin Co., is at the Grunewald. 

Coleman E. Adler furnished two of the 
most handsome loving cups that will be 
run for as first prizes in the Picayune’s 
New Orleans-to-Memphis Automobile Tour, 
which starts Aug. 12 in front of the Pica- 
yune building. 

Louis Hausmann, president of T. Haus- 
mann & Sons, has left New York after 
making extensive purchases, and is with his 
family, stopping at the Cedar Lake Park 
Hotel, Schlesingerville, Wis. 
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The Next Chapter 


of this interesting romance will ap- 
pear shortly. It shou/d appear in 
your store. If it doesn’t, it may be 
because you are not alive to the 
wisdom of aggressive efforts for 
business at this time, or, perhaps, 
you are not availing yourself of the 
many advantages offered you by 

















The Allen Superior 
Diamond Service 


These advantages—in Quality, Price, Assortment and Speedy Deliveries, 
memo, or stock—are pronounced and widely recognized. It will’ 
pay you to “catch on.” 


The “Engagement Season”—(which after all is but a part of your 
diamond business) is by no means over. It is just fairly under way. 


From now on, expect a renewal of active diamond demand— 
which will profit you greatly if you are prepared. Good stones 
at August prices (Herbert W. Allen & Co. prices) are a wise invest- 
ment for both present and later needs. 


Just how can we serve you to-day? Write us! 


Herbert W. Allen & Co. 


Importers 


Diamonds of Character and All Other Precious Stones 
Loose and Mounted 
31 North State Street P. O. Box 353 
Chicago, U. S. A. Cincinnati, Ohio 


“The Seal of 
Superior Service’’ 











\ugust 9, 1911. 


San Francisco. 





Mr. Harris, representing Lehrberger, Ar- 
ner & Co., is now covering the San Joaquin 
Valley and was recently in Tracy. 

E. V. Saunders, treasurer of A. I. Hall 
& Son, has returned from a short business 
trip to the southern part of the State. 

H. H. Wiendieck, a pioneer retailer of 
Red Bluff, Cal. was here recently and 
alled on a number of the local wholesalers. 

E. Languetin, of Harris & Languetin, has 
reurned from an extended vacation, hav- 
ing covered a large stretch of territory on 
his motorcycle. 

Louis R. Thompson, traveling for Roth- 
schild & Hadenfeldt, left last week on a 
trip along the coast that will be of several 
weeks’ duration. 

C. A. Parlin, who for some time was 
located in this city, is now in Yreka, Cal., 
where he is filling a position in Ralph 
Lake’s jewelry store. 

Ben Fershstand, who was here recently 
purchasing a new stock of goods and store 
fixtures, has opened for business at Miron, 
a town in the oil fields. 

Henry Abrams, of the Henry M. Abrams 
Co., is back from a short out-of-town busi- 
ness trip. He describes conditions in the 
country districts as being rapidly improv- 
ing. 

Lack Lewis, representing H. C. Van Ness 
& Co., who recently returned from a trip 
through southern California, has left on his 
regular Fall trip through the northwest and 
will be away for several weeks. 

Walter E. King, Stockton, Cal., was here 
on a business mission this week. He brings 
word that the firm of Powell, McKee & 
Co., Sacramento, Cal., has disposed of its 
business to Larson & Elliott, a new firm. 

A. F. Debrowsky, Redding, Cal. is 
expected to pay a visit to this city shortly 
to make selections of stock and fixtures for 
the new store he is to open there shortly. 
A fine store has been leased and this will 
be fitted up in high class style. 

The bold thieves who entered the store 
of Miss Anna L. Silveira at 72 Jackson St. 
a couple of weeks ago and made away with 
goods valued at fully $12,000 have not been 
apprehended, although detectives have been 
busy on the case. An accurate description 
of the goods stolen has been secured and a 
close watch will be made in the leading 
coast cities for goods offered for sale. 

W. J. Lindrow has leased a small store 
at 17 Kearny St. and will open a jewelry 
establishment there some time during the 
present month. The location is regarded 
as being a very satisfactory one, being but 
a few doors from Market St. and on a well 
traveled street. It will be close to the store 
of the Baldwin Jewelry Co. and across the 
street from A. Andrew’s new Diamond 
Palace. 

Gaston Noel, a retail jeweler located in 
the Phelan building, who disappeared re- 
cently owing local wholesale houses large 
sums, has not been found, although the au- 
thorities are making strenuous efforts to 

apprehend him. Noel was formerly in busi- 
ness on Fillmore St. and previous to his 
business experience there was employed in 
New York. It was his practice not to buy 


heavily from any one firm, but to spread his 
patronage to many concerns. 


Not until he 


had disappeared was it known that he had 
been securing goods from almost all of the 
local firms handling gems. 


Milwaukee. 











News has been received in Milwaukee 
that Otto Nelson, well-known jeweler of 
Peshtigo, Wis., was painfully injured re- 
cently while repairing his automobile. 

News has been received in Milwaukee of 
the death of Mrs. Goldie Kemnitz, wife of 
Edward W. Kemnitz, a jeweler connected 
with R. B. Anger & Co., Oshkosh, Wis. 
Mrs. Kemnitz had been ill for a year and 
a half, and her death was not unexpected. 

Several finds of valuable pearls were re- 
ported from various sections of Wiscon- 
siti last week. Phillip Ullins, Edgerton, 
found a perfect 14-grain pearl in the Cat- 
fish River, for which he has refused $500. 
Harry Schmidt, a 15-year old boy of 
Prairie du Chien, secured a 3l-grain pink 
specimen, for which William Moore, a 
pearl dealer of Prairie du Chien, has of- 
fered $800. While the mad rush for pearls 
during the low stage of water in the Mis- 
sissipi in 1910 greatly depleted the clam 
beds in some séctions, the harvest thus far 
this season has been satisfactory. 

Jewelers all over the State are endeavor- 
ing to evolve some plan which will allow 
them to handle the coming holiday trade 
satisfactorily and yet not violate the new 
law relating to the working hours of wo- 
men and girls. The new act limits the 
working hours of females to 10 in the day 
time, eight in the night time, and a total 
of 55 per week. It will be necessary, in 
most cases, for the jewelers to keep their 
places of business open two or three even- 
ings per week during the holiday season 
and have their employes start later in the 
morning or take a part day off occasionally 
in order to keep the total number of hours 
down to 55 per week. 

Robberies of two jewelry stores about 
Wisconsin have just been reported to the 
Milwaukee police. Burglars, thought to 
have come from Chicago, recently broke 
into th: show windows of Christianson 
Bros., Racine, Wis., and were evidently 
frightened away before they completed the 
job, as they took only nine watch cases, 
leaving considerable valuable jewelry in the 
window. The watch cases were valued at 
only a small sum, while watches rings 
and other articles of jewelry in the win- 
dow were worth hundreds of loilars. 
Sneak thieves broke into the jewelry store 
of Joseph Faris, Fond du Lac, Wis., took 
several watches, various small articles and 
$62 in cash. 








The storeroom stock of jewelry formerly 
owned by J. B. Tary, Benwood, W. Va., 
who went into the hands of a receiver re- 
cently, has been purchased by F. Barger, 
who will continue the jewelry business 
under his own name. 

The bankruptcy case of Chas. E. Hodgen, 
Kokomo, Ind., noted last week, has been 
referred to the referee in bankruptcy, Harry 
C. Sheridan, Frankfort, Ind., and it is un- 
derstood a meeting of the creditors will be 
held in Kokomo at the office of Morrison 
& McIntosh for the purpose of appointing 
a trustee. 
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Denver. 





Mr. Clark, of the International Silver 
Co., was here this week. 

Albert E. Lee, Pacific Coast agent for H. 
A. Kirby Co., and the S. Cottle Co., visited 
Denver this week. 

Charles F. Goddard, who represents the 
Morgan & Allen Co., and other concerns, 
is visiting the trade. 

Leroy Strasburger, representing L. Stras- 
burger’s Son & Co., and the LeRoy Mfg. 
Co., New York, is in the city. 

Paul G. Storm, with Reed & Barton, 
Taunton, Mass., visited the local jewelers 
this week while on his honeymoon. 

George C. Lenfestey, representing the 
De Passe Mfg. Co., and Sansbury & Nellis, 
is here showing a complete fall line. 

T. B. King, of the W. W. Hamilton 
Jewelry Co., has started on a business trip 
through the State. He will be absent a 
month. 

R. A. Kettle, manager of the Chicago of- 
fice of the Waltham Watch Co., and Mr. 
Warren, of the Elgin National Watch Co., 
are calling on the trade in Denver. 

R. L. Clark, representing Wilcox & 
Evertson and the Wilcox Silver Plate Co., 
is in the city with his wife, who accom- 
panies him on a two-months’ trip. 

J. J. McGary, of the McGary Jewelry & 
Silver Polish Co., has returned from a 
10-months’ trip through New York State, 
Pennsylvania and the east. He reports 
business very good. 

Among the Colorado jewelers visiting 
the local trade during the week were: I’. 
A. Eaves, Idaho Springs; William Bren- 
nan, Brennan Bros., Loveland, and L. E. 
Gardner, Longmont. 








San Diego, Cal. 





D. G. Hall, watchmaker, formeriy with 
J. Jessop & Sons, has gone with the C. W. 
Ernsting Co. 

W. H. Peters, wholesale manufacturing 


-jeweler, with place of business in the Tim- 


kin block, has closed out his establishment 
on account of his wife’s health, and left 
the city. 

The local trade has recently been visited 
by C. C. Abel, Adams & Abel Co.; Mr. 
Schreiber, the Sterling Silver Mfg. 
Co.; J. A. Young, T. B. Clark & Co.; G. H. 
Otto, Julius A. Young; Arthur W. Bennett, 
Simons Bros. & Co. and the Rogers, Lunt 
& Bowlen Co. 

Raymond E. Couch, a watchmaker of 
this city, while on his vacation trip to 
Palomar Mountain fell on the rocks and 
fractured a leg. His condition has not war- 
ranted his return to this city, but he is 
undergoing treatment at the mountain re- 
sort where he was stopping. 

Arthur Porak, formerly bookkeeper with 
J. Jessop & Sons, has resigned and gone 
to Portland, Ore. F. A. Johnson is on the 
staff of J. Jessop & Sons as manufacturing 
optician during the vacation absence of 
Samuel Biddie. J. A. Hemstock, formerly 
of Redlands, and James Kite, who recently 
returned from Alaska, have taken positions 
as watchmakers with the same firm. 
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Ready Sept. 1st 


Our new catalogue of **L” 
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Cincinnati. 





Solomon will start in his western trip 
A. & J. Plaut the last part of this 
veek. 

Eugene Frommeyer and E. M. Klein, 

Klein Bros. Co., left Monday for trips 

ugh Indiana. 

harles Swigart, of Charles Swigart & 

. came home for Sunday from his trip 
hrough the northwest. 

Theodore Neuhaus, president of the 
Theodore Neuhaus Co., spent several days 
in Milwaukee last week. 

Victor Gebhardt, of Gebhardt Bros., has 
taken his family and gone fishing to Clark’s 
Lake, Mich., for August. 

Edward J. Mehlin, former watchmaker 
for the Duhme Co., came in from Dayton, 
last week, to visit friends. ' 

B. S. Newman is touring the south for 
Frohman & Co. Jonas Wise is going 
through Ohio and Indiana. 

Fred Pieper, Covington, Ky., is attending 
the convention of the American Optical 
\ssociation at Salt Lake City. 

Gus Peck of Peck, Selmeier & Peck, has 
returned from a three week’s western trip, 
and left Monday for the east. 

H. A. Rohs, Cynthia, Ky., is visiting his 
brother, Henry Rohs, son-in-law of Ben 
Schneider, well-known jeweler on Vine St. 

J. C. Miller, of the Miller Jewelry Co., 
returned Saturday from a short trip to 
Chicago. W. L. Miller is traveling through 
Missouri. 

J. W. Kueger, expert watchmaker, is 
now with Mecklenborg & Gerhardt, manu- 
facturing jewelers, in the Miami building, 
5th and Elm Sts. 

Fred Thoma, of the Thoma Bros. Co., is 
traveling through Ohio; Carl is in Indiana, 
and Jerome in Kentucky. A. J. Augustine 
s also traveling in Kentucky. 

J. W. Soler, of the E. & J. Swigart Co., 
has returned from a vacation spent in 
Mackinaw Island. C. W. Buchreitz has 
gone to Atlantic City for two weeks. 

W. Pflueger and J. B. Osthoff, of Joseph 
Noterman & Co., left Monday for the 
south and central States respectively. Mr. 
Osthoff returned Saturday from the Rich- 
mond convention. 

Clarence Loeb, of Hermann & Loeb, is 
traveling through the west. Irvin Hermann 
started Monday for Indiana and Illinois. 
Mayo Loeb left on the same day for Ohio. 
A. Hermann has come in from Kentucky. 

William G. Courtney, of the Gustave 
Fox Co., left Sunday for a five months’ 
tour of the south and east. Gus Fox is 
home after four weeks at Atlantic City. 
The salesroom and offices of the firm have 
been rearranged recently. 

David N. Berris, of the Geneva Optical 
Co., was paid a flying visit, last week, by 
his father and mother, Mr. and Mrs. Jo- 
seph Berris, Adrian, Mich. Mr. Berris, 
Sr., is also an optician. Joseph W. Smith 
is traveling through West Virginia. 

Simon Lindenberg, of Lindenberg, 
Strauss & Co., returned Saturday, reporting 


a great time at the Retail Jewelers’ Conven- 


tion at Richmond, Va. Sig Strauss left 
Sunday for the east and north. August 
Neustedt is traveling through the north- 
west. 

Mr. and Mrs. A. G. Schwab, accompanied 





by their daughter, Mrs. Louis Lange and 
her family, are spending August at Atlan- 
tic City. Louis Lange is back from a 
three weeks’ trip in West Virginia and will 
go to Atlantic City to join his wife within 
a few weeks. 

E. J. Fox returned Monday from a va- 
cation spent in northern Ohio, in the course 
of which he had a great deal of entertain- 
ment with a semi-pro team of baseball 
players. Lee Kahn, also of Lindenberg & 
Fox, left Sunday for Kentucky, and Lee 
Horn started north. 

Saul Bingaman, of Bingaman & Co., is 
spending the Summer weeks at Lake St. 
Clair, near Mt. Clemens, Mich. Sam Binga- 
man returned recently from a four week’s 
trip through Canada, and Lucien Bingaman 
came back Tuesday from Mt. Clemens. 
J. K. Bingaman spent Sunday at West 
3aden. 

J. Zangers, president of the Cincinnati 
Optical Club; Harry Winston, its secre- 
tary, and Emil Klein, have already made 
arrangements to attend the convention of 
the Ohio Optical Association at Cedar 
Point, Aug. 21 and 22. It is probable that 
four or five other Cincinnati optometrists 
will make the trip. 

The annual outing of the Cincinnati Op- 
tical Club was sadly used by the rain of a 
week ago Saturday, and of a consequence 
there will in all probability be no social 
session this season. Following the usual 
custom, August will pass without a meet- 
ing. The September gathering will be led 
in discussion by J. Raphaelson, Newport. 

Out-of-town buyers noted in the city, 
last week, included: Philip Horr, Aurora, 
Ind.; A. M. Stamm, Williamsburg, O.; 
C. C. Higgins, Glencoe, Ky.; H. Bertram, 
Brooksville, Ky.; Ben Gratz, Lexington, 


Mo.; T. Wolff, Elwood, Ind.; H. H. 


Krauss, Springfield, O.; M. Powers, St. 
Paris, O.; Charles Sederberg, Milford, O.; 
F. A. Schweeting, Oxford, O., and John 
Robinson, Mt. Sterling, Ky. 

Herman Poppendick, formerly with Rich- 
ter & Phillips, has affiliated himself with 
Wallenstein, Mayer & Co., and is now 
preparing his cases for his first trip. A. C. 
Wallenstein is doing North and South 
Carolina, Elmer Wallenstein in Missouri, 
Arkansas and Tennessee, and Gilbert W. 
Wallenstein in Ohio, Kentucky and Indi- 
ana. Miss Lulu Westerkamp and Miss 
Clark are now taking their vacations. 

Julius D. Jacobs, of D. Jacobs & Sons 
Co., is expected back Aug. 12 from an ex- 
tended tour of the Thousand Islands and 
Canada, which he is now taking with his 
wife. Edward B. Jacobs leaves for Ten- 
nessee and Kentucky, Aug. 10. A. C. Ja- 
cobs starts Aug. 17 for Atlantic City to 
spend three weeks with his mother, Mrs. 
D. Jacobs. Gus Spiegel is back from lowa 
and fitting himself for a four weeks’ tour 
of Michigan. 

A new Mosaic floor is being laid in the 
silverware department of the Frank Her- 
schede Co. Threz big 23-foot cases are 
being made by the Herschede Hall Clock 
Co. to replace the old cases, and these will 
be installed before the end of the month. 
The Hall clock salesroom in the basement 
has already been remodeled. The firm 
shipped Friday to the Estell Springs Hotel 


THE JEWELERS’ CIRCULAR-WEEKLY 111 


a handsome cup made for the ladies’ sin- 
gles tennis championship of Kentucky. 

The deal by which Wm. S. P. Oskamp, 
president of the Oskamp Co., 7th and 
Race Sts., acquired the property at 8th 
and Race Sts., owned by George Massey 
and used as a restaurant, was completed 
Saturday. The terms by which Mr. Os- 
kamp secured the leasehold were not made 
public, but the privilege of purchase was 
placed at 2,000, the fee held by the 
Woodruff estate. Work will be begun at 
once to erect a two-story building for the 
automobile department of the jewelry store 
at 7th and Race Sts., which has far out- 
grown the space given it there. 

Following the death of Dietrick Gruen, 
founder and president of the D. Gruen 
Sons Co., watch and watchcase manufac- 
turers, the remainder of the board of di- 
rectors held a meeting in which his son, 
Fred. J. Gruen, was elected president. 
He had formerly been vice-president. 
George J. Gruen was continued in his posi- 
tion of secretary and treasurer, and Frank 
W. Gruen, another brother, was elected to 
the vacancy in the board. He is vice-presi- 
dent and cashier of the First Savings and 
Banking Co. of Dayton, O. Remaining 
members of the board are Judge Obed W. 
Irwin and Charles W. Biesser. 

The biggest transaction in jewelry circles 
of some months is recorded in the closing 
of terms by the Oskamp-Nolting Co., by 
which they move from their present quar- 
ters on Elm St. to 26-30 W. 7th St. Their 
removal wil! put them much nearer the 
shopping district, and without doubt will 
prove a good move for their retail jewelry 
and optical trade. Their departure may 
presage the passing of Elm St. as one of 
the jewelry centers of the city, as the 
trading part of Cincinnati seems to be mov- 
ing east and north especially. Notice of 
the removal of the Oskamp-Nolting Co. 
was given in the granting of a permit to 
Louis Hauck, a brewer who owns the prop- 
erty at 26-30 W. 7th St., to wreck it in 
preparation for the construction of a five- 
story concrete building for the jewelry 
firm. Work will be started very soon, with 
prospects of the new tenants occupying the 
premises in February or May. The first 
floors will be rented out. 








Utica. 





Judge Ray has referred the petition in 
bankruptcy, filed by Richard G. Kimmer, 
jeweler, in West Fulton St. Gloversville, 
and a meeting of the bankrupt’s creditors 
to elect a trustee will be held at the court 
house in Johnstown on Aug. 14 at 10 
o'clock. 

Mr. Liberman, of Abelson & Liberman, 
wholesale jewelry, in the Martin building, 
bought the Isaac H. Thay building, 308 
Columbia St., for $14,200. Thay recently 
went into bankruptcy and his trustee sold 
the property. It is a three-story brick 
building. 








John Harris, a negro, was arrested in 
Chattanooga, Tenn., recently on a charge 
of buying jewelry on the instalment plan 
and, after making one or two payments on 
it, selling it. 
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Buy in Cincinnati 


The Great Western Market 





Established 1868 Incorporated 1909 


) The Thoma Bros. Co. 


Trade-Mark Trade-Mark 


Wholesale Distributors to Retail Jewelers 
128-130 Fourth Ave. East, CINCINNATI, OHIO 


We are now located in our New and Larger Quarters with every Facility for Prompt and 
Thorough Attention to your Wants 
MOVEMENTS CASES Chains Lockets 


Hampden, Illinois, Hamilton Fahys-—Dueber Fobs Charms 
and 14-KH. Gold Necks Bracelets, Etc. 


TOOLS AND SUPPLIES 

















QUALITY _IS 


A customer 
always takes pleasure 
in buying jewelry of qual- 
ity and a jeweler promotes 
sales, increases his profits 
and gains prestige by sell- 


With Quality and a good line ing quality jewelry. 


We-can certainly serve you fine 
WL. GUTMANN 


A. & J.PLAUT | |’) oataLogue FREE. 


To Send to Their Customers 








Leaders in Popular Priced 
pular Price Snappy :: Bright :: Interesting 


Gold and Gold Filled Jewelry Particulars on Application 


Diamonds, American Watches 


Richter & Phillips 


Wholesale Jewelers 
N. W. Cor. Sth and Vine Sts., CINCINNATI, O. 


128-130 East Fourth Ave. (ftir?) 
Cincinnati, Ohio 
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Retail Jewelers from all parts of the 
U. S. will find a greater assortment of 


THE HOROLOGICAL REVIEW 












































w E good Jewelry here than in any other . 
city. Try Cincinnati for all your Jew- 
elry wants. 
Ss Ss 
(/, ~) 
Wholesale Jewelers Special Order and 
31-39 E. $th St., CINCINNATI, O. : 
é Repair Work 
SPECIAL AGENTS 
You will save money, get better results, 
Illinois Watches and. please your customers, if you, “MIL- 
Dueber:-Hampden Watches * wegkilled workmen; up-to-date methods; 
Wadsworth Cases every aricle'at ‘no tnercasein Seat wil 
Fahys Cases TRY US. 
Diamond Ss-—Loose and Mounted The MILLER JEWELRY CO. 
and CINCINNATI, OHIO 
A Great Line of Jewelry 
S Z, 



























ECONOMY” 


The demand for 
our jewelry was created 
by the jewelry itself. End- 
less in variety, high grade 
throughout, it is de- 
signed to meet the 
popular demand. 


AND SONS 





































Long Distance Phone, Main 2536 


The Dorst Company 
THE SPECIAL 
Manufacturing Jewelers 


for the 
Retail Jewelry Trade 


S. E. Cor. Fifth and Elm Sts., Lion Building 
CINCINNATI, O. 


OUR SPECIALTIES: — Diamond Mounting, Jewelry and Case 
Repairing, blem Goods and Jewels, Medals, Badges and 
Class Pins, Engraving and Enameling. 











JOS. NOTERMAN & CO. 


DIAMONDS 





Manufacturing Jewelers 
Makers of Fine Jewelry 
Diamonds Recut 


CINCINNATI OHIO 











Every Record for 
Dalue Giving 


is being broken by us this season 
We carry everything in 


Watches, Jewelry and Diamonds 


and are Wholesale agents for 


Elgin, Waltham .& Rockford Movements 


Send for Our Catalogue 


and let us prove what we say 


Wallenstein, Mayer & Co. 


31 to 39 4th Ave, East, Cincinnati, O. 
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Business Is Good 
With Us 


This means that our lines are perfect. 
Good Quality, Good Patterns, Right Prices, 


and above all our Trade recognizes and ap- 


preciates this. 


We are entering on our 


69th Year 


with the same spirit that has characterized 
our past record and insured our success. 


We want to merit your Trade and will 
continue to give you Dependable Merchan- 
dise, Fair Dealing and Prompt Service. 


L. Bauman Jewelry Co. 


Established 1844 
Century Building $2 $3 - Saint Louis 
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DIAMONDS 


Having anticipated the rise in price on Diamonds, we bought 
very liberally early this year, both in the Foreign and American 
markets, so we are offering exceptional values according to present 
market. 


Our extensive Diamond business admits of our buying 
original unassorted lots, so we carry every grade and kind of loose 


diamonds. 
WATCHES 


We again say this will be a big Watch Season and you must 
carry the stock if you wish the business. 


With Waltham, Elgin and Hamilton movements, Fahys and 
other lines of Filled Cases, we are prepared to handle your wants. 


JEWELRY 


Our endeavor for this year’s Jewelry Line has been to obtain 
Artistic goods of good Quality at popular Prices, in both Gold 
and Fine Plated. | 


We believe we have attained this object. 


Lay in your Stock now, to meet the early Fall demand and 
get the pick of desirable new patterns. 


L. Bauman Jewelry CO. 


Established 1844 


Century Building $s ts Saint Louis 













































THE JEWELERS’ CIRCULAR-WEEKLY August 9, 191 
Cat 1g IgG Ee TN 














4 


: 5 . - IFIP 4, SGA LER Pts, the, 
- r <% ‘ . . ‘ cared ims g AZ Fp” 
a ae” ee ‘bok? spe ~ : ate 3 ASG? ‘ 344 / (4 C24, bt, php hd f. 72, a 
N iy $ na | 9 7 ry j - > + 
Ls a . aS - ‘ = ‘ ‘ F 7 age 48 - Fa «) fd “ f 
* ~ ~ . ~ ‘ . A 5 - js 
=> ; = : , ¢ ‘4 ee Cp, 225% 1 O, cth 5? o 
~~ Nee ES nn x > . s 5 , iat é ye ps on Ne ee s 
™ S28 bend ~ ieee « ~> . . 414% r Jyt,” « t+Ze £p"2 SF OO ne “RR, 
~ > a “fy ie We 2 Se a : $Y : . ew aes A Be ae 
7 6 goa as gs IOGEAR ee Se 
: ~ > we = . ¥ e-3 $ -— / “ ‘ - “ir 
- \ . ig ; 3! 
; ; 7 : 4 : 
; dP S| did ae ; ¢ 
baled gre Er : 2 « 
Zé A j ‘ 
4 P a Fy 
» 2 
* 
- 


ae by 
“yy 
~2Z 2 a 
AF 
4 2 - 
cs Ss 
"ts Pe 











MINNEAPOLIS 


BIRKENHAUER- REED-BENNETT CO. 
THOMSEN CO. Watches, Jewelry, Diamonds 


Tools, Materials and Findings 


S. H. CLAUSIN & CO. 
BENJ. F. SIMPSON CO. Watches, Diamonds, Jewelry 


716-717 Lumber Ex. Tools and Material 


Diamonds—Star Watch Cases 
Complete Stocks F. L. BOSWORTH CoO. 


Silverware, Cut Glass, Clocks 


THE H. E. MURDOCK Fancy Novelties 


JEWELRY CO. 
Wholesale Jewelry J. A. LIGHT & CO. 


The Nugget Wholesale Jewelers 


SAINT PAUL 


SISCHO & BEARD ALBERT L. HAMAN 
Tools and Material, Jewelers’ Exclusively 
Findings, Jewelry Watches and Diamonds 
Manufacturing Opticians 
LEWIS FINKELSTEIN | BEARD BROTHERS 


WHOLESALE Watch Material, Tools 
Watches, Diamonds and Jewelers’ Supplies 
Jewelry, Silverware Exclusively 


\c | J, 








Jewelers’ Supplies, Jewelry, 
_ Optical Goods, Tools and Materials 
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Indianapolis. 





\Villiam Springhorn has returned from 
Lake. 

lohn Merrick, of Westfield, Ill, was a 

sitor in the city last week. 

jacob R. Greisser, who suffered a severe 

, stroke recently, is improving. 

\Valter Rouse has returned from a two 
veeks’ vacation spent at Lake Manitou. 

\ir. and Mrs. Charles Mayer, Jr., have 
vone to Walloon Lake for several weeks. 

\lax J. Bieber has returned from Lake 
\lanitou, where he spent a vacation of 19 
days. 

Wilbur Smith has completed a 10 days’ 
acation a: Ravenswood, along White 
River. 

Constantine Beckerer has returned from 
1 visit to Niagara Falls and other eastern 
points. 

Mr. and Mrs. Philip W. Gilblom are 
entertaining their son, Abraham Gilblom, 
of Chicago. 

Donald Patton, who has been visiting 
relatives at Kokomo for some time, has 
returned home. 

Fritz Wetzel has gone east for a few 
days and will visit New York and other 
jewelry centers. 

Carl F. Walk will leave this week for 
an extensive automobile trip through the 
cast with friends. 

Mr. and Mrs. Asher Gray and children 
have returned from Petoskey, Mich., where 
they spent several weeks. 

The Indiana Jewelry Co., Kentucky Ave. 
and Washington St., is selling out prepara- 
tory to discontinuing business. 

Frank A. Kroetz, a watch maker at Co- 
lumbus, has gone to Madison, Wis., to be 
with friends for several weeks. 

Emerson Druley has gone to Ashley, 
Mich., where his brother, W. S. Druley, 
was killed a few days ago by a train. 

Leo Krauss has returned from an east- 
ern buying trip during which he visited 
New York, Providence and other points. 

Mr. and Mrs. Edward Petri have gone to 
Lake Maxinkuckee on a two weeks’ fishing 
trip. Mr. Petri is watchmaker for Julius C. 
Walk & Son. 

Isidor Grohs, who was badly injured a 
short time ago, when a vehicle in which 
he was riding was struck by a street car, 
is improving slowly. 

The Best Plating Co., which has con- 
ducted a general plating business, has de- 
cided to confine itself to gold and silver 
plating in the future. 

Joseph E. Reagan has returned from 
Richmond, Va., where he attended the an- 
nual convention of the National Retail 
Jewelers’ Association. 

Fletcher M. Noe has gone on a trip 
through northern Canada and to tlie Pa- 
cific coast. Mrs. Noe will join her hus- 
band at San Francisco later in the month. 

Roy Miller, who recently graduated 
from Princeton University, and who is the 
son of Enrique C. Miller, of The Baldwin, 
Miller Co., has entered the concern to learn 
the business. 

The Commercial block, in which is lo- 
cated the firm of Burns & Anderson, and 
the Jacob H. Gresser Co., was damaged by 
fire a few days ago, but the two jewelry 
concerns escaped loss, 


In order to conduct a retail jewelry 
business the Frank Mayr & Sons Co., of 
South Bend, has been incorporated with an 
authorized capitalization of $10,000. The 
stockholders and directors are George 
Mayr, F. Mayr, Jr., and F. Mayr, Sr. 

George W. Morgan, a pearl dealer of 
Vincennes, has sold to Sam Kutner, a 
Parisian pearl buyer of the same city, a 
pearl for which he received $1,250. A few 
days ago Morgan bought the same pearl 
for $5 from a farmer boy, who found it in 
a mussel shell in the Wabash river. 








Omaha. 





red Brodegaard has returned from a 
trip to Blair, Nebr. 

Harry Greenblatt has returned from a 
trip’ through Nebraska. 

J. McFadden, with the Ryan Jewelry Co., 
has gone on a visit to Texas. 

H. S. Knapp, with the Shook Mfg. Co., 
has gone on a trip to Missouri. 

M. M. Huck, of North Bend, Neb., has 
gone to Kenosha, Wis., for a month’s vaca- 
tion. 

Albert Edholm will leave about Aug. 15 
for a month’s vacation at Isle Royal, Lake 
Superior. ? 

Lawrence Adams, with Louis A. Bor- 
sheim, has returned from a visit to Three 
Rivers, Mich. 

Arthur Metz, secretary of the A. G. 
Smith Co., with his family, are spending a 
few weeks at Colfax Springs, Ia. 

Out-of-town jewelers in Omaha last 
week included: R. M. Herre, Fremont, 
Neb.; M. C. Remington, Neligh, Neb.; A. 
F. Quigley, Herrick, S. Dak.; Peter Wilse, 
Portsmouth, Ia. 

Robert Levy, Newark, N. J., was in town 
last week, and is out a good hat. At the 
restaurant where he took lunch somebody 
exchanged a 39-cent straw hat for his 
much more valuable head piece. 

Secretary Franks is mailing to jewelers 
in Nebraska a full and complete report of 
the sixth annual convention of the 
Nebraska Retail Jewelers. It also contains 
all the papers read before the convention. 

Omaha jewelers are very much pleased 
over the news that T. L. Combs was, re- 
elected to the vice-presidency of the Arher- 
ican National Retail Jewelers’ Association 
at the convention held at Richmond, Va., 
last week. 

C. E. Reese, one of the prominent jew- 
elers of Salt Lake City, who sold his busi- 
ness about three months ago, has decided 
to settle in Omaha. Before deciding he 
visited cities on the Pacific Coast and as 
far south as Alabama, but finds the best 
business outlook in Omaha. He has leased 
the room at 307 South 16th St., and after 


remodeling it will open about Sept. 1 with’ 


a complete line of diamonds, jewelry and 
optical goods. 








An optician and dealer in nautical instru- 
ments in Malta informs the American 
consul that he desires catalogues and price 
lists from American opticians and nautical 
instrument manufacturers. He _ requests 
that correspondence be in Italian. Further 
information may be had from the Bureau 
of Manufactures by giving the file number, 
which is 7053. 
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Minneapolis and St. Paul. 


The partial failure of the crop in the northwest 
this Fall is proving a disappointment to many 
wholesalers and others who counted upon a heavy 
business following the expected good crop. South 
Dakota has been the worst affected, although the 
harvest shows a slightly better yield than was 
anticipated when the hot winds did their work. 
The western half of North Dakota has also been 
seriously damaged and will get about half a crop. 
The eastern half of the State will have a generally 
good crop. Minnesota is spotted and irregular. 
The soutwestern part is quite poor, and it ranges 
from that to a fair average. The total will mean 
only a moderate wholesale business at best 





\. E. Barker, the North Minneapolis 
jeweler, is named from the North Minne- 
apolis Commercial Club as a member on a 
committee to arrange for a revision of the 
city charter. 

3runo Zimmerman, formerly of Parkers’ 
Prairie, Minn., has been in the Twin Cities 
during the week. He has just bought the 
business of Ed. Haas, at Stanley, N. Dak., 
and will continue the business there. 

A. L. Haman, St. Paul, is just getting 
out an exclusive watch catalogue, which 
will be mailed to the trade about Sept. 1. 
The book will be about 8x10 in. in size, 
consisting of 240 pages, profusely illus- 
trated. 

Walter B. Dahl, of 2409 Central Ave., 
Minneapolis, is arranging to engage in the 
manufacture of a patent ring tray, of 
which he is the inventor. This tray ap- 
pears like any other, but the withdrawal 
of a ring automatically locks in all the 
other rings. None can be taken out until 
the first is returned. This limits the cus- 
tomer to examining a singte ring, and will 
prevent secreting a ring out of a case. Mr. 
Dahl has begun manufacturing the tray, 
for which he has had a number of orders. 








Cleveland. 





Currier & Winzenreid expect soon to 
open a store on W. I4th St. 

Ground was broken last week for the 
new store of Glen. McGraw, now doing 
business at 9008 Lorain Ave. He hopes to 
be doing his next holiday business in his 
new store. 

A. B. Runkle, Sandy Lake, Pa.; Sam 
Brainard, Medina, O.; G. F. Elgin, Kent, 
O.: Benj. Mosley, Willoughby, O.; J. W. 
Pitkin, Grafton, O., and Geo. A. Clark, 
Lorain, O., were in Cleveland last week. 

J. W. Pitkin, Grafton, O., was recently 
robbed of $200 in merchandise, and up to 
the present time no trace of the thieves has 
been found. The store was broken into 
after it had been closed for the night. En- 
trance was gained by prying open the win- 
dow. 

H. F. Thomson, 3816 W. 25th St., is one 
of a committee arranging for a picnic for 
the West Side merchants, and has on dis- 
play in his window a beautiful loving cup 
to be awarded the winning ball team, and 
to become their property after three con- 
secutive victories. 








The Court of Appeals of the District 
of Columbia has affirmed the decision of 
the Commissioner of Patents, who refused 
to register as a trade-mark the words “No 
Sag” for handbags, on the ground that 
they were descriptive of the goods to 
which they were applied. 


. ¢ 
‘ Be 
fas 
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WOODSTOCK-HOEFER WATCH & JEWELRY CO. 


Complete Lines of 
Watches, Silverware, Jewelry, Diamonds, Clocks, 
Novelties, etc. 
No Retail Orders filled from any Catalog published 














to Success 


O. A. REED 

IN Importer and Jobber of 

Precious, Semi-Precious and Imitation Stones, Diamonds, Coral, Shell 
and Onyx Cameos of all kinds, Jobbing Stones and Doublets 


Selection Package on Request 











Jewelry 





MEYER JEWELRY CO. 


B u V I n £ Jewelry Repairing—Special Manufacturing Kansas Ci ty 


DIAMONDS, TOOLS AND MATERIALS 
Orders filled from all catalogs is 


CLIMBING 














C. B. NORTON JEWELRY CO. 
Everything for the Retail Jeweler 


Clocks, Cut Glass, Tools, Materials, Diamonds, Watches, to the top as the 
Silverware, etc. pr inc ipa ] 














JEWELRY 
EDWARDS & SLOANE JEWELRY CO. 
Wholesalers of CENTE R 


Jewelry, Watches, Diamonds, Clocks, Silverware, Cut 
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Los Angeles. 





J. L. Miller has started out again on an 
extended business trip for the E. Bastheim 
Co. 

Geo. Goldberg, representing the Unter- 
meyer-Robbins Co., New York, is here 
calling on the trade. 

Mrs. Geo. A. Brock and son will spend 
the month at Venice, an oceanside resort 
about 14 miles from this city. 

H. Weinberger is conducting a sale of 
jewelry in a store which he has secured 
temporarily at 555 S. Spring St. 

J. G. Talbott, of Meyer, Cahn & Talbott, 
has returned from a very pleasant vacation 
spent with Mrs. Talbott in the Yosemite. 

C. T. Dunsmoor, of the Whitley Jew- 
elry Co., has returned from a delightful 
vacation spent with his family at Catalina 
Island. 

S. B. Bailey has discontinued his auction 
and expects to get started in business in his 
new store within about two weeks with a 
new stock. 

A. J. Dutton, Downey; Geo. L. Dietrich, 
Anaheim, and J. P. Rasmussen, Ventura, 
are among the jewelers who have been in 
Los Angeles recently. 

Dr. W. S. Cherington, a well known op- 
tometrist, has been engaged to take charge 
of the optical department in the new jew- 
elry store of the E. Fleming Co., 709 S. 
Broadway. 

Harry Adams and Clarence E. Dieben- 
korn are now working together for the 
Adams & Abel Co., taking in the city and 
suburban towns. They report an encourag- 
ing improvement in business. 

Frank Sterling, of the material depart- 
ment of the E. W. Reynolds Co., is making 
a two weeks’ trip on the road. After his 
return he will take a vacation, probably 
spending it at Catalina Island. 

The Pacific Jewelry Co. is the name 
under which the Meyers Bros. will con- 
duct their new store at 621 S. Broadway, 
which has just been vacated by John T. 
Harris. They are already settled in the 
store. 

Mr. Koke, manager of the Walton Jew- 
elry Co.’s store in this city, has received a 
letter from Mr. Walton, from Australia. 
Mr. and Mrs. Walton are on a trip around 
the worid, which has thus far been very 
pleasant. 

Ralph Himmelschein, agent for Bliss & 
Co.’s and the North American Watch Co. 
lines, with offices in the Broadway Central 
building, has found so much business to 
engage his time in Los Angeles and near- 
by towns that he has not yet taken any 
trips to more distant places. He expects 
soon, however, to be able to get away for 
a trip of some length. 

The Out West Gem Co. will soon expand 
its field of activities and engage extensively 
in the manufacture of buttons from 
mother-of-pearl. The capital stock of the 
company will be increased to $200,000 and 
the name changed to the Out West Gem & 
Button Co. It is the intention to establish 
a factory with a capacity of about a million 
gross a year. This will be the only factory 


of the kind, it is said, west of the Rocky 
Mountains. 

Brock & Feagans have just delivered the 
26 prizes ordered from them by the South- 


ern California Tennis Association and 
awarded at the tournament at Long Beach. 
A number of the employes of this concern 
have organized a swimming club with the 
purpose of meeting every Saturday after- 
noon and enjoying a swim at one of the 
nearby beaches. The club comprises John 
Bosworth, Alfred S. Varian, C. A. Me- 
Clintock, C. O. Fleck, A. Raffe and C. A. 
Weston. 

Arrangements are being made to send 
a police officer to Chicago to bring back L. 
Pierson, alias Jay Duryea, alias Joseph 
Dalton, alias Joseph Burton, who has been 
arrested there and who is believed to be 
one of the men who brutally beat and then 
robbed H. T. Reid, a diamond broker, 
June 22, in the latter’s offices in the Grant 
building, this city. W. C. Rogers, who 
confessed that he was one of the men and 
was sent to the penitentiary for life, im- 
plicated Pierson. 








Pacific Coast Notes. 


W. A. Parkes, Pomona, Cal., has moved 
into a new store at 426 W. 2d St. 

H. Dobrowsky, Anderson, has just moved 
into a fine new store at that place. 

IF. H. Conwell has opened a jewelry store 
and watchmaking shop at Mariposa, Cal. 

Greenwald & Adams, of Tucson, Ariz., 
have leased a building at Congress and 
Belknap Sts. and will shortly fit up a fine 
store there. 

Fred Symonds, son of a manufacturing 
jeweler at Long Beach, Cal., came near 
losing his right eye recently while working 
in the shop. 

R. W. Cummings, Ventura, Cal., was the 
victim of a motorcycle accident recently 
and was quite badly hurt, but his injuries 
will not prove serious. 

An involuntary petition in bankruptcy has 
been filed against L. Hoffman, Seattle, 
Wash., in the United States Court. The 
assets and liabilities are not stated. 

James Arthur, a prominent jeweler of 
Sanger, Cal., died recently at Fresno, fol- 
lowing an operation for appendicitis. He is 
survived by a wife and two children. 

J. H. Padgham & Son, Santa Ana, Cal., 
are holding an auction sale to dispose of a 
portion of their stock, but announcé that 
they are not planning to retire from busi- 
ness. 

The store of M. Yoshida at San Jose, 
Cal., was recently entered by robbers and 
the proprietor was forced at the point of a 
pistol to hand over jewelry valued at more 
than $1,000. 

The Globe Chronometer Co. has been in- 
corporated at Sacramento, Cal., with a cap- 
ital stock of $100,000 by P. J. Benson, of 
Auburn; C. O. Bradford, J. W. Shanks and 
E. R. Sheffield, of Sacramento, and C. E. 
Ramage, of Pomona. 

An involuntary petition in bankruptcy has 
been filed against Samuel D. Henkin, Pasa- 
dena, Cal., who conducted a novelty and 
jewelry store in that city and also in Bar 
Harbor, Me. Mr. Henkin has been in 
business for about eight years, and for a 
while was a member of the firm of Gold- 
berg & Henkins, which dissolved January 
1, 1909, Mr. Henkins succeeded the busi- 
ness. 

Burglars broke into the store of the 
Western Mercantile Co. at Oakland, Cal. 
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recently and secured a large quantity of 
jewelry. The store is located at 905 Clay 
St. and was being renovated at the time of 
the robbery. The safe had been removed 
to make room for a larger one and the 
jewelry was merely laid in drawers for the 
time being. The store was operated by 
Hyman Goldsmith, assisted by his brother, 
S. Goldsmith. Some of the goods had been 
packed for shipment to San Jose and S 
Goldsmith was preparing to leave for that 
place on a business trip. 








Kansas City. 





J. P. Frech has opened a new retail jew- 
elry store at 927 Grand Ave. 

M. R. Blanchard, recently in business at 
Clinton, Okla., has moved to Cameron, Mo. 

Geo. A. Young, of Moberly, Mo., was in 
the city a few days ago on his way home 
from Washington, Kans., where he went 
to attend the funeral of his mother. 

J. H. Woodstock, a brother of the late 
S. E. Woodstock, of the Woodstock-Hoefer 
Watch & Jewelry Co., who came here to 
attend the funeral of his brother, has re- 
turned to his home in Clear Lake, Iowa. 

The employes of the S. & S. Jewelry Co.. 
Aragon building, 8th and Walnut Sts., will 
walk to Excelsior Springs Sunday, August 
13, on a wager. The distance is about 22 
miles. They will return to the city by rail. 

Abraham Hyman Michnisky filed in the 
Circuit Court recently a petition to have 
his name changed to Mack. He is a jew- 
eler and says his present name is cumber- 
some. His: patrons already call him Mack 
and he wants legal sanction for their abbre- 
viation. 

Robert Fletcher, who travels in Kansas 
for the C. B. Norton Jewelry Co., has been 
detained in the city for a week or more 
by his wife’s illness. M. S. Murray, the 
Texas representative, has recovered from 
his recent illness and has returned to his 
territory. 

Ralph Davenport, of the engraving de- 
partment of Porter & Wiser, in Wichita, 
Kans.; Albert Portejde, recently with H. 
H. Jefferies, is now employed in the manu- 
facturing department, and Guy Brown, of 
the same department, is enjoying his vaca- 
tion camping out near the city. 

C. B. Norton, president, and Ward M. 
Lewis, secretary of the C. B. Norton Jew- 
elry Co., left for Park Rapids, Minn., a 
few days ago, where they expected to have 
a royal time hunting, fishing and recreat- 
ing generally. They were accompanied by 
their families. Mr. Lewis will return about 
the 15th, but Mr. Norton will remain till 
September 1. 

Kansas City jewelers are naturally jubi- 
lant over the fact that Kansas City is to 
have the next annual convention of the 
American National Retail Jewelers’ Asso- 
ciation. A prominent factor in bringing 
about this gratifying result was Miss Bes- 
sie Plowman, of Richmond, Va., who 
pinned a button and a white carnation on 
the lapel of each delegate’s coat at the 
recent convention in Richmond. The but- 
tons, which were artistic and attractive, 
were supplied by the Meyer Jewelry Co., of 
this city, and bore the legend, “Boost for 
Kansas City and visit the Meyer Jewelry 
ce: 
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Detroit. 


Theodore Gorenflo, of Noack & Gorenflo, 
is spending his vacation at Grosse Pointe. 
A new business has been established in 
Jackson by D. W. Clark, who comes from 
Elgin, Ill. 
W. L. 
time in Manton, has removed his stock to 


Campbell, in business for some 


Millington. 

It is said that the liabilities of the Man- 
istee Watch Co., which has asked for the 
appointment of a receiver, will total about 
$100,000. 

E. W. Krainbrinck, of the Chas. A. Ber- 
key Co., is camping for a couple of weeks 
at Belle River, Ontario, on the shore of 
Lake St. Ciair. 

Alva G. Ruff, of St. Johns, 
through Detroit this week on his way to 
Richmond, Va., where he attended the Na- 
tional Retail Jewelers’ Convention. 

B. F. Carlen, in business at 930 Kerche- 
val Ave., has purchased the residence of 
William Kraft, at 865 St. Paul Ave. Mr. 
Carlen is at present residing on the west 
side of the city. 

Charles H. Keller and E. F. Hill, of 
Noack & Gorenflo, started this week on 
their Fall trip. Discussing the outlook for 
Fall business, Mr. Noack expresses the 
opinion that the prospects are bright. 

Wm. H. Skeman, Wyandotte, has com- 
pleted the erection of a handsome new 
building, part of which he will occupy him- 
self. The building is modern in every way, 
and Mr. Sheman, when settled, will have 
one of the finest stores in the State. 

F. A. Kelsey and R. D. Kay, of Wright, 


passed 


Kay & Co., are spending their vacation in 


the Highlands of Ontario. Mr. Kelsey is 
in Muskoka, and Mr. Kay in the Georgian 
Bay district. North Wilcox, head of 
Wright, Kay & Co.’s diamond department, 
has just returned from a holiday trip. 

The biggest fishing story of the season is 
being told by H. C. Pudrith, of the E. H. 
Pudrith Co., who has just returned from 
a vacation spent at Baltimore Bay, a fa- 
mous fishing resort on Lake St. Clair. Mr. 
Pudrith declares that in one day a party 
of seven, of which he was one, caught &6) 
perch. 

Wright, Kay & Co. furnished two hand- 
some cups this week, which attracted con- 
siderab'e attention when they were on dis- 
play. One cup was that offered by Daniel 
J. Campau for competition at the Blue Rib- 
bon harness meet. The other was the gift 
of Hugh Chalmers as a prize at the Mich- 
igan National Guard shoot. 

The following jewelers from out of town 
called on local wholesalers during the past 
week: William Trawbridge, Oak Grove; 
A. Snitgen, Westphalia; Charles Edwards, 
of Edwards & Adams, Carleton; Theo- 
dore Dahlmann, Rochester; H. W. Baxter, 
Birmingham; W. T. Blashill, Oxford; E. S. 
Barnes, Rochester; V. C. Morse, Albion; 
R. R. Cline, Frederic, and Fred Pauli, Pon- 
tiac. <a 
The Detroit police have received word 
from Buffalo that a man named Harry 
Hunt, alias Harry Huntley, had been ar- 
rested there as he stepped from the Detroit 
boat. He is wanted on suspicion of being 
one of the men who robbed a jewelry store 
there and killed a clerk. The Buffalo au- 


thorities say the man has served time in 
Detroit for larceny. The Detroit police 
know no man by that name, but say the 
man is Hiram Huntley, who was arrested 
here several months ago for smashing a 
window in Traub’s jewelry store and steal- 
ing a tray of diamonds. They say Hunt- 
ley would not kill a fly. 

L. R. Ely, salesman with Noack & Go- 
renflo, had a narrow escape from instant 
death this week as the result of a collision 
between an automobile and a street car. 
As Mr. Ely started for home a friend hap- 
pened along in an auto and gave him a ride. 
In turning the corner at Chene and Larned 
Sts. the machine collided head-on with a 
street car. ‘Mr. Ely was thrown head fore- 
most through the glass wind shield, and 
landed in the front vestibule of the car. 
He received two bad gashes on the head, 
and for a time it was feared he was seri- 
ously injured. He is now able to return 
to work. The driver of the car was un- 
hurt. 

Armed with a glittering badge bearing 
the device, “Private Police of Cleveland,” 
John C. Kelly, a lake sailor entered Louis 
R. Grosslight’s store on Monroe Ave., 
Wednesday, ostensibly to buy a_ watch, 
which he attempted to pay for with a 
check for $110, which the police say is 
worthless. The badge was reinforced with 
a large rubber stamp which bore the words, 
“The Citizens Police and Detective Co.” 
The jeweler called up police headquarters, 
and two detectives hurried to the store. 
They asked Kelly to write another check, 
so that his writing might be compared, but 
he refused to comply, the police say. He is 
being held for investigation. 


Buffalo, N. Y. 


Mr. and Mrs. Frank Nuse, of Grant St., 
are returhing from the National convention 
this week. 

William S. Ehrmann, Jr., and wife are 
on a pleasant automobile trip of two weeks 
through the mountains. 

James K. Thompson, a member of the 
firm of King & Eisele, is making a special 
business trip through New York State. 

The jewelers of Genesee St. will take an 
active part in the “Stag Day Outing” of the 
Genesee Street Business Men’s Association, 
Aug. 30. 

Ella Noble Tanke, the wife of T. C. 
Tanke and mother of Eugene Tanke, died 
at the family residence, 288 Linwood Ave., 
on Aug. 1. 

Repor:s from Heintz Bros. that 
business is exceedingly good with this firm, 
and the travelers are all energetically at 
work in their various territories. 

Among the out-of-town visitors during 
the week were: Mr. and Mrs. Jacob Sing, 
Oil City, Pa.; C. F. Hurd, Medina, N. Y., 
and C. C. Bradley, Batavia, N. Y. 

F. J. Petersen, of the firm of Schutt & 
Petersen, who was seriously ill at his home 
the latter part of July, is now at the store 
again on Genesee St., although able to be 
there but part of the time. 

Students of the art metal and design 
classes of the Buffalo Art School will be 
given an opportunity to exhibit their work 
at an exhibition to be given at the Chicago 
Art Institute. All the particulars will be 
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given to those interested at the directors 
office of the Albright Art Gallery. Tl 
announcement has just been made by tl 
Buffalo Fine Arts Academy. 

William Thompson, son of James k 
Thompson, of King & Eisele, left Bufia 
on Aug. 4 with the 74th Infantry, Nationa 
Guard New York, for Pine Plains, Jeffe: 
son County, where the United States ma 
neuver camp is located. After maneuve: 
ing for a week at the camp the solder 
will visit Clayton and Alexandria Bay, on 
a pleasure trip before returning to Buffal 

Representatives of King & Eisele are ai! 
out on the road and bus‘ness is moving 
briskly with this house. William P. Han- 
ford is in Michigan, Conrad A. Randecker 
is representing the firm in New York Stat: 
and W. I. Goodfellow is in Illinois. The 
past week Walter R. Lipsett, who repr 
sents this firm in Pennsylvania, was bus 
selecting his stock. Ford N. Crown has 
been busy selecting his stock for his Ohio 
trip. The optical stock and material from 
the optical department of King & Eisele 
will be represented by Adolph T. Ketterer. 

Preparations have been made for the 
outing of the Buffalo Retail Jewelers’ As- 
sociation to be held Aug. 23 at Island Park, 
Grand Island. Athletic games will occupy 
the afternoon and a banquet will be given 
at the hotel at 7 o'clock which will be foi- 
lowed by dancing in the evening. This 
outing is the preliminary step toward the 
permanent establishment of the Buffalo 
Jewelers’ 24-Karat Club, which is to be 
the social auxiliary of the Buffalo Reta:! 
Jewelers’ Association. 

The death cf John P. Zilliox, of Buffalo, 
deprives this city of one of its worthy aud 
influential residents. Mr. Zilliox was the 
father of Jewelers Albert and Jacob Zil- 
liox. He was born in Alsace, Germany, &! 
years ago, coming to this country and to 
Buffalo when 18 years of age. He was 
deeply respected and was the founder of 
many churches and fraternal organizations. 
‘the funeral took place on Thursday morn- 
ing. Mr. Zilliox is survived by his widow 
and six children. His son Albert is the 
president of the Buffalo Retail Jewelers’ 
Association and his son Jacob is an active 
member of this organization. Both are 
weil known in the jewelry trade. Aibert 
Z:liiox and wife, who started to attend the 
American National Retail Jewelers’ Asso- 
ciation Convention at Richmond, were 
called home by the death of Mr. Zilliox's 
father. 

C. F. Chouffet has returned from New 
York, where he went with Philip De Wein 
on the advice of Chief Detective Dougherty 
to identify persons answering the descrip- 
tion of the thieves who robbed his store 
of $3,500 worth of jewelry in the early 
Spring. This is the fifth trip to different 
cities which Mr. Chouffet has made in 
order to apprehend the thieves, and he has 
by no means given up the search. On his 
arrival in New York, Mr. Chouffet found 
that the two persons, a man and woman, 
who had been held were not the people 
that are suspected of the robbery in his 
store, although there were many resem- 
blances evident. There ‘were six persons 
connected with this robbery, which was one 
of the boldest that has happened for years 
in . Buffalo. 
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Special Notices. 


Payable invariably in advance. 

Rates, 75c. per insertion for notices not exceed- 
ing 25 words; additional words, 2c. each. 

SITUATIONS WANTED, Ic. a word each in- 
sertion; minimum charge, 25c. 

Heavy type, 5c. a word; minimum charge, $1.25. 

Display cards, $2.00 per inch. 

In all cases, if answers are to be forwarded, lOc. 
extra to cover postage must be enclosed. 








All answers to advertisements 
addressed care The Jewelers’ Circu- 
Jar-Weekly, should be sent to the 
New York Office, unless the Chicago 
Office is specifically mentioned. 








Situations Wanted. 


WANTED, position as engraver on jewels and 
emblem work, John Cannon, 42 Columbia St., 
West Orange, N 


WANTED, position as foreman on fine platinum 
work; experienced. Address “F., 4870,” care 
Jewelers’ Circular-Weekly. 


FIRST CL re 
middle age; 














jewelery 
Burges, 


watch, clock, 
fast worker. B. 
merhorn St., Brooklyn, N. 


WATCHMAKER AND JEWELER, first class; 
full set of tools; best references Address “N., 
730,” care Jewelers’ Circular-Weekly. 


WANTED, a 
watch repairer: 
5028,” care Jewelers’ 


repairer; 
223 Scher- 








permanent position as _ assistant 
good character and habits. “W., 
Circular-Weekly. 





German, desires position with good 
carrying general line of jewelry. “G., 
care Jewelers’ Circular-Weekly. 


HUSTLER, 
house 
5052.,”’ 





hustler, desires position 
jobber; Al_ references. 
Ci reular- Weekly 


FIRST CLASS salesman, 
with manufacturer or 
“F., 5053,” care Jewelers’ 





LADY, 18, desires position in jewelry 
furnish good references. Mae Whit- 
Broadway, Brooklyn, N. Y. 


YOUNG 
office; can 
man, 1897, 


JEWELER, 
man; good 
pairing. “Q., 
Weekly. 





six months in the country, all around 
work for mesh bag frame and re- 
4993," care Jewelers’ Circular- 


WATCH CASE REPAIRER, five years’ experi- 
ence; can do anything in soldering, jointing and 
straightening cases. ““F. L.,” Box 169, General 
Delivery, Riverside, N. J. 





and en- 
store; 
4991,” 


EXPERT WATCHMAKER, jeweler 
graver, wishes position with first-class 
best tools and references. Address “G., 
care Jewelers’ Circular-Weekly. 


YOUNG MAN wishes 





position with wholesale 
jeweler; has two years’ experience, and can 
furnish best references. Address “F., 4969,” 
care Jewelers’ Circular-Weekly. 


OCT. 1, 
perience in railroad watches, 24 years old; 
years’ experience; salary, $22. Address 
4988,”" care Jewelers’ Circular-Weekly. 


APPRAISER OF DIAMONDS and jewelry, 17 
years’ experience; expert knowledge of pawn- 
broking business; Al references. Address “Box 

4762,”’ care Jewelers’ Circular-Weekly. 


SALESMAN wishes to take out line of jewelry 
silverware or any kindred lines; experienced 
traveling man; any territory. Address “B. G., 
4825,” care Jewelers’ Circular-Weekly. 





first class watchmaker and engraver; ex- 
seven 


-.. 








SALESMAN desires position with manufacturi: 
or jobbing house; have covered middle we 
northwest and southwest past 11 years; go 
established trade. Address “R., 5011,” ca 
Jewelers’ Circular-Weekly. 


YOUNG MAN, 19 years of age, with three yea: 
experience in retail jewelry line, would like 
make change to wholesale business; best refe: 
ences can be furnished. Address “G., 4945 
care Jewelers’ Circular-Weekly. 


THOROUGHLY COMPETENT repairing wat 
maker; great ability and experience on a 
watches, escapements and complications; fu 
set of tools; best references; $25 week. “7 
5019,” care Jewelers’ Circular-Weekly. 


WATCHMAKER, middle age, thoroughly co: 
versant with the repairing of all common and 
complicated work, desires position; distance n 
object; not less ‘than $25 per week. ‘“‘Watcl 
maker,” care 336 W. 22d St., New York. 


EXPERIENCED WATCHMAKER on fine watches 
and French clocks; also some engraving; capable 
of waiting on trade; position in Syracuse or 
Utica, N. Y., in September; salary $18. Ad- 
dress ‘eR 4988,” care Jewelers’ Circular-Weekly. 

















JEWELRY and diamond setter, familiar with plat- 
inum and all kinds of gold work, desires posi- 
tion out of New York, eastern States preferred. 
“Box 4954,” care Jewelers’ Circular-Weekly. 


WATCHMAKER, 25 years old. will be open for 
position Sept. 15, understands clocks and jew- 
elry; south preferred; reference exchanged. 
“E., 5033,” care Jewelers’ Circular-Weekly 


Al WATCHMAKER, jeweler, 
cian wants position by Nov. 15; New England 
only; salary, $25 per week; best of references, 

‘Cc. A. B., 5054,” care Jewelers’ Circular-Weekly. 


A YOUNG LADY desires position in 
sale or jobbing house; has had six 
perience and can_ furnish good 
Address “E., 4965,”" care Jewelers’ 
Weekly. 








engraver and opti- 





a whole- 
years’ ex- 
references. 

Circular- 


A YOUNG traveling salesman is anxious to hear 
from some good eastern jewelry house who 
wishes a western representative to work with 
office in St. Louis or Chicago; good reference. 
Address “Box 4760,” care Jewelers’ Circular- 
Weekly. 


WANTED, position by young man as first class 
engraver, can do ordinary jewelry and clock 
repairing; would prefer to work with a good jew- 
eler; can furnish samples and reference on re- 
quest. “D., 5050,” care Jewelers’ Circular 
Weekly. 


WANTED, position in Los Angeles, Cal., or vi- 
cinity, by first class jewelry repairer, also dia 
mond setter; can do all kinds of gold and 
platinum work; Al references; 15 years’ ex- 
perience. 5038,” care Jewelers’ Circular- 


Weekly. 











YOUNG MAN of 20 with 
in the retail jewelry line, 
change to wholesale business; 
Address “H., 4946,’ care 
Weekly 


five years’ experience 
would like to make 
best of references, 
Jewelers’ Circular- 





FIRST CLASS jeweler and general repairer and 
new order work; wishes position in store in New 
York City; best reference e; age 29; has few cus- 
tomers. “A 5041,” care Jewelers’ Circular- 
Weekly. 





GOOD all around jeweler, quick workman, with 
long experience and with good references. wishes 
a good position; would like same in retail store. 
Address “W., 5018,” care Jewelers’ Circular- 


Weekly. 





SITUATION DESIRED by an experienced sales- 
lady in retail store, or to take charge of office. 
Address “‘K., 4781,” care Jewelers’ Circular- 
Weekly. 





can assist watchmaker, clock and 
—_ wants a congenial position 
“EW. J., 4542," care Jewelers’ 


EHORAVER, 
jewelry 
south. Ade 
Circular-Weekly. 





YOUNG MAN, 20, 
jewelry house; three 
references Address ~~. 
Circular-Weekly. 


desires position in a wholesale 
years’ experience, best of 
5046,” care Jeweiers’ 





position as bookkeeper 
experience jewelry 
care Jewelers’ Cir- 


wishes 
four ye ars’ 
**5040,” 


YOUNG LADY 
and typewriter; 
business. Address 


cular-Weekly. 





position in wholesale 
first class refer- 
care Jewelers’ Cir- 


LADY desires 
house; accurate penmanship ; 
ences. “Experienced, 4994,’ 
cular-Weekly. 


YOUNG 





ELECTROPLATER, thoroughly experienced on 
all kinds of coloring jewelry, mix all solutions; 
best of references, “Z, 5015,” care Jewelers’ 
Circular-Weekly. 





FIRST CLASS WATCHMAKER, 28 years, 14 
years at the bench, would like position by middle 
of August or before; salary, $20. Drum- 
tra, Altenburg, Mo. 





watchmaker and jeweler, with 15 
wants a position with a reli- 
“Engraver,” 1808 Noble 


ENGRAVER, 
years’ experience, 
able firm Address 
St.. Anniston, Ala. 


SALESMAN, thoroughly acquaint- 
south and middle west. desires 
manufacturer of high class line. 


5016,” care Jewelers’ Circular- 


TRAVELING 
ed best trade 
position with 
Address “Y., 
Weekly. 


YOUNG MAN of good address, 
perience in office of prominent 
desires position ; selling ability; Al 
Address ‘“‘N., 4995,” care Jewelers’ 
Weekly. 


WATCHMAKER of 25 years’ experience wants 
position in store as manager of watch depart- 
ment; Al references; state salary in first letter. 
Address “R. E, X., 4860,” care Jewelers’ Circu- 
lar- Weekly. 


FIRST CLASS WATCHMAKER and jewelry re- 
pairer, German; can do some engraving also; 14 
years experience with good firms; best of refer- 
ences. Address “Box 4796,” care Jewelers’ Cir- 
cular-Weekly. 


FOSITION by : 
optician; 17 years’ experience, 
good address, and can furnish 
ences. Address “‘O,, 5002,” care 
cular-Weekly. 


HIGH GRADE Watchmaker, 
in repairing of fine and complicated 
desires a position; salary $30 per week. 
Gardner, care Baster & McGary, jewelers, 
mond, Ind. 





having had ex- 
manufacturer, 
references, 
Circular- 











jewelry salesman and 
36 years of age, 
best of refer- 
Jewelers’ Cir- 


first class 





with vast experience 
watches, 
roy 


Ham- 





knowledge of jewelry 
desires position with 
can furnish Al refer- 
’ _ a 
care Jewelers’ Cir- 


YOUNG MAN, 20, with 
manufacturing business, 
wholesale or retail firm; 
ences. Address “*X., 5017,’ 
cular-Weekly. 





YOUNG MAN, 22 years of age, having six years’ 
experience with a wholesale manufacturing jew- 
eler, position as head of stock and 
order Address ‘*5039,”’ care 


Jewelers’ 


desires a 
clerk; salary, $18. 
Circular-Weekly. 





open for position as watchmaker 
plain engraver with 
tools; New Eng- 
5049," care Jew- 


YOUNG MAN, 
or assistant after Oct. 1, 
optical experience; complete 
land _ preferred. Address “H., 
elers’ Circular-Weekly. 


first class watchmaker and 
American, single, age 


‘OSITION WANTED; 

salesman, good engraver; 
29, speaks German; only goed store considered; 
city preferred in Oregon, Washington, Montana 
or Idaho. N, A. Bixler, General Delivery, Great 
Falls, Mont. 


FIRST CLASS watch repairer, 
can do some engraving, not expert; steady, in- 
dustrious. no bad habits, all tools, single; wages 
from $16 to $18 per week; good on R.R. 
watches. C, Kohler, St. Albert Hotel, Charles- 
ton, a 


YOUNG MAN 
about Sept. 20, 
can do jewelry and 
trious workman, best 
$15. Address “‘P., 
cular-Weekly 





jeweler, jobber; 





position as watchmaker, 
in good Pacific northwest city; 
clock work; good, indus- 
habits, own tools; $12 to 
5004,” care Jewelers’ Cir- 


wants 





POSITION WANTED by first class jeweler, dia- 
mond setter, also good engraver; the same is 
fully qualified to take charge of the jewelry 
repair work in any first class store. Address 
“G.,”’ care Birkenhauer & Thomsen Jewelry Co, 
Minneapolis, Minn. 


WATCHMAKER, plain 
desires permanent position 
State: age 28, married, no 
references and photo on application 
4998,” care Jewelers’ Circular-Weekly, 
worth Bidg., Chicago, Ill 





engraver and 
at once in 
drinker; 
Address 
Hey- 


GOOD 
salesman, 
western 





repairer, fine letter and 
monogram engraver and diamond mounter, de- 
sires permanent position with first class house; 
sample of engraving and references on request; 
south or southwest preferred “Competent, 
5003,” care Jewelers’ Circular-Weekly. 


COMPETENT watch 





have covered the 
southern States for well 
years with the one 


SALESMAN wants position; 
New England and 
known manufacturer; 21 
house and change in management reason for 
being no longer its representative Address “‘C. 
F. B., 5045,” care Jewelers’ Circular-Weekly. 





EXPERT WATCHMAKER, accustomed to adjust- 
ed and complicated we thoroughly under- 
stands adjustin close rating, desires to 
make a change; Ey. of references: Central states 
or the coumwent referred: American, single, 29 
years of age. Address “American, 4809,” care 
Jewelers’ Circular-Weekly. 








Al SALESMAN, window dresser, ticket wi er 
and all ardund man; 10 years’ experience in 
wholesale and retail diamonds, watches, jewelry 
and novelties business, wishes to connect with 
good house where ability and results count; can 
take entire charge if necessary; best references. 


“Al, 5045,” care Jewelers’ Circular-Weekly. 
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SITUATIONS WANTED—Continued. 





RETAIL DIAMOND SALESMAN, ten 
years’ experience with highest class 
trade, desires to make change Sep- 
tember 1st; best of references. Ad- 
dress “‘Box 4702,” care Jewelers’ 
Circular-Weekly. 


Delp Wanted, 


WANTED, first class watchmaker; must furnish 
none references. S. Soseph & Sons, Des Moines, 
a. 


WANTED, GOOD WATCHMAKER; 1 refer- 
ences required, Call Room 93, 12-16 John St, 
New York, 














POSITION WANTED by a sstrictly first class 
manufacturing jeweler and engraver. Address 
“D,, 4987," care Jewelers’ Circular-Weekly. 


GOOD clock and jewelry repairer wanted, one 
who can do_ engravin preferred. Address 
“5047,” care Jewelers’ Circular-Weekly. 





WATCHMAKER, thoroughly competent and re- 
liable, desires position with first class firm; the 
best of references furnished; central or nearby 
States preferred. Address “C., 4986,” care 
Jewelers’ Circular-Weekly. 





YOUNG MAN, now employed, with 13 years’ 
experience in wholesale jewelry business; eight 
years as manager of office and _ stockroom; 
wishes to make change to large, progressive 
house, local or out of town, with possibility 
of going on the road: is well acquainted with 
the business. Addres “Box 4966,” care Jew- 
elers’ Circular-Weekly. 





HIGH CLASS retail salesman, capable 
of managing store, desires to make a 
change in early fall; west or north- 
west preferred; age 33; best of ref- 
erences as to character and ability. 
Address “‘E., 4885,’’ care Jewelers’ 
Circular-Weekly. 


‘ 





MONOGRAM and letter engraver, plater and re- 
pairer, wants position with jewelry firm needing 
an all around man; have had 18 years’ experi- 
ence engraving, plating, repairing and making 
pierced monograms and letters for all purposes; 
have plating plant capable of silver plating and 
refinishing $100 worth of flat and hollow ware 
weekly, as well as gold plating and coloring; ref- 
erence furnished. Mark T. Rounds, 89 Chapel 
St., Portland, Me. 





A FIRST CLASS WATCHMAKER, expert on 
all kinds of American, Swiss, English, railroad 
watches and complicated work; 14 years’ experi- 
ence; age $81, single, American; have all up-to- 
date tools; good habits, neat appearance, best 
references; can take in, estimate and deliver 
repairs; used to handling high class trade, wants 
a permanent position as watchmaker with a re- 
liable firm; salary, $25 per week. Address “‘A., 
4894,” care Jewelers’ Circular-Weekly. 





A COMPETENT MAN, who is desirous of chang: 
ing his position by Sept. 1, 1911, and who un- 
derstands every branch in the jewelry trade ex- 
cept practical manufacturing and cutting, also 
able to assort a melange of 3 or 400 carats, as 
to grades and quality, has also a thorough know!l- 
edge of pearls and other precious stones, and 
can originate his own designs, is anxious to 
hear from some firm who may need his services. 
“F., 4932,” care Jewelers’ Circular-Weekly. 








Side Lines. 


WANTED, salesman to handle line of cut glass 
as side line or exclusively. “Box 4970,” care 
Jewelers’ Circular-Weekly. 











TWO HUSTLING SALESMEN would like sev- 
eral good lines on-commission, or act as manu- 
facturers’ agents; capital and references. Ad- 
dress “F. & H., 5014,” care Jewelers’ Circular- 
Weekly. 


FIRST CLASS watchmaker, preferably one who 
can engrave; steady position and good salary; 
must have best of references. A. D. Foster Co., 
El Paso, Tex. 


MANUFACTURING JEWELER, only one who 
can do the highest grade of work in gold and 
platinum, diamond setting, ete. A. D. Foster 
Co., El Paso, Tex. 


JEWELER WANTED on fine gold and _ high 
grade platinum work; mention salary and ref- 
erences. The Gustave Fox Co,, 14 E. Fourth 
Ave., Cincinnati, O. 











WANTED, a young man for jewelry repairing 
and setting in store; steady position; state salary 
and reference. Address ““B,, 5042,” care Jew- 
elers’ Circular-Weekly. 


HIGH GRADE traveling man wanted for Middle 
States to sell pane jee, line; good salary 
to the right man. Address “C. J., 4448,” care 


Jewelers’ Circular-Weekly. 








YOUNG LADY wanted as entry clerk in jewelry 
repair house; must h&ve experience; good, steady 
position; typist preferred. Address “H., 4992,” 
care Jewelers’ Circular-Weekly. 





WANTED, a first class jeweler, who is also an 
excellent engraver; good salary and steady po- 
sition;. sample engraving to be submitted. Apply 
to Theus & Co., Savannah, Ga. 





YOUNG LADY, experienced double entry book- 
keeper, good penman, with first class references; 
neat and accurate; do not apply unless fully 
qualified, ‘“D., 5032,’’ care Jewelers’ Circular- 
Weekly. 


WANTED, a good letter and monogram engraver; 
only rapid and experienced man need apply; 
position permanent to right man; state age, ex- 
erience and references. Arthur A. Everts Co., 
allas, Texas. 


WANTED, competent watchmaker who under- 
stands railroad work; must have complete set 
of tools; references required; state age and 
whether married or single. F. Doering, 
Anniston, Ala. 











WANTED, Al watchmaker, jeweler and engraver 
at once; must be first class watchmaker, to take 
entire charge of watch work; none but the best 
need answer. Chas. H. Pratt, 19 N. Main St., 
Helena, Mont. 


WANTED, watchmaker, clock and plain jewelery 
repairer; give references, salary wanted and 
full particulars in first letter; unless you are 
perfectly straight and want a permanent posi- 
tion do not apply. H. Garman & Son, Coates- 
ville, Pa. 





WANTED, a first class optometrist; one who can 
do watch repairing and engraving; a good per- 
manent position for a man who is competent; 
state wages and also give references and sam- 
ples of engraving. Otto Zoellner & Bro., Ports- 
mouth, O. 





ENGRAVER AND WATCHMAKER wanted by a 
leading jeweler in a prominent town of North 
Carolina; only expert workmen need apply; give 
references and state salary expected in first 
letter. Address “A., 4800," care Jewelers’ Cir- 
cular-Weekly. 





WANTED, designer on sterling silver hollow ware 
and flat ware by a Connecticut manufacturer; 
a fine position for the right man; applicant will 
state experience, former employers, age, salary 
wanted. Address “Box 4881,’ care Jewelers’ 
Circular-Weekly. 


WATCHMAKER in New York City by Sept. 1 
to 15; practical man with tools; must under- 
stand French hall chimes and traveling clceck; 
state wages, reference and full particulars in 
first letter. Address “B., 4984,’’ care Jewelers’ 
Circular-Weekly. 








WANTED jewelry repairer and stone setter, one 
who can do clock work preferred; state experi- 
ence and salary expected, and give references 
in first letter; permanent position for competent 
and reliable man. Address Bogle Bros., White 
River Junction, V 





MAN thoroughly experienced in filling orders for 
watch material department of wholesale house; 
state experience, salary, etc. Address “‘C., 48,” 
care Jewelers’ Circular Weekly, Heyworth 
Bldg., Chicago, Iil. 


WANTED, an experienced man who 
can do good watch work and nice 
engraving; good salary. J. S. Baird, 
Watertown, N. Y. 








WANTED, manufacturing jeweler, diamond set- 
ter and engraver; a finished workman who can 
execute the work required in a high class jew- 
elry store; send references and samples of en- 
graving with application. Albert Pfeifer & 
Bro., Little Rock, Ark. 


WANTED, by large mail order house, man ex 
rienced in catalogue work, capable of taking full 
charge; must have energy, enthusiasm and 
ability; apply, giving full particulars, references 
and salary expected. Address “H. M., 4786,” 
care Jewelers’ Circular-Weekly 


ASSISTANT WATCHMAKER and plain en- 
graver; would prefer one who has some knowl- 
edge of jewelry and clock repairing; fine chance 
for young man to finish trade under a fine Swiss 
workman; write at once with references and 
state salary. Theodore Shaffer, Cordele, Ga. 











WANTED, at once, strictly first class watch- 
maker, able to handle complicatéd watches and 
do adjusting; permanent position to high ,grade 
man, White ¢ MacNaught, 506 Nicollet: Ave., 
Minneapolis, Minn. 





AT ONCE, first class watchmaker; one who can 
also do engraving; must have thorough knowl- 
edge of watch repairing and fast; state wages 
wanted and full particulars in first letter. R. 
J. Atwell, Middletown, Conn. 





WANTED, second watchmaker, clock repairer and 
engraver; one who understands optics pre- 
ferred; permanent position; send references and 
state salary. G. Meyer Jewelery Co., 822 
Market St., Chattanooga, Tenn. 





SALESMAN WANTED for west, middle west, 
south and east; to carry side line of plated 
jewelery for department store trade; commis- 
sion basis only; references required. ‘“A., 
4964,” care Jewelers’ Circular-Weekly. 





WANTED, a first class man to handle a high 
grade line on commission for the retail trade, 
preferably one who has other lines; references 
required; in replying state full particulars re- 
garding territory, lines handled, experience, etc. 
Address ‘4962,’ care Jewelers’ Circular-Weekly. 





WANTED, on commission, a high grade line of 
sterling silver flat ware, novelties and toilet 
goods, by a salesman now carrying one of_the 
best lines of plated ware in aryland, Dela- 
ware, Virginia, West Virginia, North Carolina 
and Kentucky; have a well established trade in 
plated ware and can handle sterling as a side 
line to advantage; gilt edge references fur- 
nished. Address ‘4997,’ care Jewelers’ Cir- 
cular-Weekly. 


WANTED, at once, Al experienced clock and jew- 
elry repairer; salary according to ability; must 
have reference; state salary expected, experience, 
etc., in first reply. Address A. Krautheim, 93 
W. Western Ave., Muskegon, Mich. 


WANTED, YOUNG MAN, experienced in retail- 
ing gold jewelry; only those who can refer to 
first class houses will be considered; apply, giv- 
ing full particulars, references, salary expected. 
Address “‘A. B. F.,”” Box 46, Salem, Mass. 








WANTED, experienced clock and jewelry re 
papers salary ee m3 to ability; =, have 
references; state salary expec nce, 
etc., in first reply. _ Address “Central Con- 
necticut, 4508,” care Jewelers’ Circular-Weekly. 








WANTED first class watchmaker, thoroughly 
versed in high grade clocks; outdoor and indoor 
work, permanent position; state age, reference 
and all particulars in first letter. Julius C. 
ne nc., 10 E. Washington St., Indianapolis, 
nd, 


MANUFACTURER of diamond mountings wants 
experienced inside man to take care of special 
orders, the billing and charging up of the fin- 
ished work; good salary to experienced man; 
also one who can fill orders and wait on 
counter. “Box 4999,” care Jewelers’ Circular- 
Weekly. 


WANTED, bright young man to do first class 
clock and jewelry repairing, assist on watches 
and do plain engraving; best references for 
character and ability required; permanent posi- 
tion to right man. “H., 5055,” care Jewelers’ 
Circular-Weekly. 








WANTED, watchmaker and jeweler, also clock» 


repairer; permanent position, no tools needed; 
state wages wanted with board and lodging; no 
married man wanted, not enough work to em- 
ploy him; town has 1,500 inhabitants, 40 miles 
north of Gulf Mexico, healthy place. F. C. 
Rivoire, Napoleonville, La. 





DIAMOND IMPORTERS want salesman 
with established trade for middle 
west; we want a good man and will 
pay well. “Hustlers, 4951,” care 
Jewelers’ Circular-Weekly. 





WANTED, at once, first class watchmaker, jew- 
eler and engraver, one who can do first class 
work; no other need apply; permanent position; 
will pay good salary to right man; must be able 
to do anything in the line of jewelry repairing 
and stone setting; if you think you will suit 
you may wire us collect; send samples of en- 

aving. Tekulski & Freedman; 419 Texas St., 
hreveport, La. 








(Special Notices continued on page 124.) 
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Special Notices. 


(Continued from page 123 








HELP WANTED—Continued. 





A GOOD SALARY and a permanent po- 
sition for a competent watchmaker, 
engraver, clock and jewelry repairer, 
and to wait on trade; send samples 
of engraving with application; don’t 
answer unless you can fill the require- 
ments. H. J. Homrich, Huntington, 
W. Va. 


FOR SALE, at big cash discount, old and estab- 
lished jewelery store in one of the best cities 
in northwestern Ohio; big transaction center; 
fine business; poor health only reason for sell- 
ing; stock inventory about $6,000. Address 
“S. E., 4975," care Jewelers’ Circular-Weekly. 


PAY CASH for your surplus stock of 
diamonds, watches and jewelry; busi- 
ness confidential; National Bank ref- 
erences. H. Schwartz, 903 Hey- 
worth Bidg., Chicago, Ill. 








JEWELRY STORE in one of the best towns 
in New York State, with 1,600 population, can 
be had at once if you have $2,000 cash; here is 
a splendid opening for anyone with small capi- 
tal who wishes to go in the jewelry business; 
write quick if you mean business, ‘“‘M,, 5001,” 
care Jewelers’ Circular-Weekly. 








Business Opportunities. 








FOR SALE CHEAP, manufacturing jewelry es- 

tablishment, center of city, low rent. Address 

A. Slinger, 550 Central Trust Bldg., Indian- 
apolis, Ind. 


FOR SALE, jewelry and optical business in the 
best town on Puget Sound; payroll, $35,000 per 
week, spot cash. Address Sid S. Bettman, Brem- 
erton, Wash. 








FOR SALBH, fine jewelry fixtures 
stock; live city of 18,000, best 
lease, fine opening. Marion 
burg, S. C. 


small 
long 
Spartan- 


with 
location, 
Dargan, 





CASH PAID for surplus stocks of watches, dia 

monds and jewelry; money sent by return mail: 

best of references. Address Emil Noel, 541 E 
46th Pl., Chicago, Ill. 


COMPLETE diamond cutting plant, including 15 
benches and 12 double saws; all in first class 
shape, for sale cheap. Address “E., 4925,”’ care 
Jewelers’ Circular-Weekly. 


Al SALESMAN, big trade, thoroughly experi- 
enced, no money, wants partner with necessary 
capital to start general pi line. “E, 5051,’ 
care Jewelers’ Circular-Weekly 











IS IT CASH you must have quick? $200,000 
ready cash —_ on hand will buy your busi- 
ness at once. rooklyn os Syndicate, 
608 Broadway, Brooklyn, N. 





DO YOU WISH TO RETIRE? We pay the most 
cash for entire or surplus stocks of jewelry; 
communications confidential. Brookl Pur- 
chars Syndicate, 608 Broadway, Brookiyn, 





WANTED, a man controlling good trade 
thetic stones, to handle my line of imported 
goods; will consider partnership if he makes 
good. Address “S, 5037,” care Jewelers’ Cir- 
cular-Weekly. 


in syn- 





DO YOU WISH TO SELL part of your entire 
stock of diamonds, watches, jewelry, etc.? We 
purchase quick and pay spot cash, no matter how 
large the quantity may be. Brooklyn pesenasing 
Syndicate, 608 Broadway, Brooklyn, N. 





WILL EXCHANGE all or 
stock of diamonds, 
filled and silver 
for income 
« * 5012,” 


$20,000 
gold- 


part of my 
watches, solid gold 
jewelry with or without store 
property; what have you to offer? 
care Jewelers’ Circular-Weekly. 





FOR SALE, a new 
niture in a wealthy, paved-street, electric-lighted 
town having three banks, surrounded by a 
wealthy community; partners’ disagreement 
cause of sale; no other jewelry store here. G., 
W. Griffin, Fayette, O. 


jewelry stock, tools and fur- 


WANTED by reliable party, jewelry 
stocks to sell out at public auction; 
guarantee cost and over; for terms, 
dates, and references apply Appraisal 
Engineering Co., Chicago, III. 


PAY 20% MORE for your surplus 
stock of watches, diamonds and jew- 
elry than any other cash buyer; na- 
tional bank references. Emil Noel, 
541 E. 46th Place, Chicago, Ill. 


FOR SALE, a wholesale and manufacturing op- 
tical business; most complete plant in the south, 
consisting of automatic machinery, complete 
stock of lenses, frames and optical instruments; 
stock inventories about $24,000, machinery, tools 
and fixtures about $2,500, annual business about 
$55,000. If interested address “X. X., 4912,” 
care Jewelers’ Circular-Weekly. 


WANTED TO BUY a good jewelry stock 
in good location on an appraised val- 
uation; large or small considered; 
answer with full information at once. 
W. C. DeLonge, 538 S. Dearborn St., 
Chicago, III. 














COLONEL J. D. LEWIS, jewelers auc- 
tioneer, 538 S. Dearborn St., Chicago, 
Ill.; stock sold at a profit; have cash 
clients to purchase stock; what have 
you for sale; terms, date and refer- 
ences on application. 





FOR SALE, well established jewelry business in 
growing city of 30,000; stock and fixtures will 
inventory about $20,000; central location; estab- 
lished trade; chiefly 14 karat lines and sterling 
silver; good run repair work; will answer all 
legitimate inquiries; good lease; if you have 
cash and are looking for a good thing commu- 
nicate with Kendall & Smith, 112 E. Colorado 
St., Pasadena, Cal. 





FOR SALE, here is your chance if you are lock- 
ing for a good paying jewelry and optical busi- 
ness; good run of repair work; stock will in- 
voice about $4,000, fixtures about $700; will 
stand close investigation; a bargain if sold at 
once; located in Virginia town of 2,000 inhabi- 
tants; if stock is too much, can be reduced 
to suit purchaser. “‘V., 5023,’’ care Jewelers’ 
Circular-Weekly. 





DIAMONDS at great bargains, $45 per 
carat and up; mounted rings and 
other diamond jewelry bought from 
private people sold at half the regular 
price; sent on memo. bill to rated 
dealers; sold for cash only. Dan lI. 
Murray, 3 Maiden Lane, New York. 





AT FIFTY CENTS ON THE DOLLAR, corals, 
cameos and turquoise, a large job I just bought; 
be quick if you want to come in on this deal; 
sent on memorandum bill to rated dealers, sold 
for cash with report. Dan I. Murray, broker, 
83 Maiden Lane, New York. 





A GOOD PAYING jewelry 
in the fruit belt of the northwest; healthy cli- 
mate; annual sales and work about $10,000; will 
take about $5,000 to swing deal ; good nae 
for selling. If interested write “Special, 497 
care Jewelers’ Circular-Weekly. 


and optical business 





DO YOU WISH TO RETIRE? we pay _ highest 
cash value for entire stock, or part of jewelry, 
diamonds and fixtures; communicate with us, it 
will be to your advantage; rating and references 
of the highest order. Van Praag & Co, 11 
Lispenard St., New York, established 1889. 





HAND CAN SELL YOUR STORE for 
yo without delay; no sale, no 
charge; stores for sale in all parts 
of the United States and Canada; 
highest cash prices paid for all or 
part of your stock or fixtures; strict- 
ly confidential. Write James L. 
Hand, 14 Maiden Lane, New York. 


Miscellaneous. 


PORTRAIT MINIATURES copied from any 
photo on watches, dials, brooches and lockets. 
Fenidctein Engraving Co., 45 Maiden Lane, New 
or 

















To Tet. 


FLOOR TO SUBLET 
William St.; very cheap. 
Miller, 12 and 16 John St., 








at Maiden Lane, corner 
Inquire at Mayer & 
New York. 





IF YOU WANTea desirable desk room to let 
can find same, including use of desk. Room 407 
9 Maiden Lane, Jewelers’ Building, New York. 





LOFT TO LET; 1,650 square feet; suitable for 
manufacturing jeweler; drop press post and 
cellar for washing barrels on premises; live 
steam and all 3 og Enquire Engineer, 
24 Boudinot St., Newark, N 





ATTENTION, diamond dealers, engravers and 
others; we have small private office, also part of 
office and desk room, fine north light, no office 
boy expense, use of safe, telephone, First Floor, 
Room 2, 16 Maiden Lane, New York, 








for Sale. 


A LARGE FIRE and burglar-proof Mosler safe 
for sale at a reasonable price. Inquire Hotel 
San Remo, Central Park West and 75th St, 
New York 











FOR SALE, grandfather’s clock, wild cherry, re- 
finished, in perfect running order. at a great 
bargain. Alvin J. Fink, 604 S. Jefferson St., 
«Dayton, O. 





FOR SALE, 160-acre farm in Oklahoma in Ger- 
man settlement: price, $6,000; one-third cash or 
ewelry, balance easy payments, Carl Grau, 
ion’ Tex. 





FOR SALE, a Mosler safe; size about 5 ft. 4 in. 
by 3 ft. 2 in. by 2 ft. 8 in. For price and fur- 
ther particulars apply to A. O. Whaley, Broad- 
way, between 230th and 231st Sts., New York. 





SWISS REGULATOR, Swiss 
clock, over 6 feet high; solid mahogany 
veneered case, best Swiss movement; a perfect 
timepiece, cost $200, practically new; will sell 
cheap. for one-half or less. Write for particu- 
lars to Alvin J. Fink, 116 S. Ludlow St., Day- 
ton, O. 


FOR SALE CHEAP, two floor cases, 
41%, x 12 x 4% feet high, not includ- 
ing bases, sliding doors; write for 
description and price. The Gorham 
Co., Silversmiths Bldg., Chicago, Ill. 


movement, wal! 








DIES FOR SALE; owing to discontinuing making 
our famous gold jewelry line, will sell at one- 
quarter cost, beautiful, artistic, strictly modern, 
up-to-date, large line of dies for the making of 
cuff buttons, scarf-pins, brooches, la vallieres, 
plaques, hat-pins. tie-clips, lockets, rings, orna- 
ments of all kinds, etc.; highest grade of artistic 
workmanship distinguishes our line of dies and 
the finished products thereof; will sell piecemeal 
or entire lot; impressions and dies shown upon 
request. Schickerling & Co., 71 Nassau St, 
New York, 











Wanted to Purchase. 








DIES WANTED, for cash, of odd signet rings, 
charms, ete., to work on soft metals; send illus- 
a “T’angford,” 988 Amsterdam Ave., New 
York. 





fair amount of 
south or west 
Herman Falk, 


REPAIR SHOP 
work, no matter 
preferred; state 
1511 W. 3d St., 


wanted, With 
where located; 

price. Address 

Sioux City, Ia. 








Lost. 


STOLEN, WALTHAM OPEN FACE, 132 size, 21 
jewel, bridge movement, No. 9,508,772, Crescent 
case; if offered for sale or repair notify “R. 
H., 3149,” care Jewelers’ Circular-Weekly. 











LOST, 12 size. oom face, Vacheron & Constantin 
movement, No. 849,781, in 18K. sun ray case, 
National Watch Case Co., No. 78,101; liberal 
reward, “‘C, V., 3385,” care Jewelers’ Cireular- 
Weekly. 
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[IN WHICH IS CONTAINED A LIST OF THE LATEST PAT™ 
ENTS GRANTED BY THE UNITED STATES AND GREAT 


BRITAIN. THE UNITED STATES PATENTS THAT HAVE 
EXPIRED AND THE REGISTERED TRADE-MARKS.] 





UNITED STATES PATENTS. 





ISSUE OF AUG. 1, 1911. 
999.391. METHOD OF PRODUCING ARTI- 
CLES OF JEWELRY. Cuartes A. MEALy 

ar Russet. L. Parcert, Baltimore, Md. 


Fi. J March 31, 1910. Serial 552,721. 

The method of producing ornamental metal foun- 
dations for articles of jewelry comprising the re- 
duction of the metal to a molten condition, sub- 
jecting portions of the molten metal to a sudden 





change ot temperature to solidify it into irregularly 
shaped particles having high points and recesses, 
grouping a plurality of the irregular particles and 
heating the contacting portions thereof to cause 
them to fuse while maintaining original irregulari- 
ties therein. 

999,407. FOUNTAIN-PEN. Mayor F. Sxipmore, 


Toledo, O. Filed July 17, 1909. Serial 
508,233. 

A fountain-pen, having a tubular stem and a 
compressible ink-sack; a pressure plate, a lever 
adapted to rock within the cavity of the tubular 
stem and having its inner end coupled to the 





inner end of the pressure-plate, and-a spring oper- 

ating lever. fixed to the head end of the stem, and 

pivotally connected to rock lever, adapted to 

impart with the rock-lever a parallel compressing 

motion to the pressure plate. 

999,440. FOUNTAIN-PEN. Lawrence J. Far- 
RELL, Jersey City Heights, N. J., assignor of 
one-half to George Hosinger, Jersey City 





Heights, N. J. Filed May 4, 1910. Serial 
559,334. 
A fountain-pen having a pen support, and a 


cap comprising a body portion having a shoulder 
on the inside thereof, a tip secured thereto, there 
being an annular recess between said tip and the 
shoulder on the inside of said body pcrtion, a 
thimble within said cap arranged to co-operate 
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with the top of said pen support, and a flange on 

said thimble lying in said recess. 

999,498. CHRONOGRAPH WATCH. Epwin 
Hart, Waterbury, Conn., assignor to the New 
England Watch Co., Waterbury, Conn. Filed 
May 25, 1911. Serial 629,290. 

In a chronograph or stop-watch, the combination 
with a pivotal push-lever, of a winding-and-setting 
stem coacting with one end of the said lever, a 
stud mounted in the other end of the lever, a hook 
pawl carried by the said stud, a spiral spring en- 
circling the said stud and having one end entered 
into the said lever and the opposite end entered 
into the said pawl spring is 


whereby the said 





placed under tension by the cperation of the said 
lever by the said stem, a ratchet-wheel and a 
castle-wheel revolving * together, the former co-act- 
ing with the hook pawl, a fly-back lever operated 
by the castle-wheel, a spiral spring for the oper- 
ation of the fly-back lever, an interemediate lever 
operated by the castle-wheel, a spiral spring for 
the said intermediate lever, an intermediate chro- 
nograph-wheel carried by the intermediate lever, 
a center chronograph-wheel for coaction with the 
intermediate chronograph-wheel, and a_ star-cam 
mounted upon the same shaft as the center chro- 
hi ec and acted upon by the fly-back 
ever. 


999,517. LENS-CLAMP. Frepericr W. Notte, 


Victoria, British Columbia, Canada. Filed 
Nov. 10, 1910. Serial 591,690, 
In a lens-clamp a saddle: a strap connected 





thereto at each side and a stud connected thereto 
centrally, the saddle being slit longitudinally at 
each side of the stud. 
999,596. BARRETTE, Arnotp Scuarer, New 
York, Filed Dec. 23, 1910. Serial 598,952. 
A barrette, comprising a pair of slidingly con- 





nected combs, teeth radiating from one of said 

combs, and teeth radiating from the other of said 

combs and located bordering said first-mentioned 
teeth on the sides and ends thereof. 

999,648. FOUNTAIN-PEN. Wittiam A. Hovs- 
Ton, Tracy, Minn. Filed Jan. 3, 1911. Serial 
600,608, 

In an overflow receptacle for fountain-pens, a 
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‘feed bar, comprising a member having an upwardly 


curved end portion adapted to connect with a pen 
nib, the upper surface having a series of trans- 
verse ridges in the rear of said curved portion, 
and a a relatively narrow spring member disposed 
above, parallel to, and spaced apart from said rigid 
member and integral therewith, and having trans- 
verse ridges oppositely disposed to the spaces be- 
tween the ridges on the rigid member, the ends of 
said spring member conforming substantially to 
the contour of said curved portion, whereby the 
outer ends of said members may be pressed to- 


125 


gether to leave a relatively long overflow chamber 

in the rear thereof. 

999,654. HAT-PIN POINT PROTECTOR. Joun 
KERCHNER, Pittsburg, Pa., assignor of one-half 
to John Stugner, Pittsburg, Pa. Filed Feb. 
16, 1911. Serial 608,882. 

In a hat-pin protector, a body having a longitu- 
dinal bore formed therein and adapted to receive 


the pointed end of a pin, said body having a 
79 #.. 
é tO 
6 la 
46 / to 
2 13 


recess formed therein, a clamping member arranged 
within said recess and bifurcated to provide clamp- 
ing arms adapted to frictionally engage a pin pro- 
truding into said body, and a locking member 
pivotally mounted in said body and adapted to 
engage said member and lock said member in en- 
gagement with the pointed end of a pin. 

999,692. LOCKET-PURSE SASH-PIN. Lovts 
D. Berceron, Providence, R.I. Filed Dec. 13, 
1910. Serial 597,111. 

In a device of the character described, a main 
plate having a central receptacle provided with a 
lateral opening, a hinged cover for said receptacle 
the hinge of said cover being located to permit it 





to swing open in a direction cpposite to the 
direction in which the receptacle opening faces, 
and a pin and catch member carried by said main 
plate, the pin being substantially parallel with the 
axis of the cover hinge. 
Designs. 

41,633. HANDLE FOR SPOONS, FORKS OR 

SIMILAR ARTICLES, Grosvenor N. ALLEN, 


Oneida “. Y. assignor to the Oneida Commu- 








nity, Ltd., Oneida, N. Y. Filed April 17, 
1911. Serial 621,712. Term of patent 14 
years. 





UNITED STATES TRADE-MARKS. 


[The following trade-marks have been adjudged 
entitled to registration under the Act of Feb. 26, 
1905, and are published in compliance with Section 
6 of said act.] 





TRADE-MARKS REGISTERED AUG. 1, 1911. 


82,890. WATCH CASES AND WATCH MOVE- 
MENTS. Ixurnors Watcu Case Co., Elgin, Il. 
Filed April 25, 1911. Serial 55,950. Published 
May 30, 1911. 
82,891. WATCH CASES AND WATCH MOVE- 
MENTS. Itirnors Watcu Case Co.,, Elgin, Ill. 
Filed April 25, 1911, Serial 55,951. Published 
May 30, 1911. 
$2,907. SPOONS. 
Oneida, N. Y. 
Filed March 14, 1911. 
April 25, 1911. 
92,931. WATCH MOVEMENTS AND WATCH 


Onerwa Community, Ltp., 


Serial 55,068. Published 


CASES AND PARTS THEREOF. Uwnitep 
Watcu MANUFACTURERS’ CorpoRATION, New 
York. 

Filed April 29, 1911. Serial 56,052. Published 


May 23, 1911. 





UNITED STATES PATENTS THAT 
HAVE EXPIRED. 
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Design patents granted July 26, 1904, for 7 years. 

37,056. HANDLE FOR SPOONS, FORKS OR 
SIMILAR ARTICLES. F. Hasersacu, Sag 
Harbor, N. Y. 

37,057. HANDLE FOR SPOONS, FORKS OR 
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Jewelers’ Auctioneers 





We Sell More in a Month — 


Than You Do in a Year 
And Make You Almost as Much Profit 
Our sales average from $3,000 to $20,000 


per week and invariably show a profit. 


The results of our sales show a stock either sold out 
completely or reduced to any point you wish, and 
cleaned of all the out-of-date merchandise that has 
been an eyesore and a stumbling block to your 
business success. 


Your reputation will be improved, your business 
advertised, your debts paid, and you put in the way 
of becoming an up-to-date, progressive jeweler. 


We can more than double your Holiday 
trade in August 


Read this ad again, then consider well the points that interest 
you and write us about it mow; don't wait until some one 
gets ahead of you. 


We give our personal attention to every sale 
and use no substitutes 


MITCHELL & TILLOTSON 












35 Maiden Lane, New York 
























































DAN I. MURRAY. 





I personally conduct large sales only, but | have 
a first-class man at either office to consult, or will 
send him on short notice. 











$7 5.000 Seventy-Five Thousand Dollars 
: 


profit in the past year is what | made for a 
few large jewelers. | averaged over 25 per cent. profit on all goods 
sold, selling over $300,000. Why not employ the best jewelry 
auctioneer in America when you have a sale? Costs you no more 
than to employ a man who is not an expert judge of diamonds and 
other high grade goods and who can only make a profit on cheap 
goods. Let me send you the names of jewelers who failed in busi- 
ness after a sale. Not one that I made failed, and | have made the 
largest sales of high-grade diamond jewelry in America. The only 
man who was able to sell diamonds, and at auction, 6% months 
on Maiden Lane, New York, the jewelry center of the world. This 
proves what I can do, where others fail. Still the leading jewelry 
auctioneer of America, with five first-class men to help me. 


DAN I. MURRAY, sewetry avctionser 





3 Maiden Lane, New York 112 Chestnut St., St. Louis, Mo. 
CHICAGO: DETROIT, MICH. : CINCINNATI, O.: 
210 W. Madison St. 37 Henry St. 512 Race St. 

















PRACTICAL COURSE IN ADJUSTING 


Published Price, $2.50. Special Reduced Price, $1.50, Postpaid 
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SIMILAR ARTICLES. F. Hasersacn, Sag 
Harbor, N. Y 
Patent expired July 31, 1911. 

523,841. STEM WINDING AND SETTING 
WATCH. O, O. Martinett, Waltham, Mass. 
gn patent granted Aug. 3, 1897, for 14 years. 

27.453. CLOCK CASE OR COLUMN, J. WELLs, 
New Rochelle, N. Y. 
gn patent granted Aug. 2, 1904, for 7 years. 

37,059. HANDLE FOR SFOONS, FORKS OR 
SIMILAR ARTICLES. S. Srour, Meriden, 
Conn, 
gn patent granted Dec. 3, 1907, for 3% years. 

38.917. BELT BUCKLE, L. C. Henriksen, Los 

\ngeles, Cal. 





BRITISH PATENTS. 


\BRIDGMENTS OF SPECIFICATIONS, 1910, From The 
Illustrated Official Journal.) 





ISSUE OF JULY 19, 1911. 


7,180. BUCKLES, R. C. Wapstey, London. March 
22. (Class 43.) 

For attachment to a belt, etc., without stitching, 
buckle @ is provided with a pivoted plate b 

vhich supports a loop c having pivoted jin its 





ds d a lever clip f, g, for holding one end of 
e belt A. The arm g has gripping-teeth which 
ay also be provided on the longer arm f. The 
loop ¢ serves to retain the loose end of the belt. 
7,239. PENS. H. C. Jonnson and E, M. Wape. 
March 23. (Class 146 [iii].) 
In reservoir pens cf the kind filled by a plunger 
operated by detachable actuating means, a sheath 
the actuating-means is provided in the reser- 
voir, or in a fitting in the reservoir. The actu- 
ing-means consists of a thin flexible strip e} 
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which is received in the aperture i between the 
body a of the pen and an inner tube f. The 
trip e? is adapted to pass through a narrow slot 
in the end of the reservoir or in an end plug 
, and is provided at its inner end with means to 
engage the stem c! of the piston c. In a modifica- 
tion, the strip e* is stored in a groove in the cap. 
7,385. CLOCKS. Compacnige Pour La Fasrica 
TION DES COMPTEURS ET MATERIEL D’USINES A 
Gaz, Paris. March 23. (Convention date, July 

9, 1909.) (Class 139.) 
Driving Mechanism, Spring.—Relates to, devices 


— 
FIG! 
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ich by the force on the escapement is kept 
pproximately constant, and comprises an arrange- 
lent of the kind in which the power of the 
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mainspring is transmitted through a_ subsidiary 
spring which is periodically wound by the main 
train. A wheel 4, which is geared to the escape- 
ment 3, is mounted loosely cn an arbor D but 
connected thereto by a spring S. The arbor D is 
driven from the barrel-arbor 2 by gearing 1, 6, and 
has fixed on it a boss P having a helical surface in 
contact with a similar surface on a sleeve M which 
can slide on the arbor D but is prevented from 
rotating relatively tc the wheel 4 by means of 

a pin Ct. A flat spring (not shown) which carries 

a pin adapted to obstruct a star-wheel which is 

geared to the wheel 7 fast on the arbor D, bears 

against the sleeve M,. The mainspring, acting 
through the wheels 1, 6, winds up the subsidiary 
spring S, and the side M, being moved along the 
arbor D by the rotation of the boss P, pushes back 
the spring in contact with it, sc that the pin on the 
spring engages the star-wheel and locks the main 
train when: the tension of the spring S is suffi- 
ciently great. Then, as the subsidiary spring con- 
tinues to drive the escapement, the sleeve M re- 
turns to its original position, whereupon the star- 
wheel is again freed and the spring S. is rewound. 

VUeinding Mechanism.—When the mainspring of 

the clock is wound by means of an electrometor, a 

device for keeping the spring wound to a constant 

tension comprises a brake adapted to act auto- 
matically upon the armature of the motor. The 
barrel-arber 2 has a screw-thread on which a nut 

F works. The nut, which is moved in one direc- 

tion or the other by a pin f on the barrel or by 

the screwed arbor, actuates a lever k, which brakes 
the armature when the mainspring is sufficiently 
wound, 

7,863. JEWELRY SETTINGS. H. T. Parr and 
C. E, Parr, both in, Birmingham. March 24. 
(Classes 43, 52 [ii] and 93.) 

Small ornaments such as cut glass shapes, imi 
tation gems, etc., are fixed into bedstead rosettes 


for ornamenting bedsteads by means of settings 


FIG.I FIG.2 





0. D 
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et 
comprising flanged metal disks B having projecting 
tangs D stamped therefrom. The tangs D are 
passed through holes in a metal rosette and pressed 
outwards to secure the ornament in position, Speci- 
fications 14,357/85 and 17,499/92 are referred to. 
7,892. OPTICAL REFLECTORS. H. D. Taytor, 
Mount Villas, York, March 24. (Class 97 
{i].) 

Mirrors or double reflecting optical squares and 
other flat mirrors are mounted by means of circular 
pallets p with spherical holes, into which are fitted, 
by grinding, ball-headed screws a, screwed through 
bosses on the frame and secured by lock-nuts., On 
the oppesite side to these screws are sliding rods r, 





pressed by springs s and also provided with ball 


ends and pallets. The mirror is held at a third 
place by an antagonist screw and spring arrange- 
ment. The frame is preferably made of cast iron 
1x of a mixture, as set out in Specification 20,315/- 
08, of 57 to 60 per cent. of cast iron and 48 to 40 
per cent, of nickel, or of 69 to 72 of cast iron and 
31 to 28 per cent.of nickel so as to be of the same 
thermal expansion as glass. 

7,750. BUCKLES. F. Banse, Berlin. March 30. 


127 


(Convention date, March 50, 1909.) (Class 43.) 

A belt-clasp comprises a plate e, carrying a catch- 
hock f, and a buckle slide comprising two bars b, c, 
and an interrupted bar d. The belt is threaded 





through the bars as shown, the bars c being steeped 
back so that the double layer of belt above it does 
not stand out. 


7,882. TIME-CHECKING APPARATUS FOR 


WORKMEN, J. Fenpiesury and A. P. Pen- - 


DLEBURY, both in Crumpsall, Manchester. 
March 24, (Classes 100 [ii], 100 [iv], and 
106 [iv].) 

Relates to apparatus of the type in which the 
workman sets a pointer to a number on a dial and 
depresses a key to print the time and date on a 
strip of paper. The type-wheels are driven from 
the clock through a flexible connection so that the 
clock is not stopped when the type-wheels are 
locked during the printing operaticn. A crank 12 
on an arbor driven by the clock movement is con- 
nected to a crank 25, Fig. 9, driving the minute- 
wheel by means of a coupling-rod 28. The cranks 
12, 25, are arranged to rotate in opposite direc- 


FIG.3_ 
































tion, the coupling-rod being slotted to engage a 
fixed pin 31, On the shaft 23 carrying the crank 
25 is mounted a. boss which is connected by a 
flexible strip 39 to a stud 38 on a detent-wheel 36 
which with the minute type-wheel 14 is fixed 
upon a spindle 33 pivoted between the center 24 
of the spindle 23 and the frame 32. A flexible 
connection between the spindles 23, 33, is thus 
provided. The type-wheel 13 bearing the work- 
men’s numbers is loosely mounted cn a boss fixed 
in the frame 42 and is fast with a detnet-wheel 
44 connected to the pointer 3 moving over a dial 
outside the casing C by an arm 45 which passes 
through a circular slot 4. The hour cype-wheel 
15,° Fig. 7, is actuated at each revolution of the 
minute-wheel by means of a finger 50, Figs. 3 
and 9, on the minute-wheel, which engages a 
toothed wheel 53 fixed to the type-wheel 15. The 
day type-wheel 16 is driven from the minute type- 
wheel 14 through an intermediate wheel 59. The 
wheel 59 has 12 teeth and is advanced through 
one tooth at each revolution of the minute-wheel 
by means of finger 67, Figs. 3 and 9, on the min- 
ute-wheel. At each revolution cof the wheel 59, 
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Hamilton Watch Company 
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Where absolute precision of time 


is required, the HAMILTON 
WATCH is preferred. 





Hamilton Watch Co. 


Lancaster, Pa. 
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finger 65 thereon moves a toothed wheel 55-con- 
ected to the day type-wheel 16. A segment 17, 
g. 4, carrying “In” and “Out” ‘characters is 
yunted alongside the type-wheels, and is set 

the correct postion when the presser or platen 
-0 is operated. The record strip is wound from 
e roller 71 to another roller, 72, by ratchet 
ear actuated by a lever 75 which is operated 
rom the presser. The presser 80 is carried by 
ertical bars 82, the lower ends of which are con- 







































































nected to a bar 84, engaged by “In” and “Out” 
levers 8 operated by the workmen. One lever has 
an extension pivoted te a vertical rod 89, which 
has a finger 90 resting upon the finger 61 of the 
segment 17, and when this lever is depressed, the 
rod 89 and finger 90 are raised; a spring 64 then 
moves the segment to bring the character “‘In’”’ in 
alignment with the type-wheels. When the red 
89 falls, the other character on the segment 17 
is brought into the printing position. The presser 
80 also carries an arm 92, which engages the 
lever 75 to actuate the roller 71, and an arm 94 
actuating a gong through the rod 95. The type- 
wheels are aligned and locked by means of a 
plunger 100, which is operated from the presser 
through a lever 108, The ink-ribbon mechanism, 
shown on an enlarged scale in Figs. 10 and 11, 
provides for the passage of the ink-ribbon from 
one storage roller, 111, to another, 112, over guide- 
rollers 131, the storage rollers having gear-wheels, 
114, with which, alternately, there engages a third 
wheel, 117, mounted on a lever 115, pivoted at 
116, and fixed to the shaft of a toothed wheel 118. 
The wheel 118 is engaged by 2 pawl 119 carried 
by a lever 106 pivoted on the spindle of the 
wheels 117, 118, and operated by the presser 80 
by means of a rod 122 and a stud 120. The lever 
115 has holes with which a stud 123 on the 
bracket engages when the lever is in one of its 
positions, 


Applications for British patents, June 26-July 12. 

14,783. HAT-PIN AND LIKE POINT PRO- 
TECTORS. A, T. Austin. 

14,842. FASTENINGS FOR BRACELETS, 
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NECKLETS, LADIES’ WAIST BELTS AND 
THE LIKE. W. F. JEenNeENs. 

14,893. SAFETY-PINS OR BROOCHES. C. M. 
A, FRENCH. 


14,906. STOP-WATCHES, CHRONOGRAPHS 


AND THE LIKE. E, A. Rusuton and C 
UssBurnNeE. 
14,932. FLOWER HOLDERS FOR BUTTON- 


HOLES AND THE LIKE. C. Fryer and 
Cotes & Fryer, Lrp, 

14,963. CONSTRUCTION OF BROOCH 
TONGUE JOINTS. G, E. Watton, Lrtp., 


and A. Moopte. 


14,977. SAFETY LOCKER FOR BRACELETS 
AND THE LIKE JEWELRY, H. Orten- 
DORFER, 

14,989. SAFETY HAT-PIN. R. A. Garnett. 

15,239. RING SHIELD. J. Fattows and G. H. 
REDFORD. 

15,256. SAFETY SCREW EARRING FITTING 
FOR UNTAIERCED EARS. L, Josern and 
J. W. Pearce, 

15,267. COLLAR BLOUSE AND _ SHIRT 
“ STUDS, DRESS FASTENERS AND THE 
. LIKE. T. H. Surron and T. W. SuHaw. 

15,387. HAT-PIN POINT-PROTECTOR. E. 
Fur.ant. ; 

15,849. HAT-TIN CONSTRUCTION. C. B. 


PERSHALL., 


15,560. METHOD OF SETTING PRECIOUS 
STONES OR THE LIKE IN JEWELRY, 
ETC, EvcGene Coste. 


15,576. HAT-PIN TOINT PROTECTOR. R. J 


GAIRDNER. 

15,596. JEWELRY? A. Spaney and J. W. 
MAYER. 

15,635. HAT-PINS. W. G. Croke. 


15,819. HAT-PINS. J. G. WakerteLp. 


15,916. CIGARETTE CASES, CIGAR CASES, 
CARD CASES, MATCH BOXES, NEEDLE 


CASES AND THE LIKE. S. J. Davis. 
15,932. LADIES’ HAT-PIN. C. R. Anperson, 
15,965. MATCH CASES. U. Tuon. 


16,015. PROTECTORS FOR THE POINTS OF 
HAT-PINS. Ww. Baker. 

16,055. EYEGLASSES. A. Moon and 
DANIELSON, 

16,156. PINCE-NEZ EYEGLASSES. 
LEUSDEN, 


: ee 4 
F, Fets- 


Complete specifications accepted. 
1910, 

23,130. PENDANT SAFETY-PINS. Weicut & 
BETTLESTONE. 
22,000. STUDS, 

LIKE. Owen. 

23,743. CLIPS FOR HAT GUARDS. 

1911, 

4,400. CONSTRUCTION AND MANUFAC. 
TURE OF BEZELS OR SETTINGS FOR 
PRECIOUS STONES. Rvsartrto. 

11,509. ARTIFICIAL STONE. Branp. , 


SOLITAIRES AND THE 


WHITE, 








Lancaster, Pa. 





Edward W. Leuk and wife, York, Pa., 
have been visiting Lancaster friends. 

S. Kurtz Zook has furnished three large 
silver cups for the tournament at Haines’ 
box ball ailey. 

Ray McCarty, 
tered Schuyler’s School, 
student in engraving. 

Dr. George R. Rohrer, oculist, Lancas- 
ter, left Aug. 3 for a vacation trip with 
some friends to Nova Scotia. 

E. R. Kant, of the traveling force of the 
Non-Retailing Co., has ended his vacation 
and started out to cover his territory. 

Walter E. Russel has taken a position 
with H. E. Garman & Son, Coatesville, hav- 
ing finished a course in watchmaking at the 
technical school. 

B. H. Prowell, Marietta, was injured sev- 
eral days ago by slipping and falling down 
a stairway. He was not so badly hurt, 


Hughesville, Pa., has en- 
Philadelphia, as a 


129 


however, from business 
long. 

Among the jewelers who have recently 
visited Lancaster were: Ralph Springer, 
Dalton, Pa.; Lewis A. Kline, Norfolk, Va.; 
J. F. Noll, Milton, Pa.; George M. Bailey, 
Uniontown, Pa., and Raymond T. Salton, 
Louisville, Ky. 

J. H. Strawbridge, office manager for G. 
William Reisner, is spending his vacation 
on a trip through central Pennsylvania, and 
Herman Seibel, a jeweler for Mr. Reisner, 
is on a vacation trip to Wilmington, Del. ; 
Ocean City, N. J., and Newport News, Va. 

W. W. Appel and wife, Lancaster, had 
an unpleasant adventure several days ago 
ou the Susquehanna River while motor 
boating. Their little craft was stranded 
on some’ rocks opposite Safe Harbor, and 
there they remained until discovered and 
rescued by other boatmen. 

George H. Mackinson, a United States 
mail driver, was arrested last week and 
committed for trial for robbing the mails, 
being caught in the act at the post-office. 
In his possession was a box containing 
three rings, which were sent from Bethle- 
hem, Pa., to John B. Roth, Jr., Lancaster, 
for repairs. 

Mary A. Miller has brought suit for 
$15,000 damages against the city of Lan- 
caster for injuries received last February, 
when she fell into an excavation in front 
of Louis Weber & Son’s new jewelry store 
on N. Queen St., which was made for the 
standard on which the big clock in front 
of the store is placed. 

H. H. Bare, head instructor in watch- 
making at the Ezra F. Bowman Technical 
School, is at Atlant'c City on a week's va- 
cation. Arnold L. Fox, Stewartsville, N. 
J.; R. L. Kincaid, Syracuse, and Gorner 
Jones, Uniontown, Pa., students of the 
school, have returned from their Summer 
vacations at their homes. 

The jewelers of Lancaster, like those of 
other cities, have complained frequently of 
department stores selling jewelry of certain 
kinds. Last week a leading department 
store “riled” the jewelers by advertising a 
sale of “odd bits of jewelry, cut to half and 
near.” Certainly the jewelers have reason 
to object to the department stores cutting 
into their trade. 

A. S. Daveler, 


as to keep him 


formerly with the Hamil- 
ton Watch Factory, now with that at El- 
gin, and wife were here recently visiting 
his mother. Last Saturday, on their way 
home, as their train was pulling into the 
Englewood Station, Chicago, a 32-caliber 
revolver bullet crashed through the car win- 
dow and passed through Mrs. Daveler’s 
hat, which she had a minute before taken 
down from the rack. Had she been stand- 
ing when the shot was fired she would have 
been killed. 








A. H. Camp, formerly of Saginaw, Mich., 
recently moved to Leonardsville, N. Y., 
where he has entered business as a jeweler 
and optician. 

W. F. Day, who recently purchased a 
jewelry store of H. F. Eyler, Waynes- 
boro, Pa., took possession of the establish- 
ment on Aug. 1. Mr. Day intends to re- 
plenish the stock of jewelry and enlarge 
the capacity of the repair department of 
the store. 
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HE watchmaking experience of these Service Bureau 

Experts covers a period of three hundred and thirty years. This 

experience is being used daily in the solution of specific watchmaking 
problems presented by watch repairers. 


VERY inquiry is thoughtfully weighed and DVICE is given on methods of doing work— 
considered and reply is made with a personal suggestions are made about handling some 
letter in which ao detail is slighted or over- particular watch that has proven difficult of 


looked. repair. 


This is the character of the personal service the Service ‘Bureau renders to each and every 
watchmaker who asks for help. 


The Service Bureau 


Also renders a general service — a service of 
interest to all watch repairers everywhere. 
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HE Service Bureau publishes and distributes bulletins on HIS will insure your receiving the first bulletin which we 
watchmaking subjects of general interest. ‘The personal published last month — a most interesting treatise on 
correspondence of the Service Bureau has shown that there is balance truing—pro- ;-- : 
oo — for definite -e neveegpeee on —— subjects — fusely illustrated with 
that inquiries about these subjects outnumber al others by a pictures made from } ELGIN NATIONAL WATCH CO 
great majority. It was the preponderance of these inquiries Elgin. Ul 
i 7 paar : the hands of an ex- | Igin, Li 
that lead to the publication of the Bulletins. bal | Dear Sir 
The work of the Service Bureau is therefore two-fold in its pert balance truer. | Please register my name as entitled to the priviieges 
| “t . “* : | hel " | hel : : of consultation with your Service Bureau 
character it gives persona elp and general help-- we want It is understood that no charge is to be made for 
you to use the Service Bureau in both of its branches, as often this service 
as you have occasion. Perhaps you have no reason for writing 
personally at present but the occasion might arise soon, so King Solomon who 
send the enrollment coupon in now. said: 


“In iuliende of Counsel There Is Wisdom” 


Why not put his theory to the tes In patient anticipation the Service Bureau experts are waiting for your coupon 
BLOIN, ILLINOIS 
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King Solomon was 
a wise man. It was 
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[ An Efficient Watch Repairing Department. 


| Address by G. D. Parsons, before the Convention of the American National Retail 
| Jewelers’ Association at Richmond, Va. 




















S' )ME years ago I received a letter from 
one of the most prominent of the larger 
jewelry establishments of Chicago, asking 
for an interview at my early convenience. 
When I called I found the senior member 
of the firm in great distress over the on- 
dition of the watch repairing department, 
and he asked my advice as to a man whom 
he contempla ed employing as head watch- 
maker. I said: ““Well, Mr. So and So, the 
gentleman is one of the most learned and 
scientific of watchmakers. but I think from 
long acquaintance with him that he lacks 
tact and would perhaps not be cour.eous 
criticism from an_ unreasonable 

He at once held up his hands and 
said, “Oh! that will never do.” And right 
here is the point to my story. Pointing to 
the corner of the store in which the head 
watchmaker’s quarters were located, he 
said: “Mr. Parsons, that corner is of more 
importance to the success of this store than 
any other in this whole establishment. The 
man in that corner can make us more 
enemies and drive away more trade than 
all others combined. Poor work, discour- 
tesy or neglect there, is fatal.” 

This statement made a deep impression 
upon me at the time, and a close observa- 
tion of many years, and in many high-class 
stores, has served to strengthen rather than 
weaken the force of his statement. And 
I have learned by my own and others’ ex- 
perience the value of a really efficient 
watch repairing department, and it is out 
of my fund of experience, gained in so 
many fields, that I shall a tempt to offer a 
few suggestions as to what constitutes an 
efficient watch repairing department. 

What is an efficient watch repairing de- 
partment? It will be in order then io in- 
quire at this time ‘“‘what constitutes an effi- 
cient watch repairing department?” Such 
a department, it seems to me, should sat- 
isfy all of the following demands: 

It should be so conducted as to pay a fair 
percentage of profit after every legitimate 
expense has been charged to it. 

It should satisfy every reasonable demand 
of the customer, thus establishing friendly 
relations with each customer and the house. 

It should contribute in a large’ way to 
the sales of watches. For by judicious and 
tactful handling a customers’ attention can 


under 
patron.” 


often be directed by the workman to a 
watch better suited to his needs, and “a 
sa.e’ secured for the house. 

The head of such a watch repairing de- 
partment should be a practical watchmaker 
of experience, with some commercial train- 
ing, added to a tactful, courteous manner 
of meeting customers. He should not say 
too much, yet should explain enough to 
leave the impression that he is willing to 
explain all that the layman can understand 
about so complicated a mechanism, and give 
in full the reasons for the cost of repairs, 
for most persons are willing to pay a fair 
price for good work, if they can be shown 
the need of such work. And I want to 
emphasize right here the desirability of ge - 
ting the confidence of each customer, and 
the far greater desirability of maintaining 
that confidence by fair and liberal dealing, 
for confidence is the foundation of every 
great success in our line. 

Every great jewelry house in this coun- 
try owes much of its success ‘o an efficient 
watch repairing department. The history 
of the greatest jewelry establishment of the 
world shows that in every case much atten- 
tion has been given to pleasing patrons in 
their little repairing jobs, and very espe- 
cially in their watch repairs. 

To establish and maintain an efficient 
watch repairing department is not always 
easy. It requires much thought and close 
attention on the part of the person in 
charge. This person should be capable of 
judging the work for himself and quick 
to estimate the probable condition of a 
watch from the general appearance, rather 
than by what the customer tells him, for 
while it is always advisable to have the 
watch examined before stating cost of re- 
pairs, it is not possible to do this in every 
case, so experienced judgment is necessary 
to avoid loss. 

In taking in watches for “repairs it is 
never advisable to talk of “cleaning” as a 
remedy for all the ills of the watch. To 
“overhaul” or “put in order” are better 
phrases to use, and it is advisable to explain 
that “cleaning” is only a part of the neces- 
sary routine of putting a watch in good 
condition, for, after a year or more. of 
constant use, pivots need attention, escape- 
ment needs some adjusting, balance and 


hairspring must be carefully restored to the 
original condition of adjustment or the 
time keeping will not satisfy, and many 
other items may require correcting. 

Upon the character of your watch repair- 
ing depends ‘o a large extent the reputation 
of every department of your business, for 
people are apt to say of a careful work- 
man, “He does fine work, so I take it he 
is up to date in all his methods.” 

Do not employ a man at $12 a week as 
watchmaker, clockmaker, jeweler, engraver, 
optician, salesman, window dresser, etc., 
etc., and expect that you will have an effi- 
cient watch repairing department. To have 
an efficient watch repairing department 
place a watchmaker of experience in charge, 
for no man ever has, or ever will, acquire 
so great skill in all the before-mentioned 
trades as to enable him to do first-class 
work in all. 

One of the great absurdities of the pres- 
ent-day trade schools is to advertise to 
graduate a man in all these branches, and in 
such a ridiculously short space of time that 
one could scarce hope to learn a little of 
just one branch, much less all of so many. 

Speaking of trade schools, I hope some 
benevolent member of the trade will some 
day endow a purely horological school on 
such a broad and liberal basis as to. enable 
worthy poor young men to acquire a scien- 
tific training in horology. This is not pos- 
sible in any school of to-day, because of 
cost, mainly. The State should regulate the 
practice of horology as carefully as the 
practice of dentistry, for the safety of val- 
uable lives and property depend upon the 
reliability of the timekeeping, and the 
sooner we face this problem the sooner will 
conditions and prices improve. 

I trust that every member of the Ameri- 
can National Retail Jewelers’ Association 
will use his best efforts to have a State 
board of examiners appointed in his own 
State that shall have power to eliminate 
the “botch,” or, at the very least,.to prevent 
the increase of this breed. Too many poor 
workmen cause one of the crying evils of 
our day and age, and this condition will 
not improve so long as we send young men 
to trade schools with the expectation that 
they will become expert watchmakers, jew- 
elers, engravers, opticians, etc., in a few 
weeks, or months, as at present. 

All who employ watchmakers complain 
of the great scarcity. of really capable 
workmen, and it has reached such a critical 
stage that the larger watch companies, in 
self-defense, have taken up the matter of 
educating the craft. Their finer grades 
suffer so severely from the ignorance of 
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CSALTHAM MATERIAL ASSORTMENTS 


SAVE THE JEWELER MONEY. 








TRADE MARK. 





(jALTHAM @ALTHAM 
BALANCE STAFES 


STERLING GRADE 
ASSORTMENTS 560A and 561A 














a They cost us more, because 
Each Diameter in Separate Vial. 
1883 1364 -O13 - .O14 - .O15 

1883 1365 -O13 - .O14 - .O15 

1888 2844 -O12 - .O13 - .O14 

1899 4860 -OI2 - .013 - .014 

1899 | «4861 O12 = .013 - .014 the jeweler less than the 
1894 8142 7 - O10 - .O11 
1894 8143 a - .O10 - .OIT ; i 

a ae “009 010 7-041 regular material at regular 
i890 13220 A - .O10 - .OIT 
1891 19369 P - .O10 - .O11 
1900 * - .009 - .O10 
1900 : - .009 - .O10 


WALTHAM WATCH COMPANY, Waltham, Mass. 
)ALTHAM assortments cover 


Model Cat. No. 
of the extra labor in selecting 














and packing. But they cost 




















list prices. 



































lines commonly needed in 


repair work. The material 





is selected with care, and 
is of the highest quality in 
its respective grade. No 
pains are spared in the prep- 
aration of our assortments. 
The needs of the practical 
man are our first considera- 


tion. 











SPECIAL ASSORTMENTS. 
Balance Staffs. 


560A 2 Gross, 3 Sizes Pivots for each of 12 Catalogue Numbers, Sterling-Royal Grade . . . $20.00 
561A I ‘“ 3 ‘“ ‘6 “ sé “ 42 “ ‘“ “ . - « « JO.50 


562A I “ 3 « “ “ “ “ 42 “ “ Riverside ” * « « 30.00 


WALTHAM WATCH COMPANY, - WALTHAM, MASS. 
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those who are supposed to keep them in 
repair that it has become a necessity to 
them to give out all the instruction possible 
n order to protect the reputation of their 
coods. Watches that leave the factories in 
fine adjustment, and capable of remarkable 
timekeeping, are very often ruined, as far 
as close timing is concerned, the first time 
the so-called repairers get hold of them. So 
large a percentage of modern watches are 
adjusted and of a delicate construction that 
demands expert handling that it seems 
necessary to have some change in present 
conditions, if we are to be able to cope with 
the situation. It must be made possible for 
worthy and ambitious young men to acquire 
more thorough training than is now open to 
them before we can hope for a supply of 
trained watchmakers equal to the demand. 

In an experience of many years in school 
work I have found almost without excep- 
tion that it was the poor young man who 
alone had the ambition necessary to excell 
as a watchmaker. The young man who 
came to spend his father’s money usually 
did that, and not much besides, while the 
young man who earned his own money 
made good use of his time and often re- 
gretted that he did not have money to stay 
longer in school. It is for this class that 
I plead. Help the worthy and ambitious 
poor young man, and conditions will im- 
prove very soon and an efficient watch 
repairing department will be made easier 
for us because of efficient help. 

An efficient watch repairing department 
will not long be a possibility if we do not 
elevate the standard of workmanship far 
above what it now is. Adjusters are as 
scarce as saints among the craft, outside of 
the factories, and the supply is not enough 
for the factories to be able to do all the 
high-class adjusting necessary—while the 
average repairer is grossly ignorant of the 
meaning of the word, so far as practical 
results show. 

And here let me ask, “Can we claim to 
have an efficient watch repairing depart- 
ment so long as we destroy the finer ad- 
justments of railroad and other fine 
watches?” [ think not. Ignorance does 
not excuse us either, for we have no right 
to take money for service that we do not 
render; and when we hand back a watch 
to a customer in a condition that will not 
hold up the standard of timekeeping ex- 
pected of that particular grade of watch, 
we do a grave injustice that will reflect 
upon us surely and sadly. 

But, I think I hear someone say, “We 
don’t get paid enough for our work to 
take all the time necessary to test and re- 
store these finer adjustments.” Well, let 
me ask: “If you don’t get paid enough for 
good work, whose fault is it? Is it neces- 
sary that you should do work for noth- 
ing?” No! A thousand times, no! No 
man need repair a watch for so low a 
price that he cannot do it justice. Let your 
competitor do that if he will, but don’t you 
do it. As long as you compete in price 
alone, just so long will you get neither 
profit nor reputation out of your work. 
Compete for quality and results, rather, 
and you will then get your price and pros- 
per, and the cheap man will get what he 
deserves, oblivion. 

The stores that get “$3.50 for cleaning, 
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and repairs extra’ (as I was told was the 
price of putting my own watch in order 
on Fifth Ave., New York) are the largest 
and most prosperous in the trade; and not 
because they are large do they get the 
large price, but because people know that 
they will get good work in such stores. 
And these stores are enabled to do good 
work because they seek and employ the 
high-priced skilled workmen and thus main- 
tain efficiency, because upon the reputation 
of this department depends so much of the 
success of all others. 

To elevate our standards we must be able 
to demonstrate to our clientele that it takes 
more than a dirty watch bench and a piece 
of chalk and a brush to make a watch- 
maker; that it is necessary for a watch- 
maker to know much of the laws of physics 
and natural sciences, as well as to hold an 
eyeglass upon his eye, before he can do 
justice to so fine and delicate a machine 
as a watch. Let us rise to our opportuni- 
ties; let us take our place with the honored 
and trusted. The watchmakers and jew- 
elers belong to the class of callings where 
confidence is the foundation of all success. 
Confidence is the keynote of success of all 
financial institutions, and it is none the less 
so of the jewelry institutions. All the 
really great jewelry houses are built upon 
the solid rock of public confidence,. and I 
may add that this confidence in the case of 
every jewelry house is very largely aug- 
mented and enlarged by a really efficient 
watch repairing department. 

Card Index System. 

I wish to suggest a simple, practical and 
labor-saving form of index card that I have 
used to great advantage, especially where 
very large numbers of watches were han- 
dled daily. I found the following advant- 
ages, among others, from the use of this 
system: 

I could go at once to the file and locate 
the card that had been made out when the 
watch was taken in, and find out whether 
the watch was ready or not. If not ready, 
I could tell which workman had it in hand. 
[ could tell when it was promised, and, if 
there was to be any delay beyond the time 
promised, my card would tell that the job 
was awaiting material, or whatever else the 
cause might be. If the watch was ready, 
the card told me the number of the hook 
upon the watch rack upon which I would 
find it. The card tells every item of re- 
pairs performed, and by whom performed; 
the price, and whether it was charged or 
paid, is entered as soon as the watch is de- 
livered, with date of delivery. If any item 
of repairs was not done that was advised, 
such as new staff or other part, we noted 
this, and when the customer came back later 
and said that we put his watch in perfect 
order and charged him $9 for it, we could 
show him in a few seconds that we charged 
$2 for a mainspring and did not put his 
watch in perfect order nor pretend to do 
so, as it needed other repairs, as shown by 
note made at the time estimate of cost was 
given. 

Again, if a customer calls to get the num- 
ber and description of his watch two or 
three years later, because of its loss, we 
can find the card in a moment, if he can 
tell us in what year he left it for repairs; 
and even if he misses it by a year or so, 
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we can locate it in a moment by going to 
our filing case of another year. 

On this card we also keep a record of 
material used and cost of same, the time 
spent on the job and its cost; there is also 
a place for stating the rate the watch had 
when delivered. All of the ordinary items 
of repairs are printed upon the left-side 
column, and it is only necessary to make 
a check mark over each item to know all 
that has been done to the watch. All de- 
scriptions of movements and cases are also 
printed and can be checked instantly, so 
that a full and complete description of any 
watch and case requires but a few dashes 
of pen or pencil, in addition to the num- 
bers of case and movement, to tell you all 
that you need to know of style, repairs, 
etc. In fact, it saves nine-tenths of the 
time, with also some added advantages over 
any other of the many systems that I have 
examined in an experience of many years 
in organizing watch repair departments, 
and the compactness and simplicity of the 
system is much in its favor. 

Another advantage is that if your cus- 
tomer demands a check for his watch you 


can give him one and know that you have. 


done so. If he does not want a check, it 

remains attached to the index card, so you 

know that no check is out, for that job. 
Profit and Loss. 

Now as to profit and loss. It has been 
my good fortune to hold positions of trust 
with nearly all of the larger watch com- 
panies, as well as in some of the largest 
of the great jewelry houses of this country. 
Thus my field of observation has been a 
large one, and my experience has been 
gained where results alone count, so I 
have learned to put the true value upon 
many things because of the cost systems 
that in some cases not only counted the 
pennies, but the mills, or fractions of pen- 
nies. And I learned soon to judge as to 
who was making profit and who was losing 
upon their watch repairing. It may surprise 
you to hear that many a man who prided 
himself upon a well-paying repair branch, I 
have shown, to his satisfaction, that he was 
really losing money, perhaps not very much, 
but as between profit and a loss the latter 
was most often in evidence. I will illus- 
trate briefly: 

A mainspring is put in for $1. The work- 
man thinks that the few minutes spent in 
doing the job, added to the cost of the 
mainspring, is all there is to the expense. 
Well, let us analyze a little. Say, for ex- 
ample, the cost of labor and material was 
net 27 cents for short. Now, when that 
watch comes back, say six or seven times, 
for regulation, and your workman is called 
away from other jobs, you lose easily 10 
cents each time on an average, and if you 
have any one of the many extras that fall 
to the lot of the watchmaker, such as, for 
example, a lot of hard mainsprings, where 
you have one after another break before 
you find one that will outlast the guarantee, 
or you find a tooth weakened in the barrel 
and in self-protection you replace that, and 
so on, can’t you see that on the average 
you are not likely to get much profit out 
of $1 mainsprings? If you get $2 for all 
the better grades (for, remember, you 
should always use the best spring obtain- 
able and will likely have much more trouble 
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THE HOWARD WATCH 


ARE YOU keeping in touch with the 

HOWARD owners in your community— 
using their influence to build up your following for 
these goods’ 

If you are not—you cannot start too soon. 

The HOWARD owner is not merely a 
HOWARD enthusiast—he is one of the leaders 
of his locality, his time and his profession. 

His recommendation and his example carry 
weight with his fellows. His word of mouth 
advertising is one of the most powerful sources 
of prestige that you could have 


The way to profit by his influence is to 
identify your store with the HOWARD Watch. 

Feature your assortment of HOWARDS. See 
to it that men know you ae HOWARD headquarters. 

Order HOWARD Watches from your jobber. 





E. HOWARD WATCH WORKS 


WALTHAM, MASSACHUSETTS 
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1 getiing the finer watch to its original 
iming rate to please a critical owner) you 
vill not be overpaid. 

Another case I often hear of is balance 
staffs for $1. Now, just think of a man 
vho is capable of doing justice to any 
watch putting in staffs for a dollar. To do 
the watch justice he must remove the 
jewels and clean them before fitting to the 
pivots; he must true and poise his balance, 
replace his hairspring properly, put in beat, 
etc., and then he finds, likely as not, that the 
watch is off time and not within the power 
of the regulator to correct, so he is obliged 
to use perhaps an hour first and last to 
bring his watch to time, after he has fitted 
his staff and finished what he charged for 
and before he delivers the watch at all. 

Roller jewels are often put in for $1 or 
less, when, to be certain that your watch 
will not be stopped by a part of the broken 
roller jewel, you are often obliged to at 
least partially take down your watch in 
order to see that it is not in the train, or 
escapement, or perhaps under the dial. An- 
other mistake. 

You take in a watch to clean for $1.50, 
or less, maybe, and find so many little 
touches necessary to put the watch in even 
approximately good condition that you 
spent two to four hours upon the job be- 
fore delivery, and some time after in regu- 
lating, etc. 


Now, where in all these cases do you 
allow anything for time spent in regulating, 
for cost of materials, for cost of space your 
repair department occupies, for the general 
expense account, a portion of which is 
necessarily chargeable to each department ; 
for losses of every description, for adver- 
tising, for betterments which every live 
merchant must add to his every depart- 
ment if he would thrive. Nothing is so 


absurd as the present low prices for watch, 


repairing. 

Another absurd thing for a watchmaker 
to do is to promise to put a watch in order 
in so short a time that he either disappoints 
in the time or in the quality of work done, 
because he was afraid that the party would 
take it elsewhere if he insisted upon taking 
10 days or two weeks for the completion of 
the job. It is very easy, I find, to make 
customers understand tha! good work re- 
quires time, and they all want good work; 
and ever and always remember that a watch 
that does not keep time will not satisfy at 
any price. You may do a_ considerable 
amount of work upon a watch, and even 
show your customer that he is “getting 
something for nothing,” but you can’t get 
him to say a good word for you if the 
watch is not satisfactory as a timekeeper 
On the contrary, he will likely spread your 
fame as a failure and say nothing about 
how much you gave him for nothing. So 
charge a price for good work, and do good 
work, if you would have an efficient watch 
repairing department. 

We now take a place far too low in the 
scale of learned and scientific arts. We 
do not insist upon the recognition that 
should and would be accorded to us if we 
but held our trade above the level of the 
commonplace. No improvement will be 


achieved until every watchmaker and jew- 
eler is a member of his local retail jew- 
elers’ association or club, and a real live 
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member, too, that attends meetings and 
gets into close touch with his fellow mem- 
bers, for wherever they do meet and get 
to confiding a litile in each other they each 
find the other to be a good neighbor and-a 
good fellow, and are so sorry they didn’t 
find it out years ago, before they had begun 
cutting each other’s prices and calling each 
other uncomplimentary names. 

“Get together!” is a good mot:o for every 
jewelers’ club, and every town, great or 
small, should have an organization for “‘get- 
ting together.” 





An Ingeniously Constructed Show Window 
Clock. 





N one of the show windows of the store 
of M. G. Ernest, a jeweler at 558 Co- 
lumbus Ave., New York, there is exhibited 
a clock of such singular character and ap- 
pearance that it attracts all observing 
passersby. 

To all appearances the clock consists of 
two upright posts, or columns, some four 
feet apart, and rising to a height of about 
three feet from the floor of the window. 
From one column to the other extends a 
transverse column of darkened glass, 
whereon are inscribed in Roman numerals 
the hours to the number of 12, beginning 
with VI o'clock at the left-hand side and 
ending again at VI on the right-hand side. 
Above the transverse bar, and strung par- 
allel thereto, is a slender wire, and upon 
this, so that it.can without friction slide 
from end to end of the wire, is the “bird,” 
a neatly stuffed humming-bird, perched so 
coquettishly as to seem very natural. The 
bird’s wings are extended, as though on 
the point of flying away, and its bill points 
upward. Just underneath its head is a 
brass index, pointing to the numerals on 
the bar and to the half and quarter hours 
also marked on the bar. 

The progress of the bird from left to 
right accurately records the course of the 
hours from minute to minute, beginning at 
6 o’clock in the morning to 6 in the evening, 
and repeating, or making two of these revo- 
lutions or trips rather, in the course of 
the 24. 

When the bird has reached the end of a 
trip it quickly flies from the right side, 
which it has just reached, to the left, when 
it begins anew. This it is which attracts the 
throng. 

Below the bar and between the columns 
Mr. Ernest employs the space for the dis- 
play of such wares as he wishes to show to 
the public, and it forms an excellent field 
for such display naturally. He even strings 
wires from one column to the other for 
this purpose. The floor of the window 
gives an excellent space for more display. 
The mechanism or “works” of the clock 
are invisible. 

Mr. Ernest, who is a Viennese by birth, 
states that he first constructed the clock 
soon after he came to America, some 35 
years ago. After serving at the bench a 
few months, he started in business for him- 
self at 56 Canal St., this city. Soon after- 
ward, having completed the clock, he had 
it placed in his show window, and it then, 
as now, attracted continual interested 
throngs. But one evening some thugs 
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broke the window, at the same time ruin- 
ing the clock and simultaneously bolting the 
door of the store, and before Mr. Ernest 
could recover his wits and get outdoors 
after them had disappeared in the passing 
throng with a lot of booty from the win- 
dow. Mr. Ernest subsequently recovered 
most of his wares, but he was so disgusted 
at the ruin of the clock that he did not 
attempt to repair it for nearly 20 years. 

Mr. Ernest removed to his present loca- 
tion about 10 years ago, and then imme- 
diately set about repairing the clock. In- 
cidentally he made some improvements and 
soon succeeded in setting it up, since which 
it has steadily been securing so much and 
such favorable notice that he is receiving 
offers to construct similar ones for other 
business men, mostly in other than the 
jewelry line. They can be made in any 
and all sizés, and the columns can be made 
in a great variety of materials and in all 
sorts of designs. They can also carry all 
sorts of advertisements, and wares of many 
descriptions can be just as efficiently dis- 
played on wires strung from the columns 
as jewelry can. 

Since Mr. Ernest has given such good 
evidence of his ingenuity, it is not strange 
that he has built up a good trade on repairs 
throughout his neighborhood, essentially a 
domestic one of the best character. “In- 
deed,” said he, “my repair business is by 
far the best part of my trade, except around 
the Christmas holidays. Through most of 
the year my wife and I can attend to cus- 
tomers without great trouble, but at holiday 
time I have six and seven behind the coun- 
ters all the time, and all of us during the 
rush are continually on the jump. For- 
tunately I am not dependent on outside 
help, for I have two sons whom I call in 
and an equal number of daughters.” 





Difference Between Greenwich and Irish Time. 


The difference between Greenwich and 
Irish time was the subject of a question 
and answer circulated with Parliamentary 
papers. Irish time, it may be pointed out, 
is 25 minutes behind that of Greenwich, 
and post office clocks in Ireland indicate 
both times, a red minute hand indicating 
Greenwich time. 

Vincent Kennedy, the Nationalist mem- 
ber for West Cavan, asked the Chief Secre- 
tary for Ireland if he would state whether 
he had received any representations from 
Irish associations or traders asking for the 
extension of Greenwich time to Ireland, 
and whether he would consider favorably 
representations coming from Ireland in 
favor of this reform. 

Mr. Birrell, in rep'y, said that representa- 
tions had been received from the Chambers 
of Commerce of Dublin and Londonderry 
and the Dublin Mercantile Association in 
favor of the adoption of Greenwich time 
in Ireland. If there was any general de- 
mand in Ireland for the change the Irish 
Government would be prepared to consider 
the matter. 








E. V. Nye, Hamilton, Kans., has moved 
to Emporia. 

William Conrad, Wapello, Ia., has moved 
to Burlington. 
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Thirty-T'wo Years 
Successful Production 


have taught us to make 


Watches That Cannot Be Equalled at the Price 


and have enabled us to sell them at prices which give 


Fifty Per Cent. Profit to the Retail Jeweler 


In these days of conservative buying by the public 
you will find your best sellers to be 


“New England” Levers 
“CAVOUR” “HALE” 


15 Ligne 12 Size 16 Size 


Genuine 
Lever 
Movements 
Guaranteed 


Accurate 
Time- 
Keepers 


PRICES 
To Dealers — $2.90 to $14.50 


Subject to Jewelers’ Circular Key 


To Consumers — $2.50 to $10.25 


Our Missionary Salesmen Will Show You a Complete Line 
Stock Up Now for Your Fall Trade 








The Your order will be promptly filled by ‘*‘New England - 


‘*New England ”’ Material 
ALDEN THE NEW ENGLAND WATCH CO. , 


WATERBURY, CONN. 7 
7 Jewels Interchangeable 


Accurate to the Second “ is Send for Our 
pment Tin ow | Lhe Leading Jobbers eee 


To Consumers — $5.00 to $11.00 Chart 
Pacific Coast Agents: B. W. FREER CO., San Francisco 


Double Roller Lever 


Subject to Jewelers’ Circular Key 
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That this department shall prove mutually bene- 
fiical to our readers, it is desirable that the 
members of the trade geneally communicate with 
THe Jeweters’ Crrcucar-WEEKLY regarding an 
advantagenous device or plan which they are util- 




















A Simple Bookkeeping System. 





Written expressly for The Jewelers’ Circular-Weekly by A. E. Edgar, Author of “How 
to Advertise a Retail Store.” 

















T= following exposition of a simple book- 

keeping system is made for the benefit 
of jewelers whose business is too small to 
justify a more elaborate system. It is not 
perfect—no system of bookkeeping yet de- 
vised is so perfect that it cannot be im- 
proved—but it is a system that will answer 
the purposes intended, and one, too, that 
can be added to and enlarged as necessity 
commands. 

If any jeweler desires to adopt this sys- 
tem, he must first take an inventory of his 
stock and make a statement of his assets 
and liabilities. The books to be used ‘are 
cash book, journal and ledger. 

Unless the jeweler has learned the rudi- 
ments of bookkeeping it will pay him to 


buy some simple text book on the subject 


and spend a short time on its study. We 
avoid as much as possible the use of tech- 
nical phrases, but cannot omit them alto- 
gether. Therefore the jeweler must under- 
stand these before he can follow our in- 
structions without considerable bother and 
delay. 

The statement of assets and _ liabilities 
will include the following: 

ASSETS. 

Merchandise on hand (as per inventory), 
store and office fixtures (as per inventory), 
bills receivable (notes others owe you), 
cash on hand (in bank and cash drawer), 
personal accounts owing you, real estate 
you own (as per inventory). 

LIABILITIES. 

Personal accounts you owe, bills payable 
(notes and drafts you owe). The differ- 
ence between the total assets and the total 
liabilities is your present net worth. To 
open a set of books we must first use the 
journal. The above assets will be journal- 
ized as follows: Merchandise, Dr.; store 
and office fixtures, Dr.; bills receivable, Dr. ; 
cash on hand, Dr.; personal accounts owing 
you, Dr.; real estate, Dr. To Jeweler & 
Co., Ge. 

Merchandise account is debited for the 
whole amount of the merchandise on hand. 
The inventory sheet is always used to show 
the details of this stock. Store and office 
fixtures account is treated in exactly the 
same way as a merchandise account, as also 
is real estate account. 


Bills receivable account should be debited 
in detail; that is, each note should be en- 
tered as a separate item, unless a bill book 
is kept, which is quite unnecessary for a 
small business. 

Cash on hand is entered in the cash book. 
Cash entries will be explained later in this 
article. Personal accounts will have to be 
entered in detail also, as a separate account 
must be opened for each. 

The liabilities will be journalized as fol- 
lows: 

Jeweler & Co., Dr. 

To personal accounts, Cr. 

To bills payable, Cr. 

The personal accounts in this case are 
entered as explained above. The bills pay- 
able are treated in the same manner as bills 
receivable, only they are credited to this 
account instead of debited. 

The Jeweler & Co. account represents the 
proprietor’s account. Should the business 
be a partnership, each one of the partners 
must have his account credited with his 
investment and debited with his share of the 
liabilities, 

The first business transaction may be ‘the 
purchase of a bill of goods. After the 
goods have been received, and checked with 
the invoice to see that the quantities are 
there, the totaling of the different items 
in the invoice and the footing of the whole 
should be carefully checked. Mistakes are 
often made in the wholesaler’s office that 
are costly to the retailer. 

The entries to be made in the journal for 
this transaction will be: 

Merchandise, Dr. 

To Wholesale Jeweler Co., Cr. 

The invoice should be filed away care- 
fully for future reference. An ordinary 
pocket or indexed file, costing a quarter, is 
all that is necessary. 


When you sell a bill of goods on credit © 


the journal entry will be: 

Customer, Dr. 

To merchandise, Cr. 

You will note that a personal account 
that owes you is always debited for what 
you sell, and a personal account that you 
owe is always credited for what you buy. 

If you return merchandise to the whole- 
saler for any reason it is to be treated as 


izing in connection with their business. 








a sale on credit and entered in the books 
as such. The full invoice amount should 
always be entered to the credit of the per- 
sonal account affected. Even a shortage or 
an overcharge is treated exactly as a sale 
on credit. 

Every phase of every transaction affect- 
ing the merchandise and cash accounts, the 
bills payable and bills receivable accounts 
or a personal account should be entered 
on the books. This should be observed in 
the smallest business as well as in the larg- 
est. A good bookkeeping system has saved 
many a merchant a good many hundreds of 
dollars. 

When a wholesale house draws a draft 
on you to close an account, or as part pay- 
ment for an account, or when you send 
them a note for part or whole payment, the 
transaction is journalized as follows: 

Wholesale Jeweler Co., Dr. 

To Bills Payable, Cr. 

Very often there is a time discount offered 
for early payment by the wholesale jeweler, 
and you take advantage of this. When you 
do your entry will be: 

Wholesale Jeweler Co., Dr. 

To Interest and Discount, Cr. 

That is, you debit the wholesaler’s ac- 
count and credit interest and discount ac- 
count. 

To shorten bookkeeping labor as much as 
possible it is desirable to combine as many 
entries as possible in journalizing. For 
that reason, instead of making two sep- 
arate entries in the journal for this anid 
similar transactions, we combine them and 
the entry will be: 

Wholesale Jeweler Co., Dr. 

To Bills Payable, Cr. 

To Interest and Discount, Cr. 

The two credit amounts added together 
are debited as one in the Wholesale Jeweler 
Co. account, thus saving time in writing up 
the journal. 

If you accept a note in settlement of an 
account your journal entry will be as fol- 
lows: 

Bills Receivable, Dr. 

To Customer, Cr. 

This entry is credited to the customer’s 
account for the amount of the note and the 
amount is charged up to bills receivable 
account. If he pays -you any interest on 
the note it is credited to interest and dis- 
count account and charged up to the cus- 
tomer’s account. 

THE CASH BOOK. 

The cash book is the record of your cash 
transactions, and in it should be entered 
every amount of cash you receive or pay. 
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H EL P 
WANTED 


Our business is growing 
so rapidly that we are 
compelled to increase 
our working force. 


We want skilled watch- 
makers, thoroughly experi- 
enced with the highest 


grades of watches. 


None but those capable of 
workmanship which will 
pass the most critical and 
rigid inspection need apply. 


Steady employment is 
assured. While other fac- 
tories shut down for mid- 
summer lay-off of from two 
to six weeks, we are shut 
down four days only. 


South Bend Watch Co. 


Makers of High Grade Watches 
Highest Quality Filled Cases 


South Bend, Indiana 











Get in Quick! 


Choose the Best the Country Affords 


Drop a postcard asking for 
the latest catalogue 
of the 
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The entire building used exclusively for instruction in Watchwork, 
Jewelry and Engraving 


Horological Department 


Bradley Polytechnic Institute 
PEORIA, ILL. 























Cc. O. BAKER, Pres. Cc. W. BAKER, Vice-Pres. 


BAKER & COMPANY 


PLATINUM, GOLD AND SILVER REFINERS, ASSAYERS 
SMELTERS AND MANUFACTURERS 


PLATINUM AND GOLD SETTING 


DEPART? ENT 


NEW YORK OFFICE - = 80 Church Street 
Telephone, 3811 Cortiand 


WORKS - 406 N.J.R.R. Ave., NEWARK, N. J. 
Telephone, 3 Waverty 


PLATINUM AND GOLD SETTINGS CARRIED IN STOCK 
AT BOTH ADDRESSES 
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Storekeeping Department. 


The cash book is really a detailed 
rement of the cash account in the ledger. 
two pages facing each other are usually 
the page on the left being the debit 
_that on the right the credit side. You 
note this in particular: Debit in the 
sh book all your receipts and credit your 
ments to others. These are reversed 
n entered in the several accounts in the 
ger. 
ash on hand is debited in. the cash book. 

‘ayments on account by your customers 
re debited. 

Payments on notes due you are debited. 

Payments of interest due you are debited. 

Merchandise cash sales (total daily 

uunts) are debited. 

Cash paid out for expenses is credited in 
ash book. 

Cash paid out for merchandise is credited. 

Cash paid out for interest is credited. 

Cash paid out for bills payable is 
redited. 

Cash paid out on a personal account you 
ve is credited. 

Cash paid out for wages is credited. 

Cash drawn out for personal use is 
redited. 

Cash deposited in the bank is credited. 

There are usually two columns, and 
sometimes three, in the cash book, oh each 
page. By using these columns for certain 
lasses of items we save a great deal of 
rouble in picking out items and adding 
them up. In our system there are but two 
olumns used on each page. The first con- 
tains all merchandise items, while in the 
second the miscellaneous items are en- 
tered. All merchandise cash sales are en- 
tered in the merchandise column, the first 
n the left-hand page. In closing the cash 
book these are entered in the merchandise 
iccount in the ledger in a lump sum, instead 
f so many smaller items. 

To balance the cash book first add the 
nerchandise column. This is the total cash 
sales for the period. This item is then 
placed in the miscellaneous column. Then 

miscellaneous column is added, and the 
imount thus found gives the total cash re- 
eipts for the week, including the cash on 
hand at the beginning of the week. 

The right-hand page is closed in a simi- 

manner. The expense items are all en- 
ered in the first column on the right-hand 
page, and are added and entered in the 
nd column. This total gives you the 
tal amount paid out during the week. By 
lucting this amount from the total cash 
eipts (including the amount on hand at 
of week) gives the balance on hand, 
+h should be entered on the debit side 
the cash book on the following page to 
rt the new week, after it has been en- 

d in red ink, as “balance on hand” on 

credit side and added to make both 
es of the cash book add up the same. 

THE LEDGER. 

he leger is the final book of record and 
ws the completion of all transactions as 
l as those that are not completed. 

\fter the transactions are itemized in 
journal they are posted to the ledger. 
journal is used merely to facilitate and 


make easy the distribution of each item to 
its proper account in the ledger; and by 
journalizing the transaction first we save 
ourselves a great deal of trouble and after- 
wards we have a record of all the entries 
connected with that transaction in one 
place, so that it can be conveniently 
looked up. 

At the erd of the year or period when 
the jeweler desires to close up his books to 
see how he stands, he must first of all take 
an inventory of his stock of merchandise 
and store and office fixtures. 

He then balances each account in the 
ledger. That is, he adds the items on the 
debit side and those on the credit side, and 
subtracts one from the other. From these 
balances he makes up his statements of 
assets and liabilities. 

The difference betwen these shows his 
present gross worth, or what he owns. To 
find his gains for the period he deducts 
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He keeps no bill book, as his ledger 
shows in detail the bills payable. 

There are a great many little things that 
can be taken into account in bookkeeping 
as time-savers and short cuts, but it is far 
better to have the records complete than to 
save a few minutes’ time each day. 

Eprtor’s Note,—THE JEWELERS CIRCULAR-WEEKLY 
will be glad to answer any questions submitted to 
this department on the subject of accounting. If 
you have any difficulties in keeping your books 
let us try to solve them for you. When writing 
try to give all necessary details to make it possible 
to answer the questions completely. 


The Store of the Jaffe Jewelry Co., Bir- 
mingham, Ala. 





LLUSTRATED herewith is the establish- 
ment of the Jaffe Jewelry Co., Birming- 
ham, Ala. The store is located at 115 N. 
20th St., in the same block with the big 
skyscrapers. The dimensions of the in- 








THE STORE OF THE JAFFE JEWELRY 


the gross worth at the commencement of 
the period from the gross worth at the 
present time. Should he be so unfortunate 
as to have sustained a loss during the year, 
he reverses the amounts and their differ- 
ence shows the loss. 

BILLS PAYABLE. 

\ merchant doing a business of over 
$25,000 annually finds it handy for him to 
use a small pass book for keeping track 
of his bills payable and open accounts. 

He allows four pages for each month o} 
the year, and begins the book on two pages 
facing each other, as in a cash book. On 
the first page he enters the open accounts 
that fall due that month; at the same time 
he enters the invoices in his ledger. When 
the wholesaler draws on him for the 
amount he enters it on the opposite page 
and rules out the item on the “open ac- 
count” side. In this way he has a com- 
plete record of all his maturing paper and 
open accounts, and can the better make his 
calculations for. their payment. 


CO., BIRMINGHAM, ALA. 


terior are 20 by 90 feet. The establish- 
ment has two attractive show windows, 
measuring each six by eight feet. 

The store is handsomely furnished in 
dark oak. The show cases are of solid 
glass and extend the full dength of the 
store in a double row down the center. 
There is an aisle between them with a 
large circular case adjoining them in the 
center in front. The establishment secures 
excellent light during the day by means of 
a skylight in the center. In the evening 
both gas and electricity are used as illumi- 
nants. 

The arrangement of the different depart- 
ments is such as to facilitate the transac- 
tion of business in every possible way and 
enhance the convenience both of the firm 
and of customers. The watchmaking and 
repairing departments are situated at the 
right as one enters the store, while the 
optical department is located in the rear, 
also on the right. On the other side is the 


(Continued on page 141.) 
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THE 8-DAY AUTOMATIC 


6-inch Seamless Nickel-Plated Brass Case 
with 4-inch Bell-Metal Gong on Back. 
Has “Alarm” and “Silent ’’ Switch. 











WHY NOT HAVE 


S.DAY ALARM NICKELS? 


ACCURATE TIMEKEEPERS 
SURE ALARMS 




















The Only Attention Required 
Is To Wind Once a Week. 


Fitted with automatic push switch to stop alarm ringing. 
The switch releases automatically so that clock rings next 
morning at time set. 


We are the 


Sole Manufacturers 


Of 8-Day Alarm Nickels 


Write For Illustrations and Prices of Our Line 


THE a AVEN (LOCK CO. 
AVEN UONN. 























Prepare 
for 
Fall Trade 
Now 























Rockford Quality 
Movements 
and 
Complete Watches 














The many jewelers who appreciate a good watch, who demand the best, and who are 
plugging for a fair profit, as well as sales, 


SELL ROCKFORDS 


ROCKFORD WATCH COMPANY 


———— Manufacturers of High Grade Watches 
ROCKFORD, ILL. 
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Letters of an Old Merchant to His Son. 








Practical Business Advice from the Experienced 
to the Inexperienced. 

















(Continued from issue of July 26.) 


No. 15. 
\ly Dear Son: 

Your letter at hand in which you com- 
plain about having so many small jobs to 
take care of, and that none of them ap- 
pears to be of much value to the business. 
You are probably mistaken in this matter, 
but you may be right in part. There is 
without doubt much detail work in the 
jewelry business which appears to be use- 
less, but at the same time is necessary 
It is this class of work which is usually 
neglected, and for that very reason becomes 
a heavier burden each year in comparison 
with the benefits derived from it. 


In the first place, do not get hold of the 
idea that your work is of little value merely 
because it is made up of small things. It 
is the small things which are really of most 
importance, because they make the big 
things possible. As an illustration of this 
idea we can take a watch. It is made up 
entirely of small parts, each part insig- 
nificant in itself, but each part equally in- 
dispensable to the make-up of the complete 
whole—the watch. 


The man who handles his detail work 
just the same as though it was the in- 
dividual parts of a watch, with the idea of 
keeping every part in proper condition and 
making it fill its place fully, and end up by 
bringing the parts together to form the 
complete whole—the proper day’s work— 
will soon realize that detail work has its 
proper place in every business. 
generally is that those in charge of the 
small parts of detail work do not realize 
its importance and let things drag along 
until, instead of the day’s work ending as 
a complete whole, it ends as an incomplete 
hole, and the hole reaches clear into the 
business pocketbook. In other words, it 
costs more than it is worth. 

No doubt in the jewelry line the keeping 
of office records, the filing of catalogues 
so they can be found quickly, also discount 
sheets, letters, records of past purchases, 
past sales, etc., form a considerable part of 
the detail work, but this information must 
all be at hand for careful and profitable 
buying, and it is said that goods well 
bought are half sold. 


My idea of the duty of men who have 
such work in charge is that the use of 
the information which they are keeping 
track of must always be the foremost 
thought, and changes made in the mode of 
handling from time to time to facilitate 
the use. According to my own observa- 
tion I believe too little attention is given 
to keeping this detail work up to date, and 
the result is too much time wasted in look- 
ing up things. Antiquated methods con- 
tinue in vogue when they would not be 
permitted in any other department, and this 
is largely because these little detail jobs 
are looked upon as a sort of a nuisance 
which must be endured, and are taken care 


The trouble. 


of under a sort of mental protest which 
keeps one from thinking of improvements 
and putting them into effect. 

My old friend, Arthur Cook, who was 
engaged in the butcher supply business, ran 
across a stenographer once who did much 
for him in the way of simplifying the office 
work. He found that orders were entered 
in the day book after being filled and 
shipped, then a bill was made from the 
day book, and then an impression copy of 
thé bill was made before it was mailed to 
the customer. This was before the day 
of loose-leaf systems. He reduced ex- 
penses and time by cutting out the im- 
pression copy. He found that at the end 
pf each month a statement was sent to 
every customer who owed anything, no 
matter if purchase was made the day be- 
fore. 

This caused a stgrm of protests from 
many, who did not understand that this 
was done so they could see exactly how 
their account stood on the books of the 
house, and was not really a “dun.” He 
persuaded them to discontinue the custom 
and send statements to only such accounts 
as were due, and this saved a big night’s 
work each month for part of the office 
force and several dollars’ worth of stamps, 
to say nothing of the stationery. He found 
that a saving of several days’ work could 
be saved each month by the changing of 
the wording of certain blanks which were 
sent out to banks enclosing drafts. He 
card-indexed the catalogues and price lists 
of the firms from which the house pur- 
chased supplies and was able to find prices 
or descriptions in a moment. 

He found that they issued a price list 
on short notice every few weeks, and that 
the office force always had an extra night 
to work to address the envelopes, so he 
ran the list off on the typewriter, printing 
eight or 10 copies at the same time by 
the use of carbon paper, and pasted the 
list together in one long string, then it was 
the work of but a few hours to cover the 
back of the list with paste and tear off the 
addresses one at a time as they were 
pressed down on the envelopes. 

These are some of the things I remem- 
ber hearing that this one man did to sim- 
plify the work of one office, accomplish 
the same or better results and save time 
and money, and the office he worked in 
was no exception to the general rule. Of 
course, this happened years ago, and his 
improvements may seem crude now, but 
improvements can always be made. 

Every store has much detail work that 
can be eliminated by a worker who thinks 
about his work while he is doing it in- 
stead of the things she said at the dance 
the night before. It takes close attention 
to the usefulness of every appliance, and 
a correct estimate of the information that 
will be needed in the future to make it 
possible to simplify any detail, but the 
attention and thorough grasp of the use- 
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fulness of the detail are what brings re- 
sults. 

The same thing applies to the little de- 
tails of store management. What saves 
more time and trouble than a properly kept 
want book? It keeps the stock filled up 
as nothing else could do. Sales cannot be 
made unless the goods are at hand to sell, 
and a want book in which fast disappear- 
ing stock is set down for reordering and 
customers’ calls are noted, to which refer- 
ence is made every time an order is placed 
by the house, brings the buying and selling 
end of the business together in a manner 
to bring results, and results are the things 
to watch for. If your detail work brings 
results it is all right. Look for the results, 
and if you cannot find them, suggest neces- 
sary changes to the boss so the results will 








come. Your AFFECTIONATE FATHER. 
(To be continued.) 
The Employer’s Demands. 
(From the Chattle Press.) 
ULE 1. Give me more than I expect 
and I will pay you more than you 
expect. I can increase your pay if you in- 


crease my profits. 

Rule 2. Watch your work—not the clock. 
A long day’s work makes a long day short. 

Rule 3. Don’t lie—it wastes my time and 
yours. I’m sure to catch you in the end, 
and that is the wrong end. 

Rule 4. You owe so much to yourself 
that you cannot afford to owe anybody 
else. Keep out of debt, or keep out of my 
shop. 

Rule 5. Dishonesty is never an accident. 
Good men, like good women, can't see 
temptation when they meet it. 

Rule 6. Mind your own business, and in 
time you will have a business of your own 
to mind. 

Rule7. Don’t do anything here that 
hurts your self-respect. The employe who 
is willing to steal for me is also capable of 
stealing from me. 

Rule 8. It is none of my business what 
you do at night. But if dissipation affects 
what you do the next day, and you do half 
as much as I demand, you will last half as 
long as you hope. 

Rule 9. Don’t tell me what I like to hear, 
but what I ought to hear. I don’t want a 
valet to my vanity, but I need one for my 
dollars. 

Rule 10. Don’t kick if I kick; if you are 
worth while correcting you are worth while 
keeping. I don’t waste time cutting specks 
out of rotten apples. 





The Store of the Jaffe Jewelry Co., Bir- 
mingham, Ala. 


(Continued from page 139.) 





main office. Opposite the repair depart- 
ment is a private office and a customers’ 
reception room. Here diamond purchasers 
may examine and scrutinize their wares 
before purchasing with no fear of being 
disturbed by outside distractions. 








C. L. Baldwin, Marion, Ind., has rented 
a new store at 518 Washington St., in 
that town, to which he will soon move. 
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The Retail Jeweler’s Advertising. 


Resumé of an Illustrated Lecture Delivered Aug. 3, by Robert F. Nattan, of The Jewelers’ 
Circular-Weekly, Before the Sixth Annual Convention of the American National 
Retail Jewelers’ Association, Held in Richmond, Va. 














Introduction. 
HE honor of addressing this repre- 
sentative body is one which will be 
remembered most pleasantly. The honor 
will be remembered all the more vividly 
since we meet on the historic ground of 
old Virginia, where, like the blue and the 
gray, we now come to clasp hands in the 
spirit of fraternal friendship and unity of 
purpose. 
Many of you are already known to me 
by your advertising, which has come under 


vertising, and a great deal more remains 
to be said. 

We shall endeavor to make this neces- 
sarily brief talk as practical as possible 
and shall consider (1) the function of re- 
tail jewelry advertising, (2) the appropria- 
tion, (3) the copy, (4) practical business 
methods which have been adopted success- 
fully to meet outside competition. We 
shall see how the jeweler in the north, 
south, east and west uses his advertising 
space, and [ shall even take you with me 
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pose of which is to impress the public ji 
a general way with the desirability of th 
product advertised and to make it easie: 
for the retail advertiser to sell that prod 
uct. Consequently, it will be seen that 
is advantageous for the retail advertise: 
to co-operate with the general advertiser 
when a worthy product is advertised 
Advertising gives life to a _ business 
makes it grow and flourish. Life has been 
defined as the principle by which a thing 
moves itself. A business without adver 
tising does not move—it does not grow—it 
has no life—it is dead. , 


Retail Advertising as a Factor in Build 
ing Up GoodWill. 

Jewelry advertising, above all, must be 
calculated to win the confidence of the 
public, for in this way only will a jeweler 
build up that most important business fac- 
tor known as good will. A jewelry busi- 
ness without good will is like a ship with- 
out a rudder. The courts throughout the 
country lay great stress on the importance 
of good will. 

What is this intangib’e thing which we 
call good will? It has been defined legally 
as “an advantage, acquired by an establish- 
ment, beyond the mere value of the capital, 


stock, funds or property employed therein, 
'  pevdiy in consequence of the general public 
Gra we "7 r 


patronage and encouragement which it re- 
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Before Starting on that Summer Trip 
Put Your Jewels in Our Safety Vault 
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WeE Wie RESTORE Er ll have the satisfaction of knowing that upon your return your jewels 


will be handed back to you just like new. 
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While you are away we will clean and repair them for you, if they need it, 
and charge you only —% of their valuation. 
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WE WILL RESTORE THEM TO THEIR ORIGINAL SPLENDOR 
AND KEEP THEM SAFE AT OUR OWN RISK 


Isn't this a capita! idea? Think of it—your jewels not only kept safe for you, 
but cleaned arfd repaired and made ready for use upon your return home. 
If in a hurry, ring up 709 Main. Our representative will call. 


Our Vaults are Positively Burgiar-Proof and Fire-Proof 








JOHN BLANK & CO. 


ROME, N. Y. 












































THE SAME ADVERTISEMENT AS IT COMES FROM 
THE PRINTER. 


punctuality, or from other accidental cir- 
cumstances or necessities, or even from 
ancient partialities or prejudices.” 


Ih fr Caller 4th U.ed. LE. 
(sie copy mated BP) 

Good will is something which is actu 
alily created by a jeweler in his own indi- 
vidual way through the instrumentality of 
in spirit to Japan and ‘show you how the honest advertising and effective store serv- 
energetic Japanese jeweler uses printer's ice. But good will must be nurtured and 
ink. tenderly cared for. It is like a sensitive 
The Function of Retail Jewelry Adver-_ plant, likely to perish if neglected. Your 
tising. advertising must be keyed to the class 

Retail advertising, generally speaking, whose good will you wish to get and to 
has been defined as salesmanship on paper. hold, Honest and continuous advertising, 
This definition is given in contra-distinction backed by the right business policy, will 
to that of general publicity, the chief pur- insure your gocd will against loss, and will 


LAYOUT OF AN ORIGINAL SUMMER ADVERTISEMENT. 
my observation during the past several 
years as editor of the Retail Advertising 
Department of THe JEWELERS’ CIRCULAR- 
WEEKLY, which is a staunch old friend of 
yours. 

The subject which your worthy presi- 
dent has assigned to me is, as we all un- 
derstand, one of vital importance. A great 
deal has been said on retail jewelers’ ad- 
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a value which may be turned into 

any time. 
‘fect of Organization on Retail Jewelry 

. Advertisirvg. 

orgatization assembled here to- 
ich has developed in six years from 
some short-sighted persons considered 
perishab-e embryo, has been a most 
rful force in making retail jewelers’ 
tising educative and effective in build- 
good will. This statement is 
d upon personal observation, as | 
watched for many vears the waging 


CUFF BUTTONS AND 
STUDS 


CAP PINS 


ws Novelty Depertment + 
making © specialty of Nurses 
necessdies in Sterling Siver 
~ the coming Chwistmes 


Seown 


HENRY BIRKS 
& SONS, Liuren 


PHILLIPS SQUARE 


SPECIFI¢ 


ADVERTISING 


great battle of business on the field of 
ertising. 


before the days of organization we did 


know that our interests were one. We 
fighting against each other instead of 
each other and with each other against 


side competition, and against question- 


r 


methods. Now we stand together, 
ulder to shoulder. We assemble in an 
forum and are no longer afraid to 
to others in our trade things that are 
our own common good. 
irganization teaches us how to meet 
order competition with greater effi- 


ney. We no longer fear the mail order 


ou remember the reply of the minister 
’ was asked one day by his sons why 
lion did not eat Daniel. He said because 


AS DONE 
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the most of Daniel was backbone and the 
That is why the mail 
trade. 
Because now most of us is backbone and 
the rest of us grit, and grit and backbone 


rest of him grit. 


order “lion” will not devour our 


can withstand almost any onslaught. 

In order to meet this outside competition 
we must hold on to advertising with bulldog 
tenacity. We must not expect the rewards 


at once, for they do not come after the 
first inning, but only after the game has 
been played with good judgment. A natu- 
ral-born merchant has told us that adver- 
tising is no place for a quitter. We agree 
with him. You must stick. A little man 


grows big by advertising, and a big man 


Se a a 
- Handsome Cut Glass 
Ice Tub and Plate 
$10.00 Express Prepaid 
For These Hot Days 














The ice tub illustrated above will make « most seasonable 
gift dunog this extremely hot weather 

tub 6 inches, while the plate ie 9% inches in 
quam uy deeply cut on heavy erys.el blanks, and 
are unusually brilliant. | : 

We offer the same design im 5Y%4-inch tub, with 8 
plate, at $7 50—express prepaid 

These are comarkable values and ¢: 
propriate gift, or beaatiful ornament for ‘ 
Shipment wil! be made with the understanding that, unless 
eatusfactory respect, it may be returned at our ex 
pease Other distinct values in cut @ass are shown in our large 
catalogue If you have not seen ome, let us send you « copy, 
and thus bring an ideal jewelry store right into your home. 


Geo. T. Brodnax, Inc. 
Gold and Silversmiths 
88 Sou.h Main Street Mem 
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i Leather 
Hand | 
Bags 


Piain, $5.00 to $15.00. 
Fitted, $15.00 to $30.00. 
Colors : 


Black. 


Tans. 

Blues. 

Grays. 

In the north window. 
SPOTT & 

JEFFERSON 


Jewrters, 
216 Main Strect. 
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grows bigger. Now, having seen the neces- 
sity and advantages of advertising, let us 
consider the cost. 

How to Figure the Cost of Advertising. 

We can calculate our advertising appro- 
priation from the gross receipts of the pre- 
vious year or from the anticipated gross 
receipts of the present or ensuing year. 
This amount will naturaily vary according 
to conditions. 

Some advertisers have been able to map 
out a pretty fair advertising campaign on 
a basis as low as 2 or 3 per cent., while 
others have disbursed as much as 10 per 
c.nt. of the gross business without de- 
creasing the annual net profits. 

Those, however, who never figured 
their appropriation in this way will find 
it advisable to start on a 5 per cent. basis, 
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calculated from the gross business of thx 
previous year. 
You can spc<nd this money wise:y in only 


three ways; for regular newspaper advertis- 


ing; that is, indirect advertising, for di- 
rect advertising, through the use of the 
mails, and for display cards and deco 


rative supplies for your show window. 
Jewelers in some territories find it profit 
able to theatrical curtains 
No amount of, the appropriation, however, 
should be spent on programs of any kind, 
the ordinary theatre 


use space on 


except programs, 


which are publishcd regularly and have a 
certain amount of va‘ue. 
Money 


disbursed for chureh program 
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advertising should be put in the same class 
with donations, etc., and charged up to 
expense. It is sometimes difficult to refuse 
the requests of the solicitors of church 
program advertising without giving of- 
fense, but if you say your advertising ap- 
propriation has been entirely exhausted in 
other mediums these solicitors will not 
consider your refusal as personal or preju- 
dicial. 

You must make it clear that it is simply 
inconsistent with your policy to advertise 
in programs. 

Selecting the Newspaper Avoiding 

Waste Circulation. 

Three-quarters of the appropriation 
should be spent in newspaper advertising. 
When more than one daily newspaper is 
published in your town, you must, of 
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Retail Advertising Department. a Southern city with a population of about During the dull months the usual cu 


155,000, furnish an excellent example of is to run single-column ads of about 
how a successful advertising campaign may inches. A contract is made to run th 
course, do your utmost to select the one be conducted. This firm uses three daily every day in the morning paper and 
which is read most extensively by the cli- papers in its home town and a dozen coun- two afternoon papers are used altern 
entele you wish to attract to your store. 
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AN EXAMPLE OF EMPHATIC TRADE-MARK wove: 
' ADVERTISING. 





Younglove & Singek 
Consider quality of circulation, however, 


. DIFFERENT METHODS OF ANNOUNCING THE OPENING OF A NEW STORE. 
rather than quantity. 


Remember that the paper which pulls a try newspapers. During the wedding The advertising is arranged into a reg- 
large number of replies is not always the months the firm uses double-column ads, ular schedule of subjects for the entire 12 
paper with the strongest purchasing power ranging in size from five inches to 12% months and as the business grows, the ap- 

inches. Sometimes a space of eight inches _propriation is increased. 
triple-column is used. The best results have been obtained by 
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behind it. There is such a thing as 
room circulation,” which is waste. — 
appropr ation is large enough, use all pa- “ a ‘reer, Gos. tare | Albert Edholm 
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The methods of a well-known concern in DISTINCTIVE ADVERTISING FROM THE NORTH, SOUTH AND WEST. 
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advertising specific articles; that is, one 
thing at a time, with prices. In this way 
the reader’s attention is not diverted from 
one article to another, but is kept continu- 
ally focused upon a single piece, whether 
it be a watch, half a dozen silver teaspoons 
or something else. 

The advertising is always reinforced by 
attractive window displays, which are made 
to work in harmony with the newspaper 
advertising. If, for example, fruit knives 
are advertised, the show window is at- 
tractively arranged and filled with these 
articles in handsome lined cases. A neat 
card is also shown in the window, giving 
the price and the description. 

We must bear in mind that it will be 
more resultful to use a small amount of 
space frequently, rather than use a large 
amount of space only rarely. Frequent ad- 
vertising with frequent change of good 
copy is intensive advertising. 

Choice of Position. 

It will not, of course, be possible for 
everybody to secure the best position in 
the newspaper. Everyone cannot have 
space near the top of colurnn with no other 
ads over it. 

This brings to mind the story of the 
Irishman who had invited several friends 
to his home for dinner. He began to carve 
a huge turkey, and everybody called for a 
leg. His response was typical of his race. 





CHRISTMAS ADVERTISING AS DONE IN 


He said: “Gentlemen, do you think I am 
carving a spider?” So, too, the publisher 
cannot be expected to give the best part of 
the paper to everybody. 
The Copy. 
As newspaper space costs considerable 
money, every word used in that space 
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EFFECTIVE JAPANESE ADVERTISING. 
This ad. gives the carat weight and price of 
the rings illustrated in the border, also the name 
of the designer. It was used by Kingoro, Ezawa, 
Tokio. . 
should be weighed well. Remember we 
are dealing with the human mind. We want 
to move men’s wills to act in accordance 
with our own will. That is the psychology 
of the situation. 
In other words, good copy should ac- 
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The Store Glitters With Excell 
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complish four things. First, attract atten- 
tion; second, interest; third, convince; 
fourth, induce the reader to purchase. 
This inducement to purchase comes only 
after there is created in the mind of the 
reader the desire to possess the thing ad- 
vertised. Plain language moves the mind 
most quickly to action. Hence we should 
use words that are familiar to the reader. 
Unfamiliar words must first be mentally 
translated into familiar words before they 
make the right impression. Therefore by 
using familiar words there will be no 
waste. ‘ 


It is clearly evident, then, that the pur- 
pose of the advertiser should be to secure 
the maximum results with the minimum 
expenditure of mental effort on the part 
of the reader. 

Give the reader facts, arguments and 
prices. Say much in few words. 

A good illustration will attract attention, 
but it is not enough simply to attract at- 
tention. Favorable attention must be at- 
tracted. A well-dressed salesman will at- 
tract attention, but without selling ability 
the attention which he attracts will be of 
no avail. An advertisement, like an efficient 
salesman, must have character. Character 
stamps your advertising upon the mind of 
the reader and fixes it there. Put plenty 
of human interest in your retail advertis- 
ing. A trade-mark and a slogan will help 
give character to your advertisement. 

Copy that is too technical will miss the 
mark. A watch, for instance, having cer- 


PENNSYLVANIA, OHIO, MARYLAND, MISSOURI AND VIRGINIA. 
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Retail Advertising Department. 


orthy features in its mechan 
and 
description 


popularly put 


ical construction should be 
minute.) 
should / so 


that it will not 


accurately 
described, but the 
clear and so 
require a horologist to un 
derstand it. 
Do Not Advertise Jewelry as a Luxury. 
It seems to me that too much emphasis has 
on jewelry as a Ir If we 
that 


ourselves 


5 bent.d 
vee] ald 
, 


hypnotize ourselves into 
luxury, we hamper 
in advertising our stock. 

What is a 


necessit\ 


jews Iry iS a 


luxury to one 
another In 


some ti ago, the « 


person 18 a 
one instance, 
yurts allowed a woman 
$48,000 a vear to supply necessaries 


Veil pins, scarf belt buckles, 


OoTname collar 


pins, hair 


handy pins, supporters, 


sleeve pins, hat pins, and many other things 


should be advertised as dress 


not as luxuries 


requisitcs, 
hey are necessaries, and 
you should advertise them as such to the 
well-groomed individual. 
What was a 
now a necessity. 
In this 


advertising 


luxury some years ago is 


way you will be doing educative 


which without 


This 


cannot be done 

a thorough know‘edge of your stock 
means that we must thoroughly investigate 
the merits of a product before we a 
to advertise and bring out a product’s 
salient meritorious 
We must use our faculty 


tempt 


features, if it has any 
of analysis. It 
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will thus be apparent that correct advertis- 
ing has an educative effect upon ourselves. 
Hard work wil! be necessary, but nothing 
worth while is ever accomplished without 


some effort. 


Jewelry Advertising No Place for Comedy. 


Comic cuts are sometimes used in jew- 


e‘ry advertisements. Jewelry advertising 


for comedy. The place for 
the theater and the papers. 
Even if cuts do attract attention 
they will simply amuse, and | take it that 
sensible sers do not wish to spend 
The 
that 


is no place 
that is funny 


comic 


adverti 
money to amuse the 
section of th 


their public 
papers can do 
much better than you can 

The main thing to remember, therefore, 
in writing your copy is You must 
write copy which will compel 
hold the interest of the 
reader in a paper which that 
primarily for his amusement and informa 
Your 


comic 


this: 
advertising 
the attention and 
reader buys 
to read the ads 
must 


tion and not simply 
ad is butting in, and it in with 
such tremendous force that the reader will 
be forced to see it forced to read it. 


butt 


and 
Meeting Outside Competition. 
Certain mail order houses and establish 
trade which 
line have 


ments outside of the jewelry 
carry stock as a 
the public very erroneous and un- 
jewelry 


je Ww elry side 
given 
savory regarding the 
trad 
ieve that the 
and that his prices are exo 


impressions 
The public has been made to be- 
jeweler is a refined robber, 
‘hitant 


August 9, 191i 


Now, we can-do particularly strong edu 
cative work in our advertising and stor: 
service by proving to the public that our 
prices are very reasonable, quality consid 
ered. The public must be made to recog 
nize the jeweler as an artist and artisa: 
not merely a vendor of trinkets. 

\ practical method of meeting outsic 
competition was adopted some time ago in 
Albany, N. Y. 

\ concern outside the jewelry trade ad 
sarnum X 
advertisement was 12 
inches deep and 17 inches wide. The an 
nouncement stated that such watches 
couldn't be duplicated at a jewelry stor 
at less than $10 to $15. All the jewelers 
in Albany were not sleeping when the at 
thrust this 
upon the public. Two enterprising firms 
of that got together and went th 
outside competitor one better, by offering 
watches at large and well-set 
advertisement. One of the jewelry firms, 
from Friday morning until Saturday after 
watches, while th 


watches at 
Their 


vertised $4.98, in 


Bailey style. 


tempt was made to falsehood 


p-ace 


$3.95, in a 


noon, disposed of 342 
other got rid of about 400. 

Simultaneously with the publication of 
the ad, the jewelers made window displays 
showing the and timely 
cards bore the price and very significant in 
“Remember, we are 


‘watches, several 
scriptions such as: 
jewelers, not gunsmiths, and our guarante 
is worth something to you.” “Don't be 


misled by false statem nts. You will only 








se 


There is @ characger, 
2 style, on @ ie 
charm, « pleas, 
satisfying com@/ete- 
ness to our jeweilry- 
it ta the seme of the 

Jeweler's art the con- BE | Do not buy « gilt for 
ception of = master— Sane || the bude, groom, or 
the work of a genius |} graduate without bret 


taking & good look | 
through ‘our jewelry 











FOR THE GRADUATE 


Thousands of correct gift things built for 
the frowning’ event of sahool life—gradu- 








Be your gift ever so email, it will be tress 
ured if it's from 


HANCHER’S 
2 a mete Geet 
(Pare Camees 8 6 FM Retardegs Mes apees 








for the Graduate on 
When a girl lenwes schoo! 5 . Ear 
wegine we long for the lathe \- 
3. o% to the 
. 


out of town tS these making 
themselves bnown as rehable 


R. HARRIS & CO. 
The Jewelers 














“The store with / 
the White Marble £i 
Front’’ 3 











Gust Now is 
the Opportune 





Time and This 


tore is an 








Gxceedingly 


Clttractive 
glace to select 





ractive pieces it has 
quieite Prugents, Lavallierts, Neck ins, 
iamond-Studded Pendant Watches, Diamond 
other'beavtifal pieces. Come and see the most 
fascmating Giamond exhibit in the Southwest 








eag, 
Diamonds Are Perfect 


isa very important point of information to 
intending diamond purc 
~ 4 TI blue white and extra 
white gems co ¢ extensive B: 

Feagans Gamend aosh. anew 
Our assortments of perfect gems both mounted 
and unmounted is one of the most important in 
America—certinly THE MOST important Sn 
Los Angeles. 
ance with its weight and color—et ifs actual 
market worth. 
supenor diamond values anywhere. 


| hd 


New and distinctive ideas in fine Society Stationery 
are shown in the Brock @ wwortment 
stationery. 


Brock & Feagans 


Sifts for the 
Graduates 


an 


Pecause 


Our Stock and 
nts are 
Dery Large'and 
Ancident to our 
Moving, Beery: 
thing is offered at 
Fremoval Prices 
Nenurpecnensamninansgel 


Will K. 
Peck Co, 


Ogva's Leading Develers. 


three square sapphires. 
Giamends © 


to know that 








© price every stone in accord- 





Tt is not possible to secure 


Peagas’s department 0: 








Los Angeles. 
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Retail Advertising Department. 








have to suffer in the future for it.’ “You 
can fool some of the people some of the 
time, but you can’t fool all the people all 
the time. Remember our price is $3.95 
not $4.98.” 

This kind of advertising was a stroke of 
strategy at the right time. It might be in- 
teresting to read to you the text of that ad- 
vertisement. It was as follows: 

“Friday and Saturday only—Aug. 27 and 
\ug. 28. Don't buy an unknown, unreliable 
watch; it will prove a source of annoy- 
ance to you, and no conscientious dealet 


who appreciates your trade will offer 
one for sale. Most watches. adver- 
tsed as being of $15 or $20 value 


contain fake movements and _ fake 
The cases are marked 20 years, 15 
years and 10 years, but you are lucky if 
they retain their wearing qualities for over 
a year. You ought to know that any 
watch will run for 10 days from any time 
you buy it, but you are foolish to spend 
your money for a timepiece guaranteed 
only for that length of time. For 40 years 
we have been watch-making and _ watch- 
selling, and all the knowledge and experi- 
ence that we have gained in that time is at 
your service. To-morrow we inaugurate 
the best watch sale Albany has ever known. 
The kinds we have secured for this sale are 
fully guaranteed. They have an elegantly 
engraved dust-proof case and are stem 
wind and stem set, and our personal guar- 
antee is behind this statement. They are 
beautiful and serviceable watches; all have 
high-grade works and cases. They have been 
cxamined and reguiated by our own watch- 
makers—the most expert in Albany. Wide 
choice of patterns, sizes, dials, cases, ete. 
Sale starts & a. m., Friday, Aug. 27, and 
positively closes Saturday, Aug. 28, 10 p. M.” 
Methods Used to Stimulate Trade and to 
Supplement Newspaper Advertising. 


cases. 


Jewelers often find it profitable to hold 
certain contests, which may be advertised 
attractively in the local newspapers. There 
are several contests which infringe the lot- 
tery laws in many States, such as guessing 
contests and package sales. Package sales 
have been held, where they do not infringe 
these laws, with much success. You are 
probably all familiar with them. 

Such contests, however, have been held 
to be illegal. So strict have the postal 
authorities regard to these 
schemes that they will not allow a publi- 
cation to go through-the mails if that pub- 
lication contains a report of them. It is 
claimed that all these schemes are an in- 
fringernent of the lottery law which pro- 
hibits the securing of anything by lot or 
chance. In many States, it is true, these 
schemes may be tried with impunity. Some- 
times the law is on the statute books but is 
not rigidly enforced. It is well, however, 
always to be on the safe side. 

A scheme which is perfectly lawful and 
infringes no lottery law and is very ef- 
fective, consists of a baby voting contest. 

A good time to conduct this baby voting 
contest is just before Christmas. For one 
week give every mother of a child under 
two years, purchasing $2 worth up, or any 
amount you agree to decide upon, a ticket 


become in 


- | Wote for the Prettiest Baby 


entitling her to half a dozen portraits of 
her baby at the local photographers. 

Instruct the photographer to mount one 
of each of these photographs on a large 
card and display this in your show window, 
with an inscription printed underneath call- 
ing attention to the contest. At the end of 
the week the opening of the contest actu- 
ally begins. 

Offer substantial first, second and third 
prizes for the successful winners, and dis- 
play the prizes, suitably labeled, in the 
show window. Al.ow one vote for each 
dollar's worth of goods purchased from 
you, or, if you want to make the contest 









if te gather in one 

y outside of Llankville 

as many “prettiest” babies as seen in 
this group. 

. We can express no more individual 

| judgment than to say that this group 

represents the “pretticst” babies un- 

der the sun, To ayoid responsibility 

vat the i ing desirons 














METHOD OF ARRANGING SHOW WINDOW DIS- 

PLAY CARD FOR A BABY VOTING CONTEST. 

' 
more general, allow one vote for ‘each 25 
cents’ worth of goods purchased. 

Have the votes counted, if possible, by 
three or four promin-nt men. The more 
prominent the persons are, the better. 

When the winners are announced, no 
tify the mothers and ask them to come to 
the store for the prizes. You should 
place in the show window single photo- 
graphs of the winners. Beside these pho- 
tographs should be placed cards containing 
the name of the baby and the prize won. 

This contest should be well advertised 
for at least a week prior to the week in 
which the babies are entered. Tickets 
may be printed for an order on the pho- 
tographer at a nominal sum. You should 
also advertise during the week of entry 
that the voting will begin next Monday, 
or whenever it is. The voting ticket 
should be printed with blanks for the 
baby’s name and number. 

During the voting period make your ad- 
vertising as intensive as possible, and an- 
nounce the names of the tellers just as 


early as you can. This voting contest 
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leav.s absolutely no room for jealousy, and 
there will be 
favoritism or 


little chance of charges of 
partiality. Then, again, 

every mother gets at least a half dozen 

photographs of her own baby. 

Everyone who has conducted these con- 
tests speaks favorabiy regarding them, and 
enthusiasm and no little excitement are 
aroused. It is specially effective in a 
small town where everyone is pretty well 
known. 

(The address was illustrated with lantern 
slides of the advertisements shown here- 


with.) 


How to Test Advertising. 





(By Jexome VP. FrLetsuman, in the Business 


Philosopher.) 
— man who doubts the power of ad- 
vertising belongs in the same class 
with the man who refuses to believe that 
the world is round simply because he can’t 
get off somewhere at a distance and see its 
roundness for himself. 

The merchant who fears to attempt ad- 
vertising because he figures it as an “ex- 
is blind to his own interests. I per- 
sonally know several men who, because 
they once tried advertising to the extent of 
a cheaply printed hand-bill and didn’t find 
it necessary next morning to call on the 
police to keep the crowds of eager buyers 
from swamping their store, loudly and sol- 
emnly aver that ‘advertising doesn’t pay.” 

Advertising does pay. The most success- 
ful merchants are the merchants who be- 
lieve most thoroughly in advertising and 
who practise their belief. 

But advertising, in order to pay, has got 
to be intelligent advertising. The day of 
hashed-over superlatives — “best goods,” 
prices,” stock in town,” 
‘greatest bargains ever heard of,” and so 


pense” 


“lowest “best 
on—has passed. 

People have learned to distinguish the 
truthful advertiser from the blatant behind- 
the-times storekeeper who believes that, so 
long as he claims to have the best goods on 
earth, or under the earth, or within wire- 
less distance of the earth, people will break 
their necks trying to get to his counters in 
the forefront of the crowd. 

Put some brains into your advertising. 
Don't let the office boy write your an- 
nouncements in between his other duties 

Don't doubt the business-getting and 
business-building power of intelligent and 
informative publicity—and you will find 
that advertising does pay. 








\ bill was introduced into Congress re- 
cently by Representative Ashbrook to in- 
corporate the American Numismatic As- 
sociation, whose object is to advance the 
knowledge of numismatics along education- 
al, historical and scientific lines, and to asstst 
in bringing about better co-operation be- 
tween all persons interested in coinage, 
medals, etc. The principal office of the 
association is to be in the District of Co- 
lumbia, but it is.to maintain other offices 
throughout the country. The incorporators 
named in the bill are: H. O. Grandberg, 
Oshkosh, Wis.; William A. Ashbrook, 
Johnstown, O.; A. J. DeLagerberg, Pas- 


saic, N. J.: D. A. Williams, Baltimore, Md., 


and Howland Wood, Brookline, Mass. 
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In Business as well as Motoring, the test of judgment 
is in knowing when to “Let Out.” 


Our Veranda Sets offer practical suggestions for Summer 
trade. 


Holders 
for serving 
Ginger Ale, 
Lemonade, 
White Rock, 
Bass Ale 
and 


Budweiser 
Beer 








Write 


for Prices 


THE PAIRPOINT CORPORATION 


Cut Glass 
oe Se Silver Plate . FACTORIES ———— BRANCHES 
lines complete loaned 
cation for 


Prise Cups ) NEW BEDFORD, MASS. NEW YORK = 28 Maray Sire 


and 
Sheffield Reproductions Dept..D SAN FRANCISCO - 717 Market Street 






































Devoted to Art Pottery, China, Marbles, Bronzes, Cut 
and Decorative Glass Ware, Bric-a-Brac, Lamps, Art 
Metal Wares, Fancy Goods and Kindred Lines. 









































Germanic Antiquities in Collection Now on Exhibition 
at the Metropolitan Museum of Art, New York. 








N interesting collection of Germanic 
A antiquities at the Metropolitan Mu- 
seum of Art, New York, is attracting the 
attention of many visitors. The Bulletin of 
the museum publishes the following in re- 
gard to the collection: 

“A collection of the greatest importance 
to the student of art as a connecting link 

















ANTIQUE GERMAN FIBULA. 


between the classical and the medieval pe- 
riods has recently been lent by J. Pier- 
pont Morgan. This is a collection of Ger- 
manic antiquities consisting of 670 pieces, 
covering the period from the end of the 
Roman Empire to the beginning of the 
Carolingian era (fourth to eighth century), 
ind illustrating with a variety of material 
the culture and vigorous art of this long 
listant age. The collection has been placed 
m exhibition in the north end of the cen- 
tral hall of Addition F and in the adjoin- 
ing corridor of Early Christian and +Ro- 
manesque Art, in compliance with the plan 
previously outlined for the chronological 
rrangement of material in the new wing 
f decorative art. An illustrated catalogue 
f the collection in two volumes has been 
published by Seymour di Ricci, and copies 
f this will be found attached to the tem- 
porary cases in which the objects are at 
present shown. To permit easy reference 
) the descriptive text the arrangement of 
he collection follows, with few exceptions, 
hat of the plates in this catalogue. 

“The collection is in two parts. Of these 
ne consists chiefly of objects found in 
bs and collected at different places in 
1e north and the south of France by Stan- 


islas Baron. Belonging for the most part 
to the period of the Merovingian kings, 
with the exception of some late Roman 
pieces imported into France, this material 
has been catalogued by di Ricci under the 
titie of Merovingian Antiquities. The 
provenance of the objects making up the 
other half of the collection can be located 
more exactly, as it cOmprises the contents 
»f tombs in one cemetery found in Nieder- 
breisig, a small village between Coblenz 
and Bonn, and collected by a German an- 
tiquary, Queckenberg. 

“The decorative art ot these Germanic 
races in all its variety of expression and 
technique is well represented in Mr. Mor- 
gan’s collection, There are, in the first 
place, a great number of fibule, showing 
the different types in the shape of the let- 
ters S and T, in metal, gilt or silvered, or 
in bronze with geometrical incised orna- 
ments; and a third type, circular shaped, 
usually in gilt and decorated with stones, 

















ANTIQUE GERMAN ORNAMENT. 


verronerie cloisonné, or applied ornaments 
of twisted silver wire. Three or four of 
these fibule are especially remarkable for 
their unusually beautiful shapes, represent- 
ing dragons or birds in an archaically con- 
ventionalized style. A second class of or- 
naments consists of belt buckles, usually 
of iron coated with silver and decorated 
with incised interlacings in black niello. 
In connection with these must be men- 
tioned the curious chatelaine plaques or 
openwork bronze disks originally attached 
to the belts worn by women, and support- 
ing by metal or leather chains their scis- 
sors or keys. Of more artistic value are 


the earrings, finger rings and paris cf neck- 
Jaces in precious metals, which, on the 
whole, differ only slightly from the late 
Roman works, although the gold pendants 
in the shape of cagles show a larger and 
bolder design characteristic of the real 
Germanic style. The parts of armor show 
comparatively little ornament, but express, 
nevertheless, in their simplicity and use of 
straight lines the virility and strength of 
these barbaric artists. This vigorous qual- 
ity contrasts strongly with the love of glit- 
tering gold and brightly colored stones 
shown in their ornaments worn in times of 

















ANOTHER ANCIENT FIBULA, 


peace, a pleasure in gorgeous effects com- 
mon to all simple people.” 








Some Interesting Facts About the Glaze of 
Italo-Grecian Pottery as Noted by 
a Well-Known Chemist. 





le the course of his remarks before the 

French Academy of Sciences, A. Ver- 
neuil, the well-known authority on syn- 
thetic gems, stated that while trials in that 
direction had been proceeding for almost 
a century, it had so far been found im- 
possible to reproduce the magnificent 
enamel of Italo-Grecian pottery. He con- 
sidered it very remarkable that no records 
are available of this technique, which, dur- 
ing several centuries, had been carried out 
in a high degree of perfection at a number 
of different points. 

These vessels, the bodies of which are 
of. an effective red shade, have a glaze or 
luster of the most beautiful black. It has 
been attempted to reconstruct the glaze by 
means of vitreous compounds, with the al- 
most uniform result of producing dark 
brown glazes of various shades, but in no 
case black glazes. 

As a result of his analysis of fragments 
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SAFETY WATCH BOW 7] 
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Buy Watches with the Wachter 
Safety Watch Bow 


Should your Jobber not have them 
in stock, then write to us 


The Wachter Mfg. Co. re We 88870, MAY 25, 1907 Hartford, Connecticut 


NO, 916809, MAR, 30, 1908 


























<<egiaaliiiainen YOU SAVE 


Mark when buying 
fine China’’ in using 


T ENOX CHINA The New M.P. Safety Catch 





= ae ae 


just exactly the amount it costs you to 
assemble any other, plus what it is 
worth to you to ship promptly. 





The Metal Products Corporation 


‘ers of 





The Virginian Decoration (Copyrighted) 








Jewel Settings, Metal Ornaments 


LE N QO X , INCO RPO R ATED and Jewelry Components 


1012 Eddy Street PROVIDENCE, R. I. 
TRENTON, N. J. Walter S. Lenox, Pres. snieis'ehalis tttilec tn Ciniatieaes, Hanae ae 



































Fancy Platforms and Blocks for Window Display Silverware Chests in all combinations 
Jewelry Boxes of many qualities and styles Flannel Rolls and Bags for Silverware 
Boxes for Silverware, Manicure and Toilet Sets | We Re-cover Window Platforms & Trays 
Trays for Show Cases and Travelers’ Use of Tags, Cards, Cotton, Findings, Etc. 


every description 


PAPER BOXES 


Estimates and Samples cheerfully furnished 


35 Main ane, New York WOLFSHEIM & SACHS ‘x ucsern 


(LORSCH BLDC.) 
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f undoubted'y genuine Italo-Grecian ves- 
sels in the Louvre, M. Verneuil came to 
the conclusion that the reproduction of the 
desired glaze is only possible by starting 
from the basis of its metallic composition. 
In this connection he recommended the in- 
troduction of iron filings with a soda flux. 
With this composition there is obtained in 
an oxidizing fire, a brilliant, black, opaque 
glaze with a greenish reflection, possessing 
the characteristic properties of that identi- 
fied with Italo-Grecian ware—Pottery, 
Glass and Brass Salesman. 








Damascus Brassware. 
AMASCUS, the oldest city in the 
world, surrounded on all sides by 
mountains, a city of luxurious vegetation, 
whereas all about it is barren waste, is 
called the garden city of Syria. It is said 
that Mohammed, once about to enter its 
gates, struck dumb with its beauty, ex- 
claimed, “I can enter heaven but once, and 
that is in the hereafter,” and passed on his 
Way. 

Damascus is the home of the Eastern 
brass ware industry. Brass ware has been 
made there for centuries and it is with 
difficulty that the workers can be con- 
vinced to alter the designs and shapes of 
their ancestors. The final accomplishment 
of this endeavor has resulied in the presen- 
tation of a large variety of new and dis- 
tinctive effects in Eastern workmanship. 

Both Persian and Egyptian brass ware 
is now made in Damascus, though orig- 
inally made in the countries whose name 
it bears. All brass workers, however, are 
now located in Damascus. Every article 
is made by hand, and no, set pattern or 
design is followed. This gives rise to a 
variety of designs. Although many are 
similar, duplication is quite impossible. 
First a plain piece of brass is hammered 
by crude tools into the desired shape and 
then with a sharp instrument the design is 
either engraved, hammered or cut into the 
shape. The designs are in almost every 
case of a biblical or historical nature, illus- 
trating some event or some object of his- 
torical interest, such as the Pyramids, the 
Obelisk or Sphinx. Our history is written 
in books, but that of the ancient Egyptians 
or Persians is woven into embroidery, 
carved in stone or hammered on brass. 

Great improvement has been shown re- 
cently in the brass ware imported into 
America. The American market has been 
studied with an idea of producing shapes 
and designs suitable for any home. Espe- 
cially has this been demonstrated in the 
preparation of electric lamps, chandeliers 
and domes. The beauty of the lamps is 
that each one differs from the other either 
in design or shape, and in workmanship 
which cannot be duplicated either here or 
abroad, by hand or by machinery. The 
shades when decorated with silk or bead 
work have a surpassingly beautiful effect — 
Pottery and Glassware. 








Thorpe & Hoberg, Sioux City, la., have 
been succeeded by Thorpe & Co. 

Albert J. Slater, Rosendale, N. Y., has 
sustained a loss by fire of about $1,500 over 
the insurance. 


THE 
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The Retailer and Jobber. 





(Address delivered by A. J. Tuoma, June 28, at 
annual convention of Ohio Retail Jew- 
elers’ Association.) 


ee arom qareet~ are the outgrowth of modern 

business conditions and should be encouraged 
and fostered; it is gratifying to see the large and 
rapid growth of your association in Ohio, and it 
reflects great credit upon your present and former 
efficient officers. 

The benefits to be derived by meeting together 
at your annual conventions are manifold, What 
after all is closer to our hearts than acquaintance 
and good fellowship. Nothing is more pleasant or 
more to be desired in life than an opportunity of 
meeting and associating with men who are en- 
gaged in the same line of business and have expe- 
rienced similar successes and disappointments. 
You obtain ideas that are of mutual benefit, and 
your are, therefore, better able to improve your 


business conditions. Another, and to my ind, 
cone of the principal benefits is the advert g of 
the entire jewelry business. The trade journals 


and the press generally give unlimited space and 
prominence to accounts of your meetings. 

You are engaged in one of the most important 
lines of business, Jewelry is largely a luxury, but 
ne entirely so. The economy of time has been 
one of the principal factors in improving all con- 
ditions. What would we do to-day without the 
fast moving steam railroads; their operation is 
solely dependent upon an accurate timepiece, 
whether watch or clock. We also have the jew- 
elry which has becqme so necessary to our daily 
wearing apparel. Then take our most sacred social 
observance, the wedding, its diamond engagement 
ring and the plain gold band, emblems of the 
promise and the pledge. 

The jewelry business is divided into three dis- 
tinct branches. We have the manufacturer who 
creates the jewelry merchandise. For conveni- 
efice and other economic reasons, such finished 
merchandise is then turned over to the jobber or 
more correctly speaking, the wholesale distributer. 
The manufacturer finds it advantageous to sell his 
product by the aid of a few traveling salesmen 
to about 300 wholesale distributers. The whole- 
sale distributer, equipped with a large and select 
variety in turn sends representatives to all the 
retail jewelers, numbering more than 20,000 in 
the cities and towns of Sis great United States. 
With pardonable pride I might say that the whole- 
sale distributer is not only an absolute necessity, 
but a tremendous help to the entire retail trade. 
We next have the retailer or retail distributer, who 
is the most important factor in our business, as 
he really sells the merchandise and, therefore, as- 
sumes all the responsibility of quality and value 
of the article sold. 

I don’t have to tell you to be contented in 
your business, as contentment means happiness, 
the thing most desired. Talk of your business as 
the best in town, enthuse over’ it to people you 
come jin contact with, and never be satisfied with 
the volume you are doing. Always try to‘ do more 
business, and above all, when selling your mer- 
chandise, ask a fair profit; always cheerfully make 
good to a dissatisfied customer, and if you occa- 
sionally come across one who is very unreasonable, 
forget him or her, there are others to be had. 

Most of you started in this business as appren- 
tices, and after many years of hard and diligent 
work became watchmakers, jewelry repairers and 
engravers. Never overlook the repairing end of 
your business, for that more than anything else 
has and will keep the retail jewelry business as a 
distinct and individual one. 

I want to ask this question: How many of you 
have apprentices? Have you a sufficient number 
of them? We have so many requests for good 
watchmakers, good jewelry repairers, good en- 
gravers, that it makes me think some of you are 
not giving the young man who wants to hecome 
a jeweler the opportunity he should have and that 
you had. Get good young men and teach them the 
trade, and they will bring you increased business 
and be a help and benefit to you in later years. 
Some might leave you, but some will stick if you 
will only give them the right opportunity and en- 
couragement. 

Do not be afraid of building up a line of com- 
petitors. Do not try to throttle ambition, but 
mould it to your benefit and profit. The world’s 
business moves faster than 20 or 30 years ago 
Stay in front and keep moving. Get your work 
out promptly and in a first class manner. Do 
the little extras that are necessary even if you 
























































































do not get all the pay you believe you ought to 
have on some jobs, and above all always know 
the exact location of each article left with you 
for repairs. 

About the ordering of goods. Prepare your 
orders imtelligently. You know what you want, 
but the person from whom you buy does not 
know until you have told him. The jobber is not 
a mind reader. I will give a few illustrations. A 
customer of ours sent the following telegram some 
weeks ago: “Send me one 18-size (giving the fac- 
tory name), 21-jewel Arabic dial.” You will ob- 
serve he neglected to state hunting or open face, 
and we, believing he wanted a railroad movement, 
sent him an open face. In a few days the watch 
came back without the dial, and the customer 
wrote he wanted the dial only. He should have 
ordered one 18-size dial, describing the movement. 
We receive orders this way: “Send a selection of 
bracelets.” How would you advise filling that 
order? We have gold and filled bracelets in 
widths. from one-quarter up to one inch; sizes 
from four up to eight; the secret lock and joint, 
also adjustable; more than 400 patterns. Another 
will order vest chains and say nothing about pat- 
terns or price Another will order fobs, saying 
nothing about for gentlemen or ladies, and again 
omit the price. Another will order neck chains 
and say nothing about lengths, a very important 
item, And it is so with all the different lines of 
merchandise, Order your goods carefully; it will 
save your time and money as well as ours. Such 
occurrences give rise often to misunderstandings 
which only a personal interview can remove. 

What you need most is a stimulant or a strong 
tonic for aggressive merchandising of your goods, 
Improve your salesmanship. Take a little time to 
study your business with a view of determining 
how to increase the demand for jewelry. Read 
your daily papers, see how other merchants hustle 
for business, and get a hustle on yourself. Do 
some advertising of the right kind, and especially 
at the right time. Start in January and watch the 
births of children. Have a letter to send to 
parents, relatives and close friends, calling atten- 
tion to what you have to sell suitable: for ahe 
occasion. Watch the engagement announcements, 
weddings, commencement exercises and com- 
munion days, build up a mailing list. When you 
sell a watch make a note of it and send the pur- 
chaser a letter or postal card at the end of a year, 
calling his attention to the fact that it needs 
cleaning. If he does not come in send another 
one in one or two months, and keep after him. 
When you clean a customer’s watch send him a 
card at the end of a year. Do the same with a 
clock, and when you sell a clock be sure to see 
that it runs correctly when delivered, go and take 
a look occasionally, or send your apprentice. Here 
s room for another workman, Watch your dia 
mond sales. Call the purchaser’s attention to the 
necessity of resetting stones occasionally. In 
fact, ‘“‘think’’ and try to find something to inter- 
est the consumer. 


Read the best publications you can find on 
precious stones, so that when a customer comes in 
to see you about some particular gem, you are 
posted and can talk intelligently on the subject 

About storekeeping. I believe most jewelers are 
good storekeepers, and much better than 20 years 
ago. Have your fixtures clean and neat, your 
trays in good condition, clean tags on your waxches 
and rings, and clean cards for your jewelry, also 
use plain ones. You will have less trouble with 
competition, your customers won’t be able to com- 
pare prices so easily, Remember that the mer- 
chandise in your store belongs to you and that 
you have paid for it; therefore, when you go to 
sell it don’t act in a half-hearted way, as if it 
belonged to somebody else and you were only 
getting a commission out of it. Be on friendly 
terms with competitors in your town or city. 
Make an effort to pull together. It is always more 
profitable and tends to beget the confidence of 
customers in their home jeweler. 








The chief clerk, Bureau of Supplies and 
\ccounts, Navy Department, has been call- 
ing for proposals- for eight eight-day ma- 
rine engine-room clocks,’8%-inch dial, brass 
cases nickeled. Movements to have chro- 
nometer balance, full jeweled.in the escape- 
ment patent regulator, and extra-long sec- 
ond hands, at least 1% inches diameter of 
circle. Bids were submitted by Aug. 8. 
















August 9, 1911. 





THE JEWELERS’ CIRCULAR-WEEKLY 


R——— SS Will 


| 


Ve aichmakers, Jewellers & Fine Tool Makers St 
$1.,/Senerally: in fact everybody who uses @ 
y+ files on particular work, require files 
CP ¥)of the highest possible quality. The 


165% EXTRA [X*F ] FINE 
- | SWISS PATTERN 
ARE UNEQUALLED BY ANY OTHER BRAND 


Made in our immense factory by highest skilled workmen. Carried | 
in stock by the most progressive dealers. Used and wep 
Ly a rapidly increasing number of critical Consumers... 


NICHOLSON FILE &e. 


PROVIDENCE, R.I., U.S.A. 
MM [ee — 


 ———— 
















































— 


























































YPYIYAPAVAIIVIIIOD ELIZABETHTOWN SMELTING CO. 


@ te @ Ong, ° Refinors and Sweep Smeitors 
ws 


lw @ 
WERPERS BRos 








WE OFFER THIS WEEK FOR 
Piatinum Scrap, $39.50 per Troy oz. 
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[Answers are also solicited from our readers to the questions published on this page.] 
No attention paid to communications unless accompanied by full name and address of the writer. 


Question No, 2846.—Recovering Plati- 
num from Wastes.—How must I proceed 
io recover platinum from wastes? R.P. 

\NSWER :—Die Goldschmiedekunst gives 
the following method of recovering the 
platinum from wastes: The wastes are 
moistened with water and carefully mixed 
with about an equal volume of oxalic acid, 
then dried at about 212° F. If there are 
solutions or baths containing platinum the 
platinum is first precipitated with the aid 
f chloride of ammonia solution, and this 
precipitate is filtered out, and then, as 
above described, mixed with oxalic acid. 
Expose the dry mixture, in a covered por- 
celain crucible, first to a moderate, then 
gradually to an intense, heat. The plati- 
num, reduced through the action of the 
oxalic acid, is then, while being boiled with 
water, treated until the disappearance of 
the chlorine reaction. If the above platina 
contains silver it must then be heated with 
nitric acid, and the nitrate of silver that 
forms is removed by washing. In order to 
purify the platinum the residue is heated 
with dilute hydrochloric acid in the water 
bath for several hours, next for a short 
time with hydrochloric acid, and several 
times with water. Finally place the platina 
thus obtained on a filter free from ash and 
wash again repeatedly with hot water. In- 
cineration follows and the metal is dried. 

Question No, 2847—Modeling Wax 
for Die Sinkers.—Please give me a for- 
mula for making a modeling wax for wm- 
pressions of the work during die sinking. 

M. W. 

ANSWER:—A good modeling wax for 
this purpose is composed of 1,000 parts of 
yellow wax, 130 parts of Venice turpentine, 
65 parts of lard, 725 parts of bole. Heat 
the ingredients slightly and mix thoroughly. 
While the mixture is still liquid pour into 
it tepid water and knead it well with the 
hand until a plastic mass is obtained. Wet 
the work with soapy water before taking 
an impression with the wax, as otherwise 
the wax will cling to the work. 

Question No. 2848.—Removing Stains 
on Ivory.—] wish to remove stains from 
ivory, Kindly inform me of the process. 

F. R. 

\NSWER:—Stains on ivory are usually 
temoved by washing carefully with liquid 
immonia, then with soft water. The stains 
often penetrate too deeply to be affected 
by above treatment. Then in addition ap- 
ply a solution of hydrogen peroxide. This 

the treatment usually used for bleaching 
the ivory. If the article permits it the 
stains may be filed or scraped away. 
Smoothen with fine sandpaper and repolish 
th putty powder. 


Soldering and Various Ring Repairs. 


(Translated expressly for T Tue Jewecers’ CircuLar- 


“WEEKLY from Allgemeines Journal der 
Uhrmacherkunst.) 
Y hard soldering we understand that 
two pieces of meial, using hard metal 
solder, are so firmly connected in the fire 
or in a flame as to produce the impression 
that the parts so united form but one piece. 





Fig. 7. 


Soft soldering consists of fastening two 
parts together only with tin- solder; to 
solder two pieces of wire, for instance, to- 
gether with tin solder is of no great value, 
as the two parts on the least strain or 
pressure will break apart. 

If we desire to solder two pieces of 
wire together with tin solder, both ends 
must be filed down as long and as slanting 
as possible, and then soldered together with 
+in. Even in this manner, however, the 
durability is only conditional, and this plan 
should be resorted to only when no other 
can be used. On the other hand, tin sur- 
faces may be soft soldered together very 
solidly; thus the soldering of the reverse 
plate to an earring, for instance. 

To effect a permanent soldering by either 
method, two conditions must be observed 
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that are to be regarded as indispensable. 
The parts to be joined by soldering must 
first of all be scraped perfectly me.allically 
bright. In addition, we require for solder- 
ing a suitable flux. If the scraping to 
brightness is neglected, then the soldering 
joint made will not withstand any strain. 

For hard soldering we make use of borax 
rubbed down in an ear.hen ware saucer 
to make a milky. solution and applied by 
means Of a camel’s-hair brush to the place 
to be soldered and near by; in addition, in 
recent times, fluid fluxes, like fluron, etc., 
have been successfully employed in some 
operations. 

For soft soldering (with tin) we use 
home-made soldering fluid. Cut brightly 
scraped zinc in small pieces into a medicine 
glass, pour hydrochloric acid over them 
and continue the addition of pieces of zinc 
as long as the acid continues to corrode it 
and effervescence takes place. 

When hard soldering in the fire it is ad- 
visable to use only a readily melted gold 
or silver so'der, such as can be purchased 


Fig. 8. 


of material dealers, rather than to risk, 
with the solders that are hard to melt, the 
blistering or melting of a piece of work. 
Eight-karat gold will always solder readily 
with silver solder. 

The gas flame is employed for soldering 
according to two methods—either the point 
flame, where it is desired to heat only a 
limited portion of the piece of work, or 
the full flame, where it is desired toa expose 
the whole article to the fire. 

To insure the thorough and even run- 
ning of the solder it is always advisable, 
where this is possible, to expose the entire 
object to the fire. In such a, case the arti- 
cle, in the full flame, must gradually be 
raised to red heat; then, at the point to 
be soldered, increased heat must be applied 
until the solder melts. A soldering can 
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There is always Something New and Swartchild always has it 


New Pin Tongue Vise 


Brand new. 








Repair men 





The only tool for delighted 
re-pointing pin ; 
tongues without re- Saves time, temper 
moving from joint. MONEY 

No. M780—Full nickeled on copper, finely finished - . - - Price, each, $1.00 





SWARTCHILD & COMPANY 


World’s Largest Material House Heyworth Bldg., Madison and Wabash, Chicago, III. 
Sole Controllers of Black Shield Mainsprings-—The Finest Mainsprings Made 
Our new Catalogue, the largest and most complete ever issued, sent free upon application 











JOHN AUSTIN & SON | | E-P. Reichhelm & Co. 


Established 1876 


Assayers, Refiners and Smelters 


Zeuner’s Best Jewelers’ Saws 


14 and 76 Clifford St., PROVIDENCE, R. |. ee 
We Do Our Own Smelting AENEAN 








Jewelers’ Supplies 





New Jersey Smelting and Refining Works, (tsc.) 24 John Street, New York 


Clifford, Adams and South Streets 
CLARENCE CURREN, General Manager NEWARK, NEW JERSEY Cc R VU Cc I B L. 8S Ss 























Jewelers’ 
PLATINUM SWEEPS y Supplies, 
Full value paid for all Platinum, Gat anf See exntnney in any kind of material containing any Established 1850. 
Sweeps, Ores, Bullion, Filings and Waste (containing precious metals), Copper and Lead- J &H. BERGE, 
Bearing Materials. 98 John hay 


HERMAN KOHLBUSCH, Sr. 


ESTABLISHED 1859 


Manufacturer of Fine Balances and Weights 
for every purpose where accuracy is required 


Olfice and Salesroom, 170 BROADWAY, NEW YORK 
Send for Price List Tel. 370 Cortland 


SWEEPS an BULLION 


Purchased and Refined—Buyers of Gold, Silver, Platinum, Plated Scrap—Assayers of Ores and Metals 


T. B. HAGSTOZ & SON cnmitttrm’ rs 





Wwe th ie inde 
(4r-EBraminer A S, Patent Office) 
Counsel in Patent Causes 


2 Rector Street, New York 
Patents Trave-fRarks 























U. S. SMELTING AND REFINING WORKS: 
L. & M. WOLLSTEIN, 16 JOHN STREET, NEW YORK 


SWEEP SMELTERS AND ASSAYERS 
Dealers in Goid and Silver Assay Office Bars. HIGHEST and MOST PROMPT RETURNS made for Sweeps and all kinds of Waste containing Precious Metals. 
Positively Highest Prices Paid For Old Gold and Silver. IMPORTERS OF PLATINUM ORE AND BULLION ASSAYS A SPECIALTY 
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e considered as successful when the 
has run through thoroughly and ap- 
evenly on the other side. Care must 
urse be taken not to overheat the 
as it is then liable to be distorted, 
imble or even to melt. 
any event, the novice should first 
ce in the soldering of sma!l brass or 
er articles with silver solder. For 
surpose he should cut himself a piece 
eet brass one-half to one-fourth milli- 
er thick, of the size of a one-mark 
) piece (Fig. 1); then bend to fit it 
ly a round shape. This should first 
e formed round on a ring mandrel and 
fastened to the brass plate with iron 
wire. The edge of the plate and 
form should previous'y be scraped 
it and the borax applied. Then !ay- 
10 many—small pieces of silver solder 
he joint in size and distance as shown 
~) 











iy heating the entire piece with the point 
: e the pieces of solder are caused to 
k fast and the whole piece is then trans- 
d to the full flame. The success of 
he work is promoted if the piece is not 
wed to rest flat on the soldering plate, 
it is so supported that the flame can p'ay 

der it 


I 


\s a base for so:dering we can use an 
sheet, soldering charcoal or a 
me-made wire net. The more expensive 
lering charcoal is used only where we 
e, for instance, to attach a pin to an 
ject. Fig. 3 shows a little flower, on 
vhich a stem is to be soldered. The stem 
» is bent round, the longer part pressed firmly 
p) into the charcoal, the other end being placed 
n the little flower, then so'dered. The 
soldering charcoal is also used as a place 
which to melt small pieces of gold or 
silver by making a hollow in it, in which 

; the shot, ete., to be melted are placed. 


€Sios 





Soldering should without exception be 
» &@ followed by the boiling off of the soldered 
article in the boiling-off pickle. The pickle 
for boiling off is made by adding to a liter 
quart) of water sufficient sulphuric acid 
impart to the fluid a salt taste. The 
off suffices to remove from the 
soldered piece the scale and borax remain- 
ing attached to it. 


boiling 





lt often happens that a polished ring, 
for instance, must be placed in the fire; 
this, of course, results in the complete 
lestruction of the polish and would neces- 
sitate the repolishing of the ring. To ob- 
viate this and retain the polish in spite of 
he soldering in the fire, the article must 
irst be evenly coated with borax, and on 
he wet coat of borax pulverized boracic 
id is to be sprinkled. This must be again 
loved at the soldering spot by means of 
the borax brush; then put on the solder 
| expose the article evenly to the fire. 
er boiling off the crust of borax comes 
y, and under it the polish is preserved. 
ne of the commonest repairs the jew- 
has to make is the soldering up, nar- 
ing and extending of rings. To solder 
up a wedding ring, for instance, the abut- 
‘ends must be worked down—filed off— 
quely opposite to each other, and then 
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so.dered together again (Fig. 7). The ring 
must be well bent together, so that the 
filed-off ends fit closely against one another. 
Before fitting them together, coat them wi.h 
borax, and over the joints adjust two pieces 
of solder. It is important that the ring 
be introduced evenly into the fire and raised 
to a red heat; then allow the solder to flow 
evenly through the joints, and it should 
appear on the opposite side of the joint. 

If we heat a wedding ring only at one 
joint it may often happen that it will burst 
in.o several parts, owing to the natural 
tension of the gold in the ring. The adjust- 
ment of the joints over one another, un- 
avoidably makes the ring a litt'e narrower. 
It should be placed on a ring mandrel and 
hammered on the soldered joints, which 
will aiways be a little thicker than the body 
of thé ring, to an even thickness with the 
remaining part. This will make the ring 
so much larger. 

The soldered p!aces must then be scraped 
and file@é down even, and then polished with 
blue polishing s:one, afterwards with emery 
and crocus (Paris red). In place of the 
polishing stone and tripoli it may suffice 
to go over the joints with the finest of 
emery paper and then, give the finishing 
polish direct with rouge. 

Where we are called upon to solder a 
ring having a stone in its setting we cannot, 
of course, place the ring wholly in the fire, 
and must not use the fu!l flame for solder- 
ing. 

In order to avoid injury to a stone in 
soldering, there is no simpler or better 
method than to wrap the stone and the 
adjacent parts of the ring in wetted tissue 
paper. 

The stone and setting portion, as shown 
in Fig. 4, are gradually wrapped in wet 
strips of tissue paper of about a finger’s 
breadth until a solid wet knot is formed. 
Even if the flame strikes this, only the 
outer layer is burned, and we protect it as 
much as possible. With such a covering 
it is even possible to solder a ring that 
is set on each side of the stone with pearls, 
not too far distant, as shown in Fig. 5. 

For the same purpose we can employ a 
potato, cut in half, striking the stone-set 
part of the ring between the two parts. It 
is important, however, to be sure that the 
two halves of the potato are firmly pressed 
close together. 

The contraction and expansion (widen- 
ing) of a ring is effected nowadays usually 
with the aid of a narrowing and widening 
machine. Where no such machine is avail- 
able we place the ring on a ring mandrel 
and strike carefully with a hammer all 
around its circumference. Care must be 
taken not to beat any dents in the ring. 
Then turn the ring round, sticking it with 
the other side first on the mandrel, and 
again work it over wi.h the hammer. The 
ring will, of course, require smoothing and 
repolishing. 

If a wedding ring, for instance, is to be 
made one to two numbers smaller, without 
cutting being permitted, we must make use 
of a purchased ritig-narrower with conical 
holes of various. sizes. 

The ring is first laid with the side in a 
hole of suitable size, and is driven into the 
hole with a smooth hammer; then turn it 
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over and drive the other side in, take the 
next smalier hole and proceed in the same 
forth. 


1 
also be 


manner, and so 

A ring may made 
soldering in the purchasable ring in'ays, 
which are neatly secured by means of tin 
solder. Where this is impossible there is 
nothing left to be done but to take a suit 
body of the ring 


smaller by 


able piece out of the 
The attachment of a stone by back-solder- 
ing an inlay is also often resoried to. 

A loose stone, or one that falls backward 
out of the setting, may be secured by form- 
ing an edging of thin wire corresponding 
in shape to the’ setting, which fits over th 
stone in the back and is neatly secured 
with tin solder. 

The general strengthening of a ring body 

accomplished by the 
purpose he bends up 
gold, silver or rolled— 


can also be readily 
jeweler. For this 
from sheet metal 

a lining that is kept somewhat wider than 
the ring, but fiis exactly into it (Fig. 6), 


and which extends on each side to the 
wider portion of the ring. If the stone 
cannot or shall not be removed from the 


ring, then this reinforcement lining must 
be secured with tin solder. The solder is 
placed on the one side on the projecting 
lining and caused to flow’ unbrokenly 
through to the other side. Then on both 
sides the projecting portion of the lining 
is cut away with a saw and both sides of 
the ring filed smoothly 

If this job is to de done in the most 
workmanlike manner, the stone must be 
removed from the setting and the lining 
soldeted in in the ‘fire. But a well-fitted 
reinforcement, neaily soldered through with 
tin’ solder, will as a rule answer the pur- 
pose. 

In order to widen a ring by inserting a 
piece, it is best to proceed by filing the two 
edges of the cut-apart ring in such a man- 
ner that they incline sharply outward, so 
that the resultant space appears sma/ler 
towards the inner, 'arger towards the outer 
circumference of the ring, as shown in 
Fig. 8. Then the edges of the piece to be 
let in are filed in the same manner to slope 
sharply inward. ‘The piece can then be 
readily set in place in the opening and 
secured by a binding wire passing all 
around the ring. By this means the in- 
serted piece can be securely so!dered in 
without frequently jumping out. 








Statue Wanted in Panama. 


(From Consul General ALsan G, Snyper, Panama.) 


TTENTION is directed to a call for 

competition for a bronze statue of 

Gen. Tomas Herrera, to be erected in Pan- 

ama. The call is issued by the Municipal 

Council of Panama City, and bids will be 

received until Jan. 1, 1912. The announce- 
ment states: 

“Sculptors who desire -to send sketches 
and photographs should do so through the 
consul or representative of Panama in 
the country in which they reside, together 
with the amount for which they will do the 
work, as well. as other: details concerning 
its execution.” 








A fire at Wyalusing, N. Y., recently 
badiy damaged the building occupied by 
Hallock’s jewelry store. 
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Made in a Variety of Sizes 





Its Strength 


grade of jewelry. 











Cuts Show the Catch Before and After Assembling 
Obviates the Use of a Rivet 
Write us for further information 








Du rability and 
Neat Construction 


make it desirable for the better 


Assembling pliers may be ob- 
tained from us if you desire. 


SETTING MAKERS 


Blancard & Company 96-100 Maiden Lane, New York City 


The BLANCARD SAFETY 














Patented March 1, 1910. 
Other Patents Pending 





























P O T M E N THE UNIVERSAL MENDER 
MENDS WITHOUT HEAT 
The Most Powerful Cement in the World 


EN) will stick solidly and permanently different 
POTM D substances, such as: SILVER and GLASS; 


IVORY and METAL, MARBLE and WOOD: ONYX and 
MARBLE ; LEATHER and METAL; STONE and METAL; 
ALUMINUM and GLASS and so through any combination you 


want to make with any material. 





If your Jobber or Supply House cannot supply you with 
POTMEND. we will upon receipt of price. Send for it to-day. 


Factory Size Can, $1.00 Postpaid 


POTMEND CO.,Inc. 303 W. 24th St, N. Y. 


Telephone, Chelsea 6006 

















THE GREAT AMERICAN 
JEWELRY CATALOG 


Is a publication of real practical value; 
it truthfully illustrates those lines of 
merchandise best adapted to the needs 
of the Jewelry Trade; its reliability is 
unquestionable. 


SAPETY 


With implicit confidence you can use 
it when ordering goods; it insures you 
against deception; remember, for every 
dollar’s worth of merchandise you buy 
you are obtaining positive, intrinsic 
value. 

Write for this catalog; it means much 
to you. 


THE OSKAMP-NOLTING CO. 


Mammoth Wholesale Jewelers 
411-413-415-417 Elm St. CINCINNATI, OHIO 








Established Manufacturers of 


LOUIS W. HRABA ‘Fine Leather Goods | 


29 East 19th St., New York Exclusively for the Jewelry Trade 


et 





JACOT MUSIC BOX co. | 


MIRA MUSIC BOXES 
AND MIRAPHONES 
25 West 35th St. NEW YORE | 


' 





— 





PLATINUM In Sheet or Wire, Any Degree of Hardness 
SCRAP REFINED OR PURCHASED 


THE ROESSLER & HASSLACHER CHEMICAL CO. 





NEW YORK OFFICE, 100 WILLIAM ST. FACTORY, PERTH AMBOY, N. J. 





PRACTICAL COURSE IN ADJUSTING 


By Tueo. Grist. 


Published Price, $2.50. ’ 
Special Reduced Price, $1.50, Postpaid. 





The Jewelers’ Circular Pub. Co., 11 John St., N.Y. 





NEWARK, N. J. 


Pl ATINI Vf AMERICAN PLATINUM WorKS 
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OPERA and FIELD GLASSES 
TELESCOPES and PRISM BINOCULARS 


in large varieties from the 


CELEBRATED MANUFACTURERS 


LEMAIRE, 
COLMONT. 
- BARDOU, 
BUSCH. 


whose names on goods signify a guar- 
antee for the standard of quality. 





COMPARE 


The Optical Efficiency — Material 


— Mechanism — Elegant Finish — 
of products from these famous manufacturers 
with other goods of domestic and foreign make, 
and judge for yourself. 








For sale through Jobbers; 
Literature upon application 


SUSSFELD, LORSCH & CO. 


Importers and Manufacturers’ Agents 


90-94 Maiden Lane 


NEW YORK BERLIN 
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STANDS FOR = MADE IN 
*““GUARANTEED FOR LIFE”’ TRADE “4 GOLD, SILVER AND 
AGAINST BREAKAGE AND WEAR } PLATE 


REG.US.PAT. OFF. 





Salesrooms and Offices of S TERN B ROS. & C O. Diamond Cutting Works: 


Diamond Department 136-146 West 52d St. 


ene, &. Y. 33 -43 GOLD STREET, NEW YORK wae teas 


To avoid delay use local address, 33-43 Gold Street 


BRANCH OFFICES: 
Chicago, Ill, 31 North State Street; Amsterdam, Holland, 12 Tulp Straat; London, Eng., Audrey House, Ely Place. 


oo . 
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Rings 

Scarf Pins 
Hat Pins 
Studs 

Screw Earrings 


Bead Neck 
Chains 


Charms 
Neck Chains 


Vest Buttons 
Collar Buttons 
Fob Seals 
Silver and Gold 
Thim bles 
Cameo Goods 
Brooches 
FPobs 


Crosses 
Baby Pins 
Ring Mountings 
Festoons 
Emblem Goods 
Pocket Knives 
Silver and Gold 
Match Boxes 





Alberts 

Vanity Sets in 
Goldand Silver 

Gold and Silver 
Cigarette Cases 

Lockets 

Bracelets 

Link Buttons 





Veil Pins 

Tie Clasps 
Locket Rings 
Cigar Cutters 
Lapel Buttons 
Rope Chains 
Class Rings 


Lorgnette 
Chains 








Makers “p, 
GOLD JEWELRY fo: Jor 
J venantes TRADE E exclusively | 
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33°43 GOLD SI. 
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